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It’s natural for gardeners to 


want Green Thumbs. 


Everywhere you look this Spring you will see profit-minded dealers replacing slow-moving 
steel goods with fest-eelling Green Thumb abe and garden tools. These modern matched 


’ 


tools, with the natura! blonde ash handles and written guarantee of satisfaction, have 
proved outstandingly appealing to home gardeners, who buy “4ths of all the steel goods This display rock appears 
Ohio im oll Green Thumb no- 


sold today. The Union Fork & Hoe Company, Columbus 15, lena! edverticing. Price $9, 
Also mokers of FLEX. BEAM Forks « RAZOR-BACK Shovels delivered to your store. 
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MILLERS FALLS 


Dyno- 
; M - No. 2140 


JIG SAW ATTACHMENT 


A great new addition to the Millers Falls line of 
popular, high performance “Dyno-Mite’’ Electric 
Tools and accessories. Display packaged to sell on 
sight and loaded with quality features. 

Fits any 4%” electric drill. Cuts straight lines, curves, 

circles. 

Capacity 2” in wood — 1g” in metal. 

Cuts its own starting hole in wood. 

Automatic Air Blast keeps cutting line clear of chips. 

Universal Joint Drive. 


Only 3 moving parts. Reciprocating shaft supported 
at both ends. 


Long self-lubricating Oilite Bearings. 






SPECIAL DEALER PRICE 
$6.57 — ALLOWING FULL 
334% PROFIT MARGIN 





95 


Packing: pecial for 
limebox.... 1% tbs. 
25 percase..... 45 ibs. Hardware Week 


$9.85 


Order Today 
from your Jobber 


Millers Falls Company ° Greenfield, Mass. 


iamaia’ 
stort 














NEST OF SAWS 


An outstandingly successful item — and one of 
the fastest sellers in the Millers Falls line. It’s 
carded for self-display, and at this special reduced 
Hardware Week price, it offers your customers an 
exceptional value. Here are just a few of the sales 


points... 


Cuts steel, plastics, wood, cast iron, aluminum, wall- 
board, plywood, etc. 


Blades turn and lock in any one of 8 positions. 
Sure-grip pistol handle. 


Complete with 10-tooth and 24-tooth “Tuf-Flex’® 
blades for metal — 7-tooth blade for wood and other 


soft materials. 
SPECIAL DEALER PRICE 
$1.79 — ALLOWING FULL Reg PCD 95 
Special for 
Hardware Week 


$2.69 













Packing: 
6cardsinabox.. 9 Ibs. 
60 percase..... 95 ibs. 


MILLERS FALLS 
TOOLS 
















now you can make a major department of 
laa at outdoor products with these new... 
ga 






Duncan Hines, 








12 MODELS 
TO CHOOSE 
FROM 









* An Accepted “Selling” Name ¢ Beautiful, New and Different Designs 


* Many “Stand-Out” Selling Features * Wide Choice in Design and Popular Price Range 


LITTLE BROWN LITTLE BROWN 
JUES . CHESTS 


Gp 
[§ MODELS TO 


|. CHOOSE FROM | 


\ "eT | 
* Little Brown Jug with a New “Sculptured” Design. 


® Truly Premium Products of America’s Foremost Maker of Jugs and Chests. 
. ® Jugs and Chests with Double Thick Insulation that Holds Hot or Cold Longer 
*® Both Have New Sparkling Beauty — New Features Galore e Brand New Streamlined Two-Tone Color Styling 
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WITH A FULL PROFIT MARGIN | 
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OR - : — ) 
UNIVERSAL’S Hardware Week Specials 
with the "NEW CORDOVAN LOOK” 








\ 












UNIVERSAL 
<«m Pint Vacuum Bottle 


@ ‘“Shur-Grip Cordovan’’ 
Finish Case 

@ Ivory ‘“‘Roc-Lite’’ 

Plastic Cup 





@® Pre-tested Vacuum 


Filler 


@ Spring-metal “‘Cradle’’ 
Shock Absorber 


@® Water- Tight 


(Construction 


UNIVERSAL 


Heavy Duty Lunch Kit 


with the exclusive cup holder 

@ ‘‘Cordovan’’ Finish Lunch Kit complete 
with “‘Shur-Grip’’ Universal Pint 
Vacuum Bottle 


a regular $1.85 valve 

specially priced at 

@® Extra-Heavy ‘‘Loc-Tite’’ Safety Catches 

$] 49 ® Oversize collapsible metal handle 
+ 


@ Identification Holder on each end of kit 


a regular $3.15 $2 79 
value specially a 
priced at 


Stock these Universal Top Values and , 
pass extra saving along to your best 
customers! Feature them in windows, 
on counters in mass displays. Be sure 
to ask your wholesaler or write us 
direct for all the facts! 








LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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hardware set that means real profit for you. 


The Coburn —5916 Door Set contains all the parts, on 


except the track, in one convenient package 











Here it is the packaged sliding door 








for doors weighing up to 300 pounds and up to 


1?« inches thick. With standard track lengths its 


in stock, you can meet the needs of all your 

customers for light sliding door hardware. For . 
heavy-duty installations, Coburn makes a job 
complete range of track and fittings for 

doors weighing up to 6,000 pounds 


For home garage doors, the Coburn — 500 


Swing-Over Door Set is a natural 








Dependable, easily installed, and 





easy to operate, you should 


add it to your line 





Write for Catalog — 200 to 


Coburn Sales and Engineering 





56 Sterling Street. Clinton. Mass 











COBURN PRODUCTS 
(FI 
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Just Among Ourselve: 


Informal Editorial Comments 


By W. A. Phair 


How to keep young... 


HARDWARE AGE. 


It often strikes me that one of the rewards for being an independent hard- 
ware dealer is found in the fact that things happen so fast and a dealer is kept 
so busy that he has little time to sit back and worry about what has happened. 
it takes all his spare time to try to anticipate what will happen in the future. 


for example, with the new year already a month old, and the headaches of 


inventory and clearance sales behind him, a dealer is now confronted with the 
problem of preparing for one of the busiest seasons of the 
months. 


vear—the Spring 


[It probably wouldn’t be too bad if all a dealer had to do was to prepare for his 
spring sales. But on top of this he has to worry about discount houses, Lm pro, 
ing the efliciency of his selling efforts and find time to attend some of the many 
trade meetings that are held this time each vear. In between times, he can sweat 


about getting together his income tax payments. 


There is no question but that it takes a real man to carry a load like thi 
Maybe that’s why it’s so difficult to get going in the hardware business, despite 
the fact that it seems as though everybody Wants to get into hardware retailing 


lt is doubtful if this picture will ever change materially. Yet, if a dealer 
wants to live his allotted span of life, he had better give some serious thought 
to relieving himself of at least a small share of the burden he carries. 


tor one thing, dealers must get away from the idea that no one else can do the 


iobs he does. It is a fallacy to believe, as so many dealers seem to believe, that no 
one can do the buying intelligently except him. It is an outright fallacy to fee) 
tnat no one can set upa promotion except the store owner himself 

lt is not easy to give to another some of the responsibility you've carried ton 


such a long time, yet it must be done and it can be done. 


Dealers must take a pape from the experience of the bigger business firm 
and delegate more of the routine responsibility of the store operation in orde) 
to leave more time for the owner or manager to do constructive planning for 
the future. 


rr" 


rhe departmentalizing of a store, which we have so long advocated, is one 

av to start dividing the load. Many dealers have found that by depart 
mentalizing, and putting a competent person in charge of a department, or group 
of departments, it is feasible to also give this person responsibility for keeping 
stock and buying to maintain a specified stock level, with only occasional guidance 
from the store owner. This is not a difficult step to take, and once it’s taken, 


he benefits are many. 


ss 


Aside from the fact that sharing the management load will help vou live 
longer, there’s another urgent reason for delegating responsibilitv: It gives you 
more time to plan for the future in the way of store promotions, modernization, 
’ ic. 

The importance of advance planning for a retail store cannot be over empha 
sized. If vou want to keep vour store competitive, it’s going to take more advance 
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informal editorial comments 


planning than has been done in the past. It’s going to take more over-all store 
planning than has been done in the past. 


An effective method of getting started in this type of planning is to make use 
the Promotion Planners that are published periodically in HARDWARE AGE. 
These Planners are designed to help you organize all the elements of a promotion 
in one place, putting each phase of the promotion in its proper position on a 
calendar, so that no step in the planning is overlooked or forgotten. 


OT 


Once you get into the habit of planning in advance and putting it down on 
paper, you'll find your promotions going off more smoothly and more successfully. 
We know this to be a fact because many dealers have written to tell us that the 
use of the HARDWARE AGE Promotion Planners has enabled them to do a much 
better job of planning for the various seasonal promotions. This advance plan- 
ning, they have told us, has eliminated many of the headaches they experienced 
of the past when their promotions were put on in a hit and miss basis. 


A new Promotion Planner, designed specifically for spring sales, is presented 
in this issue in the Spring Merchandising Guide. Use this Planner in organizing 
your spring promotions and you'll find you can get more work done and you'll 


do it better. This spells better profits for any store. 


Technicolor headaches... 


One of the outstanding features of this year’s big Housewares Show in Chicago 
that struck everybody who visited the show, was the manner in which color is 
being introduced into practically every type of housewares merchandise. 


There are many good reasons for this flood of color. It should be helpful in 
expanding sales of many items. But it is also bringing new headaches to whole- 
salers and dealers. 


There is no question but that sales to women are stimulated by color. All the 
important consumer publications are preaching color harmony. The manner in 
which the new model automobiles make use of color is an indication of the impor- 
tance of color in present day merchandising. 


Dealers who exploit this appeal of color will find it beneficial. But how will 


will 
this color trend affect inventories? Instead of carrying a dozen black items, will 
a dealer now be required to carry a dozen in black, a dozen in red, a half dozen 
in vellow, etc. Obviously, ifa good color assortment is to be carried in a store, 
it will call for a larger inventory investment. The same holds true at the whole- 
sale level. This inventory angle is going to present some real headaches for 


manufacturers, especially in setting up package quantities. 


While color is a potent sales stimulant, it is also very fickle. What is 2 popular 
color in one area, may be a dud in another area. A color that is popular today, 
may be out of style tomorrow. What happens in these cases to the stocks on a 
deaier’s shelves, or in a wholesaler’s bins? 


Slow moving colors in a store eventually become soiled; some have a tendency 
to fade. The inclination of many dealers will be to put a clearance price on the 
dead colors and get them out of stock. But then he runs up against Fair Trade 
prices and suggested selling prices. What does a dealer do then? 


It is not uncommon for a manufacturer to make a bad guess at what will be a 
popular color and then have dealers stock this on the basis of the manufacturer's 
recommendation. The passing of time proves that this color does not sell. What 
happens to the dealer’s stocks? This problem is going to need lots of attention. 
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STORM DOOR CLOSER 


@ Deluxe Mode! No. 3002, top quality in storm and 
screen door closers, has protective cushion spring, metal- 
escent gray finish. Reversible for either right or left 
hand doors. Packed with complete instructions for in- 
stallation. Also available, Senior model with exposed 


Spring. No. 3001. 








CYLINDER LOCK SET 


@ Provides real security for 
combination doors. Locked by 
key in cylinder outside, or 
slide-button inside. Easily 


PUSH-PULL LATCH SET 


= Ihe new easily instalied set 


installed; available in polished 
or dull brass or satin 

aluminum finish. Backset 1%". with push-pull action. Door un 
Priced for volume selling. 
No. 8596 for 1%" doors; 


No. 8595 for 1% doors. 


latches when inside lever is 
pushed or outside lever is pulled 
Slide-button inside locks outside 
lever. Easily installed by boring 
through door stile. Attached by 
machine screws. Brass lacquer 


finish. No. 4120 











TUBULAR LATCH SET 


@ A smooth-working set that's been a best-seller for years. 


RIM LATCH SET 


@ Requires no mortising. Latch bolt is operated by knob 
Latch bolt is operated by knob or lever; slide stop inside or lever; slide stop inside locks both knob and lever. Latch 
locks both knob and lever. Wrought steel, dull brass finish. 


. “ For use on right or left hand doors. Backset 1%. No. 5597. 


case is cast iron, trim is wrought steel, dull brass finish. For 
yse on right or left hand doors. Backset 114°. No. 4115. 


Your best source for quality 


combination door hardware 





LOCKWOOD HARDWARE MANUFACTURING COMPANY * Fitchburg, Mass. 
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NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 


Co-Op Business Near 10 Billion: 


Mason Introduces Taxing Bill 

Tax advantages enjoyed by the 10,000 farm coopera- 
tives and the thousands of similar organizations 
serving city residents will get another going over in 
Congress this vear. 

But the fight to put them on equal tax footing with 
other businesses faces a rocky road. 

scope of the cooperative movement is revealed by 
the U. S. Department of Agriculture, one of the prime 
Supports of CO-ODS. 

Total membership in farm co-ops reached 7.5 mil- 
lion in 1952-53, representing 3,000,000 individual 
farmers—-double the number 10 vears earlier. 

Significantly, the number of co-ops designed to help 
farmers market their products is declining while those 
designed to supply them with goods is increasing. 


Net business of all co-ops in 1952-53 was $9.5 


~*) 
billion, an increase of $100 million over the preceding 
year. 


Sales of building material, including hardware, 
amounted to $84 million; farm machinery, $114 mil- 
lion; feed, $1.1 billion; fertilizer, $345 million: in- 


secticides, $34 million, and seed, $133 million. 


OUTLOOK A bill to remove Co-Ops tax ad- 

vantage has heen introduced b y Re p. Noah 

Mason | R.. Til. } but with powe } ful opposition 

ty from the Aa? rculture de partment a nd farm 
groups, there is little chance it will get any- 


mhre , Cc. 


D. C. Fair Trade Fight Resumes 
In Face of Mounting Odds 


Washington. D. C.. businessmen are preparing to 
renew the fight to bring Fair Trade to the Nation’s 
capital in the face of conflicting movements regard- 
ing retail price maintenance on the national level. 

One leader in the Washington fight says the pros- 
pects are cloudy under the reorganized legislative set- 
up. He believes there are several Fair Trade friends 
on the all-important Senate District of Columbia 
Committee—but several] enemies also. 

Proponents are also apprehensive that expected ad- 
ministration recommendations for repeal of the two 


10 


Federal acts exempting Fair Trade from the anti- 
trust laws will cause such a stir that their efforts may 
be lost in the excitement. 

On the national level, the Fair Trade proponents 
are cheered by a Senate small business committee re- 
port supporting Fair Trade. But they note that 
department stores and chain organizations are back- 
ing away from Fair Trade, preferring to “fight fire 
with fire.” 


OUTLOOK There is some pressure huild- 
ing up for repeal of Fair Trade laws. But 
observers point out that this would be as hard 

% as it was to get enactment in the first place, 
and no harder than getting the lav 


trah ré¢ rié ad 


up to insure equal enforcement. 


White House Will Request 
Stand-By Control Authority 


Stand-by authority to control prices, wages, credit 
and invoke rationing in case of emergency will be 
sought by the Eisenhower Administration 

The decision, a reversal of an earlier policy, was 
made at the White House level during a cabinet com- 
mittee meeting. 

The basis for requesting the authority is a ruling 
by Government lawyers that the President’s implied 
powers in an emergency are “fuzzy.” The reason the 
power is wanted, the Administration says, is that it 
would be a necessary tool to keep the economy trom 
faltering after an atomic attack. 

The request will be made quietly during hearings on 
extension of the Defense Production Act. In this 
way, the authority will be inserted in the bill reported 
out of committee. 

Mobilization planners are now busy setting basic 
policies, after which old OPS and OPA regulations 
will be reviewed and brought up-to-date or scrapped, 
as they are made to fit the need. 


OUTLOOK 


into the re quest care fully in the 


{ OTLGTESS iy 


nomic conditions Spe if d Out rece ; 
‘ President. Chances are fair, becau: 
shift mn control or ¢ ONGTESS and 4. 
homb threat, that Congre ss wil ap 


ii ; 


(Continued on page 144) 
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New Power Tool Line 

New line of Matched-Craft power 
tools includes % in. drill with 
Wrench-lok chuck (illustrated) ; 
two ™% in. drills’ with 
chuck; two ™% in. drills with geared 
chuck; two %4 in. drill kit steel 
carrying cases; two 14 in. drill kit 
wall cabinet types; vertical drill 


geared 


stand: saw attachment: saw table: 
portable power saw, and two power 
hand saws: ™% in. drill with 
Wrench-Lok chuck lists for $21.95. 


Along with other % in. drills in 
new line. it has extra-length cor- 
rugated surface handle for greater 
accuracy and safety; more driving 
torque for faster drilling; and 
switch which locks to “on” posi- 
tion and quickly. Dor- 


meyer Corp., Power Tool Div. 


releases 


Fer more data circle No. 1 eon postcard, p. 161 


Heating Pot 

Universal automatic Hot Pot 
heats baby foods, boils eggs, brews 
instant coffee, and warms baby 
bottles, as well as making soups, 
cooking stews, heating milk, warm- 
ing leftovers, and boiling water 
quickly for tea. Features include 
Hi-Lo temperature control; full 


i2 


PRODUCTS AND SERVICES 


quart capacity; thermostatic con- 
trol; extra wide top opening; stay- 
cool plastic handle. Retails at $9.95. 
Another new Universal product is 
the 1955 Toastamagic toaster. It 
has a sliding control lever in a 
panel for selection of toast color 
from light to dark. Bread holder is 
self-positioning with tapered ends 
for thick or thin slices. New heating 
element on insulation 
keeps heat and moisture locked in 


at $21.95. Landers, Frary 


Fiberglas 


Retails 
& Clark. 


Fer more data circle No. 2 on postcard, p. 16! 


Picnic Jug and Bag 


A joint promotion of Hamilton’s 
Jolly Jug and Nappe-Smith’s new 


eeee 
*Seeeeeeee 
***eeeee 

*eeee<e >? 


*eeeee 
> 


matching insulated Jolly Bag will 
make the combination available in 
two sizes. Regular size bag with a 

gal. jug and King size with 1 
gal. jug will retail for $7.95 and 
$10.95, respectively. Jug features 
a wide-mouthed mason jar, which 
is easily replaceable, a drip-proof 
pouring spout encased in a stop- 
per and an alcohol resistant finish. 
Bag is lined and covered with B. F. 
Goodrich 


Korose2zi and insulated 


with Fiberglas Other matching 
color combinations will be available 
starting at $6.95 sugvested retail. 
Hamiuton Metal Products Co. 


For more data circle No. 3 on postcard, p. 161 


Frameless Window Screens 

New frameless window screens 
of Fiberglas can’t crease, dent or 
bend and roll up into compact units 


+ 


to take up less floor space. Can be 


put up or taken down from inside 
in seconds. Screens fit snug against 
windows. Two safety 
catches snap screen in place. Roller 
bar provides adjustment 
range. Other advantages of screens 
are: can’t rust or corrode, can’t 


bottom 
wide 
stain sills and never need painting. 


Mills, Inc... Lumite Div. 


For more data circle No. 4 on postcard, p. 161 


Ch cope 
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FOR THE HARDWARE DEALER 





; New Thermostatic Toaster 


This new automatic pop - up 
thermostatic control] for 
toasting of all 

white, rve, 
1 without 


lever. 


toaster has 
uniform breads 
whole wheat or frozen 
re-setting color contro! 


Control also makes it pos- 











sible to re-heat toasted bread with- 


out burning it. A wide range of 
color adjustments is possible by 


setting a horizontal lever at the 


side of the Kasv to reach 


crumb tray is opened by a knob at 
bottom of 


in seconds 


toaster. 


toaster, and wipes clean 
Called the modei 1478 

De Luxe Toaster, unit lists for 

$15.95. Procter Electric Co. 


For more data circle No. 5 on postcard, p. 161 


Miniature Utensil Line 


New line of seven miniature 


cooking utensils of copper-clad 
stainless steel are exact replicas of 


Ware line 
cludes 1:34 In. 


> 


the Revere Line in- 


covered sauce pan, 


1*s in. covered sauce pan, 2 in. 


covered sauce pan, 4% in. open 
skillet, covered sauce pot, coffee pot 
and whistling tea kettle. Line will 
be sold in sets of various sizes re- 
tailing for $4.95, $9.95 and $14.95, 


respectively. The miniatures will 
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be packaged in cartons similar to 
Cop- 


regular utensil sets. Revere 


per and Brass. Ine. 


For more data circle Ne. 6 on pestcard, p. 161 


Plastic Knife Holder 

Plastic knife holder is quickly 
installed on walls or cabinets with 
Made in 
two pieces so cover can be removed 
Holds 
six knives with guides separating 
each blade. Available in variety of 
Rack 


high and 


adhesive or with screws, 


to keep clean and sanitary. 


colors with white lettering. 
is 9% in. wide by 2%¢% in. 
is packaged in full color merchan- 
dising unit for self-selling at 79¢é. 
Also new is plastic watering can 
molded of one complete piece. Open- 
ing in body permits easy filling yet 





prevents spilling over when pour- 
ing. Available in several colors, 
can will not corrode, rust or chip. 
Columbus Plastic Products, Inc. 


For more data circle No. 7 on postcard, p. 16! 


Tool Holders 


Adda-Units 
tools in a red styron plastic holder 


Proto each contaln 


Custom -contoured recesses and 
hold the tools 
(Continued on page 158) 


ridges safely and 








Want more information on these 
products? Then use free post 
card on Page 161. 


in hardware merchandise... 


TO HELP YOU 


SELL 


ER #22 sea a BS 
AND OTHER DEALER 
>ALES Wee. 











Steel Tape Special 
Hardware Week Special 

Tufboy, 310WL, 10 ft, % in. white 

Big Boy 710W, 10 ft, 


; | } 
Lic ides 


steel tape; 





,; In. white steel tape, and bonus 
996X 
rule, regularly 
50 pet off. 
red and black display 
Master Rule Mia. Co. 


For more data circle No. 8 on postcard, p. 16! 


Guardsman Extension wood 


listed at $2.00, of- 
fered at Items come in 


package 


Toaster Promotion 
Merchandising program for 
features a 90-day special of the 
1B14 Automatic toaster, 
$23, for $19.95. 
cludes the introduction of two new 
Model 1A6 
is a single-slice toaster at $17.50; 


1955 


regularly 
Program also in- 


Toastmaster toasters. 


Model 1B18 is “ compact-sized, two- 
slice toaster. Special offer to re- 


(Continued on page 188) 











RETAIL 





1954 
STORE 

Dec. 

1953 SALES | 
Nov. | 
7 (PRELIMINARY) | 

(in billions) 
- ' S De , 











Retail Store Sales 
Off to Flying Start; 
Department's Sales High 

While 1954 is now characterized 
as a “mild recession” year it dif- 
tered from similar years in one 
notable respect, in that consumers 
continued to spend just as freely 
as before. 

In fact, the strength of con- 
sumer buying was one of the most 
heartening and sustaining factors 
in the country’s economy. 

The amount of consumer expen- 
ditures, after seasonal adjustment, 
continued to rise throughout the 
business recession and at the end 
of the 3rd quarter of last vear 
it stood at the highest point of the 
last two years. 

Spending was in line with the 
amount of disposable personal in- 
come consumers had after paying 
personal taxes. At the end of the 
ord quarter, 1954, people had $2 
billions more money available for 
discretionary spending. This rep- 
resents more than the sales of all 
hardware stores in any one vear 
up to and including 1946. 

The new year has gotten off to 
a bouncing good start. In the 4- 
week period ended Jan. 15, depart- 
ment store sales were 12 pct higher 
than in the like period a year ago. 
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» Department Store Sales Up 12% 


> 1955 Business May Set New Mark 


>» December Sales 9% Higher 








The American economy will reach 
a new peak during 1955, predicts 
Harlow H. Curtice, president of 
General Motors Corp., the nation’s 
biggest manufacturer. 

He expects the gross national 
product to climb to around $370 bil- 
lion. “This would be an increase 
of about 3 pet over the estimated 
level of 1954 and somewhat in ex- 
cess of the record reached in 1953,” 
Curtice told a meeting of top busi- 
nessmen as GM launched its 1955 
Motorama show, in New York. 

He expects the domestic auto in- 





Retail Sales Record 
Set in December 

Record sales of $18 billion 
during December brought the 
1954 volume for all of the na- 
tion’s retail stores to almost 
$171 billion—about the same as 
the 1953 figure. 

December sales, after adjust- 
ments for seasonal variations, 
ran about 9 pct higher than a 
year earlier and 6 pct higher 
than the previous month. 











Biggest Year Ahead? 





3% Increase in Gross National Product 
Predicted by Nation's Leading Industrialist 





dustry to produce and sell 6.8 mil- 
lion cars and trucks In 1955 or 
600,000 more units than in 1954. 

Expressing his optimism for 
1955, Mr. Curtice noted “the con- 
struction industry is expected to 
better even its amazing record of 
1954. Housing starts should ex- 
ceed 1.2 million. More schools, hos- 
pitals and other public buildings, 
as well as many private projects 
will be built. 

“Highway expenditures in 1954 
reached a total of about $6 Dillon 
Estimates indicate that this vear 
they will reach about $7 billion... 
The best authorities agree that we 
must invest at least $10 billlion a 
vear for the next 10 vears to get 
the safe and efficient highways this 
country needs. 

“While the prosperity of the na- 
tion is not dependent on war or 
defense expenditures, there 1s no 
indication that such expenditures 
will recede from the level of about 
$40 billion currently required for 
the security of our nation.” 

Mr. Curtice also calls attention 
to “the widespread publi confi- 


(Continued on page 216) 
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___—__— Announcing the NEW 








FLASHING BEACON 
ATTRACTS 14% MORE 
CUSTOMERS 











” puee 





SELLS ON SIGHT 
SAVES TIME 














SMALL DEALER | 
INVESTMENT Vv 

















A COMPLETE LINE OF THE 
WORLD'S 100 “MOST 
WANTED” P&C TOOLS J 








HARDWARE 








MAKES IT EASY FOR 
CUSTOMERS TO BUY 














TAKES SO LITTLE SPACE 
ONLY 20°: WIDE (21', 


high. plus 9'« beocon 








Designed by P&C, the Pioneer Firm in Developing 
Successful, High Profit Tool Displays 


P&C pioneered the way in the development of 
tool merchandisers — over 10.000 in use today. 
And now, after years of study, research and P&C 
experience, your new Hornet 100 is re: ady to do 
the most terrific selling job of any tool display 
you ever owned. The Hornet 100 will 
money for you. 


100 P&C “Best Sellers” in Only 20'2” of Space 


Never before has so much hard selling IMPACT 
been so neatly and attractively packed into such 
a tiny space. Yet the P&C Hornet 100 holds 100 


make 


2 4 
= 


og 
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— «cna meee _—— 






































fo 
P 
CUSTOMERS LOVE TO SHOP 
FROM IT 
ATTRACTIVE P&C COLORS 
BLUE YELLOW & WHITE 
~~ 
¢ i 
EVERY TOOL CLEARLY 
PRICED AND NUMBERED 
he 


EACH TOOL SHADOW 
MARKED AND NUMBERED 
FOR FAST EASY 
INVENTORY 














LIGHTWEIGHT 
EASILY PORTABLE 














REVOLVES AT FINGER 
TOUCH 


top quality, nationally advertised 
each one a pro. ed “P&C Best Seller 





P&C 


tor Is. 


Your Profits Are High... Your Investment Is Low 


Many P&C dealers report SIX, eight, ten and 
more turnovers a year. 


Your total investment on tools and 
this proven unit...... 


$145.95 
.$396.00* 

Put the Hornet 100 in your store now ...and 
watch your sales and profits Zo UP! You'll get 
fast turnovers. more impulse sales; plus quick, 
cas) stock control 


Your profit in one year. 


4 


PeC HAND FORGED TOOL COMPANY 


P&C... 


. the best tools money can buy 


Dept. Al, Box 5926, Portland 22, Oregon + Chicago Warehouse, Box 203, Schiller Park, illinois 
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FOR 55. .. It’s Pennsylvania 


of Nationally-Advertised 













PENN ACCO I8'‘and 20° 


ROTARY POWER MOWERS 


Brand-new for ’55! The new Penn’ grassed lawns that prized “green- 
Acco Rotaries are made to selltocus- velvet” look! Equipped with exclu- 
tomers with “problem lawns.” They sive vacuum-action, non-clog cutting 
cut thick weeds, high grasses with bar. Inset-wheels allow mowing right 
amazing ease. Yet they give finer- upto %” of obstacles! 


18° Cur 
(Illustreted) 
hos 1.6 H.P., 4-cycle 
engine, rope starter. 
Rewind starter 
of extra cost. 


20° CuT 
hos 2.5 4.P., 4-cycle 
engine, rewind storter. 


PENN ACCO i8” 
ELECTRIC ROTARY 












Pennsylvania 
Pennette 


Pennsylvania 
16” Penna-Lawn 





Trimmer 


and Edger 

A regular seller! 

Does work of 3 Top value at a medium The narrow mower with the ; 
tools—half-moon price! Ball-bearing mounted wide sales-appeal! 12” arid 5 
hoe, grass-hook, 5-blade cutting reel with 14”. widths. 4-blade, ball- 

hand shears! blades double-ground! bearing-mounted reel. 





7 
enn S yl vanidad Magy pespeeto SM 


PENNSYLVANIA LAWN MOWER DIVISION * AMERICAN CHAIN & CABLE COMPANY, INC. 
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... the only Complete Line 


Pohtd-) amo lalo Mm alelale Math id=) ects 





Pennsylvania 21" DE LUXE 
POWER MOWER 
The finest power mower you can sell! 


Has improved clutch, 1.6 H.P. Briggs & 
Stratton 4-cyc) »ngine, rewind starter. 


Pennsylvania 


I8° EXETER 
POWER MOWER 


Pennsylvania’s mass market power mower! 
Has 1.1 H.P. Briggs & Stratton 4-cycle en- 
gine that packs ample power. Rope starter. 
Rewind starter optional at extra cost. 














ws LOWER RETAIL PRICES 
@ HIGHER DEALER PROFITS! 
®@ COAST-TO-COAST SERVICING! 


@ POWER MOWER 
DEMONSTRATOR DEAL! 




















. 
Pennsylvania 
Favorite of professional 
f; ———r A ‘ ee Sag lly wromgge one: hand 
ee +5 mower you can sell! In 
4 ee 7” and 19” widths. 
.- Best seller for tough Crab For steep lawns. Aluminum- ' | he rem 
grasses. Triple-geared drive. alloy construction. 16”, 19”: Sk eee Hi-eut 
17” cut (High wheel), 18” cuts. Also, 16”, 7-blade spe- Sy ae= ) iu e / 
cut (Low wheel). cial for fine grasses. . : ei 





“S“> Pen nsyl vania 


= CONNECTICUT © Plant: EXETER, PENNSYLVANIA 
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Biggest garden hose news since Koroseal! 


B. F. Goodrich 
special offer 


gives you 
58% markup . 


Profit package assortment No. 0586 








Profit package assortment No. 0557 


You get 58.6 percent markup 


; You get 55.7 percent markup 
Contains: 14 lengths ot 75, 50 and 25-foot Koroseal: 


both red and green. 5 lengths (same sizes) yellow Contains: 38 lengths of Koroseal, Garden Club, Crys- 


Garden Club plastic, 7 lengths Crystal Clear plastic tal Clear and Featherweight plastic plus 16 lengths of 


;, , , 5 : Kher o 1 » 
and 6 lengths of brown Featherweight plastic. Total 5, 50 and 25-foot B. F. Goodrich rubber garden hose. 


4? |e ngths. 


sl OR OE IE TIE 


You buy 32 lengths, retail 
PRIZE (50-ft.. Koroseal) retail 
Total retail value 


You PAY only 


| You buy 54 lengths, retail $400.65 

$240.15 aan i ae 
PRIZE (50-ft., Koroseal) retail 9.80 
9.80 tie erent 
— Total retail value $410.45 
$249.95 ae 
You PAY only 257.24 

151.39 


YOUR PROFIT $98.56 










YOUR PROFIT $153.21 














Highest markup and profit ever oftered 
on garden hose! You get your choice 







of assortments to best suit your needs 
(see panel above). Both profit package 
assortments contain Koroseal hose and 
plastic hose of several types in a wide 





price range. One assortment also con- 
tains the high quality B. F. Goodrich 
rubber hose that some customers demand 





The new plastic line is an ideal 
supplement for Koroseal. It includes 
Garden Club, best value next to Koro- 
seal, Crystal Clear for customers who 
want a clear plastic and Featherweight, 
your price plastic. 
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People ask for Koroseal and other 
B. F. Goodrich hose because of the way 
it's advertised. Big, attention-getting 
ads run in Life, Better Homes & Gar- 
dens and The Saturday Evening Post. 
In fact, the 1955 Koroseal campaign in 
full color is the biggest yet; will reach 
millions including your customers and 
prospects! 

You tie-in with advertising. We give 
you free displays and streamers for 
counter, wall and window. These read 
‘“Koroseal”’ in bright, Day-Glo script. 
To get them just fill in and mail the 
business reply card packed in each profit 
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package We send displays direct to you. 
The B. F. Goodrich Company, Indu trial 
Products Diviston. Akron. Obio. 


T. M. Reg. t S ret. oO 


B.EGoodrich 


INDUSTRIAL PRODUCTS 
DIVISION 


A erosea 





















yu 
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THESE @ 
gee" 


WILL GIVE YOUR CUSTOMERS... 


AND YOUR PROFITS...”’A LIFT”! 








Get the facts 


about SPRINGFIELD’S 
Profit-drive for ‘55! 














3 SALES POWERED 


"HIRED HANDS'FOR | 


Springfield 


For really rugged service on farms and larger homes, 
the Springfield “3000” has never been equalled at the 
price! Here is a package of power that gives your 
customers a lift on virtually every outdoor chore. The 
full line of attachments means extra sales and profits 


for you. The sensational, wanted features make your 
selling job easier. 


e Even finer 1955 reverse 
mechanism makes han- 
dling easier, can’t back up 
accidentally. Optional on 
all models. 

e Choice of 2, 2% or 3 hp. 
nationally-known engine. 
e 13 easy-to-hitch attach- 
ments plow, disc, cultivate, 
mow grass or weeds, clean 
snow, saw, grade. Do other 
tough jobs. 

e Power-take-off rune ‘ 
sprayers, pumps, etc. 





ere dks 
; ae a, 
a 


ee ES. 
CULTIVATOR follows without 
guide handle, has handy levers 
to regulate depth of three 
shovels simultaneously 


6," OR 8” PLOW turns deep 
straight furrows. Pitch and 
depth adjust without stopping 
or using wrenches 


Spe t aeiend 

6 as Sebi sca 
32” SICKLE BAR mows crops or 
tall weeds. Rigid construction 
well-guarded knives. Separate 
clutch controls sickle 


5b 


Se: 
DISC HARROW has two 4-blade 
gangs. adjusts to throw dirt 
into or away from row. 12” 
heat treated discs 














NEW S PF INGFIELD 
ROTARY TILLER 


Here it is... the completely new tiller that 
brings undreamed-of-flexibility and stability 
to the rotary tiller field. Handles like a baby 
buggy . . . and, believe us, your customers 
will be “proud as a parent” of this rugged 
little tiller! Show it .. . demonstrate it . 
and have your order book handy. Get details 
of our Demo Deal! Comes complete in one 
package—only 5 minute assembly 


e Width adjusts from 7” to 21” without 
tools; just add or remove tiller tine sections. 
e Scientifically-hardened tiller tine sections 
have lifetime guarantee against breakage 

e No untilled center gap. 

e Adjustable depth gage—easy wheel-width 
change. 

e Rugged 2 h.p., 4-cycle engine with clutch 
and throttle control. 

e Optional equipment includes power roller, 
soil and sod aerator, edger and furrower. 


LOW COST SPRINGFIELD 


If you have a “price customer,” this is the model 
that will clinch the sale! The Champ is small, 
but powerful and rugged. It will do a lot for a 
little—ttill, cultivate, mow lawns or weeds, 
shovel snow or do light grading. For smaller 
places, it’s the ideal choice so light and 
simple a woman can use it! 


e Sturdy 2 h.p. engine with throttle and clutch 
controls. 

e Pushes, pulls and powers mower, tiller, culti- 
vator, scraper blade—-all attached with a single 
pin-hitch. 

e Self-propelled mowing. 


THLER does tough spring spade 
work, prepares soil 14” wide 
and 6” deep. Clutch and throt- 
tle controlled 


POWER ROLLER attaches quickly 
to tiller shaft. holds 180 Ibs 
water or 210 lbs. sand 


EDGING DISC cuts turf or soil 
sharply along walks or drives 
for neater appearance 


>, ee ’ ‘ 
teers ae 


AERATING DISCS pierce the sol! 
with many sharp points. help 
sod and plants to breathe 


FURROWING TOOL attaches 
depth stake gage, plows : 
deep furrow in the tilled soil 


ROTARY MOWER cuts 20” swath 
of grass or high weeds. Trims 
within \%” of obstructions, has 
4” height adjustment 


CULTIVATOR has five duck-feet 
shovels, single pin-hitch, and 
unusually good balance. Discs 
also available 


SNOW BLADE moves 24” path of 
heavy, wet snow. Clears walks 
and drives in a hurry, doubles 
as light grader 













TREMENDOUS NATIONAL 
ADVERTISING CAMPAIGN 





— w= Th. 


d , Better Home, 


POPULAR pA 
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EYE-CATCHING SALES AIDS 


if wee or 
CONVERT INTEREST INTO ACTION rae - 
We're doing our part! If you'll do yours, we'll make 

1955 the greatest year in your sales history—and ours! 

We can't repeat it too often .. . stock Springfield, dis- 

play Springfield, demonstrate Springfield—and sales 

are in your cash register! 

And here's all the colorful, powerful display material 


’ > , ; ’ 
you need-all absolutely free to Springfield dealers: TELL-ALL FOLDERS are silent salesmen for all Springfield 
models. Put them on your counter, tuck them in your 
pocket, stuff them in your mailings. Then move in person- 
ally to close the sale! 





| ae Springfield 


COLORFUL BANNERS tie into 2-COLOR COUNTER CARDS WINDOW DECALS let your BRAND-NEW AD MATS help 
the smash national adver- remind shoppers that you customers know you are a you to get your full share 
tising theme. Put them in are headquarters for Springfield dealer flag of business. Product alone 
your windows, hang them famous, nationally-adver- down passersby. Bright electrotypes, photos and 
on walls. Customers can't tised Springfield garden colorful, same design as mats also available 

buy what they don’t see! tractors. decal on products. 


NO CHARGE FOR SALES HELP 4°* your wholesaler or write direct to 
QUICK MANUFACTURING, INC., SPRINGFIELD, OHIO 














Easy-to-Install 2 Head System 
Covers 1200 Sq. Ft. of Lawn Area 


NOW everyone can enjoy the luxury and convenience of 
automatic lawn sprinkling — and they will when they see 
SWIRL SPRAY. 


SWIRL SPRAY has all the features the homeowner wants at 
a price he can afford. 


® Installs in a few hours. Covers big 1200 sq. ft. area. 


® No plumbing — connects Operates on regular city 
direct to outside faucets. or pump pressure. 


® Installation will not damage Permanent — nothing to go 
present lawn. wrong — lasts for years. 


Get ready to profit by the big demand for SWIRL 
SPRAY that’s coming aos sure as Spring. It's an 
opener, too, for more sales of PLASTEX MEASURE 
MARKED PIPE. Check with your jobber or write 
for complete details at once. 


THE PLAS TEX Co. 


402 Mt. Vernon Ave., Columbus 3, Ohio 
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UNDERGROUND LAWN SPRINKLING SYSTEM 


PENOULUM 
<— ACTION —»: 


| eRows Warce iat. 
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PLASTEX MEASURE MARKED PIPE 
SWIRL SPRAY and HANDY HYDRANT 
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You, too, can DOUBLE 
and TRIPLE your 


Power Mower Sales 


with VOLLRATH! | 














"Vollrath put my mower sales up 50%”... 
“Vollrath doubled my power mower business”’. . . 
“Vollrath outsells any mower | ever handled.”’ 
These and statements like them come from outlets 
all over the country! Wherever green grass grows, 
Vollrath advanced design rotary power mowers 
have consistently written a sales success story for 
their outlets. See how this fast-growing line can 
help you do a bigger business in America’s big, 
growing market for power mowers. Vollrath has 
what customers want—and prices are right! For a 
profitable, volume business feature the entire 
Vollrath power mower line. Every model will give 
you real sales action! 


Business § 














NOW equipped with \new, improved 
CLINTON 4-CYCLE % ENGINES Meee bes, 


Lighter... Quieter... 
Smoother in performance 














A sales leader wherever shown! Now 
with lighter-thon-ever Clinton engine 
—amarzingly smooth, quiet, fast, and 
efficient on the lawn. Cuts 19 swath 
—trims and muiches as if mows. 
New reor discharge improves per- 
fermence, eliminates windrows and 
clumping. Unsurpassed for lightness 
plus power and easy handling. Com- 
plete Volirath line includes 17 , 19, 
end 21 models with 2-cycle and Volirath 19" ~4C 
4-cycle engines. 








* Ca decs 
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Vv; 4 / 
FL ng 2“ ) 
Rotary Power Mower 


eee ae Tt 


dat-ae AU ee oe oe On i Sheboygan. Wisconsin 


Branch Offices and Display Rooms New York e Chicago « Los Angeles 
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Fishin Around ? 


No need to “fish around” when it comes to picking the right line 





















of hose accessories. Not when GREEN SPOT’s standing by with a 
complete, quality line of hose accessories that your customers 
know about and prefer. 

The wide selection of sizes and variety in the GREEN SPOT line 
ends your ordering problems. Your customers know GREEN 
SPOT from its national advertising, and they’re pre-sold on the 
line. For everybody—buying GREEN SPOT is one sure way of 
getting just what’s wanted! 

And to help you sell, GREEN SPOT offers point-of-sale material 
and merchandising aids that truly lead the whole field. Add this 
to outstanding consumer advertising, and you've got a start-to- 


finish coverage that means profit! 


You can 





geta 


GREEN 
SPOT 


merchan- 

















di ing 
New Waterite Oscillating Sprinkler—for greater 
efficiency and more uniform coverage! Suggested 


retail price, $14.95. rack 


Ask your GREEN SPOT wholesaler about this great merchandiser, and 










how you can get it free! Offers 10% feet of display space on less 


than 344 feet of floor space and keeps turnover high. 





: spoT CRE 


*tepg THAT 


Weather-Matic—waters circles from 10 feet to Sprinklers « Hand Sprays * Hose Nozzles * Quick 





SO feet across with a simple twist of the dial Connectors e Clamps e “Y" Connectors « Shut-Off Valves 
nozzles. Suggested retait price, $8.95 Couplings « Hose Menders « Goose Necks 


Scovill Manufacturing Company, 36 Mill Street, Waterbury, Connecticut 
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PLANTING TIP 

the Trug Temper 

neat shaped hoe 
dogs turtows eases 
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T’S TOOL-UP TIME AT ss * 
YOUR HARDWARE STORE > 


M-m-m-m it’s Spring. Time to 
beautiful lawn and garden. Thousands of hardware stores and 


4 garden centers throughout America 
q | are now introducing new True Temper 
tools . . . famous for finest quality for 
ower )) years 

True Temper Garden Club Tools 
are fidl size, but light in weight-—to 
wave you needless work. All tools ere 
built from high-grade steel. All handles 
are shaped from Northern Ash for 


WA 
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‘TRUE TEMPER. 
Garden Club News 


amen 


get the tools you need for a 


perfect balance _and then fire-hard- 
ened to seal out wear and weather 

You'll find all True Temper Tools 
combine beauty and utility with un 
matched dollar value. 5o, tool up 
during Teol-Up Time at your neigh 
bherhood hardware or garden store 
They're featuring many improved de 
signs you'll be pleaned to own 


STAINLESS STEEL TOOLS 
RESIST RUST—STAY CLEAN 
Finest hand tools made. Stainless 

steel. Won't rust even if left im 
weather frequently. Easy to clean 
dirt knocks right off. The little trowel 
in center is a professional nursery- 
man's tool, perfect for transplanting 
A whole set of True Temper hand 
tools costs but a few dollars. 


,/ ;' 
LOOK FOR THE STORE 





“NEW-STYLE TOOLS | 
«MAKE WORK EASIER 


















Mo-shock hedge shears have a rubner 
bumper that absorbs shock when 
blades snap shut. Great fatigue | 
reducer 

Heart-shaped hee has sharp point that 
bites into ground, makes weeding easy. | 








~ 


with the Tool-U'p Time baoners. Ther re feater- 
ing « complete sclection ef famous Tree Temper lawn and garden tool. 


_New— Real Tools 


SAVE YOUR BACK WITH LIGHTWEIGHT TOOLS 


True Temper Garden Club Tools are 
sturdy, full-size toole— but light im 
weight — because they are built espe- 
cially for home use. Mounted on the 


re nae eee -~ A A ES A eR _ 


it's Tool-Up Time at Your Hardware or Garden Store 
Get the Tools You Need! 


b Colt aels Mi lele) an ie: 


eel 


True Temper wall toothoider, you Digs perfect planting furrows, too 


eliminate clutter while protecting | Stand-up dandelion digger s@ves your 
your kids, your tools, your car hack. Sharp V-blade digs deep for 
Easily attached to wall or studding. taproot weeds. 


FrmEST QUALITY IN LAWN, 


MATCHES AND AXES 


TRUE [EMPER. 








> 


* 






cecttinaneancit ttt ONT 


In A Smali Size 


wWondertul for children — Rol just Loys, 
but usable tools: hoe shovel. rake. 
Well-built. Ash handles. steel blades 


ideal fer mother—ashe'll find them 
handy, too. That little rake is idea’ 
for cose work in flowers 


Ded tikes ‘em too ~especially for 
working im close to small plants and 





shrubs. They re extremely convenient 





GAROTM AND FARM TOOLS HAMMERS 


FISHING TACKLE GOLF-CL.UB SHAFTS 


for Leadership 
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This True Temper ad will go into 


12 MILLION HOMES 


Thousands of them in YOUR trading area!?! 


True Temper’s ad in these great national 
magazines will send customers 

to YOUR store. CASH IN! Plan now 

to celebrate TOOL-UP TIME 






HOW TO MAKE EXTRA SALES 
AND PROFITS IN TOOL-UP TIME 


® Order your Tool-Up Time kit now. It's worth plenty 
but it's FREE to you when YOU order it direct from 
True Temper. Use coupon below! 
2 ® Stock up on al/ the True Temper tools featured in 
the ad at left. 
» NEW GARDEN CENTER 


sells over 50 tools 
in six square feet! 







GET ALL THIS FREE; 


Your Too! Up Time kit has all + 


sales-building mater 



























his valuable, 
ial, 





Modern, compact stand, a 
garden tool department 
in itself, is part of special 
offer including 64 most 
wanted True Temper Gar- 
den Club tools, illustrated 
price card, and new ad- 
vertising allowance plan. 
Total value: $157.40*. 
Total cost $89.98*. Per- 
fect for Tool-Up Time. 
see your wholesaler. 

*\ lightly higher m west. 


Kit orders pouring 
in. Order yours now 


Last year we were unable to meet the last-minute 
demand of more than a thousand dealers for Tool-Up 
Time kits. This year, our supply is larger but orders 
are pouring in ...especially from dealers who featured 
Tool-Up Time last year. So, order your Tool-Up Time 
kit NOW ...and make your store Garden Head- 
quarters for your neighborhood. 


















TRUE TEMPER CORPORATION 
Merchandising Department S, Keith Bidg., Cleveland 15, Ohio 


Send my free Tool-Up Time kit to address shown below. 








STORE NAME 






ADDRESS 


DON’T WAIT! 
ORDER YOUR FREE 
TOOL-UP TIME KIT RIGHT NOW! 






city ZONE STATE 










MY NAME 


AGE, FEBRUARY 3, 1955 
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| LAWN EQUIPMENT 


Hl ae c] BIG YEAR ’ROUND SALES 


FOR BIG YEAR-END PROFITS 
















‘'A Power Mower A 
for Every Lawn” #/X 


XP-160 = - hs 
20” Self-Propelled ‘™ 
Trimmer 














- JK-50 
18” Trimmer — Gas Gas 


_ 





18” Gas 


—_— ATS: STE Oe 


A Leaf Mulcher is Available 
for Every HOMKO Rotary Mower 
as an Accessory 


NS-90 
5” Hand 
Trimmer 


Electric RC-120 


\ ‘ (3 ee iii | 
c A 
18” Trimmer 20” Remote Control ——)) 
Electric Electric - 
LS-200 20” Accessory: Sweeper Hitch (Hitch only— to be used 
Lawn Sweeper a 


LS-240 24” | 
Lawn Sweeper y 


with Lawn Sweeper Mode! LS-240) 


unseen / ~_ | £ 
j © fo a 
Accessory: - - i 
j, 
* 


J Seeder and Accessory: 
Ne 3 Spreader Cart 
\ A 
y Accessory: 
Dual Wheels 
18” Snow Plow a RR-140 30” Riding Mower 
oller 





Gas 
Get Complete Information on HOMKO LAWN EQUIPMENT from your Jobber Today or Write for Catalog 


Menutectured by WESTERN TOOL & STAMPING CO. 


2725 SECOND AVENUE « DEPT. 16 © DES MOINES 13, IOWA 
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Complete packaged unit 


Sells on sight ZY. 95 


SUGGESTED RETAIL PRICE 


> 
.' . 


ain 





Ships 4th Class 
Mail, 10% Ibs. 


permanent, underground sprinkler system 


Here’s a sales maker you must have this season. 
Home owners want turn-of-the-faucet lawn 
sprinkling. WHIRL-ETTE gives you everything 
they demand —a top-quality system complete 
in one kit — popular price simple, do-it- 
yourself installation. Saves work, water, time. 





JUST 2 HEADS DEEP SOAK 1200 SQ. FT. 
Two pop-up sprinkler heads provide real sod 
soaking — not just a misty spray — for an entire 
average lawn. Each head throws 6 gallons per 
minute in a 34-ft.-diameter circle with only 
30-lb. water pressure. Operates efficiently on 
only 10-lb. pressure. 


CASH IN ON BIG DEMAND 
When customers see WHIRL-ETTE, you'll have 


a steady stream of sales and profits. Double- 
duty shipping carton folds back to make a bold, 
eye-catching, counter display that stops shop- 
pers on the spot. 


- . 


—n 
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ALL IN ONE PACKAGE 
Kit contains everything needed —two solid- 
brass, pop-up heads as shown, 50 feet of Yardley 
polyethylene PressuRated Pipe, tough Kra 


lastic fittings. head wrench and W 


lation instructions. : 

























YARDLEY PLASTICS CO. 


142 Parsons Ave.; Columbus 15, Ohio 


Cue... ee ee ee ee 


Export Agents: F.& J. Meyer, |15 Brood 51. New Tork 4 


















Now Buch gives you a longer 


profit... selling adie luxe 
Spreaders 


: NEW CHROME-PLATED 
Just put one of these beauties out where PULSATOR keeps spreod- 


your customers can see it, and watch it sell material loose, evenly dis- 
on sight! Let your customer’s eye wander tributed. 
over its red-and-chrome good looks. Let 
him feel its ball-bearing smoothness under 
his hands, let him set the control lever 
himself and watch the spread flow smoothly. 
He’ll buy. You'll pocket a better profit— 
and why shouldn’t you? There’s no better 
spreader! 












CALIBRATED 
SCALE gives YOU 

accurate control, posi- 
tive cutoff. 


NEW SLIDE PLATE is 
stainless steel, won't rust or 
corrode. 


Write for complete information about 
BUCH’s complete line of Aerators and other 
garden equipment. 


Pockaged in a convenient, 
carry-home corton. More con- 
venient for you—more con- 
venient for your customer! 


@—SPECIAL BALL-BEARING WHEELS 


with wide-tread rubber tires. 





Tested for ruggedness and efficiency by 
American Testing Laboratories. 





* eae fo ete ii 
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Buch works a packaging miracle! 


Special new barrow costs you less, saves you freight, handling, 
time and space, gives your customers a low-cost barrow with 
carry-home convenience. The barrow is Buch’s new SP-55, a 
sturdy, economy-priced barrow in Buch’s popular red and beige 
colors. Parts for each barrow packed in individual carton, trays 
nested. You and your customers share the advantages! 


eae x , ‘ ’ ey. pe. tid ; b> et i a c ipa 
re ee by SaaS Ge See a a bre ei tae” ae Be os bet i eB me She ea Q . aa 
a Fae me. SS ei <p. ena SE an OD rete pegmatite Tn Die, et Oe i ee 
be ee Ui 9 ae Fee pee cs a a 


BUCH GIVES YOU NATIONAL ADVERTISING! 


You can’t beat the selling help you'll get from BUCH! Hard-hitting ads in Life and 
Better Homes & Gardens turn readers into potential customers for you. And BUCH 
gives you merchandising and point-of-sale help, too. Remember, on/y BUCH gives you 
a complete line of rolling garden equipment to sell, and plenty of help in selling it! 


Carrying the load 
since 1868 


GARDEN CARE EQUIPMENT 


BUCH MANUFACTURING CO., Elizabethtown, Pa. 





America’s Leading Line of Rolling Garden Care Equipment 
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SEINE TWINES 


You can put your confidence Vers 


VENETIAN BLIND CORD 

SASH CORDS 

CLOTHES LINES 

MASON LINES 

BUTCHER'S TWINES 

FISHING LINES 

NYLON CASTING LINES 

STARTER ROPE 

JUMP ROPE 

MOP HEADS 

WRAPPING TWINES 

KITCHEN LINES 

EXPRESS TWINES 

CHALK LINES 

KITE CORDS 

PARCEL POST TWINES 

POLISHED INDIA TWINES 

\ PLASTIC CLOTHES LINES 
JUTE TWINE 































LOW PRICED 


CLOTHES LINE 


High grade polished braided 
cotton clothes line put-up in 
connected 50’ hanks — packed 
12 hanks to box. 


A MIKE exclusive for pop- 
3 ular price market. 
ORDERS OF $50.00 OR MORE, FREIGHT P 


PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Los Angeles, Calif., Marietta, 
Minnesota, or Dallas, Texas. Orders of $20.00 
to $50.00, freight allowed to $1.00 per cwt. 
Freight prepaid does not include extra charges 
incurred outside carrier's regular zone of delivery. 








ART. 551-B 


When vou display the Uy line= 


‘t Sells! 


Write For Size Cards And Price List. 


° Our representative in your state will call upon your request 
Cleveland Mills Company cnwioece Nonrn canouna 


ESTABLISHED (nN 1873 | 2102 Colorado Blvd Marietta 3104 Gaston Ave 
| Los Angeles 41, Calif Minnesota Dallas 26, Texas 
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IT'S ALL 


By Farm-Ette 





















2 H.P. 4-Cycle engine has Trigger-Tach / 
base and quick release. Adjustable | 
handles have throttle and clutch controls. 


Sturdy tractor with 
al front and rear draw- 
“a ber, lug tires and 
differential turning. 
| Attachments include; 
Cy - discs, cultivators, har- 

mr , row, weeder, fur- 
— rower, plow and 


dozer blade. 


« 
@] oxy 
: stg, eee 

toads 
omy" - 

_ te 

a 
~ 








20" Rotary Mower 
with heavy duty 
blade. Adjustable. 





= 
Lo 





Reel Mower, full 18"' cut with 
five blades, five spider reels. 


width. Tempered Tines. 
FOR ALL 


1 POWER PACKAGE meumenrs 


Here's the hottest news ever to hit the small im lement MA KES SALES SENSE, TOO 


market—a revolutionary new principle of power application. 


Rotary Tiller 14" working 











Instead of handling a single operation, one low-cost engine Initial introduction of the exclusive Trigger-Tach line 
can now do many kinds of work. Think what this means in in limited areas is going over with a bang — every- 
Sales Appeal, in Utility, in user economy. time. Nothing has created such a stir in power equip- 





TRIGGER- if CH is THIS SiM PLE “aarti aa are quick to see the profit pos- 


Release the "trigger" and switch the light weight power sibilities. They're already asking for the Trigger-Tach 












package to the desired implement, tighten the "trigger" — franchise. 

apply a V-belt and you're ready to go — in as little as 30 

seconds. i a PROFIT-PRICED TO SELL 

The 2 H. P. 4-Cycle engine is a rugged, balanced unit with Now's your chance to get in on the ground floor with 
no unnecessar Pills or weight. It's strictly functional, with something so practical it sells itself. Be ready for the 
self suabeiend clutch, controls, handles and Trigger-Tach demand season just ahead. Send for full dealership 
base. Here's a design that really "makes sense" to those who information and be first in your locality to handle 
use lawn and garden equipment. Trigger-Tach. 





MAIL THIS COUPON NOW! 


ONLY FARM-ETTE HAS TRIGGER-TACH 





’ 


Yes, | would like to know more about the Trigger-Tach line and | 
whether a dealership is still available in this locality. , 


NAME or BUSINESS 


REL ESE AS HOC oe OO a | MANTUA, OHIO 


eee ee ee eee 
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How 4o start a big year rolling 


Year-Round Favorite 
G-3 ALi-WEATHER- ''s ‘'amous All 

















istance 
For the new American Bike Low Rolling Resistan 





SUPER EAGLE—Eoser-ro''ing ond sater 
7 -t : ) ‘ 50a" 
WINGFOOT-—Mocerm s'rec ned 1.75 ee & ed tread. A luxury Weather tread is unsurpassed for roc d 
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nedalina with comiort balloon © - a ine straight-line stops and tow rolling 
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For Motor Bikes, for Bicycles 
DOUBLE EAGLE. Heavie : 












treac 





For Lightweight Bikes 










Fa 


r Mileage MT — Especially ‘ake 1e 

r Weor—Greate EIG ~ >> r2 cord body mokt 

For Longe 1 ein and rie TYPE LIGHTWEN aa. Straight Side ae bikes e 

DELUXE RIB-With o zigzog free Jesigned for eosy PST” oth Englist rugged pace : th 
’ Jers. the Deluxe assures > ht Ox best bike tire . 


rounde } 
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} G nd Amer } 4 vs 3 me 





For Motor Bikes, for Bicycles 

















> 
. ~ 
READ-Shorp, Cee 
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n HINGS look good for bike tire sales in 
1955 —and here are seven Goodyear 


reasons why. 


There’s a Goodyear tire for every type of 
rider, every kind of bike. All deliver the 
long mileage and superior performance 
your customers expect of Goodyear tires. 
Stock up with these and you'll be set to 
cash in on the growing boom in bicycling. 
Goodyear, Cycle Tire Department, 
Akron 16, Ohio 


“w“ nefoot. G-a 411-Weather super Paw le i. hile Pagi« 
Tr. M.'s The Goodyear Tire & Rubber Company. Akr 


GO0Oo0oD, 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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24 WAYS TO MAKE A 
MOWER PROSPECT SAY “AH-H-H” 


FILL YOUR EXACT NEEDS 
FROM THE F & N LINE 


16 hand mowers including a trimmer. 4 reel type 


power models up to 24”. 4 rotaries including 
the new 21” self-propelled model. Display 
the mowers you know your customers will 
buy—feature-packed, beautifully designed, 
easy-to-service F & N’s. 

No more gaps in your line. No more 
worrying about quality. Display F & N mowers 
and you'll sell F & N mowers. 


THE F & N LAWN MOWER CO. 


Richmond, Indiana, “America’s Leader” 


Hand Mowers Since 1889 
Power Mowers Since 1917 


Headliner for 


New 21” N any display, 20” 
oS F & N rotary 
reel type 


power mower 


Alumalite, king 


LAWN MOWERS of the light weight 


hand models 
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To help you discover the PROFIT in 
DU PONT GARDEN CHEMICALS... 


7 Bargain “a, ee. ieciaan 
\ —_ = - _, - ) FREE GOODS DEALS 
3 re a 


jase ee ay ell 


NEW Drop-Ship Deal 
$15.00 FREE GOODS 
Receive one full case — 2 |b. Tomato Dust 
1 Ib. Floral Dust, or FREE with every 20-case 


1 Ib. Fruit Tree Spray, or drop shipment 
1 Ib. Veg. Garden Dust, or 


NEW Spring Deal 
$6.00 FREE GOODS 
1 doz. |-oz. Aphid & Mite Spray FREE 
with every 9 cases when shipped from your jobbe: 
































/ Movable rack plus bonus case of 
LAWN WEED KILLER—both for $19.5° 
when you buy either “FREE GOODS DEAL” 


This sturdy, steel rack will hold up to 300 Ibs 

and it’s movable! Even when loaded, it can go out 
doors or anywhere in your store at a moment's no- 
tice. The rack, PLUS a case of Lawn Weed Killer. 
is vours for $19.50. The Lawn Weed Killer alone 
retails for $24.00. When merchandise is sold, you'll 


have the rack free and $4.50 in the cash drawer' 


To get your rack plus bonus case of Lawn Weed 
Killer, select one of Du Pont’s “Free Goods Deals.”’ 
Then, send your order to your distributor or jobber 

For further information about this profitable line, 
write to Du Pont, Grasselli Chemicals Department, 


Garden Products, Wilmington, Delaware. 





BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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MeCall’s 


multiplies the “do-it-yourself” market with 


“Do-It- Together” 


Now the whole family has gotten into the act. “‘Do- 
It- Yourself” no longer means a lonely Dad working 
in a lonely workshop. With the family’s new-found 
pleasure in working together, Mom and Sis and 
Junior have all joined Dad in participating in the 
fun of “Do-It-Yourself” activities. 


McCall’s was first to recognize the importance of 
this new family togetherness. And McCall’s was 
first to show how family togetherness can pay off 


MEET McCALL’S HOME PROJECTS EDITOR 


Jackson Hand, long recognized as an expert in the 
“Do-it-Yourself” field, is Home Projects Editor of 
McCall's magazine. He will present his new creative 
ideas on “Do-it-Together” projects to McCall's more 
than 4,5000,000 families each month. 


in increased sales and profits for manufacturers 
and dealers in the ‘‘Do-It-Yourself”’ field. 

The tremendous public interest in McCall’s editor- 
ial features on “Do-It-Yourself”? emphasizes how 
McCall’s has multiplied the market in this field by 
changing “Do-It-Yourself” to “Do-It-Together’”’ 
Let us show you how McCall’s editorial concept of 
family togetherness can increase your product’s 
sales in this lucrative and profit-building field. 


VieCall: 
6 

C¢ ja ~ 

230 PARK AVENUE, NEW YORK 17, N. Y. 
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COLUMBIAN’S BRILLIANT NEW LINE <..--- | 
MATCHED BEAUTY AT LOWER PRICES 


- 


PICNIC JUGS ? 
ARE PORCELAIN, 
ENAMEL LINED - 
oy Protects the purity! 
Saves the flavor! 











IT’S THE BRIGHT NEW 
“BUY LINE” FOR 1955 


Here's the ‘most of the best” wrapped up in an 
appealing line for 1955. Four models of Picnic 
Jugs, two Ice Chests and a half-gallon Cooler — 
all in matched red plaid. Beauty that stops ‘em, 
low prices that sell ‘em, serviceability that 
pleases ‘em. . .. KILTIE is the line that wins 
friends and influences people .. . to BUY. 
You'll be miles ahead ... in sales and profits 


.. with the KILTIE line. JUGS IN FOUR MODELS 


One and Two Gallon Capacity 











HALF GALLON COOLER 


to sel' under $2.00. New full-size 
plastic drinking cup cap. Replace- 


able giass liner. 


Pi BY @ Makers of SPORTSMASTER, BONNIE, 
TWO CHESTS o um ian CHAMPION, ALL-AMERICAN, CARNIVAL 
1200 and 2400 cu. in. jugs, coolers, chests 


(25 and 50 Ibs. ice) capacity. TERRE HAUTE, INDIANA, U.S. A, Distributed by All Leading Wholesalers 











HARDWARE AGE, FEBRUARY 3, 1955 37 








REPUBLIC STEEL KITCHENS 


SINK-MIX SPECIAL! . 


Republic De luxe Model 54” Cabinet Sink — single 

bow!, deuble drainbeards; four drawers, twe of them 

12” deep; sliding cutlery tray ond wire utility rock. 

EXTRA! Exclusive Single-Lever Mixer Faucet — 
Newest innovation in fixtures; de 
luxe dish spray included. 

EXTRA! Pop-Up Mixer Shelf — Installed right 
in the cupboard. 


EXTRA! Hamition Beech Minguide Electric Mixer FREE DEALER 
SALES KIT! 


$964.90 ” 
Itall adds up to5264°°—to ¢ i 5 Includes everthing to bring ‘em in and sal ‘om 
Window and store displays . . . Consumer esi 


. : sides... Newspaper Mats. Radio s “ai 
regular price of the sink... l/ per Mals---Radio spots... complete 












































sell for even less than the 
dealer guide! 







YOU'RE IN on th | 
*Slightly higher Denver and West : 's full-margin profit promoti 
sit inti it you've given the green light to cae: 


your Repubi : die 
EXTRA VALUE SELLS IT! Nothing to compare or sell against utor a — Kitchens distrib. 
with this BIG-PROMOTION item. Only Republic Steel has it! It’s is mm, of use the cou- 
highest quality merchandise, and it’s priced to sell! Based on the most and we'll get him to you fast. 


popular cabinet sink in Republic's line. 


y 















ExTRA 


EXTRA Wim 


ne 

















Republic Stee! Kitchen Berger } 
5, 
1074 Belden Avenve, Centon Ay oe a 


We want in on Rep 
your distributor our 






ublic’s Sink-Mix Special. Send 
way pronto. ; 






Dealer Store. vm 
Re saat ‘i eet ee 













Se 


latieriiatieetten a 7one Ss 
: _.... Sta 
Signature. . 






a 
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Siegler Heater Patents ~~ 
Make You Up To:25000a Year Profit 


WITH A FEW HUNDRED DOLLARS 
YOU CAN BASE YOUR BUSINESS 
ON SIEGLER’S HEATER 
PATENTS AND MAKE A 
FORTUNE! 





















NOW COMPARE THE “MORE- 
THAN-DOUBLE"” PROFIT METHOD 
OF SIEGLER DEALERS WITH 
THE AVERAGE RETAIL 
OPERATION! 













| r 
YOU SELL ONE PAT- YOU CARRY MANY Tall = Big 
sa Q -* 


ENT PROTECTED LINE! “UNPROTECTED” ITEMS! | 

















*s Warm Floor Heating Everybody fights for the same 
Patented, Siegler deolers prospect in a crowded mar- 





























“own"’ @ huge market! ket! 
| REDUCED 
: PATENT-MADE . , DISCOU 
YOU'RE IN BUSINESS WITH en CU TST BARGAIN| YOUR INVESTMENT AND 
A SMALL INVESTMENT! BACTION-WIDE | OVERHEAD ARE HUGE! 
Prospects reached by you 1,500,907 GRAM! | Everybody sells the same... 
must buy irom you. A Hot yet ‘‘Sure-Sales'' become 
| is shoppers”! 
YOU MAKE MORE-THAN- YOUR REWARD IS Se 
DOUBLE PROFITS | SLASHED PROFITS! a5 
A small investment — plus A large investment — small , Ap 
Siegler's patented perform- return: that’s doing business 
ance will make you a Fortune! the hard way!! 











| 
LET US PROVE HOW SIEGLER CAN PUT YOU IN THE BIG MONEY- FAST! 


| , FOR FULL DETAILS 
a. A PLEASE CONTACT 
* THE 

“14 


A 





pre’ ener iee A \ 1\\ 
CENTRALIA ILLINOIS 


SIEGLER’S PATENTS ELIMINATE COMPETITION AND AN YOU A FORTUNE! 
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floor care 
chart 





8 SS a 








bs none n ae - aR ae oa ee ee ere 





Seli-;), 
* 





Wishing, 


“he. 
_ 


@ Here's an easy way to answer the many questions you're 
asked about floor care without taking time out to do it. 


This new chart, prepared by the world’s largest maker of 
hardwood floors, covers all of the most common floor care 
problems. It provides quick, authoritative answers in con- 
venient self-service form. Where it’s already in use, many 
dealers report both quicker sales and better volume. 


If you haven't yet received yours, just drop a line to E. L. 
Bruce Company, Memphis, Tenn. We'll be glad to send 
either or both of two sizes, 7 by 11 and 14 by 22 inches. 


Naturally, the best way to make this service pay off is 
with a complete line of Bruce Floor Products. Housewives 
know and respect the Bruce name. Bruce quality builds 
steady repeat business at a good markup. 


But even if you don’t carry Bruce, write for 
the chart without obligation. If it’s a big help 
to you and your customers, that’s all we ask. 


BRUCE 


floor products 


Cleaning Wax « Fioor Cleaner « Self-Polishing Wax 
Paste Wax « Tuf-Lustre (liquid) Wax « Asphalt Tile Cleaner 
Asphalt Tile Wax « the Doozil 
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Empire Brushes Takes Over 
Famous Wonder-Wand! 


Super Wonder-Wand, Pioneer and Leader In The Fountain Brush Field, 
Now Backed By The Most Powerful Sales Organization In The Industry 


New Ownership Signals Stepped-Up Promotion Campaign 












MILLIONS 
ALREADY SOLD! 





EXCLUSIVE FEATURES: 


¢ Interchangeable heads — Durostyrene bristles, 
DuPont sponge ¢ Jet Spray—special aerator pre- 
vents splash e Soft Vinylite bumper prevents scratch- 
ing @ Built-in detergent chamber ¢ Wonder-Foam 
Detergent Pak ® On-off control valve with leak- 
proof brass hose connection ® Self-display box 


FREE GOODS! 

Special early booking plan gives you bigger 
Hardware Week profit. | FREE Wonder-Wand with 
every || you buy. Special Offer good until 
March 31. Get your order in today. 









: “Ome ‘-—-—*°¢ \. 
HARDWARE 
sToReet 
We care ree Senet 
participating 


IRHA Hardware Week 
April 15-23 





All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 
Port Chester, New York 


Empco Brushes of Canada, Ltd., Montreal 








Now 

it’s the New 
EMPIRE 
Super 
Wonder-Wand 


for washing cars, walls, 





windows, screens, exteriors, etc. 






* , Mita 
“oe * Or 
~ Guaranteed by = 
Good Housekeeping 
” toy ” 





45 apveetstd wae 


THE SEAL THAT 
MAKES THE SALE! 


A “plus” to help you sell 


Still only *495 


retail 
Packed '/2 doz. to carton; 


Handles packed 
separately: '/2 doz. to carton. 
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this, scene 


will be repeated 


over 86,000 ,OOO times 
this year 


That’s how many 
Rubbermaid ads will be out 
pre-selling customers 

in such leading magazines 
as Better Homes & 
Gardens, American Home, 
Ladies’ Home Journal, 
Good Housekeeping, 
Woman’s Home Companion, 
McCall’s, Household 

and Sunset. 









THE WOOSTER RUBBER COMPANY, WOOSTER, OHIO Kedbormai @ HOUSEWARE 


12 
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{ll ocuony day 


THERE'S NEVER A “SLACK SEASON” 


MET-L:- TOP 


KNEE-ROOM IRONING TABLES 








WITH 















Smart dealers a/ways have the 
Cream City—MET-L-TOP 
Model C-690 out front—where 
their women Customers can 

see it every day of the year! 
Housewives spot and want its 


many features imstantly... the 














se' =e 
- 


, ¥ > 
> Guaranteed by 












MODEL C-690 
retails for 


$13.95 


















flush-side leg construction that 
allows complete knee-room for 
sit-down ironing ...the easy, 


finger-tip-controlled height 

















, name ; adjustment... the exclusive 


MET-L-TOP double steel top 


And so handsome, too... with 


*5 sow errs’ 


its chartreuse top, dark green 


legs and chrome-plated feet. 






Made right to fit tight —for oll standard ironing tables! 


ppcther BESTiclle Stock Cream City MET-L-TOP Pads and Covers, too! 


GEUDER, PAESCHKE & FREY CO. 
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WITH THE WORLD’S MOST LUXURIOUS HANDLES 


Rakkawood 


Again ...Ekco sets the pace 


for the industry—to make your cutlery 
volume and profits zoom! 









eee 
.. +» Ekco Gives You Two New 
Displays Designed To Make 
Your Customers Stop—Look At 
—And Buy—New Flint Cutlery 
With Pakkawood Handles! 


FLINT hollow ground vanadium stainless steel blades have 
been recognized for years as the world’s finest. Now, com- 
bined with handles of genuine Pakkawood, Flint cutlery ts 
the ultimate in quality — certain to be your most popular, 
most profitable line! 


Pakkawood is unlike any other wood. You can't stain 


it! It’s impervious to burns! Will not support bacteria! Even 
water can’t dull the sheen and beauty of its glossy finish! In 
fact, the longer you use Flint knives with Pakkawood han- 
dies, the more lustrous Pakkawood becomes. It looks and 
stays like the finest hand-rubbed imported woods through 
countless washings ... through years of use! Pakkawood 
handles actually last as long as Flint blades! 


NOW vox POWERFUL NATIONAL ADVER- 


No. 7055-P SET DISPLAY 
ASSORTMENT 


For the first time—a display that shows and sells 








Flint high-profit, fast-moving cutlery sets. Holds TISING TO SELL MORE FLINT KNIVES FOR YOU 

only five of the nationally-famous Flint Holdster a 

and Steak Knife sets. 4 = NEW! COLORFUL FULL PAGE ADS IN FIVE TOP 
1 No. 7006 6-Pe. Set 1 No. 7014 4-Pe. Set ey MAGAZINES 


1 No. 7025 5-Pc. Set 1 No. 7036 6-Pc. Set 
1 No. 7038 8-Pc. Set 
Ask Your Ekco sclesman about this displey! 


eT fo: 


wlio i 


NEW! 











Reaching 60 Million Readers 


*Pokkawood 
is owned ond 


manufoctured 






exclusively 








by Ekco 

No. 7054-P OPEN STOCK 
5 DISPLAY ASSORTMENT 
A complete assortment of the new Flint 700-P | ... the greatest names in housewares! 
line cutlery. Only 6 and % doz. items in this 
colorful sales producing display. Ask your Ekco 
salesman about it! EKCO PRODUCTS COMPANY, CHICAGO 39, ILL. 
er Also available in Canade by Ekco Products Company (Caneda) iid. Toronte 
44 
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See what weve done fo help you sell more 


ET-L: TOP 
PADS AND COVERS 











bright new carfons.- 


backed with*sel|" | 


Our Cream City Pads and Covers have 
always been the very best... but now we've 
added even more sales appeal with our new 
sell-on-sight cartons. Modern and colorful, these 
new cartons tell the Cream City “made right to fit 107 
tight” story at a glance. Keep ’em out in the open, ao 
so that all your customers may SEE and BUY ! 


created for Met-L-Top 
perfect for all standard tables! 





MODEL 








By the makers of 


Sell Cream City Pads and Covers to everyone ! 

Every time you sell a MET-L-TOP Ironing Table, 
you can make a profitable companion sale. And you 
can sell Cream City Covers as rep!acements for all 





& MET L: TOP 


The orginal all- 
metal ironing 





- 
standard size ironing tables. We use smooth, table . . . with 
models and 
prices to fit 


long-lasting materials—just the right thickness to 
assure easier, wrinkle-free ironing. Of course 
our covers are Sanforized—to retain their 
shape even after many launderings! 


every need ond 
budget. 


GEUDER, PAESCHKE & FREY CO., 1700 w. st. Paul Ave., Milwaukee, Wis. 


EXPORT AGENT, 25 Beaver Street, New York 4, New York 
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Vining RED LABEL 


BROOMS and FREE 
DISPLAY RACK 


Just build your Spring Housecleaning headquar- 
ters around this attractive, compact broom dis- 
play and enjoy a record ‘‘take’’ from the sale of 
brooms and housecleaning supplies this Spring! 


Red Label Brooms are guaranteed highest 
quality. 


@ One all-purpose line—no inventory 
problems. 


Put Red Label Brooms in the middle of your house- 
cleaning display and clean up this Spring! 


Order now from your jobber 


VINING BROOM COMPANY, INC., Springfield, Ohio 
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Ypringtimds d good time to go! 






new 





INCINERATOR 


Offers a real profit oppor- 
tunity! Large 20-gallon 
size. Made of heavy gal- 
vanized sheet steel. Has 
267 perforated holes on 
cover, body, and bottom 
for perfect draft and fast, 
complete burning. High, 
raised bottom provides 
up-draft ventilation. Self- 
selling large-size, 3-color 
label explains all features, 


AMERICA’S MOST POPULAR stimulates sales. 


SPRINKLING CAN 


You'll sell plenty of these popular Tri-Way 
Cream City Sprinkling Cans, because of 
their unique 3-way use... 

(1) Big Spray Head—for sprinkling gar- 
dens, borders, flower boxes. 

(2) Small Spray Head—for spot-killing 
weeds. Makes weed killer go further, 
avoids waste. 

(3) Pouring Spout—for filling car radi- Designed to fit sponge mops, it’s a per- 
ators, pipe openings, furnace humidifiers, fect all-purpose pail for the home. Easy 
pans, etc. to use, to pour, to carry. 13'4-qt. capacity. 
























Flexible Spout 
Ges Con 











Calf Feeding Pail Tinplate Dairyware 
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Youngslown nt Ki Uchens 


ANA E PARADE 


BEGINNING JANUARY 2 1955 


; ALL NEW: 


= x 


VALUE NO. 1 


54” CABINET SINK 


(Cotolog No. $-54-S4) 


4 BIG 


DRAWERS 


NEW CHROME 
FAUCET 


Suggested retail price. only 


95 with 
faucet and strainer 


VALUE NO. 2 
ALL Ne | 





Bape. 


(Cotclog No. $-66-$4) 


66” CABINET SINK 


4 BIG DRAWERS 
NEW CHROME FAUCET 


Suggested retail price, only 


foucet ond sfroiners 





a = 





Youngstown Kitchens Food Waste Srend-now £ chrome swinging 
Disposer easily installed .. . sell mixing-faucet on all five 
it with any of these specials. specials! Guaranteed 5 years. 





VALUES 3,4 & 5 


42° Cabinet Sink, 2 drawers, drainboard right or left 
(Cat. Nos. $-42-SR2 and $-42-SL72). 
Suggested retail price, only 


54° Cabinet Sink, 2 drawers 
(Cat. Ne. $-54-S). Suggested retail price, only 


66° Cabinet Sink, 2 drawers 
(Cat. No. $-66-S). Suggested retail price, only 


higher West and South 








AND LOOK AT THIS PROMOTION PACKAGE! 


@ 8-page 4-color broadsides @ Giant window poster 
@ Eye-catching mobile display @ Die-cut sink tags 
@ Special newspaper ad mats 


CONTACT YOUR YOUNGSTOWN KITCHENS DISTRIBUTOR NOW! 


Soild in the United States, Canada and most ports of the world 
MULLINS MANUFACTURING CORPORATION «© WARREN, OHIO 
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Here's plenty of honey «= GED = 


to make you Money 


Here’s proof of Nesco’s leadership . . . three new products, and 


\o es a Nesco is doubling its schedule of national 
\o ZI 5 Oodvertising ' week-after-week in Sundoy 
“Z\ e » newspoper mogazine sections, “Porode ond 
\2 + OT a “Americon Weekly .. plus “Good 


-— Housekeeping” to help you sel! the compiete-line. 


PROMOTIONS 


New profitable promotions to stimulate sales of 
i Nesco oppliances were introduced for the 
first time ot the Jonuory show. These ideas ore 

honeys’. Be sure you get complete detols 


from your Nesco Distribytor, 














five proven money-makers to capture the fancy of America’s 
homemakers! They're all beauties! They're priced competitively! oS 


NEW RETAIL 
SALES HELPS 
Even Nesco cortons ore “Silent Salesmen”™, 
What's more there's o completely new line-up 


They're the RYTE line to sales and profits. Yes, at Nesco . 


there’s plenty of honey to make you money!! 
of direct mail, catalog poges, envelope 


stuffers and newspoper mots to help you sell 
the compiete line. 























FRY RYTE AUTOMATIC New NESCO NESCO DELUXE 

ELECTRIC DEEP FRYER ELECTRIC TEA RYTE ELECTRIC ROAST RYTE LEADIN 

The original electric deep Teatime, Mealtime This automatic 18-aqt, copacity Soekeame LINE 

fryer and still the Snacktime, Coffeetime is Nesco Roaster features al! the 

fovorite, coast-to-coas! on nstont success for the famous quality and controls Nesco is outstanding in the manufacture of 
Exclusive Nesco features one who owns o new Nesco found on the super-deluxe best quolity merchandise. First to produce an 
such as ovtomotic dic Electric Tea Ryte beverage model except the clock timer electric roaster . . . first in style and desian of 

contro!, quick-empty maker. Full 10-cup copacity Complete with 5-pc. Eze-Clean decorated and golvonized wore and 
Drain-Lok”, patented filter in gleaming sterling chrome porcelain cook set, recipes first in the hearts of America's homemokers! 

well plus special sofety . . crafted to match the ond cord. Suggested retail 

features help for fast finest service, Brews at price $44.95. 

turnover. 4 pint or cvup-o-minuvte rate Complete NESCO SUPER DELUXE ELECTRIC ROAST RYTE 

6 pint copacity retail with cord ond cluminum tea Those who wont the best choose Nesco the 

priced from $19.95. basket. Suggested retail most famous nome in roasters. This big 20-qt 

price $29.95 


fully automatic Nesco Rooster cooks everything 

With matching troy, suger ( , from pastry to turkey, casseroles to roosts 

and creamer and recipe “ ' , complete meals! Complete with all the exclusive 

book .. . $39.95. — NESCO feotures such as: built-in automoti 

. “Dinner-watcher ock timer, avtomatic Temp 
Ryte thermostat, jewe!l-light signa! contro! 
adjusto-sofety-serving rack and see-thru Pyrex 
window in aluminum cover. Complete with 

5.pc. Eze-Clean procelain cook set, cord and 

recipe book. Suggested retoi! price, $79.95. 


— ROAST RYTE 


Ps CABINET 
eee OS So convenient with 
= ae 


two spacious shelves 


. 
. 
. 
: 


sO SSS en eveaeneaonnoovuseoooasoosrsasocoeooess”™” 


i and door hanger for 
Infra-Red Broiler 
Griddle. Titanium 

enomel, chrome 


a 





ra 
" 


handles and easy 


—— 


~ rolling casters 
=— .—™ — = ow Goo ow Ae ee we Gs oe ee a oe Suggested retoil 


price $24.95. 


NESCO SUPER DELUXE 
ROUND COOK RYTE 
Just right for parties and buffet 
service! 2% at. size in gleaming 
chrome. Thermostatic contro! ond 
ovtomatic signal light. Complete with 
card, chrome cover and recipes, 
Suggested retail price $20.95. 


New NESCO ELECTRIC SAUCE PAN New NESCO ELECTRIC FRY PAN NESCO SUPER DELUXE 
Nothing like it on the morket! There's o bia morket for the new Nesco OVAL COOK RYTE Order from your NESCO distributor. 
Big holds 4 ats. ond it's Silicone Avtomotic Electric Fry Pan with Gia. . . 6 at. capacity . holds 2 
surfeced so food won't stick. Exctusive exclusive Nescontrol Dial thot gives chickens or 12-ib. roost. Perfect for 
Nescontro! dial sets the cooking accurate cooking temperature and buffets and picnics. Titanium enamel 
temperature to proper degree ond with exclusive Silicone surface thot with polished cluminum cover 

buiit..n Mermostot teeps if there for prevents sticking ond burning. The thermostat contro! and automatic signal 
best results, Finushed in polished Nesco Fry Ryte Fry Pon is extra big liaht. Complete with boke rock, 

mirror aluminum wat right for ivst right for family or porty cord and recipe book. Suggested 

table top cooking and serving table-top service. Complete with cord retail price $29.95. 

Compiete with cord and recipe book end recipe book $24.95 retail. 

- « « $29.95 retail With cover $27.95. 





a. 


© 1955 NESCO, EXECUTIVE OFFICES, MILWAUKEE 1. WIS. 
e 
You are always RYTE....with NESCO 
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THE 
NEWEST | 

xco 
PROFIT- 
MAKER 
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| DUPONT ag 


SPONGE YARN 




















@ NATIONAL 
ADVERTISING 
SUPPORT : Highly absorbent strands of 

‘ + amazing DuPont Spong 

Saturday Evening Post Yarn, each with millions of 

Better Homes & tiny pores to soak up water 

. dry floors quicker... last 


150 
CLEANSING FINGERS 


COMPACT ‘‘Silent Salesman” 
WITH EVERY DOZEN! 


Sturdy combination Shipping Carton 
and three-color self-service Display 
attracts traffic and sales from three 
sides .. . yet occupies floor area only 
9” by 18”. FREE with every dozen. 


BRUSHES) 
CONTACT YOUR JOBBER NOW FOR 


i OX FIBRE BRUSH COMPANY, INC. 
DETAILS AND QUICK DELIVERY paeornicun Lolablahed /F8F maartiane 





fs fits Dv 





Gi. 


- 


id 





Which picture will sell the MOST ironing tables ? 





y, 
RidJid KNEEROOM 


Conventional stand-up type ironing table ALL-STEEL ADJUSTABLE IRONING TABLE 


Sell ironing ease... Sell the Aéa‘/id KNEE ROOM! 


With KNEE ROOM in the picture, it’s easy to see And remember, every Rid-Jid sale leads automatically 
why they stop ... look . . . compare ...and buy to a second sale when you stock Rid-Jid Airflow Pad 
Rid-Jid! No other ironing table offers more complete and Cover Sets. 

Luh} Mette y Homes | 


ironing ease. 
Pe arents haan 














Adjustable to 10 comfort levels, the Rid-Jid Knee Backed by the \\ 
Room Ironing Table features S-shaped legs . . . curved \\ ce 
to allow knee room so the ironer can sit comfortably industry's hottest a Bae \ 
into the table. ‘This now famous Rid-Jid feature is gg r 
strikingly dramatized in national ads reaching thou- advertising 
sands of women and convincing them to see Rid-Jid 


Knee Room for themselves. And when they do, Rid- Campaign ........ ee, 









Jid’s gleaming chrome-and yellow-beauty . . . patented 

:} asy } ai ot adiust te ts and Now's the time to « ash in on the Knee Room campaign by 
open-mesh top .. . easy 1e1g it adjustme mts... — featuring Rid-Jid in y housewares department. Set up a Rid- 
wonderful knee room . .. cinch another Rid-Jid sale! Jid Knee Room ... and vou'll set a new kind « f sales record! 


Get the big news about 


ALUMINUM 
ADDERS 


Write your own sales ticket for 1955... 






















with Rid-Jid Aluminum Ladders. Featuring safety, com- 

THE J. R. CLARK fort, strength and eye appeal, these brilliant new designs 
COMPANY are backed by all the construction know-how of America’s 
largest producers of wooden stool, step and extension 

Spring Park, Minnesota ladders. The result? Skyrocketing sales in just 6 months! 
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GOOD REASONS FOR ORDERING NEW ITEMS BY GILTON 


America’s Fastest-Selling Kitchen Convenience Line 


Slash your handling costs! 


You pay a lower freight rate. You use 

50% less warehouse space. You load and 
unload in half the time. You ship at a 
lower freight rate. 


KDi-step stool 
Sparkling chrome beouty. 3 
Rubber treaded non-slip : : 5 ee 
steos fold nder seat ; 4 sae ee Zoom your turnover! 
eosily, securely. Choice of | se 3 . a ee 
six colors in pearl or tweed 
upholstery. 








Now you can offer 
famous Gilton quality at 
low promotion-prices. 
An unbeatable 
combination that means 
faster sales. 


9 mt 
. jus ~ 
mble a Bae eats 
sil ass — = = KD4—kitchen chair 
E ¢ ay > a pe i“ me | a he” iF Str king ebony frame cor: 
‘ das Shag trasts with handsome 
ae Sea “nid pear! or tweed upholstery 
, Choice of six colors. Also 
ovailable in chrome. 


6 ea 
0 





Increase your profits! 


Today's market insists that you lower 
your handling costs while increasing your 
turnover. It's the sure way to make 


—~_ eA your profit picture brighter. 








| 


KD2-kitchen stool he” Bae Be : *’ ONEALY AdVE) 
ees thtien: shane aia Pee. '—) +#«+}to your best customers 
bor stool mode. Choice of we oe [7 ~2=«Cthroughout the year. 
six colors in peor! or Py, F 

tweed upholstery. 














is 2 L T o ING sarc. conp.., 


145—58th Street, Brooklyn 20, N. Y. 
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Seymour $m 


..- best known name in gare 


PRESENT 


TWO NEW ELECTRIC LAWN TRIMMERS 





You thought our No. 700 trimmer of last season was tops, and 
it was. But wait till you see the new, 1955 de luxe version of the 
No. 700. Ten big improvements, and the same favorable price. 
Electric cord housed in handle, switch on handle, more powerful 
motor, etc. The trimmer for the customer who wants the finest! 


And now—for fine quality at a price— the No. 70 trimmer. Easy 


roller action, toe-operated switch, powerful motor. The trimmer This handsome FREE 
floor display. Takes 
little space. Sells for 
ance it will do a real job. i you. 


just about everybody can afford—and you can sell it with assur- 





MERCHANDISER-DISPLAY No. } 








Center piece for your Garden Tool 
Department. Contains PRUNERS, Retail value, 11 tools $28.13 
GRASS SHEARS, HEDGE SHEARS—11 Your cost, 11 tools 18.76 
tools and every one of them a fast 


mover. The Display—which you'll re- YOUR PROFIT $9.37 


fill many times over with Seymour - le of re-fills 

Smith tools—is of metal, sturdy and PLUS « continuing sale ' 

colorful to catch the customer's eye. EYMOUR SMITH 
ARDEN SHEAR< 











House & Garden 













NATIONALLY ADVERTISED 


to keep Seymour Smith the best known name 
in garden tools — and to assure you fast 
turn-over. These and other magazines, 
newspapers ond T-V. 


/ & af 
‘hy ee 
ey <Q) “ 


v 
It’s smart tos 


/ "7, 
Liatidy /00lts In garden te 


a. 


SEYMOUR SMITH & 


Sales Representatives: John H. Gre 
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GARDEN BELLS ~ 


con Ge BIG SPRING SALES 
(Denver and West slightly higher) BIG SUMMER SALES 
YEAR 'ROUND GIFT SALES 











It’s Big 
It’s Solid Brass 


It’s Beautifully 
Polished 


It’s Display 
Packaged 





We believe that there is something almost irre- 

sistible about a BIG polished brass bell! And 

this new Patio Garden Bell is a beauty that folks just won’t be able to 
leave behind. It’s a 6” Solid Brass bell, highly polished and lacquered. 
Tongue is cast and has an easy rocker type pull action, a slight pull 
on the rawhide lanyard produces a loud pleasing tone. 


WITH THIS 
BELL 
YOU CAN... 


® Make every outdoor meal 


a festive occasion The Patio Garden Bell is mounted on a steel, genuine “Good Luck” 
© Call quests to patie eres horseshoe bracket... finish on bracket is antique black satin. This bracket 
i it is perfect for mounting on building, fireplace, patio, porch or tree. 

Bells are individually packed, fully assembled with bracket at- 
® Barbecue Bell : : 


tached in attractive display cartons. Show it and you’ll SELL it! 

The A2360 Unit consists of 6 Patio Garden Bells (each in dis- 
play box) packed in a master pee ee eee eee 7 
shipping carton. 


@ ‘Come and Get It"’ Bell 
® ‘Chow Down" Bell 


® ‘Farm and Ranch" Bell 
















i Please send me more information ; 
j on the BEVIN PATIO GARDEN BELL 
i i 
: | NAME i 
i i 
EVIN BROS.'™ ; 
. | i 
MANUFACTURING COMPANY, East Hampton, Conn. J “OORESS t 
Soles Representatives | i 
JOHN H. GRAHAM & CO., Inc. 105 Duone St, New York 8, Ny. g MY JOBBER I5 r 
a i gg i eis Bab acct oe aE Lalas 2 hn an nienn an enenenanematimesenene 
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SOCEHE BOP e ees eeee Seeseesen $2666666666666666664 
TOOTH SL Dee eee eee Teeeeeee GH 00406800 beeeeeees 
SPP E Bee eee ee eee Seeeeeseeh £46666 666666666646668 
COCR eL PHP TESTE BOSSE CSCEEEEEEEEEEES 
See Beeereveeeeee Deeeeeee 
TOPE EHE PCCD SOSeeeee HSS eeeeseeeeeeeeee 
COSTE SOC eeeeere Me Weeeeseee $6006666666666666666 
SCE See eeeseese em Weeete mM HPeeeseseseeeeeeeese 
Sees Zeer eeeeeesecree® Weeve 











eon s ‘CANT BURN’ “CANT FAIL’ 


oT a APPLICATOR FOR 





cI —soRX-15 PLANT FOOD 
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Not a syphon but a marvel of 


hydraulic engineering (Patent Applied For) 


[xis 








oad E mi ra cle 





al mixer 
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ADVERTISED 
* LIFE 
x SATURDAY EVENING POST 
x AMERICAN HOME 
x FLOWER GROWER & 
x THE HOME GARDENER 

* “PUCK” The Comic Weekly 
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Just Fill—Then Relax! Let RX-15 Miracle-Mixer Do The Work! 














Guaranteed to Apply RX-15 Water Soluble Fertilizer instantly 
—easily—and exactly proportioned, regardless of variations in 
normal water pressure, through any: @ Sprinkler 
















®@ Garden Hose Nozzle @ Sprinkler System ®@ Soaker 









Not Affected by Back-Pressure! 


















Instantly Applies Growing Power to: Retail Dealer Units per Dealers’ | Case 
Price Cost Case Case Cost Weight 
Lawns Trees $3.98 |(1-5) $2.65] 6 | $15.54 [| 12 lbs. 
Prices—F.0.B. Millburn, N. J., or nearest warehouse. 
Shrubs Anything . 






Flowers that grows RY: aaa Wan WRAY ‘O’6. MONEY BACK GUARANTEE AO W 


Now Fertiltize Thousands 








, ) RX-15 Miracle-Mixer will properly proportion RX-15 Plant Food Solution through any 
a ee garden hose nozzle, sprinkler, sprinkler system, or soaker—regardless of back-pres- 
Mixer without dirtying your sure—and will apply a proper solution of RX-15 water soluble plant food accurately 
(without being affected by variations in normal water pressure), safely, and without 

hands! burning or full purchase price will be refunded. 


GARDEN RESEARCH LABORATORIES 


18 EAST 41st STREET, NEW YORK 17, N.Y. 





“The RESINITE line 
gives me the 


MOST PROFIT PER 


FOOT of floor space” 


(AWN! thee” 


J. R. Westbrook Co., Riverside, Collif. 


*Post President N.R.H.A 





Dealers from coast to coast report Resinite the Effective advertising 
most profitable hose and sprinkler line for many 
reasons: Fast turnover 


@ Superb Resinite quality Low inventory with this one com- 
@ Smart packaging plete line of hose and sprinklers 


- 


ee 
\ 


TWIN TUBE 


FLEXIBLE SPRINKLER GOLD STRIPE 








ie sinite 
products of Resin Industries, Inc. 
SOLD BY RESINITE SALES CORP. SANTA BARBARA, CALIF. 


2 + ae 
‘ 
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@ Higher unit profit 
@ increased customer goodwill 


You, too will find it poys in many woys to 
feature ond merchandise the Resinite line. Ask 
your wholesaler or send for complete details 
today. 





GREEN STAR 





SOAKER SPRAY 


Resinite Sales Corp. Dept. A 
Box 1257, Santa Borbora, Calif 


Send complete information, prices and discounts on 
Resinite hose and sprinklers 


Nome 

Store 

Address 

City Zone Stote 


Our wholesaler is 














For quality garden hose accessories and 


ONIVEMEUNORIGIVESS 


Hose Shut-Off 
Valve = 


eo 


Plastic Hose 
Easy Connector Repair Coupling Kit 


Fertilizer 
Dispensing 


Nozzle 2," / 
WG 


» 


x 
_—— ee eee 


Meinor garden “‘successories’ come packaged in 
3-color display boxes...éach with tremendous 


7, Teoh aslens ticle) oliile Matt ticliil-1mele)ol-10| MM ZLliMC-Tibielca-te 
| metal edges. for extra sturdiness, solid stacking. 


MELNOR Metal Products Co., Inc. 
10-40 45th Avenue, Long Island City 1, New York 
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sprinklers smart dealers know that... 


VOUREVERN THINGS 























No. 550 
Retail 8.95 


Covers areas up , 
to 1710 sq. ft. Retail 11.95 


Covers areas up 
to 2000 sq. ft. No. 1000 ' re 
Retail! 13.95 <a — 


Covers areas up 
to 2400 sq. ft. 


iy 
te - 


PROVEN IN ACTUAL USE! Hundreds of thousands of 
‘“Perma-Sealed’ Swingin’ Sprays are already in nation-wide use. 
Reports show conclusively that, even the most corrosive waters “PERMA-SEALED” 
have no effect whatever on Melinor’s rugged ‘Perma-Sealed”’ MOTOR UNIT 


Completely separates the 

water flow from the motor and 

retains motor lubrication— 

profits, and more satisfied customers than ever before! permanently! Trouble-Free .. . = ae 

becauvse water never enters 

motor. Gri? and dirt stay out 
.. lubrication stoys in! 








ewe’ unoutma 
motor. Yes, actual use has proven the superiority of the 
‘‘Perma-Sealed’ motor. This means greater sales, bigger 
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<> 
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Meinor’s powerful national advertising 
pre-sells millions of lawn and garden 
owners from coast to coast...makes 
new customers for you this year 
with the hardest-hitting campaign in 
Melnor's entire history! 
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Here's wley it pays ta 


UY BELT DRIVE 


BELT ORIVE as well as 
direct drive models. 


wees © -NO BENT CRANKSHAFTS. 


STEEL safety-built trimmer 
type bases. 


eae re © -BETTER PROTECTION CUTS 


extra cost, with all alurmi- 


eee §=—s COSTLY ENGINE REPAIRS. 


ttandard types. . 


Seen ¢b-BETTER CONTROL, 


ton or Clinton «ngines, Deico 
electric motors. 


ers == BETTER BALANCE. 


16” to suit every need, all 
with adjustable cutting 
height. 


> HANDSOMELY FINISHED: 


built for LONG SERVICE 
with tess worry over replace- | MODEL 
ment or repairs. i. 

: sb ah GOR distruibuter, or wrtle thus SP501-5 


for Ada name: {,. Self- 
LAZY BOY LAWN MOWER CO., INC. ee 
Dept. HA-2, 30) W. 73rd St., Kansas City, Mo. pauEene tnaamenmantie 





OTHER 
MODELS 
Lieiis 
COMPLETE 


a ise, 
fo ee “33 3 SY 010935 trie oes 
L354 Soy a of RRB eas Saiceraee. ate a 


SOLD ONLY THROUGH 
HARDWARE 
WHOLESALERS 
RO 





TARY POWER MOWERS 
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"A WINNING PAIR OF FENCING LEADERS 


COSTS 33% LESS than Old Styles yet LONGER LIFE! 
WELDED-FENCE 


GALVANIZED *#/Zex WELDING 
IN 50 AND 100 FT. ROLLS 






EXTRA SALES -- FITS POCKETBOOK OF MORE 


New home owners soon discover the need for 
backyard or dividing line fences to keep their 
young children or dogs within bounds or to 
keep those of their neighbors out. This new, 
low cost but substantial Welded Fence is in- 
tended for that large host of new, small home 
owners who need fencing but cannot afford 
the more costly types 


Easy to put up, because it requires no stretch- 
ing tools, it can be erected by home owners 
on either drive posts or wooden posts. This 
fence can sell for about a third less than 
cheapest types of ornamental fencing. 









WITH STAKES 


SELLS MORE AT GREATER PROFIT 


Sales Tested by over 1000 Dealers the first 
season — they reported more dollar volume 
and more Net Profit — the reason 
@ Low cost 50 ft. Unit @ No cutting 
losses @ Faster Sales @ Slip-in Stakes 
feature had quick appeal. 
This 18° Border with Stakes equals above 
ground height of old-style 22° Border with 
4” in ground —Slip-in Stakes are spaced 
about 4/2 ft. apart permitting faster erection 
in rocky or hard ground. Even the ladies put 
it up with ease. 


FLOWER BORDER 


poor! 


ETTER 
B NG 


FENCING 








HANGS IN 
PLACE 













put UP 


















«tk, 
. 
ern vif ~ 
LONG ' 
SMALLER MESH" 
FOR BETTER ) 
PROTECTION 
EASIER TO 
wéeM APPROX. LBS. PER ROLL 
GA. WIDTH 100 FT. 50 FT 
24” 23 12 
NO. 36” 33 17 
48" 45 23 
16 60" 56 28 
72" 67 34 


































COMPLETE SO FT.UNIT-—-NO CUTTING! 


























GA. WIDTH EACH 50 FT. ROLL 
NO. ~ APPROX. 9 LBS. SMALLER oer nr PROTECTION 
16 INCLUDES 14 STAKES = ov 








ene ee. 











WELDED FENCE FLOWER BORGER 


PERMA WETTTNG 





WELDED MESH 


WL WETTINGS 


HARDWARE CLOTH 


WIRE INSECT SCREENING 


THIS MODERN LINE 
SELLS FASTER FOR 
EXTRA SALES & PROFITS 


The Newer Welded Fabrics add 
extra sales. The modernized net- 
tings and improved wire fabrics 
give better valve to your cus- 
tomers — increase sales 
and earnings. 


your 








HARDWARE 


GILBERT & BENNETT MFG. 
GEORGETOWN, CONN 
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Seas Gillinpsitect Valeo 


You can't beat the best... and here it is... A full 





WANT BIDad 





line to fill every hose, sprinkler, soaker need. 
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FOUR TIMES AS 
MANY PEOPLE BUY 
SUPPLEX AS ANY OTHER 

FLEXIBLE SPRINKLER 





TRIPLE-TUBE * 
FLEXIBLE SPRINKLER 


Maximum Rectangular Coverage — 50 ft. length covers over 
1000 sq. ft.; 25 ft. length covers over 625 sa. ft. 


Uniform Distribution — gentle all-over coverage from scien- 
tifically placed, self-regulating openings. 
triple tubes lie flat. 


Patented construction, 


Packed on Storage Reel —no other sprinkler has this feature. 


No.1000 50 ft. $5.98 


No. 600 25 ft. $3.98 


(All Prices Foir 


Traded) 
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SPRAY - SSARSS 








FLEXIBLE SPRAY SOAKER 


Deep Watering without Washovuts — for flower beds, shrubbery, etc. 
—can be left permanently in place. Stabilizing fins keep spray upward 
~ for most beneficial aerated spray from perforated plastic tube. 





Multitudes of uses for this new product—lots of soles for you. 





No. 500 50 ft. $3.29 


No. 800 100 ft. $5.98 (All Prices Fair Traded) 


cs Ta your 5D 


ring Sales right 


*U. S. Pot. #2,421,075. Other Pots. Pending. 


SPECIAL 





“SPECIAL” 










with ij full “ne 














VISIBLE TIRE CORD 
REINFORCED GARDEN HOSE 


Your customers can see the reinforcement. Strong tire cord woven 
over plastic inner tube, then covered with heavy transparent jacket. 
Clearly shows the burst-proof strength. Can be left in hot sun under 
full water pressure. 





Reattachable Couplings — for easy repair in case of accidental 
damage. 


3-PLY no.sress 50 ft. $6.49 


(All Prices Fair Traded) 


5-YEAR GUARANTEE 2° *t- $3.95 
75 ft. $9.50 






“STANDARD” 





TIRE CORD REINFORCED HOSE 
WITH STORAGE REEL 


Reattachable couplings for easy repair. Tough hose with extra 
resistance to abrasion. 


4-PLY No. stp-545 50 ff. $8.95 with storage reel 


25 ft. $5.15 (no reel) (All Prices 


Te RN 75 th, $13.25 (with reel Foir 





Traded) 


of SUPPLEX. Orde 





WHY THEY BUY Rnd 


Powerful Promotion 
Drives Them To Your Store 











, These full page ads will sell Supriex like never before. . 
Be sure you are ready with your stock. — 
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GARDENING 
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Flower es 
U 
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Free Ad Mats 


Sigel e f0ws and OR narroe rips and Envelope Stuffers 
. ‘ iw “ 
tay andl “we 








to tell your neighbors 
you sell SUPPLEX. 


“rang. w 


$0 fr S325 100 ty $5.98 





Counter Cards 


—tie in your display 


é with the national ads. 
| Write for them. 














CORPORATION 


Garwood, N. J. 


*U. S. Pot. #2,621,075. Other Pots. Pending. 








Easy profits for you! 3rd big year! 


SIMONIZ GARDEN SPECIAL 
«aot FREE SEEDS «95+ 


.*, ee Ss 

























Boosted sales 82% 
in 54. This year 
Till be pushing it 

even ‘Moore’_on TV | 


an We 


Repeated at your request— the same sure- 
fire promotion that piled up profits for you 
last spring and the spring before: The Simoniz 
Floor Wax Free Garden Special! Your cus- 
tomers get free Vaughan’s Sure-Bloom flower 
seeds worth 95¢, banded to quart and half- 
gallon sizes of Simoniz. You get easy profits! 
Last spring sales zoomed 82%. This spring 
they’ll go even higher— backed by this hard- 
hitting program of advertising: 





—Daytime TV: “The Garry Moore Show’’!* 
“The Bob Crosby Show’’!* 
— Nighttime TV: “The Big Story’’!* 
— Sunday Magazine Sections—in 4 colors! 
— Atyour store: Sales-tested display pieces—in full color! 


Don’t miss this easy way to boost your floor 
wax profits. Stock, feature, display the color- 
ful seed pack of Simoniz Non-Scuff Floor Wax! 


SELF-DISPLAYING! NOTHING 
FOR YOU TO DO BUT 


WATCH YOUR PROFITS GROW! 
 SIMONIZ= FLOOR WAX 


ALL 3 NETWORK TV SHOWS! 
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*THIS OFFER FEATURED 
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profit from the fast-growing market 


for the WO-SE£E line! 
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GRASS | . 
BARRIER 


4 inches deep 


blk, £4 ih tt ee ie 
Toe mame. Se 
: : 


c 
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HERE: 


GRASS 


sT0 


Sells spring, summer and 


fs 
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, a ~ 
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fall! 


Repeats and repeats... because the average 


customer buys 8 packages 


ta 


> 





NO'SEE 
ROOT FENCE 


12 inches deep 





Eliminates a problem common 
to millions of home owners! 
Bars shrub, hedge and vine roots from robbing 


Edges lawns permanently. Eliminates grass trim- 
ming. Cuts lawn work in half. Stops all kinds of 
grasses from spreading into cultivated areas. Used 
around trees, shrubs, flower beds; along fences, 
hedges and driveways. Gives lawns that well-cared- 


flower beds of moisture and plant food. Impene- 
trable steel barrier 12 inches deep allows flowers to 
flourish close to shrub backgrounds. Makes the dif- 
ference between straggly, puny flowers and well- 
nourished, prize-winning blooms! 


for look. 


No-See Grass Barrier is made of corrugated, gal- 
vanized steel that lasts a lifetime. Easy-to-handle 
sections two feet long by four inches deep lock to- 


gether to make any length. Bends 
corners or at right angle. 


easily around 


Advertised retail—40-ft. package $4.98 


3-color mailable 

pockage contains 40 

feet. 5 packages to a master 
carton. 


KEELOR STEEL, 
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NO-SEE Root Fence is made of special hot- 
dipped, galvanized steel, corrugated to permit ex- 
pansion and contraction as the soil freezes and 
thaws. Lasts a lifetime. Easy-to-handle sections 
two feet long by 12 inches deep lock together with 
special twist clips to make length needed. 
box of 25 two-foot 


sections (50 ft.) 
89) 


Advertised retail ..... 


(Individual section 


$19.95 


7. 


NATIONALLY ADVERTISED 


Leading national home and garden con- 
sumer publications will carry large 2-color 


advertisements all 


guaranteeing 


consumer demand for NO-SEE products. 


Stocked by leading hardware 


and garden 


Liberal 


INC. 


supply jobbers 


ag j 


scounf?s. 


SELF-SERVE DISPLAY 


Remove top wood member from box ond it 
makes self-serve display. Brilliant 4-color 
ponel tells sales story. 


925 NINTH MINNEAPOLIS MINN. 
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“BLACK LEAF” 


PRODUCTS 


FOR GARDENS AND LAWNS 


Biagck Leaf 40° 

Black Leaf 25% Phygon Fungicide 
Black Leaf Garden Dust 

Black Leaf 10% Lindane Spray 
Black Leaf 5% Chlordane Dust 
Black Leaf 1% Rotenone Dust 
Black Leaf White Oil Spray 

Black Leaf Slug & Snail Pellets 
Black Leaf Arsenate of Lead 
Black Leaf 50% Malathion Spray 
Black Leaf Lime Sulphur Spray 
Black Leaf 50% DDT Wettable Powder 
Black Leaf 5% Dieldrin Granular 
Black Leaf PC Crabgrass Killer 


FOR WEEDS AND BRUSH 
Black Leaf 2,4-D Weed Killer 
Black Leaf 2,4,5-T Brush Killer 
Black Leaf Arsenical Weed Killer 


FOR HOUSEHOLD USE 

Black Leaf Fly Spray 

Black Leaf 11-36 Insect Killer Aerosol 
Black Leaf Pyrenone Insect Killer Aerosol 
Black Leaf C-P-R Plant Spray Aerosol 
Black Leaf 45% Chlordane Spray 


FOR RODENT CONTROL 


Black Leaf Mouse Killer Bait 
Black Leaf Rat Killer Bait 
Black Leaf Warfarin Concentrate 








Powerful new 1955 
E. now turns “sleepers” 










ADVERTISING 


THAN EVER BEFORE...IS 
BUILDING SALES FOR YOU 


Twenty to forty insertions in 22 major metropolitan- 
suburban area newspapers this year bring dependable 
Black Leaf products to the attention of gardeners and 
home-owners everywhere. Every eye-catching news- 
paper advertisement this year is keyed to customer use 
and advantages of one or two special products. You 
get a special push behind each Black Leaf product in 
its peak season of use, plus the impact and reminder 
value of many different reasons for buying Black Leaf. 

Big-space Black Leaf magazine advertising again ap- 
pears this year through March, April, May and June 
in Better Homes and Gardens, Sunset, Flower Grower 
and Popular Gardening. 

Make your Black Leaf display easy for your cus- 
tomers to find. Get the floor display rack shown at the 
right —it’s free with the special Spring Deal of seven 
top-notch Black Leaf products. Get ready for faster 
sales of the famous Black Leaf products your customers 
are being told about now . . . dependable products that 
garden experts everywhere recommend. Once your cus- 
tomers try them, they’ll come back for more of these 
reliable products backed by Black Leaf research and 
long experience. See your distributor now! 
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“Black Leaf’ advertising 
info cash customers 


Get ready for 


with this profitable 


DEAL 


of Seven Fast-Moving 
“BLACK LEAF” PRODUCTS 








RETAIL PRICE 


Ca ee ee eee on « ob eadeb secs . $14.28 
12 5-oz. Black Leaf Malathion .......... 14.28 
24 5-oz. Lime Sulphur with Spreader .... 9.36 
12 5-oz. 2,4-D Weed Killer.............. 7.08 
24 8-oz. 50% DDT Wettable Powder .... 11.76 


12 16-0z. 5% Dieldrin Granular .......... 10.6 


8 8 
12 10-oz. C-P-R Plant Spray Aerosol ...... 17.88 INSEETIONES aia ae 


TOTAL VALUE 595.32 = Elena et RODENTICIDES 
your cost $49.95 ' 


Money makers all—and attention getters with the famous 
Black Leaf label on every package—these leaders in cus 
tomer demand move fast off the shelf—move even faster 
from the special free floor rack you get in this Spring 
Deal. Make sure you get enough Black Leaf Products 
Satisfied customers persist in coming back for more 


YOUR PROFIT § 3 gg 37 


Free extras with Spring Deal: Self-service Floor Dis- 
play Rack. Complete Pest Control Chart that fits on 
rack, guides customers to buy right product. Five Color 
ful Streamers for eye-catching displays. Prepaid Freight 
direct from Black Leaf to dealer 


















*Net price, no discounts 


See your distributor now 
VIRGINIA-CAROLINA CHEMICAL CORPORATION [Uae(-la dlahy 


BLACK LEAF PRODUCTS DIVISION 
Richmond 8, Va. (Sales Offices in 21 Cities) This offer expires 


ee a Ee eee ee 





MAY 1, 1955 
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why miss the big market for screens 


when 


HOMESHIELD 


Easy-to-Make SCREEN KITS NO MORE INVENTORY 
PROBLEMS — 
No more lost sales—No more 
meet 90% of your customers needs with just 4 sizes ... special orders. And selling 


these kits sure beats the time- 
and 5 sizes cover them all! 
consuming piecemeal! sale of 


NEARLY EVERY HOME-OWNER is ac prospect for replacement screens component materials and cost- 


—and these Homeshield ALUMINUM Screen Kits make it easy for ly scrap wastage. 
customers to buy screens and put ¢ Handy package is colorful, 


‘em together — and easy and profit- convenient, complete 
able for you to handle and sell ‘em! A total of 5 sizes answers 


all size requirements! 
These sales features save 


“ice celiiele)|-Mniel am -leelslelie 
home-owners money and c : sae. parang) 
gq -S ‘ 
maintenance: we 


¢ Sturdy full-frames of ALUMI- 
NUM —never need painting ADVERTISED [IN 


¢ Durable FIBERGLAS screening 
won't stain, stretch, shrink or burn 
e Anyone can make ‘em in minutes 


—only 5 simple steps 
¢ Slim, trim frames make windows a 


sparkle with new beauty ! | rT | y. o. T 


POWERFULLY ADVERTISED 
im LIFE, SATURDAY 
EVENING POST, POPU- 
LAR MECHANICS ond other 
magazines — pre-selling the 
majority of your customers this 
spring and summer. You can 
tie-in with plenty of sales aids, 
ad mats, etc. 












JOBBERS! DEALERS! 
This is a tested and proven new product offered by 
the makers of famous quality HAR-VEY HARD- 
WARE. Write or wire today for all the profit- 
building facts! Address Dept. AK-2 





World's Lorgest Manufacturers of Aluminum Frame Screens, and makers of famous quality Har-Vey Hardware 
GENERAL OFFICES: 807 N.W. 20th St., Miami, Florida 
Southwestern Division: 3515 W. Dallas St., Houston, Texos Western Division: No. Temple City Bivd., El Monte, Californie 
Metal Screen Division: 278 N.W. 27th St., Miami, Florida Midwestern Division: 505 W. Harrison, Plymouth, indionc 
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Let ()s!help you 


get your share of 
the money being 
spent on personal 


health and beauty 


€ 


HEALTH and BEAUTY 


a, 


Contact your Oster MANUFACTURING CO. 
distributor now. ~- Dept. 512 Milwaukee 17, Wiscensin 


Ask for this brochure.  ” . aa, Rush complete details on Oster Health and Beouty Bonus 
ae o Package No. PK-1-55. 


Or, mail coupon hy NAME___ 
~ | : ts 


ADDRESS 














CITY 
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Winter (Indoor) Sports are much mor 


... with this 4-jar shelf of 
AMERICAN SCREWS and BOLTS 


During the long winter evenings in the workshop, the big 
boss and his staff of helpers get a lot of work done. And in 
the course of this fine frenzy, they use up a lot of fasteners — 
but fast! 

So what's in this for you? Well, more and more of these 
home workshoppers are going for the American 4- -jar deal 





98 SELECTED CADMIUM 
PLATED WOOD SCREWS 


“Nit f 
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SELECTED PAN HEAD TYPE “A” 
SHEET METAL SCREWS 
Cadmium Plated 


30—%"xNo.6 30 — %" x No. 8 
30—%"xNo.6 15— %* x No. 10 
3—%"xNo.? 15— I" x No. 10 





that gives them a ready supply of the most popular sizes of Flat Head Round Head 
cadmium plated Wood Screws, Sheet Metal Screws and = = : -- - ee 
Stove Bolts. Yes, this American deal is getting to be 4: 14— 1%" x No.8 Oval Head 
business — and you will find it so in your store, too. So wock ga Fae. 10 1-4" 2 Ho.6 
all these 4 assortments (each in a 12-jar re-shipper carton) wm te See 

.. put ‘em out where they can be seen . . . and watch them 
disappear. a a 











NO. 1 STOVE BOLT 
ASSORTMENT IN GLASS JARS 
Packed yd to a carton 


a ~— ou 
: QW, 
> $CREW e 
(ys) COMPANY sey) 
\Z WILLIMANTIC, CONNECTICUT CD 
Se —— 10 Pes. each of 10 Sizes 
‘ monic onn 
’ Fiat # a) 
CY  cottce & Pion, Norstown, Po Ry utttes, 4a 
Office & Worehouse, Chicago, ill “wrh—i10k% inx%e—%xrk 
Office, Detroit, Michigan in%&’—1K 2% 





NO. 4 HOUSEHOLD 
STOVE BOLT ASSORTMENT 
in Glass Jars. 80 Pcs.. 6 
Sizes, All Round Head 
and Cadmium Plated 
20— “MeMe 10— HEM 
15S— iLxt%e 10— Ih 
5b—i% «He 10—1K KK 
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A Sales-Winning Three From... 





New! MIGHTY HANDY WYTEFACE TAPE 


New Mighty Handy Wyteface Steel Tapes are 
extra rigid because they are extra wide... 3/4 
inch! On one edge are feet, inches, and 1/16 
inch markings. On other edge are continuous 
inches (1-120) and 1/16ths. 10 feet long. Pack- 
aged in plastic boxes of attractive design and 
shape. Offered to you in self-display cartons. . 
a most unique and eye-catching tape d::play! 





/ FAVORITE WYTEFACE IN PLASTIC BOXES 
New. 

K&E’s famous Favorite Wyteface Steel lapes 
(25', 50’, 75° & 100’) are now packaged in 
octagonal-shaped transparent plastic boxes. Fa- 
vorite Wyteface Tapes feature red foot markings 
repeated at every inch, with black graduations 
and numbers ona white background. New counter 
display cartons show the product off to best 
advantage. 








New! WANDY WYTEFACE IN PLASTIC BOXES 


You can expect even faster sales from top-selling 
Handy Wyteface Tape Rules! Now se Mos: in 

attractive transparent plastic boxes, they will KEUFFEL & ESSER co. 
have even greater consumer appeal than ever Est 1867 


before. 6’, 8’, and 10’ lengths. New self-display 
cartons show them off to best advantage. No New York « Hoboken, N. J. 


increase in price! Cheego « St. Lows « Detrot# - Son Francisco + Los Angeles + Montreal 











HARDWARE AGE, FEBRUARY 3, 1955 








FACTORY WAREHOUSES: NEW YORK, N. Y. 
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COMPANY 


NORTH CAROLINA 






Because Southern Wood Screws Are 
Backed by Know How and Know You 


Billions of screws ago Southern developed the skill and 
technical knowledge that makes our name stand for Quality 
wherever wood screws are used. 


As a domestic manufacturer, we know you, your needs and 
problems. 


We know the screws that are “special” to you, and 
we keep them in stock. 


We know that your service to your customers must 
depend on our service to you. To make our service 
quick, we keep two miles of shelf-to-truck space 
stocked with wood screws in steel, brass, silicon 
bronze, cluminum, stainless steel and all popular plated 
finishes in sizes 3/16" #0 to 6" #30. 


We know the importance to you of receiving every 
screw you order. That's why Southern Wood Screws 
ere packed in custom-built, self-locking containers, 
sealed against loss in shipment. 


Siotted Steel Stove Bolts in round and fiat head styles, 
diameters: ‘2-40 through *%%-16; lengths %" through 3". 


For quick service, one-source for your needs, no loss in 


transit—stay domestic. Phone, write, wire or cable your 
order to 


WOOD SCREWS ° STOVE BOLTS 


WRITE BOX 1360-G FOR FREE LABEL CHART, PACKAGE STOCK GUIDE, BULK STOCK LIST 


CHICAGO, ILL. ° LOS ANGELES, CAL. ° DALLAS, TEXAS 
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CRESCENT DISPLAY STANDS 


FOR DB120 SERIES 12”x 24” 
DISPLAY ASSORTMENTS 


CD2 COUNTER DISPLAY... 


A circular space on your counter about twenty-seven 

inches in diameter is all the room needed for this 

efiicient ‘““Tool Salesman.” 

It consists of a base in which is screwed a short length 

of pipe and a ball bearing upon which rests the re- 

volving part of the unit as shown at right. 

Any six of the ten CRESCENT DB120 series of dis- 

plays can be attached to the display unit in the manner ing screws and instructions for setting up. Your cost, 

illustrated. The CD2 unit comes complete with mount: the actual price of the tools, plus only $5.00 for the 
fixture. Shipping weight (without displays) 19 Ibs. 


FS2 FLOOR DISPLAY... 


This unit is designed to stand on the floor and is other- 
wise the same as the CD2 described in detail above. 
The top section revolves on a ball bearing, making 
it easy to show the tools on any and all of the six dis- 
play panels. Standard is painted to match the maroon 
trim on the display panels and is sturdily built. Case 
iron base holds it steady. Your cost, the actual price 
of the tools, plus only $7.50 for the fixture. Shipping 
weight without any displays, 90 Ibs. 


CRESCENT DB1I120 SERIES ASSORTMENTS 
Can be purchased separately for use apart from fixtures described above 
DB121—Crescent “A” style Wrenches DB126 Slip and Fixed Joint Pliers 
DB122- Crestoloy “AC” style Wrenches DB127-——Crescent Tinners Snips 
DB123—"A”’ and “AC”’ style Wrenches DB128—Crescent Tenite Screwdrivers 
DB124—Crescent Slip Joint Pliers DB129—Crescent Punches and Chisels 
DB125—Crescent Fixed Joint Pliers DB1210—Crescent Hacksaw Frames 


CRESCENT roous - 
Give Vinge Heed 


G 
SS — Sign of lhe Cfrtisan 


= i A 9 7 Synlol f « “uccllence 


Crescent is ovr trode-mork, registered in the United Stctes ond cbrood, for wrenches ond other tools Sold by leading distribvtors ond retollers everywhere ond mode only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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3 New Heavy-Duty 


New 6%” SKIL Builders Saw 
Model 552 


Only *HQ2 


Cuts 2x4’s at a 45° Angle! 


p 


y Ui Hi, 


yy x an % Np 


3 Great New Heavy Duty 
SKIL Bulliders Saws Have ALL These 
Outstanding SKIL Features! 


© Extreme light weight and the famous SKIL 
belanced design for easy handling. 


Easy, fast cutting in any position. 
High speed blade. 

Rugged, heavy-duty motor. 

Die-cast aluminum motor housing. 
Ball and needle roller bearings only. 


Quick-acting depth and bevel! adjustment. 


Colibrated rip fence fer both right and left 
hand cvuts. 


® Sefety gverd retracting handle for pocket 
cuts and abrasive disc use. 





















SKIL 7%" Saw SKIL 84." Saw 
Medel SSS... cccvcccesees $69.50 Model 554...............$79.30 
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SKIL Saws 


at Lowest Prices in History! 


Now Offer Quality and Heavy Duty to Carpenters, 
Contractors, and Home Workshop Customers! 
Now—for the first time—you can offer the same heavy duty 
Saws to serve both homeowners and carpenters. That's what 
these NEW PRICES on SKIL Builders Saws mean! 

Here are the lowest-priced, heavy-duty, name brand saws on the 
market! 

Your homeowner customers can now buy professional saws 
at ‘home’ saw prices. And for the same low prices, Carpenters 


and contractors are assured really professional builders saws! 


These SKIL Saws have all the features builders demand for 


time-and-money-saving operation. They're rugged, they'll take 


heavy duty, they handle right. 
Smashing new advertisements in leading magazines, displays, 


FREE helps—all back you up when you bid for new SKIL 
Saw sales. And the right kind of profit margin will pay off 


your efforts. 


This is the best product coverage of your whole market that 
any tool manufacturer has ever offered. Get your share of the 


extra sales it will bring. Contact your SKIL Distributor today! 


SKIL makes the most complete line of home and builders power tools. Every one 
offers the very most—feature by feature—that money can buy! 





SKIL Advertising Reaches Millions 
of SKIL Prospects 
In publications like these, SKIL backs your selling 
efforts with powerful advertising campaigns. ALSO 
available—Free Ad Mats, Radio Scripts, Envelope 
Stuffers, Miniature Catalogs, Displays 


SKIL Corporation, Dept. HA-25 
5033 Elston Avenue, Chicago 30, Ii! 


| want to know more about new SKIL Sows at the new low prices 


es — 4 [} Please hove o salesman coll 
= * ° > = 
ating” © Pus 
a! ; [} Please send free literature 
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7 NEXT TIME one of your customers comes into your 
store fora pie e of window glass. sell him“ Pennvernon”™ 
not just “window glass.” Point out the distinctive red 
and purple Pennvernon label that appears on every light 
of this outstanding glass and tell him that this is his “assur- 
ance of window glass at its best.” 
The fine visional qualities of Pennvernon Window Glass 
will please every homeowner who uses it regardless of 


the size or the style of his home. Pennvernon has a brilliant. 


not just “window glass” 





To replace broken panes: 


Sell “PENNVERNON”’... 














reflective surface with a finish that’s so smooth and even it 
resists the accumulation of dust and dirt. and is easy to 
clean. Its color is constant, it doesn't fade or deteriorate. 

To help you build up your sales of this fine window glass, 
Pittsburgh Plate Glass Company has made available a 
number of attractive, sales-winning merchandising helps. 
To get your supply, get in touch with your jobber or write 
Pittsburgh Plate Glass Company, Room 5155, 632 Fort 


Duquesne Blvd., Pittsburgh 22, Pennsylvania. 


b»nvernon Window Class 


PAINTS - GLASS - CHEMICALS - 


BRUSHES - PLASTICS - FIBER GLASS 





Rew e 4') 2s. 


IN CANADA: 





PLAT € 


CANADIAN PITTSBURGH 


GLass3 COMPANY 


INDUSTRIES LIMITED 
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GRIFFIN HARDWARE 


in # Yeu Visihle Dak } 


SELLS ON SIGHT 


The Self-Service Package 
They’ll Reach for / 


SELLS ON SIGHT—Griffin’s new visible pak offers popular Griffin 
Hardware in a complete sales unit. A transparent plastic blister 
contoured to the shape of each product protects against moisture 
and handling. Each “see-thru” package includes the correct number 


of screws. 
YOUR CHOICE of Griffin Hardware items. Select your items. Buy 
only what sells best—the visible pak speeds turnover. 


GRIFFIN INCREASE PROFITS this quick way. [his attractive self-service pak 
ITEMS sells on sight. Ask for catalog page GV-1. Order from your dis 
tributor today. 


SELECT YOUR 


a. -~ ™ 


cre eT if 
Keuace 1899 \ 
f2 | +14) Ewer DOOR NEEDS THREE 
e/4 ~~ MANUFACTURING COMPANY 
tT) ERIE -« PENNSYLVANIA 


REPRESENTATIVES 
ATLANTA, Gea DALLAS, Texas JACKSON, Miss SAN FRANCISCO, Calif, 


WV olter S Jonmonr 4, S Is E - orror | Vs. Putter j L. Lew 
917 St. Charles Avenve 2nd Unit Sante Fe Bidg P ©. Boa 2113 2450 17% Street 
BOSTON, Mass DENVER, Cole KANSAS CITY, Me SEATTLE, Wash 

Austin & Eddy inc Roy L. Rogers rvey OD. Rush & Sons PF Bewers 

115 Brood Street 1620 Garfield Street 4438 Nich Parkway 4524 East 60% Street 
oo. wt DETROIT, Mich New YORK, N_Y ST. LOUIS, Me 

Wilbur Dev George A. Gregg e B.S. Alder Compe “/. C. Meiboum & Ce 
lng ll e 141 W. Eight Mile Rood 45 Weorren Street 6954 Oleactha enee 
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It’s a proven fact: 


MASS DISPLAY LIKE THIS WILL 
JUMP YOUR WELDWOOD SALES! 


SELO WoT! 


e,owovp 
w At) GLUt 
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Two great new glues say “Buy Me” 

They'll buy, if you remind them! New Weldwood CONTACT 
CEMENT bonds without clamps! New Weldwood 
PRESTO-SET* Glue bonds in minutes! And they always need 
“old reliable” Weldwood PLASTIC RESIN Glue. 


A market for all the sizes 
Householders need the small sizes —“do-it-yourselfers” and “pros” 
go for the large sizes. You'll sell "em all if you display them. 


“What are you making ?”. . . makes sales 

Ask this friendly question, and then suggest the correct Weldwood glue. 
There's a Weldwood Wizard for every purpose! Thus the new 
Weldwood Contact Cement enables you to cash in on the widespread 


demand for an easy-to-use way to apply Micarta, Formica and other laminates. 


Biggest national ad campaign yet 

Big, interesting, factual ads in a long list of national magazines, month 
after month, year after year — including Saturday Evening Post, 
Popular Mechanics and many others — plus ads in trade magazines 
selling your industrial customers. 


Sell them these Wood Finishes, too 


Wuire Firzire,® for blond or pickled finishes on any wood, and as an 
undercoat on fir plywood paint jobs ...CLEAR Firzire, kills that 


wild grain on fir plywood stain jobs . . . Satintac,® for that modern 
natural wood finish on any wood. 


All the advertising material you 
need to set up exciting, appealing 
displays! Counter cards on all 
products; informative leaflets; 
how-to-do-it information; display 
suggestions! Also ad mats. 


Write today for information! 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th St., Dept. 281 
New York 36, N. Y. 
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Good Housekeeping 





THese 16 
BEAUTIFUL COLORS 





E RED 





® CHINI 


v e GREY 
® ROYAL BLUE 

Here’s the modern way to paint... the fast-turnover way “ —- : - vated 

2 to sell paint! Anyone can paint using QUIK*SPRAY and e LIGHT BLUE 

. get a smooth professional finish! A fine, high quality, quick ; - - cog te 
s drying enamel in a full range of colors. @ GOLD LEAF 

2 % EACH CAN GUARANTEED NOT TO CLOG + ny 
: %& EACH CAN CONTAINS 12 FULL OUNCES ~~ 
» * EACH CAN COMPLETE... READY TO SPRAY... ®@ APPLIANCE WHITE 
: NO EXTRAS e CLEAR 

‘ ® FLAT BLACK 


| a ed 


A.weather-proof, woter-proof 
rust resistant finish thatisa xo 
ond ocid resistant For chrome 


ee a oe A special white enamel finish for making cny appliance 


Sppmeances. Protects Bumper look like new again . . . restoring that original “show-room 
chrome and meta! trina cars \— wo” 

protects and preserves maps look”. Just sprays on... that’s oll there is to if. For all 
ond drawings IDEAL FOR . , , ‘ 
PROTECTING RADIO AND TV \ OK ( i cpplicnces, refrigerators, washing machines, ironers, 
euueee ASSO AOTERNAS, Pre food freezers. 


vents rust onagd corrosic 


electrical connections 


. Bronze Paint Corporation 
Sheffield 17814 WATERLOO ROAD + CLEVELAND 19, OHIO 
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Now at the sign of Dutch Boy* 





In smart, new 








Credits Color Gallery for 


““BETTER THAN 


TODAY, the “Dutch Boy” dealer who handles 
both new WONSOVER and Color Gallery is sitting 
pretty. 

New WONSOVER and new Color Gallery Paints 
(FLAT WALL ENAMEL) are modern Nalkyd fin- 
ishes. “Easy-does-it” paints from the word “go”! 
And paint buyers are going for these easy-to-use, 
easy-to-clean Nalkyd interior finishes in a big way. 





The right colors... 
right at a woman’s fingertips! 


With the Color Gallery, a “Dutch Boy” dealer can 
help customers find the high-fashion colors they 
want, fast. And at the turn of a chip, their whole 
color scheme is right there. All worked out! For a 
quick sale and a quick profit! 





10 TIMES TURNOVER” | aivays on the ready 


Mr. Joseph G. Gray, Meadville Paint & Wallpaper 
Co., Meadville, Pa., says the Color Gallery in- 
creased his Dutch Boy sales “200 to 300%” in 
little over a year. “Our Gallery gave us better than 
10 times turnover,” he writes. 


with ready-mixed wall paints! 


When customers want ready-mixed wall paints, 
“Dutch Boy” dealers now have brand-new Nalkyd 
WONSOVER for them in a wide range of fast-selling 
colors! A wonder paint if there ever was one, new 
WONSOVER is easy to apply, easy to wash. It’s odor- 
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Gets 400% 
sales increase with 
new WONSOVER 


Mr. Bill Spencer, Spencer Paint & 
Glass Company, Newcastle, Pa., ’ 
writes that “In just two early - 

months of this year (1954), we bought 1030 gal- 
lons of new WONSOVER and matching satin gloss 
colors, and believe me we sell it all. Our sales are 
400% above last year’s.” 











less. It dries fast. It’s popularly priced. On top of all this, 
new WONSOVER guarantees color harmony from wall 
to wall, room to room — an idea with terrific appeal for 
today’s paint buyers. 

To “Dutch Boy” dealers: if you're not yet carrying 
both WONSOVER and Color Gallery, sign up next time 
your “Dutch Boy” salesman calls. We want this to be 
a big profit year for you. The biggest ever! 


¥ . 

To dealers everywhere: if you'd like tu put in the \ 
fast-selling, nationally advertised “Dutch Boy” line, comurenes amam exmemesee. tes Yok i Adan 
find out if there is a “Dutch Boy” franchise available Buffalo 3; Chicago 80; Cincinnati 3; Cleveland 13; Dallas 2; 
"i Philadelphia 25; Pittsburgh 12; St. Louis 1; San Francisco 10; 
If} your area. Phone or write our nearest office. Boston 6 (National Lead Co. of Mass.) *Reg. U.S. Pat. OF 
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Join the merchandising event of the year—1955 Hardware Week, April 15 thru 23 





leadership is here: Number one in sales to 


homeowners. aM Number one in sales to painting 





and the leader is Archer Pol-mer-ik' 





farcher-Maniels-Miidiand 
700 Investors Budding, Minneapolis 2, Minnesota 
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FOR BETTER PAINTING 
AND 101 HANDY HOME USES 





— iin _ 7 a 4 i 
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distinctive hardware, packaged 
in this attractive slide box 


plu 


the finest, most complete 
merchandising program 


NOW 
Lokectahak 


Trade Mark 


by NATIONAL LOCK 


The best in modern hardware packaging, p/us the most complete, effective merchandising 


program ...both are yours exclusively with National Lock “Select-a-Pak”. Smartly- 


GET 





ua 











styled Cabinet Hardware, authentic Forged Iron Hardware, top-quality Shelf Hardware 


are included in the National Lock select merchandise assortments. @® Counter layouts 


. display panels ... display boards systematize purchasing, displaying, quick-service 
selling. They fit your present island, wall and gondola type fixtures, too. With each assort- 
ment you receive a FREE layout and display board, or display panel (shown below) with 


mounted hardware. Cash in with this new, profitable “Select-a-Pak” program NOW. 


write for 
CATALOG-PRICE 
LIST NO. 255 





NRHA APPROVED 
MERCHANDISING 
PROGRAM 


NATIONAL LOCK COMPANY 


Rockford, tilimeis ° Merchant Sales Division 
DR OF 'SELECT-A- -PAK'. tee ‘LEADER IN M MERCHANDISIM NG 


onde, Sa 
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... how it works for you 


Weather makes saies. It is the change from 
Winter to Spring that is one of your greatest 
selling assets for it opens new promotional op- 
portunities for hardware stores. 

Weather is either for you or against. Which- 
ever way it goes, it plays an important part in 
retailing. That is why the importance of tim- 
ing your spring selling activity with local 
weather conditions cannot be too. strongly 
stressed. 

While you can talk about weather and can do 
little about it, you’ve still got to recognize its 
influence on your sales. 

Good or bad weather means brisk or slow sell- 
ing activity. As the weather changes, customers’ 
interests and needs change. So you've got to 
get along with both climate and customers. 

When Spring comes, it signals to the hardware 





dealer a long selling season. In fact, it’s the 
biggest volume period of the year, except for 
the Christmas holidays. Consumer spring buy- 
ing in hardware stores accounts for more than 
one-third of annual volume. 

That’s a big chunk of business and means a 
big merchandising job for every hardware store. 
Without the right kind of a merchandising and 
promotion effort, that business will go elsewhere. 

You can’t forget that when Spring comes, de- 
partment stores, chain stores, variety stores, 
and in fact all retail stores are after a bigger 
share of the consumer dollar. 

For when Spring does come, and even before 
in the warmer parts of the country, the con- 
sumer’s fancy turns towards outdoor activity; 
towards fixing up his home. That means paint- 
ing and repairing. 
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[The housewife is thinking of her Spring himself with outdoor living in his back yard anc 
Those involve numerous items can be sold barbecues and barbecue equipment 


and lawn and garden furniture. 
in fact, there is little in your store that doesn’t 


cleaning chores. 
you sell: waxes, polishes, mops, brooms, brushes, 
etc. 

The consumer is also thinking about the out- become a good seller once the calendar moves 
doors; his lawn and garden needs. That means towards Spring. That’s why Spring is an im- 
it’s time to promote seeds, tools, fertilizer, plant portant store-wide promotion. 
foods, mowers, hose, fencing, screening, insecti- ‘re 


‘ 


Also as the climate chanyves evolve. vou 
, 


promotional themes. New merchan- 


cides yiven new 
Tr Ree Dinas Ol dise looms into view to be promoted in store 

(he items are far too many to mention for the | | , 
displays, window displays, and advertising. For 


vardener ‘r hobbyist, always looking for : | ‘ 
month after month, you've got the chance of the 
lita into vour 


year to put new merchandising life 


And as the warm weather advances, the sports- eee 
Lure 


a4 


man emerges from his winter wrapping. He's ) 
. : | , a - Dy e But because weather makes timing so im 
then in the market for baseball and tennis equip ‘ 

; : nd portant, you've got to plan in order to prom 
runs and ammunition, nreditals’s 


ment, fishing gear, and g 
to mention only a few pop ilar Spring and Sum- That’s the purpose of the HARDWARE 


ewe Spring Merchandising Guide It takes 
k-end excursionist there are Camp- through a complete Spring le re handising cy 


it offers a live promotional plan which can 


ised by both big and small hardware stores 
concerns The Guide starts off with some historical] fact 
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about weather. On these pages there is a map 
of the United States which shows you the move- 
ment of the frost line on its journey North, be- 
ginning with Feb. 21 up to April 21, the official 
first day of Spring. 

As the frost lines move North and the days 
become warmer, Spring business jumps to life. 
The map on this page was drawn from informa- 
tion supplied by the U. S. Weather Bureau and 
based on average daily minimum temperatures 
over a 20-year period. Any area having a tem- 
perature of less than 32 deg was included north 
of the dated frost line drawn on the map. 

Find your location on this map and you will 
have a pretty good idea of the timing factor. 
But the time to start planning is right now. 


What's the Forecast? 


To pinpoint more specifically for various states 
what can be expected of weather—weather fore- 
casts being what they are—see the table on this 
page which gives you the average weekly mean 
temperatures, week by week. The dates are for 
a previous year, not this year, and the data are 
based on a study of a 20-year period. 

All this is to help you time your store traffic 
campaigns with the buying urges that weather 
changes arouse. If you'd like the same informa- 
tion for other months of the year, just let us 
know. 

From timing of your promotion, the Guide, 
on the following pages moves on to the types of 
goods you should promote. You will find lists of 
merchandise most appropriate for your promo- 
tional effort. This list, while not complete (the 
items are too many), shows that merchandise 
which has appeared most frequently in Spring 
consumer catalogs distributed by hardware 
stores. 

Then you have a Promotion Planner which 
provides a basic plan on a day-by-day basis for 
the four important business months, April, May, 
June and July. Created in calendar form, the 
Planner not only tells you what to do but when 
to do it. 


How to Promote for Spring 


In addition to giving you the “when” of plan- 
ning, the Guide also tells you “how” to plan: 
how to use trade-ins on lawn mowers; how to 
create effective advertising; how to departmen- 
talize with display; how to use specialty selling 
in promoting Spring goods; how to display in 
windows and store interiors; how to organize a 
rental department promotion. 

The HARDWARE AGE Spring Merchandising 
Guide is your complete plan for effective promo- 
tion. While a great deal may depend upon the 
weather, once Spring is on the way the real 
selling job is yours. How much extra business 
you get depends on how well you merchandise 
for Spring. 





What About Weather? 


In Spring the consumer's thoughts 
turn to planting, paint-up, and fix- 
up, but a lot depends upon the 
weather. The table below will give 
you a pretty good idea of tem- 
peratures for various periods in 
your home state. These are aver- 
age mean temperatures, week by 
week, over a period of 20 years. 
You can adjust the weekly periods 
to this year's calendar and use 
the table to time your promotions. 


Mar Mar 26 Apr Apr Apr Apr Apr 30 
19-25 Aprl 2-8 9-15 16-22 23-29 May6 





Alabama 58 58 2 61 65 A 67 
Arizona 53 54 55 58 59 6] 63 
Arkansas 56 56 6) 60 63 63 65 
California 54 55 55 6 57 59 60) 
Colorade 39 4] 4? 45 47 47 >] 
Connecticut 39 4] 44 44 48 19 54 
Delaware 46 47 50) 50) 4 54 59 
Florida 67 6S 69 69 71 72 73 
Georgia 59 49 62 a 5 66 ari 
Idaho 3s 38 4] 44 45 48 49 
Illinois 46 45 0 50 53 59 57 
Indiana 45 44 0) 50) 53 52 57 
lowa 4] 40 46 47 50 51 56 
Kansas 48 46 5] 53 55 54 5g 
Kentucky 51 50 55 55 57 57 61 
Louisiana (2 6] 65 64 67 68 A9 
Maine 30 34 6 38 4} 43 47 
Maryland 45 47 50 0 53 53 58 
Massachusetts %7 40) 43 43 46, 47 52 
Michigan 3] 3] 7 37 42 $3 47 
Minnesota 2 31 37 40) 14 45 49 
Mississippi 59 59 63 62 65 6 67 
Missouri 49 47 53 53 6 56 59 
Montana $6 35 a8 43 15 16 49 
Nebraska 42 4] 45 4s 50 0 55 
Nevada $4 45 46 48 19 52 55 
New Hampshire 32 5 39 39 43 44 49 
New Jersey 43 14 47 17 51 52 56 
New Mexico 46 46 49 50) 52 54 56 
New York 35 7 42 4] 15 $f 5] 
North Carolina 3 53 7 Ti 5S 5S 62 
North Dakota 3! 30) 36 10 13 44 48 
Ohio 44 44 49 4s 52 51 55 
Oklahoma 55 53 58 59 62 6] f4 
Oregon 44 45 46 $s 48 52 52 
Pennsylvania 40 4] 45 45 49 {s 4 
Rhode !sland 38 40 43 43 46 47 52 
South Carolina 57 5S 6] 6! 64 64 67 
South Dakota 38 36 4] 45 $7 17 52 
Tennessee O03 53 5s 57 60 6) 62 
Texas al ft) 64 AS 7 AS 49 
Utah 43 43 45 $s 49 52 , 
Vermont 29 4 S 39 42 14 19 
Virginia 49 5 5 5 “ 7 60 
Washington 44 15 46 4s 19 52 52 
West Virginia 45 47 ¥ 0) 53 7 
Wisconsin 34 34 4 4) ‘ 46 

Wyoming 32 32 39 4 4) 4f 
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HARDWARE AGE FACTS— 


Spring 
Merchandising Guide why you need spring promotions 


for lawn and garden supplies and equipment than they did 
less than a decade ago. Sales of this kind of goods run to about 
$700 million annually. 


WHAT THIS MEANS TO YOU — Since hardware 
stores are the best outlets for this type of merchan- 
dise, it will be to your profit to be ready with adequate, 
representative stocks when the spring season breaks. 


Fact > Homeowners are spending nearly $200 million more each year 


Fact . Fifty-five people in every 100 today own the homes they 
occupy. That is 11 more per 100 than only 15 years ago. 


WHAT THIS*MEANS TO YOU — These people not 
only want to improve the appearance of their dwell- 
ings but to increase the value of their investment. You 
sell the tools and supplies they need. 


Fact » $61 per house was the average spent on home fix-up in just 
the first five months of 1954. The amount spent on fix-up in- 
creased each month of a government test period, and probably 
hit a higher total during the warm spring and summer months. 
WHAT THIS MEANS TO YOU — Plenty. Your stor 
is the one in your community to which householders 
can go to find the right kind of fix-up, paint-up and 
clean-up materials. 


Fact > The home improvement market will soar to new levels in 1955. 


While home building is expected to continue at close to the 
1954 rate, even more money is expected to be spent on home 
improvements than last year. The highest amount spent for 
alterations and additions is on houses most recently built. 


WHAT THIS MEANS TO YOU — There's a ready 
market for good replacement hardware, good paint, 
good lawn seed, and the like, among the owners of 
post-war houses. 


Fact > Labor costs have put professional painting, paperhanging and 
other services beyond the reach of millions of home owners 
WHAT THIS MEANS TO YOU - Your community 
expects you to have the best “know how’ on painting, 
planting, laying of floor covering and 101 other oper- 
ations. Customers will buy their do-it-yourself needs 
from stores giving them the most helpful advice. 


Fact » Twenty lawn mowers are now being sold for every one that was 


sold only 16 years ago. Sales of mowers now total about $100 
million a year. 


WHAT THIS MEANS TO YOU — Not that lawn 
mowers have begun to reach a saturation point but 
rather that home owners are still switching from hand 
to power mowers. Also, there’s a need for good servic- 
ing at the local level. Keep an eye on replacements. 
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What can I promote? 


Here is a check list of 
merchandise especially 
suitable for Spring 
promotions. This list will 
help you select items for 
advertisements and for 


window and store displays 


Good merchandise promotions are the heart of 
any successful retail operation. For the average 
hardware dealer, the big question in developing 
promotions is, “What items shall I promote?” 

Lacking a big office staff, the average dealer 
does not have the facilities to conduct an investi- 
gation into customer buying habits to get the 
answer to this question. 

Recognizing the need for guidance in selecting 
items for promotion, HARDWARE AGE analyzed 
an assortment of consumer mailing pieces used 
in the hardware trade in the past year and com- 
piled the following list of items, suitable for a 
spring promotion, most frequently included in 
these mailing pieces and catalogs. 

Since the selection of items for these catalogs, 
most of which were prepared for dealers by 
wholesalers, is based in a large measure on past 
experience with what sells best, the following 
list does represent a useful guide for selecting 
basic merchandise for your promotions. Because 
these items are the ones that most frequently 
appear in the promotional material that con- 
sumers receive, you will also be giving yourself 
a natural tie-in with this advertising. 

It must be emphasized that this list represents 
only the items most frequently included in the 
mailing pieces surveyed. Thousands of other 
items were contained in one or two individual 
catalogs. There will also be new items available 
this year, which perhaps were not on the mar- 
ket in the past, and which will be good sellers 
and may deserve special promotion efforts. 

This listing is by no means complete. In 
building your promotions and ads, it will be 
wise to consider also using related items that 
may not be on this list. The selection must also 
be influenced by local preferences. 
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ltems to promote 





Tools, Small Hand... 


16 oz. quality hammers Screw drivers 

Folding rules, including extension Adjustable wrenches 
rules Belt axes 

26 in. hand saws Open end wrench sets 

Wood bit sets (hand and power) Slip joint pliers 

Push-pull steel tapes Bench vises 

Levels l, in. hand drills 

Push drills Automatic screw drivers 

Smooth and block planes Wood chisels 

Socket wrench sets Blow torches 

16 oz. economy hammers 50-ft steel tapes 

Half hatchets Do-It-Yourself books 

Woodworking vises Metal drill sets 

Bit braces Soldering irons 

Pistol grip hack saws Masonry drills 


Electric bit drills 


Screen and Screen Hardware... 


Screen door latches Metal and plastic screening 
Screen door closers Screen door grilles 
Screen door catches Night latches 


Expansion window screens 





Outdoor Equipment... 


Ice chests and coolers Gasoline camp stove 

Barbecue tools Small picnic grills 

Gasoline lanterns Barbecue grills, various types 
(;asoline cans Underground garbage receptacles 
Rubbish burners Outdoor lights, garden and vard 
Fitted picnic baskets Plastic wading pools 

Folding camp tables Picnic baskets 

Vacuum jugs and bottles Folding camp stools, metal legs 
Vacuum outing kits Charcoal briquettes 





Garden Tools (Long Handle) .. . 


» > “4 Garden hoes Floral rakes 
ar Bow rakes Floral hoes 





Grass whips Bamboo lawn rakes 

Dandelion weeders and pullers Lawn comb rakes 

Spading forks Garden spades 

Long handle grass shears Warren hoes 

Steel lawn broom rakes Cultivator hoes 

Dirt shovels Weeder hoes 

Steel garden rakes Spike dise cultivators 
) Floral cultivator hoes Garden mulilchers 

Turf edgers 2-prong weeding hoes 

Steel garden rakes Grass hooks 


Cultivators Garden tool holder 
Dise edgers 
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continued 

Garden Tools, (Small, Hand)... 
Pruners, anvil type Grass shears (spring action) ° 
Grass hooks Hedge shears 
Trowels Rakes 
Transplanting trowels Cultivator hoes 
Spading forks Pruning shears 
Lawn weeders (dandelion puller) Lopping shears 
Grass shears (push type) 
Sporting Goods... 
Croquet sets Soft balls 
Baseball gloves Baseballs 
saseball bats Bait casting rods, including com- 
Pitching horseshoes plete outfits 
Tackle boxes Fly reels 
Casting reels Tennis rackets 
Spinning reels, including complete Boat cushions 

outfits Soft ball bats 
Casting and spinning lines .22 cal. rifles 
Fly rods 
Power Tools... 
ly, in. drills 8 in. bench saws 
Portable electric saws 4-in. jointers 
ly, in. drill kits Electric motors 
Jig saws Electric sanders 
Electric sanders 
Garden Hose & Accessories. . . 
Hoze nozzles Hose menders 
Plastic hose 2-arm lawn sprinklers ‘ 
Oscillating lawn sprinklers Lever control hose nozzles 
Hose couplings Rubber hose 
3-arm lawn sprinklers Ring sprinklers 
Detachable hose reels Fan (flat) spray nozzles 
Garden hose hangers Goose neck hose connectors 
Stand up hose reels, with wheels Y-type hose connectors 


Rubber & plastic soakers (flexible 
sprinklers ) 
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What can I promote? 





Garden Supplies... 


Steel wheelbarrows 

Metal pick-up carts 

Fertilizer spreader carts 

Gardening gloves 

Steel wheelbarrows 

Metal pick-up carts 

Gardening gloves 

Selective weed killers, 
granular 

Plastic tubular weed killer, 
applicator 

Gardening books 

Fertilizers, granular and liquid 

Ant killers and ant traps 

Vegetable and flower garden dusts 

Soil conditioners 

Watering cans 

Rose dusts and rose fertilizers 


liquid & 


hand 


continued 


Insecticides, granular, liquid, and 
dust 

Grass seeds 

Steel flower boxes 

Knee pads 

Lawn and garden fence 

Metal grass barriers 

Fruit tree sprays 

Insecticides, aerosole type 

Plant ties 

Flower bed guards 

Kneeling pads 

Seeder-fertilizers, hand spreader 

Steel plant stakes 

Root developers 

Vegetable seeds 

Flower seeds 


Lawn Equipment, Hand & Power .. . 


Hand mowers, reel type, 12 to 19 in. 

Electric hedge trimmers 

Lawn trimmers, edgers, not 
powered 

Grass catchers 

Power mowers, ree] type, over 20 in. 

Power mowers, reel type, 15 to 19 
in. 


Electric lawn trimmers 
Lawn sweepers 
Lawn rollers 

Rotary mowers, 17 to 21 in. 


Electric rotary mowers, 18 in. 


House Cleaning Supplies, Paints & Accessories .. . 


Step ladders 

Clothes lines 

Paint and varnish brushes 
Laundry carts 

Folding porch gates 
Galvanized pails 
Sponge mops and refills 
Brush cleaners 

Auto wash brushes (fountain type) 
Ironing boards, metal 
Outdoor clothes dryers 
(;arbage cans 

Varnish removers 
Furniture polishes 
Upholstery cleaners 
Rug cleaners 

Paint rollers and pans 
Steel scrapers 

Putty knives 

Floor waxes 

Wax and dirt removers 


Household sponges 
Screen paint brushes 
Utility tables, portable 
Wallpaper cleaners 
Clothes baskets 
Galvanized laundry tubs 
Dry cleaners 

Interior paints 

Klectric sprayers 
Patching plasters 

Wire scratch 


Furniture waxes 


brushes 


Copper cleaners 
Dry mops 


ri. 


lastic bristle brooms 
(arpet sweepers 


T-type clothes posts 
Exterior paints 
Linoleum adhesives 
Clothesline props 
(Chamois skins 
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How to use this Planner 


Careful, consistent planning is the foundation of successful retail- 


ing under today’s conditions. A store must have a definite plan of 
when and what it is going to promote in the future. 

This plan should be the basis of setting up newspaper ads, the 
mailing of consumer catalogs, dressing of windows, setting up interior 
displays, etc. In brief, having a definite plan permits you to build a 
co-ordinated, store-wide sales effort of the type that produces results. 

To aid hardware retailers do a more effective job of planning their 
promotions, HARDWARE AGE presents on the following pages a special 
Spring Promotion Planner. This Planner is designed specifically for 
the Spring selling season. 

The planner is simple to use. It gives you guidance on what to 
feature; it gives you suggestions for tie-ins with national events. It 
suggests a routine for each day which, if followed, will assure the 
success of your promotion efforts. Space is also provided for you 
to write in with pencil the special things you want to do in the 
important Spring months. 

This Planner enables you to put into action all the ideas suggested 
on the other pages of this Spring Merchandising Guide. If the 
Planner is followed carefully, you can be assured of successful Spring 
promotions. 
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HARDWARE AGE 


Spring 


Merchandising Guide 





How to use this Planner 


Careful, consistent planning is the foundation of successful retail- { 
ing under today’s conditions. A store must have a definite plan of 
when and what it is going to promote in the future. 

This plan should be the basis of setting up newspaper ads, the 
mailing of consumer catalogs, dressing of windows, setting up interior 
displays, etc. In brief, having a definite plan permits you to build a 
co-ordinated, store-wide sales effort of the type that produces results. 

To aid hardware retailers do a more effective job of planning their 
promotions, HARDWARE AGE presents on the following pages a special 
Spring Promotion Planner. This Planner is designed specifically for 
the Spring selling season. 

The planner is simple to use. It gives you guidance on what to 
feature; it gives you suggestions for tie-ins with national events. It 
suggests a routine for each day which, if followed, will assure the 
success of your promotion efforts. Space is also provided for you 
to write in with pencil the special things you want to do in the 





important Spring months. 

This Planner enables you to put into action all the ideas suggested 
on the other pages of this Spring Merchandising Guide. If the 
Planner is followed carefully, you can be assured of successful Spring 
promotions. 
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Specialty Shop Selling 


... tor lawn and oarden coods 





Hardware dealers are moving with the times in promoting spring and 
summer volume. They're using the garden shop method. Here 
are some ideas for one if you've got the space for it 
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North Park Hardwore & Garden 
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Cy Young Hardware, 
Kansoes City, Mo 
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Lyndale Hardware, Minneapolis, Minn. 
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Specialty Shop 





Koy's Hardware, Los Angeles, Calif 





A specialty of this shop is its mower repair service which takes care 
of more than 200 power mowers annually and double that amount 
of hand models. Outdoor displays attract attention 
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Do Your Headlines Attract? 


by Edward W. Rhodes, Aavertising Manager 


Warner Hardware Co., Minneapolis, Minn. 


Recently the headline, “After 1,200 mile drive, 
family is still 600 miles away!” on the front page 
of the Minneapolis Sunday Tribune drew me as 
reader immediately into the article. In the same 
way headlines of your store ads should lead your 
customers into your ads. 

In most daily or weekly newspapers, news and 
ads alike have plenty of competition. You have 
the same problem. Your ad must vie not only 
with your competitor, but also with the druggist, 
department stores, and food markets for reader 
interest. 

A good headline makes your ad stand out on 
the page. 

A good, live, action headline spurs readers 
into buying activity. The suggested ad lay-outs 
on the opposite page contain some good headline 
ideas. Or you can try some like these: 

“Make Your Lawn the Neighborhood Show- 
place.” 

“Dress Up Your House with Paint.” 

There are many more examples you can think 
up along these lines. 

Try to galvanize the reader of your ads to an 
action such as painting the house, fixing screens, 
etc. Plant the seed of an idea for him to fix up 
his lawn. 


Most readers will follow action headline sug- 


gestions into the main body of the ad and read 
about the paint and seed you are offering to help 
him do the job that needs doing. 

Where do you get good ideas for headlines? 
There are many sources. Business publications, 
such as HARDWARE AGE, often reprint outstand- 
ing ads of other retailers. These will spark your 
thinking. 

Many dealers, I know, exchange ads with 
dealers in other parts of the country, thus trad- 
ing headline ideas. Still others subscribe to one 
of several good clipping services which send 
monthly copies of ads from other hardware 
stores. 

Of course, the best idea is always the original 
one that comes late at night from counting head- 
lines instead of sheep. Sometimes your sales 
people will come up with good ideas. 

Whatever the source of the idea, the illustra- 
tion of the headline is of almost equa! importance. 
Pictures will dress up the top of your ad and gain 
extra readership. 

For a large store with an art department, it’s 
no problem to illustrate a headline. But it can be 
almost as easy for a small hardware store. 

There are many good, inexpensive sources for 
art work and even stock cuts to go with your 
headline idea. Most newspapers subscribe to a 
mat service. Check with your newspaper's rep- 
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Effective newspaper ads are not difficult to prepare if you follow 
the simple, practical suggestions given in this article 
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Do Your Headlines Attract? 


resentative and you will probably find he can 
furnish you with a good illustration for almost 
any headline you think up. That’s a service for 
which there is usually no charge. 

Many manufacturers send out mats which can 
be used to illustrate headlines. Often your whole- 
saler, too, can supply you with mats for a similar 
purpose. 

But if you really want to be original, check 
the yellow section in your phone book to locate 
commercial art studios or free lance artists for 
help in preparing your ads. 
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If your town has no commercial art studios, 
you can buy art by mail from studios in many 
big cities. But if you look for it, you will be able 
to locate talent in your own home town. Most 
high conduct art classes. Promising 
young high school artists, or even the art in- 
structor himself, wil! frequently be glad to help 
you with your ads for a small remuneration. 

Once you come up with a good headline and a 
related art theme, both can be adapted into store- 
wide promotions. “Swing into Spring’”’ 


schools 


might be 
a headline which you could use on signs around 
the store and as a window display theme. “Home- 
maker Helpers” might be another. 
But it all takes planning. It’s not too soon to 
start thinking of headline ideas to head those 
important spring ads. Follow the example shown 
you on the front page of your newspaper. 
Watch how you will be attracted to a news or 
sports article by a clever headline. 
hard to make your own ads just 


It’s not too 


as interesting. 
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Trade-Ins 


... the key to better mower sales 


u allow me on my old machine? 
tion dealers will be hearing more 


years to come. Trade-ins are Trade-in sales grow 
‘omil an important factor in power | . 

mower sales, and to be successful in selling at §er every year 
mowers will require intelligent handling of the 
trade-in problem. 

Many dealers report that trade-ins are a fac- 
tor now in 10 percent of their new mower sales, 
and for some dealers the percentage is much 


higher. Industry figures place the trade-in mar- 


with trade-ins 


Ket at 9U percent Or more of new mower saies 


within a few years. Replacement sales are stim- 


Yoof total sales made 


ilated by the customers’ desire to own newer 


models and by the inevitable wearing out of 





mowers. a 
- | ' - 0 
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should be set up to recondition old mowers, or whv he wants to trade-in his mower so soon. 
arrangements made for this service with outside If the mower was sold improperly because the 
shops. Channels must be developed to marke dealer did not recommend the right type and 
these reconditioned mowers. size machine for the customer's grass 
program leads to a good volume of iob, it is wise to be generous. Even 
mower sales, ‘cts profits, tomer did not follow the dealer's advi 


still be wisdom to be liberal! to retain 
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How to handle power lawn mower trade-ins 


not be acquainted with that make of mower and 
it might takes months or years to resell it. 

Second, there are mowers usually four or five 
years old which customers want to trade in the 
normal course of replacement. 

Dealers like to deal with these customers who 
have a realistic view of value. 

Then there is a twilight zone on policy that 
enables hardware dealers to make trades with- 
out actually handling used mowers. These are 
cases where customers think their mowers are 
worth more than dealers are willing to allow. 

The solution is to get customers to sell their 
mowers, as is, direct to the new owner. Cus- 
tomers may get their asking price. If not, they 
learn at first hand the hard facts of the used 
mower market. One hardware dealer in Con- 
necticut goes so far, in such instances, as to 
write the classified advertisement and pay fo 


4 | 


s publication. 


Trade-in values 

Dealers have one basic rule on value: never 
quote off the cuff or make any kind of estimate 
without first inspecting the old mower. 

Beyond that basic rule, values are determined 
largely by the local used mower market and how 
much profit can be made on the overall! deal. 

A used mower, no matter how good its con- 
dition, seldom can be resold for more than 50 
percent of the price of a new mower of com- 
parable size and type. Thus, the list price of 
1955 model mowers will put a ceiling on used 
mower values during the coming selling season. 

One way to arrive at a value is to deduct a 
definite percentage for each year a mower has 
been in service, plus some variable for condi- 
tion which may range from “good” to “beaten 
up.” At the end of the first season a mower 
would be worth no more than 50 percent of its 
original price. For each succeeding year deduct 
10 to 15 percent until the value levels off at 
around 10 percent regardless of age. 

For instance, a mower that sold for $100 
would be valued at $50 after the first season, 
$35 to $40 after the second season, $25 to $30 
after the third season, $15 to $20 after the 
fourth season, and $10 thereafter. 

Some dealers appraise a mower at less than 
50 percent for the first season and arrive at the 
final 10 percent value faster. 

Another way of arriving at a trade-in allow- 
ance is to start with the probable resale price. 
From that figure deduct the cost of recondition- 
ing plus $5 as a minimum sales cost. That gives 
a trade-in allowance on which there is no profit. 
If a dealer wants to resell the used mower at a 
profit, then he offers a lower trade-in allowance. 
If a dealer is anxious to make a deal he can cut 


into his profit on the new mower and raise the 
trade-in allowance. 

Dogs generally are considered never worth 
more than 10 pct of the original price, regard- 
less of age or condition. 


Reconditioning 

Reconditioning is generally a necessary step 
in putting a mower in resalable condition. It 
may amount to anything from a sharpening, 
cleaning and adjusting job, up to an engine 
overhaul. 

The reconditioning operation requires careful 
management. Availability of parts is important 
Parts may be stocked, or readily available from 
suppliers, on current models, but not on older 
models. It may be difficult to find parts for 
models that were in smal! production, or models 
that are not sold locally. If a dealer is not sure 
parts are available, it pays to hold up making 
a trade-in allowance for a few days while check- 
ing on where parts needed for reconditioning 
can be obtained. 

A reconditioning job can involve $15 to $25. 

If an engine overhaul is needed, that can add 
$30 and more for parts and labor to the recon- 
ditioning charge. That $30 figure begins to edge 
close to the price of a replacement engine 

If you do not have a service department you 
can make arrangements with a local service 
shop, and on engine work with an authorized 
dealer of the engine. You might find that some 
retired mechanic in your community Is anxious 
to set up a service shop, and you could help b) 
guaranteeing some work or even by a loan to 
help him get the machinery. 

A good reconditioning service is vital to a 
successful trade-in program. The buyer of a 
used mower expects the mower to stand up. If 
it does not, the owner will dump it right back 
on the dealer. 


The market 


The biggest market for used mowers is 
through your store, in the power mower sec- 
tion and in the lawn and garden area. 

An active used mower section builds busi- 
ness. It creates store traffic. It results in leads 
for new mowers. Customers may be switched 
from buying a used mower to a new model. 
Today’s used mower customer may be a pros- 
pect for a new one in a year or two. 


There is also a do-it-yourself used mower 


market. Home-style mechanics do their own re- 
conditioning work, and you can sell used mowers 
to them on an “as is” basis. It is a good outlet 
for dogs and for older mowers that need con- 
siderable work to put them in good condition. 
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Feature Display Ideas 


... for lawn and garden goods 


Neiman-Reed Lumber & Supply Co., Van Nuys, Calif 
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Rentals for extra profit 





Extra profits and more traffic can be built by in- 
cluding rentals in your overall spring promotions 


Added profits are yours by tieing in the rental 
of tools with your lawn and garden promotions. 

All too often tool rentals are considered a sepa- 
rate part of the business, and are not combined 
with merchandise promotions. Yet, rentals can 
be stepped up through these other promotions, 
to increase your income from rentals and to 
boost sales of merchandise. 

Rentals always create store traffic. Every 
rental means two customer contacts: one when 
the customer takes out the tool, the other when 
he returns it. 

Rentals also sell lawn and garden merchandise. 
Customers for seed, fertilizer, lawn furniture, 
outdoor fireplace equipment, and other lawn and 
garden lines are prospects for the rental of tools 
that they can use on projects involving such 
merchandise. Many a home owner would shrink 
from buying materials for some garden or lawn 
project if tools were not available for the job. 

Some tools naturally lend themselves to lawn 
and garden promotions. You immediately think 
of rollers, wheelbarrows, spreaders and the like. 

Don't overlook other tools that can be in big 
demand during the spring and summer months. 

Take power tools, your electric saws, drills 
and sanders. There is the home owner who will 
build his own lawn furniture. There is the home 
owner who will build a shelter house out by his 
swimming pool. There is the home owner who 
will add a porch or patio to his house. Each is 
a prospect for power tool rentals. These rentals 
can lead to sales of hardware: fasteners, wire, 
switches, lights, plumbing supplies, glass, paint 
and finishes. 


Another market for too] rentals tied in with 
lawn and garden promotions is the do-it-yourself 
exterior and interior home decorator. 

For outside work there is the rental of lad- 
ders, planks and jacks. 

For interior work there is the rental of floor 
sanders, edgers and polishers. 

In both cases, rentals again tie in with the 
sale of merchandise, principally paint and 
finishes, along with sundries. 

You can tie in tool rentals with lawn and 
garden promotions without upsetting the routine 
of your tool display, storage and charge outs. 

There are two ways to do it. 

You can put the entire promotional burden on 
signs, by signing all areas where lawn and 
garden merchandise is displayed in front of 
your store, and at separate lawn and garden 
merchandise displays. You can use general signs 
that will remind customers to ask about rentals. 
You can get specific with signs calling attention 
to your wheelbarrow, roller, spreader, post hole 
diggers and other rentals. 

You can combine signs with spot displays of 
rentals. For instance, you could put a wheel- 
barrow out front, load it with seed, and put up 
a sign reading, “Rent this wheelbarrow for lawn 
and garden jobs.”” When a seed customer asks 
about a wheelbarrow rental you take him through 
the store and write up the charge out ticket at 
the register and then load a barrow out of too] 
rental storage into his automobile. 

Tool rentals and lawn and garden promotions 
are a good combination and here are four basic 
HARDWARE AGE Rental Promotion Ideas to help 
you boost profits this year: 
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Rental Promotion No. 1 


Yard and garden work. 


Rentals to feature: rollers, wheelbarrows, dirt 
tampers, spreaders, garden tractors, roto culti- 
vators, sod cutters and lifters. 

Spring is the time many home owners take 
care of their major lawn and garden jobs. Old 
lawns are dug up and reseeded. Newer lawns 
are worked over and bare spots patched. A 
minimum job usually is the spreading of ferti- 
lizer or lime, plus seed. Flower beds are moved. 
Vegetable gardens have seed beds prepared. 

Your spring promotion materials can be saved 
and used for another whirl next autumn. Ac- 
tually, fall is the time to reseed, but much of this 
work is put over until the following spring. 

Virtually every yard and garden job can be 
done faster, and easier, with tools. 

Rentals can be put on display along with yard 
and garden merchandise lines. Such displays 
will be especially effective if your lawn and 
garden store is outdoors, adjoining your regular 
store or some distance away. 

You can also display some lawn and garden 
merchandise at the usual place for your tool 
rental displays, thus giving you another mer- 
chandise display area for these lines. 

Details on the operation of a tool rental de- 
partment are given in the HARDWARE AGE Rental 
Manual, July 22, 1954 issue, page 24. 
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Rental Promotion No. 2 
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Rentals O jTeature post noie digyers, rence 


stretchers, concrete mixers, soil pipe cutters, 
blow torches, electric saws, drills. sanders. wheel- 


—- : Met éacneem — Re » ’ 
barrows, dirt tampers, plumbing tools, electrical] 


Outdoor projects cover quite a range. They 
can include everything from building a fence, en- 
closing a play area for the children, building a 
swimming pool shelter house, a patio, porch, a 
fireplace, putting up a swing for the children. 

The combination of merchandise and tools 
offers many profit opportunities. 

Fencing can be combined with fence stretchers. 
Fireplace equipment can be combined with a 
concrete mixer. Hardware for a porch or patio 
can be combined with power tools. 

Outdoor projects, also, can be continuous from 
now until next winter. A home owner no sooner 
is done with one of these do-it-yourself jobs 
when he is started on another. The possibility 


~ ; , 
of add-on sales bo 


th of rentals and merchandise 
is almost endless 
Again, tools and merchandise can be combined 


with displays at many points in your store and 


’ 


in your special lawn and garden merchandise 
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displays. A concrete mixer and fireplace equip- 
ment can be combined in an outdoor display. 

A good way to tie merchandise, tools, and the 
basic construction idea into one package 1s 
with do-it-yourself books. Highlight the book 
which shows customers how to set up and do 
the job, and tie in with signs the merchandise 
and tools needed for that project. 

Details on the operation of a tool rental de- 
partment are given in the HARDWARE AGE Rental 
Manual, July 22, 1954 issue, page 24. 
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Rental Promotion No. 3 


Exterior paint jobs. 


Rentals to feature: ladders, planks, jacks, 
paint peelers, scrapers, spray guns. 

Outdoor painting, at first glance, might not be 
classified as lawn and garden work. But, for the 
home owner doing over his lawn, rearranging 
the flower beds and giving his yard a “new look’ 
effect, a paint job completes the project 

Furthermore, it is a good opportunity to tle 
in paint displays, also roofing, scree! and 


screening. 
A ladder could be placed horizontally, or ve 
tically, as part of the lawn and garden display) 


Paint buckets could be attached to the rungs 


Signs could be added, reminding customers of 


ladder rentals, paint, and the tie-in with a fres! 
coat of paint for the house and garage to com 
pliment the lawn and garden. Brushes, scraj 
ers, and other sundries could be added 

Details on the operation of a tool rental de 


partment are given in the HARDWARE AGF Kenta! 


Manual, July 22, 1954 issue, page 24 
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Rental Promotion No. 4 


Interior painting 

Rentals to feature: sanders, edgers, polishe 
drop cloths, wallpaper steamers, linoleum rolle: 
power tools, plumbing tools 

Outdoor projects are the springboard | in 
rerior jobs 

A new porch or patio may result in cutting a 
doorway. In turn, the room needs repainting 0} 
wallpapering, and that leads to a floor refinishing 
project. 

Interior work is a year round Job, but many 
home owners prefer to do this work in the spring 
and summer. One factor is the timing. D 
ing vacations a lot of work can be moved along 
without cleaning up and putting tools and mate 
rials away until the following night or weekend 

Interior painting and maintenance jobs can 
be tied in with your lawn and garden promotion: 
with signs, displays, and with how-to-do it books 

Detalls on the operation of a too} rental ce 
partment are given in the HARDWARE AGE Renta 


rt 
Manual. July 22, 1954 issue, page 24 
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Springtime is Display Time 


—— compactness makes 


Plan to make your store displays support 
your advertising and window promotions. Cen- 
tralize your spring merchandise displays. Make 
it easy for customers to find the merchandise 
they need. 

Try some specialty shop selling in your store. 
Here are two ideas—an island and a wall dis- 
play unit—to help you do it. They'll enable you 
to show a good assortment of lawn and garden 
goods in a compact area 

The garden shop display island is easy to 
construct. It takes advantage of feature ends, 
makes effective use of perforated paneling. It’s 
ideal for up-front spots in stores with full- 
vision windows but equally good in any loca- 
tion for it focuses shoppers’ attention. 


Here's place for small tools 


Any store handyman or local carpenter can 
easily build the various parts of this display as 
shown in Fig. 1A. The only extra props are two 
metal expansion poles. Tension holds them 
firmly in position between ceiling and floor. 

When perforated panels are attached to the 
poles with metal clamps, they can be used to 
display a full line of small garden tools, sec- 
tions of hose, or any other small items. The pan- 
els can be adjusted to any required height. 

The longer, center perforated pane] should be 
at a sufficient height to enable customers stand- 
ing in front of the unit to see under it and over 
the top of the sloped glass bin section. 

Small garden tools can be wired on the long 
panel and each item priced with smal! metal 
price clips. Stocks of these are displayed in the 
smal] glass bins beneath the panel. 

The glass bins are made by using standard 
metal corners and bin glass. Each bin is priced 





with smal] metal price clips so that customers 
can serve themselves. 

The ends of the island are designed for mass 
displays. If hose is used as the sketch suggests, 
the panel above should show cut-out hose 
samples. A large plywood arrow directs atten- 
tion from the sample pane] to the mass dis- 
play below. 


End spaces for mass displays 


At either side of the glass bin section, suffi- 
cient room should be allowed for mass displays 
of boxed grass seed, plant foods, packaged fer- 
tilizez, etc. 

The low bases for the displays are designed 
for flexibility so that they can be used in many 
different ways. They are constructed out of 2x4 
lumber faced with sheets of %s in. plywood. 

Cover the bases with an attractive linoleum. 
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shopping easy 








It will reduce maintenance cost, for the lino- 
leum can be waxed and easily kept clean. 

The counter section is built of %, or % in. 
plywood and large metal shelf brackets can be 
used to assemble it. Extra support can be fur- 
nished by installing lengths of iron pipe, with 


a flange at both ends, as shown. 


Pastel shades add spring touch 


The sloping bin section is constructed from 
lengths of pine board cut to the required shape 
and faced with plywood sheet. 

When using this display for lawn and garden 
goods, cover the base with grass matting and 
paint the counter top and the bin riser in gray 
enamel. Spray the perforated panels in a flat 


paste] yellow. The flower sign, cut out of %-in. 
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plywood, should be painted im bright red, blue, 
vellow, etc. 

If there is not sufficient floor space to add a 
special island display, here is a way to rework 
some of your wall area into an attractive lawn 
and garden section 

The base in the illustration is from four to 
six inches high. It should be constructed in five 
or six-foot sections to 


permit flexibility of 


arrangement, 


Neat display for large tools 


The fixture hardware that is used to support 


the steel goods is 


obtainable. The 
brackets make it possible to display the large 


easily 


tools neatly and compactly. The tools can easily 
ve removed for Inspection. 

The low rack, A, can be constructed from a 
length of 1x6 in. pine board and attached to 
the wall as shown in the detail drawing for A 
It is attached to the wall with angle irons and 
supported on lengths of pipe. Note the rail at 
the front of the base to hold the stee! goods in 
position. 

Detail drawing, B, shows how to construct 
the canopy, how to light it, and how to insert 
the cut-out wood letters. Short lengths of pipe 
perpendicular to the wall area hold the canopy 
1T] place 

At the center of the wall display is a per- 
forated board area for showing small impulse 
items such as small] garden tools. Below the 
panel attach a % or % in. plywood shelf to 
rack, A. This shelf can be 
binned off to hold a stock of the impulse items. 

Under the shelf there is room for mass dis- 


be supported on 


plays of packed items such as plant foods, fer- 


tilizer, seeds, hose, etc. The decorative picket 
fence holds them in place. As a final decorative 
touch, cover the entire base with grass matting 


or with an attractive linoleum. 
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Feature Display Ideas 


... for spring merchandise 


Spring promotions go beyond just lawn and garden goods. 
The merchandising range is wide. It includes sporting goods, 
household needs, paint, tools, screening, builders’ hardware 


—practically everything in your store 


; ; ~~ r ‘ ; . . ; 
e + « " T, i a r , / P 
4 ‘ j i " JC a: shi J W eek ond THIS wWwiNnGgow 


serves Qs INVITOTIC Lt TO enrer the store Tor tack e needs. Tampa Hardwore Tampa Fla 


HARDWARE AGE, FEBRUARY 3, 19 


: 
My 


\ HARDWARE AGE 





» 2» 








Supply Co... Sidney 


- 


Gilbertson Hardwore. Mt 


lickey & Sons. New Haven. Conn 


ae or 


ae 














VolIR BIZ HARNWARE WEEK CPEPIAl 





HARDWARE AGE 





— Spring 
Merchandising Guide 


+ 
a 
ae 
‘eu 
“* 
et 
ag 
* 
* 
. 
> 








Here a sliding panel 
shows numerous house- 
cleaning items. Panels 
block off storage space 
from selling oreo. 





Hoblin's, Bronxville. N. Y. 





Hoblin's, Bronxville, N. Y. The do-it-yourself householder is offered a wide selection 
Sliding perforated panels conserve of tools on these perforated window display pane!s. 
display space ond yer show house Hoblin's, Bronxville, ie. We 





hold items to great advantage. 


Screening I$ on important Spring ong Summr er tem In 
season this compact rack is put in a high traffic spot. 
Reedsburgh (Wis.) Hardware 


- 


tl 
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YOUR BIG Eee 
New Black & Decker Saw Attachment 


During Hardware Week (April 15-23), push the new Black 
& Decker Saw Attachment, world’s safest ... it’s the perfect 









accessory for everyone who owns a Black & Decker '4-inch 
or *-inch Utility Drill. Or, sell the drill and attachment 
together, as a real all-purpose tool. 


With this Saw Attachment, your customers can safely 
cut lumber, Masonite, do-it-yourself aluminum, etc. 
Comes complete with blade, telescoping guard, built-in 
depth and bevel adjustments, and rip fence. Black & 
Decker is pushing it hard during Hardware Week 
you do the same and watch your sales grow! Order <> Rs 
from your wholesaler. = a 


Attachment 
only 





Famous Black & Decker Jig Saw— 
FOR PROFESSIONALS AND AMATEURS 


tite, S 


Designed to meet the needs of a// your customers! Comes 
complete with five blades to make straight, curved and 
irregi ] lar cuts in Wor id, metal. rubber, Comp sition board, 
linoleum, plastic—’most every building material known 
Perfect for hobbyists making everything from toys to 
furniture; equally good for repairmen and installation men 
in electrical, on ntry and remodeling fields. Quality-built 
with a powerful, specially-designed Black & Decker rotary 
motor. See your wholesaler, or write: THE BLACK & DECKER 
Mra. Co., Dept. H-502, Towson 4, Maryland. 


LEADING WHOLESALERS EVERYWHERE SELL 


() Black & Decker: 


RHA Hardware Week “we ary Es PORTABLE ELECTRIC TOOLS 


BLS hry 73 , 
April To thu 23 cooperating 
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How to set up a budget for the year 


by William A. McKay 


In the preceding article we established, by depart- 
ments, your estimated sales for a 12-month period. 
The next step is to convert these figures into an adver- 
tising budget through the simple method of applying 
suggested percentages which should be devoted to 
your promotional efforts. 

it is impossible to set up a standard which will fit 
the individual requirements of each of the thousands 
of hardware dealers in the United States just as no 
single list of merchandise can be formulated which 
will apply to every store. 





How to start an ad budget 


For the first article in this series, on how to set-up 
your advertising budget, see the Jan. 20 issue 
of HARDWARE AGE, p. 97. 
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We will give you some suggested percentages and 
then explain how these amounts can be adjusted to 
fit your individual operation. 

By using percentages of your monthly estimated 
sales figures it follows that your advertising activity 
will relatively parallel your sales volume except for 
occasional special promotional efforts. 

Many advertising representatives will tell you that 
your advertising funds should be at the highest per- 
centages during your poorest sales months. This is 
wishful thinking in the majority of instances. It is 
well to “lead” your sales somewhat, but there just isn’t 
any point in attempting to force sales if the potential 
actually isn’t there. 

It is normal for your monthly sales to rise and fall 
over the year. The only condition which might indi- 
cate the wisdom of substantially exceeding the per- 
eentage indicated by your sales chart is an attempt to 
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level out a dip where you know that you do not get 
your share of your area’s potential sales during any 
vne month. If the reason for this can be traced to a 
iault within your own operation then the following 
year you may be justified in boosting your promo- 
tional activity for that period. 

Accompanying this articie is a graph which shows 
the national average monthly sales for hardware 
stores. The general trend is a slow rise from the 
early winter months to a level that holds through the 
summer, increasing activity through the fall months, 
a dip in November and a rise to the highest point dur- 
ing the Christmas season. 

it is important that you prepare such a graph for 
your 12-month period of estimated sales, or at least 
arrive at the percentage which each of those months 
is expected to contribute to your total year’s sales and 
keep these figures available. We will use it in a later 
article which deals with advertising scheduling and 
advertising budget control. 


Try these figures for size 


Here are the figures on which to establish a real- 
istic budget, the average for various departments plus 
a reasonable maximum and minimum to compensate 
for the individual conditions confronting your store: 


We recommend for hardware-housewares depart- 
ments a straigut 2 pet, Wich a minimum of 1.5 pet, 
and a maximum of 2.5 pet. 

For paints and sundries and also for sporting goods 
an average of 3 pct, going not lower than 2 nor higher 
than 4 pet. 

In appliances, your most highly promotional depart- 
ment, 5 pet as average, with a minimum of 4 and a 
maximum of 5.5 pet. 

Now, let’s consider some of the factors which wil) 
indicate the sound need for a trend upwards or down- 
wards from your average figures. 


Less traffic more advertising 


Your store location is highly important in this re- 
spect. If you are located in a relatively quiet district 
most likely you have a minimum rental or properts 
investment. Your need for foot traffic is greater. You 
must rely heavily upon advertising to do the job for 
you. Since you are not excessively burdened with prop 
erty expense you should be able to invest more in 
advertising. Conversely, if you are located in a busy 
section in order to take advantage of heavy foot traffic 
then in all probability you are paying a premium rental! 
or have a high property investment. This location is 
bringing traffic to your door, which is normally a 


Here is your sales estimate f 


Jan. 20 
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function of advertising, so you will be justified in 
slightly reducing your advertising appropriation. 

The strength of your store is a big factor. If you 
are well known in your community you can afford to 
handle your advertising on the average percentage. 
However, if you are attempting to build a store repu- 
tation, the names of new products, or the services of 
new departments it will be necessary to plan on a 
higher-than-average percentage. 


How's your competition? 


Activity of your competitors must be taken into 
reasonable consideration. If they are really “pouring 
on the coal,” then it means that they are probably 
investing more than an average amount in advertis- 
ing and you will have to do the same if you are to 


retain your position. Dropping below average could 
be conceivable only if you have no competition to speak 
of, but then you had better keep a close watch. These 
are the opportunities that are awaited by competitors 
who are ready to move in and take the lead. 

Your outside sales activity should be given consid- 
eration. If you place a lot of emphasis on personal 
contact by outside salesmen, then you are justified in 
leaning towards a lower percentage since these men 
are increasing your salary investment, and are doing 
a certain amount of word-of-mouth advertising in the 
performance of their prospect-hunting duties. 


Refunds are windfalls 


Your sales area will give you further indication of 
your need for greater or lesser promotional percent- 
ages. If your sales come from a compact area which 
is easily reached by a minimum of advertising money 
then an average or slightly reduced budget is in order. 
If your sales area is scattered, perhaps involving more 
than one community, then a low or average budget 
would have to be spread too thin and your results 
would suffer. 

Co-operative advertising refunds will 
more completely in a future article. Briefly, they in- 
volve the assistance extended by manufacturers 
through which they assume a portion of the cost of 
your advertising investments promoting their prod- 
ucts. If you can anticipate receiving refunds from this 
type of advertising you can count on investing a 
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Your course in advertising 

This is the second of six articles on advertising 
for the hardware dealer. 

If you will clip all these articles you'll have a 
course in advertising in your files. You can use it 
to set up an advertising program now, and to 
follow up throughout the year. 

The next article will describe various methods 
of advertising and how you can judge which are 
the best for your store. 

After that, there will be an article on how to 
schedule advertising. 

The next article will be on the actual prepara- 
tion of advertisements, with an illustrated step-by- 
step procedure. 

The final article will be on how to use outside 
aids and how to make the most of your budget. 

The first article was published in the Jan. 20 
issue, page 97. 








smaller percentage of your own funds in your budget 

lt is better, however, to set up your budget without 
considering these refunds. If you reduce your appro 
priation on a basis of expecting refunds and they fai 
to materialize the allocation from your funds will not 
be sufficient to do an adequate job. It is wiser to dis- 
regard these windfalls and use those that you do re 
ceive for special activities or consider them as a sort 
of bonus at the end of your year. 

Low profit sales such as contractor prices on paint 
or team-price sales of sperting goods will leave 
less to work with on a promotional basis. If this is tl 
case, you may have to fall below the average 
centage in these two departments unless you want 
attempt to build a larger regular clientele 

In see-sawing with these considerations, bea: 
mind that we are speaking of a deviation from o 
average percentages of only V2 to ] pet. There 
seldom any reasons why an amount greater than 
maximum need be devoted to your advertising pr 


gram, since advertising can waste your money if it ex- 


ceeds a point of saturation. Neither can we think of 


any reason why you feel that you should attempt to get 
by on less than the minimum suggested. 


Now start your figuring 


If you sincerely attempt to justify the suggested 
percentages but still cannot figure a way to success 
[ lly handle them in the cost analysis of your business 
then something is wrong. Somewhere in your opera- 
tion, other costs are entirely too high. 

With this article, the Sales Estimate form is repro 
duced which was partially completed in the first article 


; 


; 


You can now fill in the “Appropriation” column 
your form. 
Having decided upon the departmental 


nNerce nra (res 
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on which you intend to establish your advertising 
budget, it is a simple matter to multiply your kisti- 
mated Sales figures by those percentages and enter tne 
results on your chart. Lhis will be your gross appro 
priation, and it is wise to set aside part Of it lO Ccuvel 
window and store display materials and certain type 

of special ads that will be discussed later. 

A reasonabie hgure to stal with tor this purpose 
is 20 pet. Multiply each of your monthly appropria 
tion figures by that percentage, rounding Ol the cents, 
and enter the results in your “Reserve’ column 
subtracting, you will then achieve a figure Io! 
“Net Budget” column. 

Since the amount in your “Reserve’ column will not 
ve large when considered Dy the month take the fig ire 
for all departments for all months and arrive al 
total amount to use as a “Reserve.” When you see 
scheduling form in a future article, you wiil find that 
there is provision for entering this total “Reserve 
figure, carrying the balance trom month month, 

While the advertising budget that you have now 
established should cover ail Of your nhormai require 
ments, plus an occasional heavier splurge, there ma) 
be still other times when it will be advisabie t 
your general fund for some unanticipates 


>? Pr | 
A 


nat gives evidence Ol paying off 


Donations vs advertising 


Your own financial condition must be your guide 

ses. Again, you sho iid attempt to detern 
just what the projected sales increase may amount to, 
multiplying th the advertising percentage 
that you have tablish ‘or the department or ds 
partments altlected nown as the “job to be done” 
system of setting up an vertising appropriation, 11 
comes about ;: iO; O % i istactory solutio to thi 
problems as 

While an estimate of sales for such a promotion 
ifficult to make your own sales experience wiil ho 

in good stead, and you should attempt to im hud 

ure benefits of such special activities, not just 

se which will result in the few days immediate! 
following your advertisements. 

You have created an advertising budget. Use it f 
advertising. Don’t start dumping everything into 
Almost any expenditure can be distorted into a classifi 
ation as advertising but absorbing such things wil! 
io nothing but cripple your legitimate effort 

Do not include in your advertising investments an’ 
donations, contributions, club dues, gifts or bonus 
ror employees or special customers, business lun 
eons, Major store signs, contribution-type ads in 01 
ganizational or church programs, etc. 

Items such as these can run into a lot of money in a 
short time. If you feel necessary to support 
some of these causes, then Charge the cost to the 
proper category be it donations, sales expense, store 
improvements, or dues. 


Before we will be able to properly allocate the money 


now earmarked for advertising during the coming 


vear it will be necessary to determine which media ca) 


best accomplish your goals. The next article in thi 


ss 


series will deal with an Analysis of Media. 
















Industrial Trucks Speed Merchandise 
Handling at Wholesaler’s Warehouse 
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NATIONAL SPRAYER & DUSTER ASSOCIATION 
eo ate 


SMITH 
RITESIZE Sprayer 


“The ladies’ choice Light 
weignt (operates ea 


tt Oli proof nose enavies 





SMITH b? 
STREAMLINED BLIZZARD Sprayer 
W orld’s moxt 
ype a a 

Sprayer 





Stee! goods goes on a skid. 


SMITH 
JIM DANDY Cart Sprayer 


King of all 


prayers Rasy 
to wheel. Easy to 
operate Large 


rubber tire wheels 
nave rolier bear- 
ings a. oll 
proof hose 7 gal 
tank. Pressure 
gauge 








oles 
SMITH 
SPEEDEX Garden and Tree Sprayer 

















Solid brass, 
double action 
pump 5 ft. 
se with 
bucket strain ) 
er. Throws 20 
to 60 ft. spray 
or fine tog 
miet. Comes 


mounted on at- 
tractive dlis- 
play card 


SMITH 
E-Z & Gal. Knapsack Sprayer 











Finest knap- 
sack sprayer 
made. Unex- 
celled for 
weed and | 
brush con 
trol. Pump | 
lever devel | 
ops hig! 





Ammunition stacked ceiling high. 


pressure easliy 
Zinc-grip steel or 


The use of three materia! han- Incoming merchandise is sorted 


copper tank. For | 
every spraying | 
need. (Recom- 

: 


mended by Extension Services. ) 


PRICES ALLOW ATTRACTIVE MARK-UP 


D. B. SMITH & CO. 


426 Moin S., Utice 2, N.Y. 
“Originetors of Spreyers” 

Cenedion Rep. G. tL. Cohoon 
1265 Stenley $¢.. Mentree! 2, Cenede 


















dling trucks has reduced merchan- 
dise handling time, sharply in- 
creased utilization 
storage space and 


of available 


reduced man- 


hours for Baker & Hamilton, San 
Francisco hardware wholesaler. 





on the receiving dock. It is skidded 
or palletized where possible, then 
moved to storage areas inside the 
building. 

The two 2000-lb capacity fork 


(Continued on page 130) 
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MOW-MASTER Power Mowers for ‘55 are For still greater profits, MOW-MASTER also 
unexcelled in STYLING, ENGINEERING and offers new additional discounts, dating pro- 
PERFORMANCE. Mow-Master has created a grams; an enlarged service program— price 
combination of eye appeal, new performance protection and new MOW-MASTER terms. 

features and attractive retail prices that will 
make MOW-MASTER mowers the sales leaders Write for all the details about the new 
for '55—and Mow-Master further helps you MOW-MASTER selling program for ‘55 and 
. build power mower sales with strong, persuasive ask for the new retail Merchandising Guide. 
ohor advertising, retail store promotional material Learn why other retailers are saying, "“MOW- 

yotig™ and local retail selling aids. MASTER HAS IT FOR '55.” 


“vee, The New 
* — Gilver Ctreamliner 


© Medel Ne. 194 Super-pewered with a Clinten 
All aluminum new lightweight 2% hp. 4-cycle 
engine to operate a 19” blade that completely 
pulverizes ... ne gress bledes left! 


Its style and power and ease of handling — plus 

the GRIND-A-LEAF® accessory, moke the Streom- 

liner a fast mover. Available with o 2-cycle engine 
as Model No. 1972. 

% 9 Rotary Mower Style Leaders 

2 Popular Reel Mowers 

¥% 14 New Performance Features 

¥% Attractive Retail Prices r. | 
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Subsidiary of FOOD MACHINERY AND CHEMICAL CORPC 
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Accessibility 


is key feature of new... 


Wickliffe Wholesale Warehouse 





suburb of Youngstown, Ohio. 


Suburban location enables will-call customers and truck 
drivers to drive to plant without fighting city traffic 


The trend hardware 
wholesalers in larger cities to locate 
their new warehouses in outlying 
areas was followed by the Stam- 
baugh-Thompson Co. when it built 
a new plant for its Wickliffe Whole- 
sale division and moved wholesale 
out of the 
central business district in Youngs- 
town, Ohio. 


among 


operations congested 


The new warehouse has the cus- 
tomary advantages that accrue to 
a decentralized accessi- 
bility for trucks handling merchan- 
dise in and out of the plant, ample 
parking space for dealers coming 
to the with will-<all 
orders, and one-story layout with 


location: 


warehouse 


126 


mechanized handling of merchan- 
dise to storage. 

Accessibility is an important 
Most of the merchandise 
moves by trucks. Major highways 
to all parts of the company’s terri- 


iactor. 


tory are nearby. The new Ohio 
Turnpike Youngstown interchange 
only a few miles away. Cus- 


tomers and truck drivers can reach 
the without 
tangled in city traffic. 


warehouse becoming 


Wickliffe Wholesale handling 
equipment consists of fork lift 


trucks, 
tem, 


an overhead monorail sys- 
lift hand trucks 
and hand-operated trucks for order 
pickers. 


mechanical 


The mechanical lift hand trucks 
perform a number of services. Pal- 
let loads of merchandise are moved 
from one storage area to another, 
at floor level. 
from 
loading 


Full pallet orders are 
taken direct to the 
truck platform. Loaded 
pallets are pulled out of trucks and 
trailers to the truck unloading 
dock. 

Fork lift trucks take loaded pal- 
lets from the truck unloading dock 


to storage. Some loaded pallets are 
racks. 


storage 


stacked on 


Others are 
stacked in open floor areas. Fork 
lift trucks also rearrange storage 


areas, and bring merchandise down 
to the reach of order pickers. 
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The monorail system handles 
pipe, and other heavy lines, from 
freight cars to storage. 

The warehouse storage areas 
consist of floor stacking spaces, 
shelving, bins, perforated panel 
board, and lock-up storage for high 
value merchandise and guns and 
ammunition. 

The open floor areas are used for 
pallets, such as those with fencing, 
and for bulk merchandise such as 
ladders and pipe. 

Ladders are stacked vertically 
against a side wall of the ware- 
house. The rows are set up ac- 
cording,to the length of ladders. 
Lengths are not mixed. Longer 
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Pallets stored on 
rack right by 
fork lift truck 


Auxiliary move 


picker truck. be 


ow bottom. 





























































J ¥. Sor sel 


sales manager. 


ladders do not extend above shorter 
This arrangement avoids 
any tendency to warp, and keeps 


ones, 


stock in order for inventory tak- 
ing and filling orders. 

Pipe is stacked, by lengths, hori- 
zontally on the floor. 

Perforated panel board is used 
extensively in hardware stores for 
many types of displays. Wickliffe 
Wholesale has found uses for it in 
warehousing. Panels have 
placed at the ends of bins and shelf 
areas. It is used for storage of 
fan belts and dog chains. 


been 


The lock-up area is separated 
from the rest of the warehouse by 
heavy hardware cloth on wooden 
frames that extend from floor to 
celling. 

There is only one entrance. This 
is kept locked. Everyone entering 
must sign in, and give the time of 
entering and then the time of leav- 
ing. 

Guns are stored in locked cup- 
boards. Each gun is ticketed so 
there is a complete record on each 
one that enters and leaves the ware- 
house. 

Merchandise is delivered to cus- 
tomers in trucks of a contract car- 


rier. These are the schedules: 
daily deliveries to dealers in 
Youngstown, every-other-day de- 


liveries to those near the city ; once- 
a-week deliveries to dealers farther 
out in the territory. 
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Wickliffe Wholesale Warehouse 





John C. Sladen, o 


perations manager. 


The dock for these trucks, and 
those delivering merchandise to the 
warehouse, is along the front of 
the warehouse. The platform has 
There are three door- 
ways into the building. Three 
hand-operated leveling plates are 
attached to the platform to level 
it off with the beds of trucks and 
trailers. 


a canopy. 


Trucks are loaded by drivers, as- 
sisted by warehouse employees. 
Drivers stow away orders in the 
rotation of stops. Warehouse em- 
ployees help check loads. An em- 
ployee calls off the last three num- 
bers on the order form, and the 
number of packages noted on the 
order as comprising the shipment. 
Drivers check against this informa- 
tion to make sure they have all 
packages in each order. A truck is 
loaded, on the average, in 20 min- 
utes. 

The company has some trucks of 
These are handled at a 
separate dock, along the front, ad- 
joining the main truck dock. The 
three bays are enclosed for night 
storage of trucks. 


its own. 


Order picking is done off the 
duplicate copies of the salesmen’s 
original order form. The original 
of orders is kept in the office for 
accounting purposes. 

An order picker takes a hand 
truck, a duplicate order form, and 
tours the warehouse. The com- 
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Perforated panel board is used for 


tan belts. 









ANYTHING YOUR COMPETITION DOES... 
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YOU CAN DO BETTER WITH 


COLOR ITE 
pesutii "“Amer1eas Only Chm blefe Hose Line / 


Does your competition offer an 


Inexpensive Hose? 


Does your competition offer a 


Premium Hose? 


Does your competition offer a 


Lawn Sprinkler? 


OUTSELL HIM WITH THE FULL RANGE OUTSELL HIM WITH OUTSELL HIM WITH 
OF COLORITE ECONOMY HOSE! AMERICA’S TOP QUALITY HOSE! 3 GREAT LAWN SPRINKLERS! 
“Garden Queen" “3-Way" 
“Lawn King” 
ing Opaque 
Transparent “Stay-Flat’’ 





“Aqua King” 


Transparent 
“Sea Spray" 





; all the top cards! And with Colorite, you'll be hold- 
4 Advertised = LIPS. iy ; ing a handful of aces...tops for profit, volume, and 
¢ Dealer aids for local tie-in promotion | 


Cy Potential Sales Become Cash Sales! Competition is a profit-packed game when you hold 


e Newspaper Mats ~ quality! Not only will you meet and beat all com- 
° Photographs of every item petition...you'll do it with a money-saving low in- 
¢ Dynamic new package-display ventory! That’s because you’re selling Colorite, 


America’s only complete garden hose line! 
COLORITE CARRIES AMERICA’S 
a MOST RESPECTED GUARANTEE! 





The famous Colorite “No-Loophole” Guarantee! COLORITE—THE TOP QUALITY HOSE IN EVERY PRICE CLASS 
} It’s absolutely unconditional. A new Full Range of Opaque Garden Hose 
hose furnished, or any repairs made Transparent Hose for Every Market 
—completely free of charge—if an ; ; 
Pe develop during the lieean. Now! 3 Great Lawn Sprinklers 
tee period. No rating... guar- ° ‘a . ‘ 
antee tp af amend id mh There’s big profit in America’s only complete garden hose line! 


Write today for COLORITE’S FREE CATALOG! 


<s <> a <> i 3 ¥ ~— PLASTICS OF NEW JERSEY, INC. 35-37 lowa Avenue, Paterson 3, WN. J. 
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first there 
farm tools 


then there were 
lighter garden tools 


Garden tools specifically selected to ap- 
peal to the tremendous woman's market! 
Be first to offer this great new Gardex sales 
producing selection. It opens a whole new, 
profit-loaded sales area for you. These light 
weight, small size garden tools appeal to 
women... they'll buy them on sight! 


LADY GARDEX ASSORTMENT INCLUDES: 30 light- 

weight floral tools plus 2-Way Displayer. A 

money saving assortment for only $44.16 
| Ask your jobber today. 


See all the new Gardex Tools — Displays — 
Assortments in the new Gardex Catalog. Send 
for your FREE copy today! 


| GARDEX, INC 


. 501 No. Carroll Ave 
, Michigan City 2, Ind 





Send me my FREE copy 
' 


of the new Gordex Catalog 


|Your Nome ienidtpiemnats an 


I Fiem Nome 
Firm Address. - 


_lone__Stote 
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pleted order is taken to the counter, 
near the truck loading dock. Mer- 
chandise is checked against the 
duplicate order and packed. The 
number of packages comprising the 
order is written on both duplicates. 

One into the 
warehouse office for extensions and 


duplicate is sent 
returned to the warehouse. 

Both duplicates are placed with 
the order set out on the truck load- 
ing dock. 

The duplicate order that was ex- 
tended is left with the dealer. This 
replaces the company’s practice of 
sending a packing slip. It 
shows the number of packages in 
the order and the extended prices. 


also 


The other duplicate of the order 
is taken out by the truck driver 
signed by the dealer, and returned 
to the warehouse as the driver's re- 
ceipt of delivery. 

Back order merchandise is taken 
off the duplicate sent into the ware- 
house office for extending after an 


order is picked. Back orders go 
to a separate file. Every 10 days 
all back orders circulate to the 
warehouse. If the merchandise 


is not in stock the back or- 
der is returned to the office. to be 


wanted 


recirculated in another 10 days. 
Back orders continue to be circu- 
lated every 10 days until filled or 


cancelled. 


Room for Growth 


Stock in the warehouse is check- 
ed on a regular schedule to keep 
buyers informed on inventory. Dur- 
ing the heavy shipping season, the 
stock count is taken twice a month. 
During the off-season for that line, 
the taken other 
month. When shipments are around 
average on a line, the count is taken 
once a month. 


count is every 


and dimensions 

were determined by 
probable storage ca- 
pacity needed, then the width 
needed and then the depth. 

The storage capacity of the old 
warehouse taken as a start- 
To this was added the 
extra space needed immediately for 
increased capacity, plus an esti- 
of space for future expan- 


The actual size 
of the plant 


estimating 


Was 


ing figure. 


mate 
sions 
Next, came consideration of the 
in relation to the 16- 
The width was set up to 


dimensions 
acre site. 








include the warehouse office, the en- 
closed dock for company trucks, 
plus the open dock for the other 
trucks. A railroad siding on one 
side of the location established that 
vall. The depth of the warehouse 
was established in relation to the 
width to the 
square footage of floor space. 

The building has 48,500 sq ft of 
warehouse space and 1,500 sq ft of 


provide required 


It has a concrete floor, 
brick and cement block walls, and 
an insulated roof. 

An ADT 
night protection. A warning Is set 
off in a central office if a window 
or door is opened, or 


moves about the plant. 


office Space. 


installation provides 


an intruder 


Industrial Trucks 
Speed Merchandise 
(Continued from page 124} 
trucks are used for receiving, stack- 
ing and general handling of pallet- 
ized loads. The one 4000-ib capacity 
low-lift platform truck is utilized 
for handling skidded loads and for 
handling those which, be 
cause of their irregular shapes, do 

not lend themselves to load units. 
The warehouse consists of a main 


goods 


building one block square with three 
floors and a basement, plus three 
additional warehouses. 

The fork trucks provide for three 
and four-tier stacking, in contrast 
with former manual stacking only 
5 or 6 ft The result is an 
increase in available space utilized 
of more than 50 pet in some storage 
areas. 

The trucks pick up goods in stor- 


high. 


age areas, as needed for orders, and 
speedily transfer them to conveyors 
or four-wheel floor trucks which are 
and carry the 
items to the shipping room. Where 
orders total a pallet load, however, 
the trucks transfer them direct to 
shipping. 

“The trucks were originally pur- 


used to assemble 


chased to keep pace with incoming 
and outgoing volume and because 
needed to utilize all 
reports Henry Hof- 
man, superintendent. 

“Our present system has resulted 
in substantial savings as follows: 
reduction in merchandise handling 
time 50 pct, in required manpower 
30 pet, and in damage to goods 65 
pct. 


we available 


storage areas, 
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.- Thousands of dealers already know it’s 





® 


4 for profits in 1955 


A) 





...with a great, new 
complete power mower line! 





20” 
. SELF- 
ROP 
Mo IIE cage ener the Sheabepmcie as 
DEL 620 proves home-owners are sold o1 


(>) 


‘Thousands of dealers profited from 
Foley in 1954 . as sales soared 


ar a new l‘oleys. And this consumer accept 
ince 1s mighty important to you as 
a dealer for 1955 promises to be an 
even bigger year. It can be your 
All the 
famous Foley 
features and 
it’s completely 
self-propelled 


chance to build big, hefty profits on 
Foley's brand-new line—a faster 
moving complete line of gas and elec 


tric mowers priced as low as $64.50 





















\ 17" Electric 17° Gasoine 


20° Gasoline es ~_ 26° Self-Propelled Model 626 
\\Mower Model 671 || Mower Model 617 _ Mewer Medel 602 ="... = Drop- shipped to you from 
A o> \ with Rewind Storter \ : } our inventory at fyll profit 

\ 4 | ‘ 
> 











| 
THESE KEY POINTS | Send Coupon for Name of Your Foley Distributor: 
MAKE TH E PROFIT-MAKER! It's a wise move to let your local distributor tell you about Foley's 
Peete ss | Dealer Profit Plan. Mail coupon for full details and name of the men 
- - : to see. Then, check with him soon on this scles-boosting plan that 
@Strong consumer acceptance of @ “Home Town’ co-op ad campaign | ncludes a specially-priced “demonstrator” mower plus a free scles 
Foley's name (famous in the hard —with FREE ad mats—and half the | __kit to merchandise demonstrations 
lines field for 28 years). cost of the space paid for you. 
@ Proved-in-action demonstrator © National —— “dealer list- | es 
plan—with special demonstrator — pre-selling home- | =<, re Name 
mower price—complete sales kit. CWESTS 5S VERE Sree. | 
®@ Colorful consumer folder and dis- | Addre 
@ Free “kick-off ad in your paper— play material te help you make 
announcing your Foley dealership. sales on the floor. | City Zone State 
| i’ MANUFACTURING ¢ PANY 
| WAIL TO | MANUFACTURING COMP: 
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... With a name they all know! 


... SARGENT! 


The new Sargent line of matched pruning 
tools is now ready ... after years of 
checking customer requirements and 
product development. 


You get fine tools plus a name that helps 

you sell. Your customers have extra faith 

in Sargent products. The Sargent reputation 
has been famous in American homes since 1864. 


Your customers will really go for 
. the new design features 
. the wonderful new Pruning Dial 
. the modern eye-catching packages 
. the effective sales aids, consumer 
folders, hang tags 
. the display for your counter 
. the reliable Sargent name. 


Get in touch with your jobber today 
for all the exciting details. 
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Hedge and 
Shrub Shear 
No. 91-22” 

List Price $3.95 


f 


Your customers can learn at every turn 
the latest pruning facts... 


prepared by the 
editor of 


Popular 
Gardening 


You simply dial the instructions 
you want! The Sargent “Dial- 
It’’ Pruning Guide is the easiest, 
best planned source of pruning 
instructions we have ever seen. 
It was prepared especially for 
Sargent by one of the world’s 
foremost gardening authorities, 
Paul F. Frese, Editor of POPULAR 
GARDENING. You will get 10 





free Pruning Dials for each 
$25.00 (dealer cost) of Sargent 
Garden Tools you purchase. 
Give them out at your discretion 
with the purchase of Sargent 
tools. The only other way your 
customers can get them is by 
mailing 25¢ to the Sargent 
factory. Ask your jobber sales- 
man for details. 


HARDWARE AGE, FEBRUARY 3, 1955 








Meenas ur eee 


Grass Shear 
No. 17 
List Price $2.25 


— 
¥ 





Heavy Duty 
Parrot-Head 
Pruner No. 15-8” 
List Price $2.75 


Hedge and Shrub Shear No. 91-22" 


EXCLUSIVE double spring action—sturdy, durable 
spring absorbs shock of closing blades and helps open 
blades for next cutting stroke. Hollow-ground tool 
steel blades, with serrations to hold branches being cut. 


Grass Shear No. 17 


A snap to snip with! Clean trouble-free design. 
Up-and-down action of handle saves skinning knuckles 
on trees and walls. Hollow-ground, tool steel blades 
cut easily along entire length. Self-adjusting for light 
or heavy trimming. Thumb-operated safety lock. 


Heavy Duty Parrot-Head Pruner No. 15-8” 


A full-sized pruner for a really professional job. 
EXCLUSIVE split anvil means no metal-to-metal con- 
tact to dull blades. Pistol grip cuts with minimum 
effort. Handle design permits full grip and maximum 
cutting effect. Cuts clean without crushing. Special 
safety catch. Nicely balanced. 






of New 
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Parrot-Head 
Pruner No. 15-6" 
List Price $1.95 


Lopping Shear —> 
No. 75-20" 
List Price $2.50 


Parrot-Head Pruner No. 15-6” 


The new, redesigned 1955 model. Perfect for women 
gardeners. Has all the clean-cutting features of the 
Heavy Duty Parrot-Head Pruner. Rounded head, 
safety lock and small size permit carrying in pocket. 


Lopping Shear No. 75-20” 


Grip-teeth and hooked jaw hold branches in cutting 
position. The best tool for cutting heavy branches— 
on trees, fruits, shrubs. Lock nut assembly holds 
perfect cutting adjustment. Built for lasting service. 


SARGENT & COMPANY 


New York - NEW HAVEN, CONN. « Chicago 


Hardware of Character 
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AERMOTOR 


pumps mean bigger 


dealer 
because they are so 


rr ~ 





\, 





call- backs! 
Your customers stay 
satisfied year atter 
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EASY TO SELL TOO 


DeCaUSE YOur ga, 


customer Saft 


have seen AERMOTOR 


products in service 
since (888/ 








AERMOTOR 


WATER WHERE 





Ask for information... 
be 2 tranchised dealer 


AERMOTOR COMPANY 


2500 W. Roosevelt Road, Dept. $220 
Chicego &, iil. 


we 
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Self Service Problem 
How would you solve it? 
Dear Editor: 


We were much impressed by th: 


rt on “Self Service” in the 
De Zord issue, on p. 19. Our 
store installed a similar system 
about a year ago. It has proven 

+? the old stvie of opera- 
tion, but we are far from going 
Into raptures over it. 


Our customers are satisfied 
nanavement and help Is not. Costs 
have 


believe It or not 


of help 
cause of additional! cashiers 


needed where we had none before 


Clerks stood around with their 
hands in their pockets or held gab 
fests even though customers want- 
e waited o1 To get around 
ve put our clerks on a com 
n . basis Now they strive to 
make es na S@it service is de- 
leat : stomers nave ni nance 
’ row at 
riave \ al é eriencs : 
nowledge of now this problem 
’ i? ’ ' O,Tne tores ” 
Sincerely, 
Name Withheld 
Mid-West Dealer 
Editor's note: This dealer's 
problem is one that is faced by 
many stores in developing a self 
service operation. It emphasizes 


the need for indoctrinating the 
staff on how self service works and 
what is their role in a self service 
Holding a 
with 


store. general store 


clerks 


you go into self-service is a worth- 


meeting your hye fore 
while practice. 

One of the most successful means 
| this 


faces and at the same time 


f overcoming the problem 
deale) 
incentive for the 


proy ide SOme 


clerks, is to use a bonus or profit 


sna plan based on the over- 

store sales. To do this, a sales 
quota is set for the store each 
mont! If this quota is exceeded, 


a spe ified percentage of this goes 
nto a kitty At the end of six 
months or a year, this kitty is di- 
among all the clerks, the 


The amount each clerk gets as a 





Letters to the Editor 
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bonus is freq iently based on the 
percentage  relationshiy of his 
wages to the total payroll for all 
clerks. The store owner or 


man- 
right to 


7% 
ager usualliv reserves the 


reauce or increase a mans bonus. 


depending on the effort he has 
made 
*T' . ; » a6 . + P > 
This method encourages team 


work and makes the total store 
volume more important than any 
ndividual’s total All of this con- 


tri} *s > ’ ‘TTer use of self ser- 


How would you handle this 
problem? 

No doubt many readers of HARD- 
WARE AGI 


itlined DV tnis dealer. 


have taced the problem 
Perhaps 
1 solved it in a manner different 


. «> 


than we have suggested. If you 
ave, write us a letter telling how 
it Any 


zs on this subject that contains 


ideas that would be helpful to the 


solved letter received 


trade, in the opinion of the edi- 
rial staff of HARDWARE AGE, will 
iy D blished and the writer vill 
receive a check from us for $10. 
your letters to Editor, 
HARDWARE AGE, 100 E. 42nd St., 


New Y ork 17, N. , a 


Address 


Discount House Problems 


Dear Editor: 


Referring to recent discussions 
in HARDWARE AGE, about discount 
selling, there is no question in my 
mind as to how much these houses 
are hurting normal sales of mer- 
chandise. Being a rather small re- 
tailer myself, there does not seem 
to be any answer to how we can 
prevent these houses from operat- 
ing. 


there 
currently 


In the 


are many 


Schenectady area 


such places 
doing business and starting 


«tt h 


more 
vear. It would seem that every- 
one has but one idea and that is to 
get rich quick by going into the dis- 
count business 

Yet, sound business judgment 
tells us that to prosper and profit in 
a business we must maintain a 


(Continued on page 140) 
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NcCULLOCH 
SAFETY MOWER 


Start your spring lawn mower sales in a big way by featuring 
the newest, most exciting, lawn mower of all...the McCulloch 
Twin-action Safety Mower! Here’s an entirely new way to cut 
grass, a way that combines the best features of both reel and 
rotary cutting action. 











... this is twin-action cutting 


An exclusive new design that’s 
different from any other mower 
on the markethas a high-speed 
twin cutters, @ four tiny blades 
which pivot for safety, Cc wide 
supporting wheels inside each 
cutter. These are but a few of the 
outstanding mechanical features. 








McCulloch distributors, located near you 
(see map), provide convenient stocks 
and compiete service and repair 
facilities. Use coupon for quick answer 
on prices and discounts, dating pian 
models available. McCulloch offers 

you advertising Dacking, saies 
promotion and display materiais 


McCULLOCH 
MeCulloch Motors Co poration 
LAWN MOWER DIVISION * LOS ANGELES 45, CALIFORNIA 
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right start for spring mower sales 
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this is what twin-action cutting means 
fo your customers... 


smoorTH cur High-speed blades cut grass 
ahead of supporting wheels so lawn marks and 
browning are eliminated! 


sarery Tiny blades pivot harmlessly out of 
the way when they hit a solid object! 


TRIMS OVER EDGES Support wheels inside 
cutters let blades overhang 1!" on either side 
for perfect trimming! 


WON'T SCALP Smaller diameter cutters, 
with support wheels inside, ride up and over 
irregularities in the lawn! 


PICKS UP OR MULCHES VacuUUMming- 
action of cutters throws clippings into catcher. 
To mulch, remove catcher and push mower 
backwards! 


CUTS AS CLOSE AS ONE-HALF INCH 
Finger-tip dials adjust cut from '4 to 2 inches. 
No tools required! 


McCULLOCH MOTORS CORPORATION 
Lawn Mou er Dan 210N 
LOS ANGELES 45, CALIFORNIA 


Seng comp ete dealership information and 4 page liustrated 


foider 

Have my nearest distributor give me a demonstration with 
jut obligation 

i'd tihe to see the short demonstration color film starring 


Hollywood's lovely Corbett twins 
NAME 


ADDRESS 
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Visual-tront of the store. 
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class watches Al De Angelis of Millers Falls Co. use a multi-purpose tool. 


Do-It-Yourself Classes Spur Tool Sales 


Eastern firm conducts show-how courses in its own 
headquarters to build interest in hardware lines 


Operating as Tool Town, the 
hardware store of Oliver & Klass, 
Inc., advertises as the “most unique 
do-it-yourself store in America.” 

Located at 121 Lakeville Rd. in 
New Hyde Park, Long Island, 
N. Y., the firm recently held its 
second series of night-time do-it- 
vourself classes in its own premises. 
New Hyde Park is a commuter’s 
suburban town, not many minutes 
from the outskirts of New York 
City. 

Many customers in New Hyde 
Park are avid do-it-yourself fans. 
To interest more of these people 
in patronizing its retail division, 
Oliver & Klass, Inc., does extensive 
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salesman 


working on an order aft Toc too! kits 


; ; ;* : 
tront desk. Aft second desk is Al Oliver, president [ae ey 


samples and point-of-sale units are used on wail 


advertising in a widely circulated 
Long Island daily newspaper and 
in several shoppers’ publications 
distributed over a wide area. 

Although the first series of seven 
do-it-yourself classes featured the 
power tools of one manufacturer, 
the second series was conducted in 
cooperation with several manufac- 
turers. No tuition fees were 
charged for the first school. For 
the second series of six sessions a 
$1 fee was charged each evening, 
each class being of two-hour dura- 
tion. 

Fees were charged for the second 
series of classes to cover cost of 
materials used. 

Twenty men in a wide range of 
trades and professions, some in 
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Portion of hand and power tool display. 





their early 20’s, others in the mid- 
dle-age category, learned how to do 
a wide variety of jobs with power 
tools. Their work was done with 
individual power tools and with 
multi-purpose units of several 
brands. 

Some of the do-it-yourself stu- 
dents had previously bought equip- 
ment from Tool Town; others were 
good prospects. 

Cabinets, tables and other furni- 
ture made by instructors and stu- 
dents at do-it-yourself sessions 
were later given to members of 
those groups, their handywork be- 
ing exhibited at the store until 
several weeks after completion of 
each course 


Currently the firm is spending 





“or _~ + > a . - _ 
c <4 . 7 . , 
~~ potter _ an | . ’ ; NT 
4 A} 









‘> 


the equivalent of 3 pct of its sales 


volume in advertising individual 
and multi-purpose power tools and 
attachments, hand tools and fast- 
eners. 

The Sept. 7, 1954, issue of Pub- 
licity News, a weekly tabloid size 
newspaper circulated in New Hyde 
Park and surrounding towns car- 
ried a full-page ad for Tool Town, 
featuring power units 

A major portion of the opposite 
page publicized the evening do-it 
yourself classes in tabloid news- 
paper style. 

Part of the ad featuring the sec 
ond do-it-yourself course read 
“You need no special skill to use 
power tools. The man who ordi- 
narily ‘can’t drive a nail straight’ 
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SELL THESE SALES LEADERS! 


















CORTLAND BRAND Wire Nettings 
and Hardware Cloth are in demand 
year ‘round. And for very good 
reasons! Because these popular 
products are easy to handle... 
extra strong and durable. They're 
uniformly woven, heavily hg 
nized, made from finest-quality 
corrosion-resisting steel to U.S. De- 
partment of Commerce National 
Bureau of Standards’ Specifications. 


tuner 
ph: SORES 


® HARDWARE CLOTH 
Standard and heavy grades, square mesh. 
Mesh: 2, 3, 4. and 8. All-welded Wire Cloths 
also available in '2”, 4%”, %” and 1” mesh. 
100 linear ft. rolls, standard widths. 
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@® HEXAGON POULTRY NETTING 
Mesh: 4”, 1”, 2” standard 20 gauge; also 
18, |6 and 14 gauges. Standard widths. 150 
linear ft. rolls. Continuous or lock-twist 
types. Galvanized before or after weaving. 


@® ANIMAL PEN NETTING 
Heavy grade hexagon netting, galvanized 
after weaving. Includes Mink, Fox, Crab Trap 
Netting. Mesh: %”, 1”, 12”, 2”. Wire 
gouges: 14 to 18. Standard widths. 150 
linear ft. rolls. Continuous-twist type. 


FREE MERCHANDISING KIT 
Contains streamers, folders, news- 
poper mots... everything you 
need to become headquorters for 
Cortiond Brand products. Write 
for it now! 








BRAND 


Wire Screening © Nails & Brads e Hardware Cloth 
WICKWIRE BROTHERS, INC., Cortland, N. Y. 
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with hand tools will have no diffi- 
culty with power tools. They are 
precise and accurate. 

“All you have to do is set the tool 
to the proper measurements and let 
the tool do the work. You can 
make intricate cabinets, furniture, 
coffee tables, chairs and dozens and 
dozens of other articles just like a 
professional cabinet maker.” 

When the present quarters of 
Oliver & Klass, Inc., were opened 
Friday and Saturday, March 5 and 
6, 1954, the firm mailed a four-page 
tabloid style invitation to 12,000 
homes in New Hyde Park and sur- 
rounding towns. More than 1000 
people attended the two-day open- 
ing event, participated in drawings 
for a variety of merchandise, no 
purchases being required for par- 
ticipation. 


Keeps Perpetual Inventory 


Fasteners are in metal drawers 
grouped according to types and 
sizes. As withdrawals are made, 
even in small quantities the quan- 
tity is deducted from the office rec- 
ords giving the firm a perpetual in- 
ventory at all times. A like pro- 
cedure is used for power and hand 
tools, power tool parts and acces- 
sories. 

Although not in the heart of the 
town’s retail shopping section, the 
store has a distinct advantage in 
being located directly opposite one 
of the entrances to the free munici- 
pal parking lot. 

The firm’s one-story building 
combines offices, display rooms, 
shipping and receiving facilities, 
as well as a garage for its delivery 
truck. Yellow neon lighting shows 
the firm name in script type atop 
the front of the building. Large 
sized neon outlined lettering just 
above the window identifies it as 
Tool Town. 

The display room is finished in 
light green, with white ceiling and 
continuous fluorescent lamps from 
front to rear. 

Prior to locating in New Hyde 
Park the company had operated its 
industrial supply business for a 
number of years in downtown Man- 
hattan, the move being to better 
serve Long Island industrial trade. 
and cash in on the growing do-it- 
yourself trend in a rapidly expand- 
ing suburban area. 
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Savage ROTOR CHIEF® Twenty 
Model 88 * 20” cut * 2hp 


Safety-Slip clutch - Deep front guard 
- Rugged chassis of ribbed steel 

¢ Propeller-pitched blade, hardened 
by “Sta-Temp” process « “Self- 

wm Lube” wheel bearings - Large 
rear wheels for easy handling 

* Fully adjustable handle 

* Dependable 4-cycle 

Briggs & Stratton vertical 

shaft, lightweight engine, 

with service available 

everywhere - Offered 


also in the 18” 


Model 83. 


— 





Here it is — latest addition to the test- 
proven Savage line —the all-new self- 
propelled Rotor Chief Twenty! It boasts 
all the popular features that have made 
Savage mowers so famous... PLUS a 
self-propelling mechanism of proven de- 
Sign, engineered for easy, trouble-free 
operation. It's priced right and offers leaf 
mulcher and 
cost! 


recoil starter af no extra 

Why are Savage mowers so easy to 
sell? The answer is Savage 
craftsmanship experience 


gunsmith- 
Fach Savage 
strongly built. Each 
assembled with the care of a 
rifle. The result is a 


mower is precisely, 
mower is 


big - game lawn 


mower of truly wonderful operation and 
easy maintenance. For bigger profits, ask 


your jobber for a Savage catalog. Or write 
Savage Arms Corporation, Lawn Mower 
Division, Chicopee Falls, Mass., U.S.A. 


propellec 


.. new self- Model BOR 


aoToR cumar® Twom? : 
ge tartet 


worm-gee! orive Stg-Temp Up 
re ' aL? bb ‘ 
na spec’ +, | no ; 
clutch ° ts Adjusto' : “pene 
i re 
3 cutting ne 3 park! ng . 
¥ : tr er 
sprocke’ ruMy ath 
Teh 
20 cytting w 


The al 


deck 


ctee! 


inde 
ed dice 


Sava Ribbed 


y arat 
' igh! 


features 
hp Br igg> 


le, 2 
cycle vable 


avage 


Savage YARD CHIEF® 9, “ 


Model 90 + 21" cut * 1.6hp 


startin 
‘ Stratton eng 


Enclosed chain drive + Grass 
guards + “Sta-Temp” hardened 
blades - Timken bearings « Easy 
utting-height adjustments 

* Adjustable handle, with 
hill-climber hook, gives 

\ vibration-free mowing 
and small-space park- 

ing * Dependable 

4-cycle Briggs & 

Stratton engine 

* Also offered in 


18” Model 75. 





THERE’S SOMETHING HERE FOR EVERY CUSTOMER: 


FOUR ROTARIES: Mode! 88 (20” 2 hp); Model 
89R (20” 2 hp self-propelled); Model 83 
(18” 1.6 hp); and Model 83E (18” electric, 
3450 rpm, listed by UL). 


TWO LAWN SWEEPERS: Mode! 25 “Sweepalawn” 
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TWO REEL TYPES: Mode! 90 (21” 1.6 hp); and SEVEN HAND MOWERS: Model! 60 (16” & 
Model 75 (18” 1 hp). 18); Model 55 (16” & 18); Model 45 
(Retrievable starters optional at slight extra (16°); and Model 35 (14" & 16". 


cost on Models 88, 83, 90, 75). 
, 24” and 30” widths. 
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with the Complete Line of 


+ x x GENERAL + + * 
HOME BARROWS 


The 


& & ik GENERAL * * & 
“DE LUXE” 














ie RAI DE LUAE the 
superior in yy home barrow with ail 
W a 108 features. Colorful 
right green tray and orange handles 
iS gauge equare nosed pressed seamless 
—— Stands by itself. Rubber handle 

ips an . 10” ball bearing wheel with 

sm mm tire. Finest barrow file 


Also... 


INDIVIDUAL 
CARTON 


“SPECIALS” 


se 

| id 12°° DIAM. 
The GENERAL “Specia oon barrows POPULAR 
s new moderately priced ty models that 
will sell! Equippe d with ie” x "? 75”, 1o” x 1.75 E-Z ROLLING 
or 10" « 75” cushion tired wheels with oil MOD 
mpregnated bearings Brigt ’ black trays and WHEEL El 
orange handles iS gauge square nosed pressed 
eeamicss tray. These are quality barrows that 
sell fo less 

Shipped in individual cartons or “KD” (trays nested, 


and parte flat carton packed.) 


Pius... 


COMBINATION 





SPREADER 
And 
LAWN CART 
an Semney, multi-purpose spreader is quickly con 


a conventional lawn cart 
metal construction. Easy roll| ng. heavy duty 10” rubber 


tired wheels. Selentificeally desi S Agi 
for accurate calibration 4 yr — “an 


Heavy gauge ribbed 


in feeding seed, fertilizer. etc Non-corrosiv wheel and 
agitator bearings. Colorfully painted in satan green and ; bene tated ‘enamel. 
DEALERS — san RES ALERS— Welle far olortul descri 4 literature 


omplete line of GENERAL HOME BAR 


ay = | Ge’ a7 DES MOINES, IOWA 
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Letters to the Editor 
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(Continued from page 134) 


qualified markup to remain on the 
black side of the ledger. We well 
know that the discount operations 
do not do this, 
| is that many of them fail and leave 


and the end result 


| behind unpaid bills. 

| We further know that at least 
some of these places are operated 
as a sideline to further a low rate 


of 
to a normal going business, that is, 


income. Still others are adjuncts 


two businesses operated by one 
| head but under different names 
| Purchasing being done mainly by 


the legitimate house and merchan- 
| dise is shunted off to the discount 
| outlet. 
| methods used in this area. 


These are but a few of the 


An ugly problem 


Still, the ugly problem is how to 


cope with such places, and in the 
role of a small business this is 
tough. We are more fortunate than 


most since we have built our busi- 
ness on the basis of service and we 
find most customers pleased with 
However, some 
of the business which is rightfully 
ours being snapped 
Since we 


what we can offer. 


is. we realize, 
up by 


are a small drop of water in a big 


discount buying. 
pond, I do not believe we can do too 
much to their continued 
operation, but we sure would like to 


prevent 


retailers in 
best to fight 


join forces with other 
this area and do our 


them. 


Stamp all goods? 


So far all I’ve done is griped, the 
long used American custom. Now 
perhaps a suggestion or two might 
in Specifically, in this 
area we know of but have no proof 
that merchandise is offered for sale 
at discount prices as being first line 
manufacture. While in truth this 
merchandise is purchased in lots as 
manufacturers’ 


be order 


seconds. Our sug- 
is that the manufacturers 


be forced to stamp all such goods as 





gestion 


seconds in a plainly 
| and in 


visible place 


an indelible manner prior 
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DESIONED with the WOMEN W MIND 











~™ * 
iu, ~/ 7) KILLER KANE 


_- “f/f. 2, : af 
Kills weeds with a squirt! 


One of the fastest selling garden items in recent years , 
because it’s the easiest way to keep lawns weed-free. 
No stooping, no digging. Hollow handle holds 2,4-D 
solution effective against dandelion, plantain and 


















other common weeds. Just press down... release... j 
se? ) and it drenches weed with deadly solution. Made of a 
-_~ ? : ¥ 
—— —“ durable plastic and brass. Cannot rust. P 


s ‘ » 
f 
. 
4 / | 
Ps 
x" : 2 


DISPLAYED TO SELL 


Carton of 12 Kanes mokes 
3-color self-service display 







Lh a AY, at tA Oh KAY// / 
G Aida S “/G 1} | iy é, TU 4 


ae KILLER K ANE. | No tank to pump up...No pack to carry! 
| | Pressure pump is built into lower end with 

2.4-D WEED KILLER piston shaft protruding. Just press down .. . 
7 


release ... and it sprays. Holds one-half gallon 


spray solution. All the weight rests on the 

K ARTRIDGES ground when in use. Right angle nozzle directs 

spray up and down to cover all parts of the plant. 

No bending or kneeling neces- 

One pellet makes proper solution for Killer Kane mney, Sevave up to 10 7st haa, 

Made of durable, heavy plas- 
tic and brass. 











Drop oa pellet in woter ond it effer- 
vesces violently .. . dissolving in 
seconds ond mixing itself! Pellet 
mokes one pint of 2,4-D weed killer 
solution for dandelions, plantain etc. 
Use in Killer Kone, sproyer or other 
type of opplicotor. Pocked 12 pel- 
lets in gloss viol. 


succesten retan 59¢ 


SPRAVER K ANE 


SUGGESTED RETAIL... $695 


Corton of 4 Kones mokes 
3-color self-service display. 


DEALERS: See your jobber. 
JOBBERS: Write or wire. 





Packed 12 vials in self-ser-ice displey corten 





NALDSON IN 
b Bes 7 s 676 PELHAM BLVD PA 14, MINN 
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NOW’S 


the time to investigate 
the 


RED HEAD 


LAWN TRIMMER 


Nobody likes to get a sprained 
back and sore hands trimming 
lawn edges — that’s why such a 
big demand is developing for the 
new electric lawn trimmers! And 


the new RED HEAD trimmer, with 
top-notch quality construction at 


a rock-bottom price, will account 
for a large portion of the trimmer 
sales this season! No wonder so 
many dealers are signing up 
already to handle the RED HEAD 
trimmer. 


WRITE TODAY 


FOR FULL INFORMATION, NAME 


OF NEAREST DISTRIBUTOR 


these features make soles EAS Y— 


All aluminum construction with 
bright, extra-long lasting anodized 
finish 

Tough; high-quality 8000 rpm 
motor and chip-resisting, easy-to- 
sharpen soft iron blade 

Light weight—— only 3° Ilbs.— easy 
to use —requires no training, little 
maintenance 

Nationally advertised during your 
selling season — folders, counter 
cards, other dealer helps FREE 

And so inexpensive — suggested 
retail price only $19.95 — every 
homeowner can afford one 





The 


CINCINNATI 
AS Bese Ban ic 
Co. 


THIRD & MADISON 
COVINGTON, KY. 
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(CRP PRRNT MPeMrereArer wae. 


to the time the material is shipped 

Another course of action might 
be to make the man ifacturer aware 
that continued selling (oO tne ails- 


. , 
‘ount market will sooner or later 


rorce many * ne stead reyuial 
outlets to close or commence pur- 
=> a © 
nasing heaper merchandlis¢ 
s 
r with the ‘ohiem Also 
cope Witt rie price Provit rT) Al ’ 


it appears to me that for every sec- 
ond line product a manufacturer 
sells, it means one less of the stand- 
ard first line that his regular dis 


; = 
trinputors are yoing TO 26 | 


An unstable business 


Some of the big names in busl- 
ness are guilty of this. The manu 
facturers are starting a cnain rea 
tion, to my mind, in that by selling 


: . ’ , 
Oo aiscount nouses they are selling 


to instable business that cannot 
noseirhiv ~ rvive ¢ Ver ;: lon 4 ee] od 
; i: > ‘ is ¥ , a ix | i ‘ 
In so doing they are cutting the 
+} mm , “ocr le } : ‘ ‘ 

nmroats ‘)i rey lial OUSINE ~~ ) 


where some are forced to close. The 
end result of creating an unstable 
condition is that there will be too 
few left to market any goods and 
the manufacturer himself will suf 
fer. How long a period of time 
must transpire before such a thing 


; ¥F , . 
could happen, who can 


| only wish I could put all this 
Own On Paper inh & ich a manne! 
tnat people would take note of it. 
Perhaps you will print more 
articles to this effect. If more peo- 
ple read these articles, someone 
will come up with the right ap- 
proach to combating these unfair 
retailers and the problem will be 
solved. Until then | can only say 
I wish I knew the answer. 

So that we can close on a happy) 


note, may I say that my next year's 


subscription check is enclosed. |! 
tor one find many interesting 


things in HARDWARE AGE. 
Sincerely yours, 


Dali M. Springsted 


Springsted’s Hardware 
". Lees . 4 = 4 . 
Se eas ern AVenuUue 


~ enectady 5. N .§ 
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gi Does more than a dozen jobs, yet 
amazingly low-priced to compete 
with one-job power mowers. 


mw Full-geared differential offers 
utmost maneuverability ... 
power turns with no wheel 
drag or lawn scuffing. 


ws Flexible semi-pneumatic 
4 x 16 tires tread lightly 
on finest lawns and gardens. 

gi New trip-lock front hitch... no 
tools needed, no bolts to tighten. 
Just drive up and drive away, 
ready for work. 


Alone in its field — no other 4 words could 


better describe this great new Midland Rotary. 


A new page in garden tractor sales is about to 
be written ... you can help write it for profit. 


Today, write, phone or wire about a 
dealership in your area. 


Learn More About 
Lhe Mew MIOLAND 


ROTARY 


And Nw MtOlano 


ai) at 
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Name 
Street 


City_ 





South Milwaukee, Wis. 


Send me complete dealer information 


Zone 


——— 


_State__ 

















*Makers of 
DANDY BOY 
Garden Tractors. 
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Re ow! packed to sell 3 ways 


fi <a 10) 4i 
HANGER IRON 


in coils 


/ ° f 
ashington 
News and Views 








(Continued from page 10) 


Business Legislation Floods 
Congressional Halls 
A host of measures affecting 
business has been tossed in the 
congressional] hopper and is now 
awaiting the tedious. and often : 
futile, legislative processes to be- 
gin. 
As expected, a bill to grant tax 
assistance to businessmen, sales- 
men or other self-emploved persons 
who establish their own pension 
fund has been re-introduced. 
The bill would establish a com- 
plicated formula for arriving at 
in INDIVIDUAL how much of savings could be 
PACKAGES y termed a pension under various clir- 


. cumstances, but sets a limit of 10 
Sturdy, attractive 


packages, shipped 
25 packages !0 © 


pet of earned net income, or $7,500 
a year. 

Another measure would cal] for 
carton. the government to get out of “un- 
7 necessary” competition with pri- 
vate enterprise. Under this bill, 
the President would be required to 
Investigate all complaints and end 
Ng competing enterprises where pos- 
Tt IN SALES-MAKING sible. 

. + MERCHANDISER CARTON Other measures would require 
Pd 


Merchandiser holds 2 safety closing devices on doors of 
Olds — , 
individually pack r household refrigerators enabling 
cxage : Pa 
1m to be opene om the inside; 
coils, takes less than « them to be opened from S 


square foot of counter Declare it an unfair trade prac- 
space. Many users buy tice for a manufacturer or dis- 
if complete for handy tributor to require a franchised 
storage and constant retailer to accept unordered goods; 
use of its contents. Prohibit interstate shipment of 
toys or other articles containing 
nitrocellulose in dangerously in- 
flammable quantities; 

Now, you can stock this fast moving product in any one or all of three ways to suit Empower Congress to regulate 
ae. Cn the use of ownership of trademarks 
and protect trade-marks; 


Paine “% 20" Perforated Hanger tron 
pecovse workmen iike if 's electrogaiv ° 4 x 

rr-free edges thot are easy on the hands. and | et fer ox 2 er teat be Increase the amount of goods 
tourists may bring back to this 
country from $500 a year to $1,000 
every six months; 


7 is +} } interes "s » r¢ ve = 

Write for NEW CATALOG and the complete Peg the interest rate on govern 

story on Paine products today. | ment-insured home loans at 4 pct 

and permit the Government to 
make direct home loans, and 


Permit free importation of 





feathers of wild birds for use in 
THE PAINE COMPANY, 5 Westgate Road, Addison, Illinois | artificial fishing lures. 
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HECO LIFELAWWN 


GURU BAND 


America’s most 





saRoee HOSE NOZZLE 


eye-catching-— Here’s a solid brass hose 
nozzle that LOOKS attractive...in fact, the 
most beautiful garden hose nozzle ever pro- 
duced. Chrome plated with solid brass band. 


: traffic-stopping — Your customers will 
- be intrigued by its handsome appearance and 


its recognizable quality. They won't resist pick- 





_ ing it up for a closer look. 


ne self-selling — And the HECO LIFELAWN 
2. GOLDBAND automatically clinches the sale. 


“e SS Each nozzle is tagged with a sales-producing 


S eT 
> Se feature card that tells why it’s the best solid 
Baas 


“ brass hose nozzle money can buy. 


JUST LOOK at these Features! 


100% shut off. Won't drip. Adjusting stem is self-sealing. 
Delivers MORE water. Over 6 gallons per minute at 45 P.S.I. 
Broader spray pattern. Spray control is easy, accurate. 

Lifelawn seal won’t leak. Neoprene seal is impervious to 


heat and cold... will not rot or dry out. 


SOLID BRASS, precision-machined for rugged, depend- 
able, long-life performance .. . and chrome plated, too! 


Packed one dozen in attractive display carton (% gross per ship- t. Ss j Ne eeeececru i a 4" ‘ 
ping carton, shipping weight 6% Ibs. per dozen). ee ee he 


—_— 
BUY Now! Phone, wire or write for more information 


and the representative in your locality. 


HARDWARE DIVISION “ai hg Sananaeé yy 
HECKETHORN MANUFACTURING & SUPPLY CO. ies +444 44 y' y¥ 
Littleton, Colorado AAAAAAAS 





America’s growing family of Quality Gerden Herdwore ® Makers of Lifelawn Hordwere, Flex-Tip 
° HECO © Nozzles, Reattachable Coupling and Famous Columbus Shock Absorbers. 
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With this Colorful * 


‘STEP-ON -C AN” 






5 TWO-TONE 
COLORS 

12, 14, 16 QUART 
CAPACITY 


siso available with 
stoiniess stee! 
cover and block rubber 


peda! cap 






Dome f 


~VVvVer in 


RED YELLOW . BLUE 





complete with easy-to-clean 
porcelain enamel inset 





Designed especially for eye appeal and convenience of use, 
this smartly styled, “Dome Cover” step-on can has a new 
feature in a seamless porcelain enameled tight fitting inset 
with strong heavy ba! | 

The lid lifting mechanism completely enclosed with round 
cornered spring hinge is operated from a no slip rubber pedal 
e cap. Lid opens fully, permitting easy removal of inset 


SAVE ON FREIGHT — include pour order for STEP-ON-CANS 
wath other FI ETCHER WARE pr ducts or send coupon 


for descriptwe cataleg sheet 


Please send me your catalog sheet, fully describir.z 

the new STEP-ON-CANS. 
Se eer SUNS DORE. . 55 .v kc os cageod wastteesdscones 
Pa hci kcddes snd uedceietess +: Spade koWicedesdencesveul IR ocnces  ctsce genes 


FLETCHER ENAMEL CO. vunsarwn 


ashington 
NEWS and Views 








Postal Rule Changes 
Can Hurt Retailing 

Hardware dealers are among the 
long list of smal] businessmen who 
stand to suffer if various proposals 
for increasing the postal rates go 
through Congress. 

President Eisenhower wants to 
increase the rates on all classes of 
1all. This would mean higher 
costs of billing and advertising. 

Advertising budgets would espe- 
clally be hurt if an administrative 
proposal of Postmaster General! 
Arthur Summerfield to prohibit 
use of unaddressed mail in cities 
goes through on March 31 as now 
scheduled. 

Purpose of the proposed rate in- 
creases is to bring in some $233 
million a year. Part of this would 
be used to increase postal salaries, 
if Congress approves. Last year 
Congress granted pay raises, but 
not the increased rates, forcing the 
President to veto the measure. 

A bill is now being considered 
in the House Post Office Commit- 
tee which would establish a rate- 
making board within the Post 
Office Department to recommend 
changes to Congress. 

The Committee is also consider- 
ing a bill (H.R. 73) introduced by 
Rep. Joel T. Broyhill (R. Va.) to 
restore the old. less restrictive, 
parcel post size and weight limita- 
tions. 


(Resume reading on page 11) 
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SPECIAL 
ANNOUNCEMENT 


ORTHO-GRAM 
Readers Digest 





The January issue of Reader’s Digest contains an 





article titled ““Captan, the Amazing New Fungicide.”’ 
Captan is specially formulated by ORTHO under 
the brand name ORTHOCIDE. 


oseg At COWTRO! 
v ( tock Spot 
tas Ns e po 


‘ 
a 





"pO 













On December 23, 1954, 10,000,000 people will be reading about Captan 
(ORTHOCIDE) in Reader's Digest. We are calling your attention to this im- 
portant event so that you will be ready for the demand that will follow. 
People will be asking for this product and California Spray-Chemical Corp. 


has the ‘‘garden size’ package. 


HERE’S FAIR WARNING!... ACT NOW 


Stocks are available RIGHT NOW! 
Call your jobber salesman 
ACT Now! 


____________— CALIFORNIA SPRAY-CHEMICAL CORPORATION — 


HOME OFFICE: RICHMOND 4, CALIFORNIA | 
Offices throughout the United States | 








SCIENTIFIC PEST CONTROL 








T. M. Reg. U. S. Pat. Off.;: ORTHO ORTHOCIDE — 
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TRUMP 


GARDEN TOOLS 


Ke 
|] ma Hie 


Cultivator, 
11%’ long 


Many of your 
customers will 
soon be buying 
their Spring gar- 
dening equip- 
ment. And they'll 
be looking for 
tried-and-true 
TRUMP Garden 
Tools. These sturdy 
18-gauge steel tools 
are long-time favor- 
ites among garden en- 
thusiasts. Hardwood 
handles and bright 
green baked enamel 
finish make them es- 
pecially attractive, 
too. Make sure you 
carry the whole line. 
They're packed sep 
arately, or three in 

a box—ready to sell 
to all of your cus- 
tomers! Order 


Transplonter, 
11’ tong 


TRU MP Garden 
‘Tools from your 
wholesaler today 


For extra sales 
feature the 
Neo. 811 
3-plece set 





ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. © PASCAGOULA, MISS. 
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Convention Check List 


Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 








(rift 


814 Metcalf Bldg., Orlando, Fla. 


Goods Show (Inter- 


& Fancy 


vania St.. 





i v ete jer Ss r > ‘Tne nyen? < ed Dy ele ro ”" cee 
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1955 27 5 Mis Oc T 1e é 
R Ae A % iA 
February ond mies 
; 6 Western G T?T-Mousewore Show March 
, / _ crrnanm C- nver ~n 
» A L = % » 
Pi * Ce + + - Os? Store Show 4 anord + 2] a S 
Not. Sporting Goods Show ay a Ld Sh 4 
o Ts; State Howe Show : “ 
> e y r r ivew : 
, n ricgwe. now c 
' . - Hdawe “ 
q Mor WV é . C nq mM ~ r e 
~ o MA ic Convent 
Q 0 4 rinhor Haoawe Show P o 
° [wa Mdwe Show r : a, 
a (aaa Hdwe ie oil x “ & w~ 
? Morsr 3 We Con °e B April 
A mnmeme a | Ch 
4 x sos ' we ‘4 Not KHordwore Week 
§ tter & C >NOw 19 diset Supoc Convent 
) Pa Arnica > Iwe Sr " . _ . J Ui bh ” 
. a - 24-4 5 J idwe 
‘ - > Ong &, re ey . > wn c 
* WV x “ e W 0:650'e@ e er S NC ‘ 
4 Marshall-Wells Cong., Spokane June 
“4 ‘a ew York radwe w , 7 A R @ 
en vv¥r es a e& n 
c Michiaan Hdwe how 
5-17 Nebraska Mdwe. Show July 
° + cf) ar ar ch 
Dwn Hardware S 4 Nat Retail Hardwore A 
5, 9 \ + lo cm > ch 
4 oy ern Whole 1:é mawe - S Niat+ ro cewores Aon Sh X 
0-22 Tennessee Hardwore Show 
24 Pacific Northwest Gitt-Housew August 
Ne w } 7 N ? , T rie Show 
Mo 5 on We . , » } Secttle . J c 
~~ cr < . as 
23 New Engiand Mowe. Show 
3 True Value-Auburn Dealers S$ September 
25 New ¥ rk Sift Ch. Ww ™ . ~ Cc 
- lo Builde 4ardwore 
2-24 Carolinas Howe. 5° 
2-24 Pac. Southwest Hdwe. Show October 
22 24 W Vir nio maowe 7-2 N >? ng riorocw ‘eo Show 
> 
National Events 
American Hardware Manufacturers national), Aug. 21-26 at the Hote! 
Assn. in joint convention with the Astor, New York City. Sponsored 
Southern Wholesale Hardware by Trade Exhibition, 331 Madisor 
Assn., April 10-14, at the Palm Ave. New York. N. Y. Charles 
Beach Biltmore, Palm Beach, Fla. Snitow, president. 
Secretary, AHMA, is Arthur L. 
Faubel, 342 Madison Ave., New Hardware Week (irha), April 16-23. 
York, New York. Managing direc- Sponsored by the National Retail 
tor SWHA, is T. W. McAllister, Hardware Assn., 964 N. Pennsy!l- 


Indianapolis 4, Ind. 


Industrial Supply Convention, Apri! 
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Now America’s 


Most Complete Line 


of Quality Skates! 


YOU PROFIT MORE 


46 CHICAGO 99 


ea0t Mate FIG Y 5 Pat OFF 


IN YOUR STORE / 





Youngsters Everywhere Want a Pair! 


When you sell the famous CHICAGO line, you add 
prestige and profits to your store. Constant national 
advertising and promotion— PLUS the superior 
quality of all CHICAGO products . . . makes CHI- 
CAGO skates easier to sell . . . gives them faster 
turnover that means extra profits for you! 


Sheotes 


— Sler. 





NEWEST ADDITION TO 
CHICAGO'S FAMOUS LINE 
No. 140 —THE IMP is CHI- 
CAGO’s new triumph! De- 
signed for the beginner and 
toddler. Special leather toe 
straps. Wheels with sleeve 
bearings roll at slower speeds. 




















- 





’ ae No. 181N — THE 
: , i SILENT FLASH is 
America’s most 
successful rubber 
ture skate. Special 
tires that outlast 
steel are nowe-free 
and skate with 
magic case 


ha 


No. 101 — THE FLYING SCOUT 
has famous triple-tread wheels 
for extra miles of fun. Wheels 
spin faster thanks t heavic! 
weight at rims that cause fly 
wheel action 
ICAG ¥R i = 
CHICAGO 
> EP’... 


supet 


173 — THE ZEPHYR is a 

quality skate built for 
key play. dol 
id steel wheels are 


rough-mdineg ho« 
mounted on 


twin row high speed bearings 


No. 130— WARE BROS. 
a smaller and lighter 
edi mn of the No. 101 
Fiying Scout Qual 
ity built and a real prer 
class. Ap- 
peals to budget minded 
shoppers 


former im its 





Colorful NEW “How to Roller Skate’’ Booklet 
Pre-Sells Your Customers As part of 
CHICAGO’s full line of dealer sales helps, the 
NEW 3-color booklet will make a hit with 
youngsters. Jammed with hints on skating, 
games, and safety rules. 





FREE ‘Spin the Wheels" Counter Dis- 
play ... A compact full color display 
that lets the customer sell himself 
through “Spin the Wheel” demon- 
stration. Easily erected. Write for 
yours today. 
~~“ eu 
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Great NEW Box Program | 
Boosts Sales ... Smart 
new red and blue boxes 
make your skate depart- 
ment neat and trim. 


NATIONALLY ADVERTISED aa 
PARENTS 


\ —— 


66 CHICAGO 99 eg 


ROLLER SKATES OF QUALITY 
4456 West Leke Street * Chicago 24, Iilinels 
Now Serving A Third Generation 
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17-20, at Cleveland, Ohio. Spon- 
sored by the American Supply & 
Machinery Mfrs. Assn., W. B. 
Thomas, Hunter-Thomas Associ- 
| ates, Keith Bldg., Cleveland, busi- 
| ness manager; the National Indus- 
e LE trial Distributors Assn., 1900 Arch 
eet t. : hs ees ) St., Philadelphia, H. R. Rinehart, 


executive secretary; the Southern 
A Sure Seller! 


Industrial Distributors’ Assn., 712 
New, Improved 10-N 


Volunteer Bldg., Atlanta, Ga., E. 








L.. Pugh, secretary-treasurer. 


National Builders Hardware Exposi- 
tion, Sept. 18-21 at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor, John R. Schoemer, and the 
American Society of Architectural 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 
York 22, New York. 


National Fishing Tackle Show, 
7-12, at the 
Chicago. 


Aug. 
Conrad Hilton Hotel, 





it will pay you to feature this highly 
useful, versatile tool in your Spring Gar- 
den showing. Every home gardener is 
a prospect. 

170 inch 


National Hardware Show, Oct. 17-21 
at the Navy Pier, Chicago. Spon- 


with sored by National Hardware Show, 


reel saw -tooth 


Double-edge weild- 


revolving 
carbon steel biades. 


" “2 *2 Py cc . y 4 
ing knife, adjustable for depth. 5-prong inc 5 Boyt Madison Ave., New York 
detachable cultivator. Shovel attach- 17, New York. Frank Yeager, di- 
ment. Lawn mower handle, adjustabie rector 
for height. Attractively finished. 


OTHER POPULAR NORCROSS PRODUCTS 
* Cultivators (1, 3, 4, 5 prong) * Weeders 
* Asparagus Knife * Full Line of Forks 


C. S. NORCROSS & SONS CO. 


National Retail Hardware Association 
annual congress, July 11-14, at 
Hotel Statler, Buffalo, N. Y. Man- 
aging director, Russell R. Mueller, 


BUSHNELL, ILLINOIS 964 N. Pennsylvania St., Indianapo- 
isk Your Independen nt lis, Ind. 
Jobber. 


Southern Wholesale Hardware Assn. 
in joint convention with the Ameri- 
can Hardware Manufacturers Assn., 
April 10-14, at the Palm Beach 
Biltmore, Palm Beach, Fla. Man- 
aging director, SWHA, is T. W. 
McAllister, 814 Metcalf Bldg., Or- 
lando, Fla. Secretary, AHMA, is 
Arthur W. Faubel, 342 Madison 
Ave., New York, New York. 


Sporting Goods Show and Convention, 
Feb. 6-10 at the Morrison Hotel, 
Chicago. Sponsored by the National 
Sporting Goods Assn., 1 No. La 
Salle St., Chicago 2, G. Marvin 
Shutt, secretary. 


Toy Fair, March 7-16 at the McAlpin 
and New Yorker Hotels and in per- 
manent manufacturers’ showrooms 
at 200 Fifth Ave., 1107 Broadway 
and other nearby locations. Spon- 
sored by Toy Manufacturers of 
U. S. A., Inc., 200 Fifth Ave., New 
York City. 


a 


Quality Garden Tools 
Since 1891 
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continued 


Regional Events 


American Supply & Machinery Mfrs. 
Assn., Inc., regional meeting, Feb. 
28-March 1 at Philadelphia, Pa. 
Hunter-Thomas Associates, 2150 
Keith Bldg., business manager for 
the Association. 


Bigelow & Dowse Co., 
of new warehouse and dealer 


grand opening 
show. 


Feb. 21. 22. and 23, at warehouse, 
corner 2nd & A Sts., Needham 
Heights, Mass. 

Builders Hardware Conference (Pa- 
cific Coast), April 24-27 at the 
Arizona-Biltmore Hotel, Phoenix, 


Ariz. Sponsored by the Southwest 
Chapter of the American Society 
of Architectural Hardware Consul- 
tants with the assistance of the 
Builders Hardware Club of South- 
ern California and Chapter 18 of 
the National Builders Hardware 
Association. 


Coast-to-Coast Stores annual conven- 
tion and exhibit, Feb. 6-9 at the 
Nicollet Hotel, Minneapolis, Minn. 
Sponsored by the Coast-to-Coast 
Stores Central Organization, Inc., 
29 Main St., S. E., Minneapolis 14. 


Cotter & Co. annual stockholders’ and 
dealer meeting and merchandise 
show, Feb. 13-15 at company head- 
quarters, 365 E. Illinois St., Chi- 
cago 11. 


Gift Show—New York, Feb. 21-25, 
at the Hotel Statler, George F. 
Little Management, 220 Fifth Ave., 
New York 1; Philadelphia, March 
27-30. Under George F. Little Man- 
agement, 220 Fifth Ave., New York 
ee & A 


Hibbard, Spencer, Bartlett & Co.— 
Auburn and True Value Associate 
Dealers’ 2nd annual merchandise 
convention, Feb. 21-23, at company 
offices, 2201 W. Howard St., Evans- 
ton, Ill. 


New York Gift Show, Feb. 21-25 at 
the Hotels New Yorker and Statler, 
New York City. Sponsored by Na- 
tional Gift and Art Assn. under 
management of George F. Little 
Management, 220 Fifth Ave., New 
York 1. 


Northern Wholesale 
convention and merchandise show, 
Feb. 20-21 at company headquar- 
ters, 805 N. W. Glisan St., Portland, 
Ure. 


Hardware Co. 


Our Own Hardware Co. Spring Con- 
vention and Trade Show, Feb. 16- 
18 at company headquarters, 618 
No. Third St., Minneapolis, Minn. 


Pacific Northwest China, Glass, Gift, 
Jewelry, Stationery, Toy and House- 
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Order now for your GARDEN trade 


The NEW Lightweight 
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kneeling job... 





made by JUDSEN RUBBER WORKS, INC.,4107 W. KINZIE STREET © CHICAGO 24, ILLINOIS 














SELL 


LUBRIPLATE 


the white 


. 






a thousand 


UsSCH 


LUBRIPLATE 
SELLS 


because... 








iT LUBRICATES BETTER ! 


Letters pour in from all over the country 
telling us how Lubriplate has improved the 
working of fishing reels, guns, ene locks, 
lawn mowers, power tools, hinges, fans, 
outboard motors and a thousand and one 
other things. 


IT’S NATIONALLY ADVERTISED ! 
Millions of sportsmen and householders 
read about Lubriplate regularly in The 
Saturday Evening Post, Sports Afield, 
Field & Stream, Popular M Re mane eal Motor 
Boating, Home Craftsman and others. 


IT’S PRICED TO SELL! 
3 Handy Sizes—“A™ Tube 5¢ x 3% inches 
retails for 20¢; “B” Tube 1 x 6 inches re- 
tails for 35¢: “CC” Tube 2 x 8 inches retails 
for 95¢. 


IT’S PACKAGED TO seit! 
“A” & “B” tubes packaged one dozen to 
attractive, sales stimulating counter dis- 
play cartons. “C” tubes in colorful indi- 
vidual boxes with counter display card. 


Ask your jobber for 
LUBRIPLATE 
and sell it in your stere 


Fiske Brothers Refining Co., 
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continued 


wares Show, Feb. 20-24, at Audi- 
torium. Olympic and New Washing- 
ton Hotels, and Terminal Sales 
Bidg., Seattle, Wash. 


Portland China, Glass, Gift, Jewelry, 
Stationery, Toy and Housewares 
Show, Feb. 13-16, at Auditorium 
and Plaza Hotel, Portland, Ore. 


Sportsmen’s Show, April 25-27 at the 
Coliseum, Sioux Falls, S. D. Spon- 
sored by the South Dakota Power 
Boat Association. 


Texas Wholesale Hardware Assn. an- 
nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


Western China, Glass, Gift, Jewelry, 
Toy, Stationery and Housewares 
Show, Feb. 3-6, at Auditorium, Pal- 
ace, St. Francis, and Drake Hotels, 
San Francisco. 


Wickliffe Wholesale Division, Stam- 
baugh-Thompson Co. first annual 
dealer show, Feb. 13-16 at ware- 
house, Hendricks Rd. near Meridian 
Rd., Youngstown, Ohio. 


State Events 


Alabama Retail Hardware Assn., 
March 1-3 at Birmingham. Exhibit 
and convention headquarters at 
Tutwiler Hotel. Secretary, Morris 
Jones, 409 N. 23rd St.., Birmingham. 


Arkansas Retail Hardware Assn., Feb. 
13-14 at Little Rock, Ark. Exhibit 
at Robinson Auditorium. Convention 
headquarters, Marion Hotel. Secre- 
tary, J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California Retail Hardware Assn., 
Feb. 13-16 at San Francisco. Ex- 
hibit and convention headquarters, 
Fairmont Hotel. Secretary, Krueger 
B. Jacobsen, 1355 Market St., San 
Francisco 3. 


Carolinas, Hardware Assn. of, Feb. 
22-24 at Charlotte, N. C. Exhibit at 
Radio Center. Convention headquar- 
ters, Charlotte Hotel. Secretary, 
D. W. Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 9 
at Hartford. No Exhibit. Conven- 


tion headquarters, Statler Hotel. 
Secretary, Ned Russell, Harris 


Hardware, Southport, Conn. 


Florida Retail Hardware Assn., joint 


| 


| 


¢ 

> 

a 
ARMSTRUNG BROS. 


Better PIPE TOOLS 
, > 







PIPE CUTTERS 


“ARMSTRONG BROS.” Three wheel and 
Standard wheel and roller Pipe Cutters are 
quality cutters throughout .. . built te give 
years of good service. 


“ARMSTRONG BROS.” drop ferged Pipe 
Catters are built for lifetime service with 
l-piece drop ferged steel heat treated body 
and a replaceable hardened steel nut to 
take up the wear and thrust to handle screw. 
Used ecither as li-wheel (with 2-rellers) 
3-wheel (for close quarters). 


“ARMSTRONG BROS.” Knife Blade Cutter 
Wheels are machined from special alley teol 
steel properly heat treated. They 
cut rapidly and easily, held their 
keen edge. 


or 


* Write tor 
Corcieg 


 aegabicetts BROS. TOOL CO. 


“The Teel Holder People” 
5214 W. ARMSTRONG AVENUE + CHICAGO 30. ULL. 


@, WHOLESALERS 


/ THIS IS GOOD NEWS 
FOR YOU, TOO! 


<> 


Union Malleable’s revolu- 
tionary packaging program 
offers you all the same 
advantages your customers 
enjoy. Handi-Pak Boxes are 












a well labeled to cut stock- 
keeping and inventory time 
to a minimum. Smaller, 

+ Handi-Pak boxes speed han- 


dling and reduce space re- 
quirements — and it is now 
possible to fill all orders in 
boxes because of the smaller 
quantities in each box. 
Of course — the ever popu- 
lar Standard-Pak Boxes are 
still available. 
Drop us a line. Let our rep- 
resentative give you the full 
| U-BRAND story. 


THE 


UNION MALLEABLE 


MANUFACTURING CO. 
ASHLAND, OHIO 
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Famous U-Brand quality pipe fittings are now 
packaged with two people in mind... you 


and your customer. 


This revolutionary, “bite size’’ packaging pro- 
gram was carefully engineered to meet retail 





sales requirements. Now pipe fittings can be 
easily handled, conveniently displayed and 
readily identified. Equally important, you can 
buy them in reasonable quantities to hold in- 
ventory to a workable minimum. 


Attractive, colorful Handi-Pak boxes are shelf 

size to completely ecliminate awkward bulk 

storage. They save space and put your entire 

plumbing supply department within easy reach. 

;, , | SOLD 
These are only a few of the advantages of , 


io : : : THROUGH LEADING 
standardizing on quality U-BRAND fittings. WHOLESALERS 


Get the complete, profit-building story from ; ALL OVER THE 
your wholesale salesman now! | 4 WORLD 


THE UNION MALLEABLE MFG.CO. ‘ ASHLAND, GHIO 
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HELP YOURSELF T0 


HOMECRAFT TOOLS 


We don't have to tell you about the 
TREME ‘NDOU S do-it-yourself boom 
sweeping the nation. But what 
ou may not know is that unless you're 
se elling MALL TOOLS, you're throwing 


,> at 2 


away dollars every day dollars that 
could be yours through MALL'S high 
profit FACTORY-TO-YOU dealer plan 


extra dollars too in all the 
repeat business that goes hand in hand 
with MALL’s COMPLETE line of tools 


and attachments 


There are 













1000 & 1 Drill Kit 
one of many verse 
tile kifs in The MAIL 


line. $37.95 


Model! 1498 Drill 

powers dozens of 
MALL aft 
Many more drilis in the 


ne. $23.95 


ochments 


Model 7! Sew 
one of the mos? 
popvior models im the 
exclusive MAIL iine 


$54.95 


Phone or write our Chu igO0 home office r ihe 
MALL service warehouse nearest vou (36 coast 
» coast) and learn Acow vou can make more 


money uith MALI 


| eeant Tani cn PORTABLE POWER TOOLS | 
; MALL TOOL CO. CaSctine-ciecreiceai 
7702 $. Chicago Ave., Chicago 19, Illinois 


Or sr How can I become an authorized 
ALL dealer? 


Name 


Company 


: 
| ™ 
| 
| 
| 
Address 


ed 
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convention with the Georgia Retail 
Hardware Assn., March 6-8 at At- 
lanta, Ga. Exhibit and convention 
headquarters, Biltmore Hotel. Ex- 
ecutive manager for both associa- 


tions, W. W. Howell, P. O. Box 183, 


Waycross, Ga. 


Illinois Retail Hardware Assn., March 
8-10 at Chicago. Exhibit and con- 
vention headquarters at Morrison 
Hotel. Secretary, W. F. Ewert, 1194 
Merchandise Mart, Chicago 54. 


lowa Retail Hardware Assn., Feb. 
8-11 at Des Moines. Exhibit at lowa 
Exhibit Bldg., State Fairgrounds. 
Convention headquarters, Savery 
Hotel. Secretary, Philip R. Jacob- 
son, Mason City, lowa. 


Louisiana Retail Hardware Assn. con- 
vention, Feb. 6-7, at Alexandria. No 
Exhibit. Hotel headquarters, David 
O. Mansfield, P. O. Box 1696, Jack- 
son, Miss. 


Michigan Retail Hardware Assn., Feb. 
15-17 at Detroit. Exhibit at Masonic 
Temple. Convention headquarters, 
Statler Hotel. Secretary, Harold W. 


Schumacher, 1916 Michigan Na- 

tional Tower, Lansing 8. 
Mississippi Retail Hardware Assn., 

convention and exhibit, Feb. 27-28, 


at the Hotel Heidelberg, Jackson. 
Secretary, David O. Mansfield, P. O. 
Box 1696, Jackson. 


Missouri Retail Hardware Assn., 
March 8-10 at St. Louis. Convention 
and exhibit at Jefferson Hotel. 
Secretary, Harry Scherer, 812 
Olive St., St. Louis. 

Nebraska Retail Hardware Assn., 

Feb. 15-17 at Omaha. Exhibit at 

Municipal Auditorium. Convention 

headquarters, Fontenelle Hotel. Sec- 

retary, C. A. McCoy, 325 Insurance 


Bidg., Lincoln. 
New England Hardware Dealers 
Assn., Feb. 21-23 at Boston, Mass. 


Exhibit and convention headquar- 
ters at Statler Hotel. Secretary, 
A. C. MacHardy, 185 Dartmouth 
St., Boston 16. 


New York State Retail Hardware 
Assn., Feb. 14-16 at Syracuse. Ex- 
hibit at Auditorium. Convention 


headquarters, Syracuse Hotel. Sec- 
retary, Nicholas H. Kiley, Hills 
Bidg., Syracuse 2. 

Ohio Hardware Assn., Feb. 7-9 at 


Cleveland. Exhibit, Public Audi- 
torium. Convention headquarters, 
Statler Hotel. Secretary, John B. 
Conklin, 198 So. High St., Colum- 
bus 15. 


continued 
Oklahoma Hardware & Implement 
Assn., Feb. 8-10 at Oklahoma City. 


Exhibit, Municipal Auditorium. 
Convention headquarters, Skirvin 
Hotel. Secretary, Aaron Gritzmaker, 
515 Midwest Bldg., Oklahoma City. 


Pacific Southwest Hardware Assn., 
Meb. 22-24 at Long Beach, Calif. 
Exhibit at Auditorium. Convention 
headquarters, Wilton Hotel. Secre- 
tary, Otto H. Grigg, 416 W. 8th St., 
Los Angeles 14. 


South Dakota Retail Hardware Assn.., 


March 29-31 at Sioux Falls. Ex- 
hibit, Coliseum. Convention head- 
quarters, Cataract Hotel. Secre- 
tary, O. R. Baily, 1300 So. Jeffer- 
son Ave., Sioux Falls. 

Tennessee Retail Hardware Assn., 
Feb. 20-22 at Chattanooga. Meet- 


ings and exhibit at Lookout Moun- 
tain Hotel. Secretary, Morris Jones, 
P. O. Box 784, Nashville. 


Tri-State Hardware & Implement 
Assn., Feb. 7-8, at Amarillo, Tex. 
Convention and exhibit at Herring 
Hotel, Amarillo. Secretary, M. D 
Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn. 
March 6-8 at Roanoke. Exhibit at 
American Legion Auditorium Con- 
vention headquarters, Roanoke Ho- 
tel. Secretary, G. T. Omohundro, 
Jr.. Seottsville. 


Feb. 
Convention 


West Virginia Hardware Assn., 
14-16 at Clarksburg. 
and exhibit at Stonewall Jackson 
Hotel. Secretary, James C. Field- 
ing, 1628 McClung St., Charleston 
1, W. Va. 
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Waren your profits soar when you stock and feature the . 
complete Champion DeArment-Channellock line. Get your ae 






display boards out front where your customers can buy from the 

wide Channellock selection. Millions of readers every month 

are being told about the Channellock line! There are real profit possi- 
bilities for you in the complete Channellock line of highest quality tools. 


Check your stock foday ... be sure it’s complete! 












THE PLIER 


CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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Funest hack saw 
blades ever 
made... 





Cut yourself a bigger share of America’s 
growing tool business with the great new 
Disston quality hack saw blades and frames. 
Disston tough tempered blades with their 
rugged hardened teeth are milled by a 
special Disston process. They're the sharpest, 
cleanest, best-cutting hack saw blades ever 
made. outstanding for accurate set, uniform 


teeth. hardness and straightness. 


‘There are Disston blades for hand or 

machine use, for the “Do-It-Yourselfer’’ 

or the master mechanic. Supplied in types 

and sizes to meet every home or industrial! 

need. Also make sure you carry stocks of 

Disston hack saw frames for complete za - 
customer satisfaction. They come in 

five styles with strong plastic handles 


in either pistol grip or closed handle types. 

















hack saw blades! 









The “Stu rde, ; tenting 


-0S 


her 27. pens as 
S ioe 


Greatest advertising campaign in hack saw history 


Disston is going all out to let your customers know about edge in hack sa ” In addition, we're advertising regularly 
these great new blades. There’s a color advertisement in in Popular Mecha Hlome Craftsman, and Homecraft and 1 
lhe Saturday Evening Post. plus six more ads throughout the Hlome Owner. Here complete advertising support that wil! 
ycar, telling 19,000,000 Post readers that “Disston has the Day Ol in increased il vreater pron 


... Plus Cash 

Sensational Sales Helps prpesna VIN « this great sew promotion from 
[he Disston hack saw merchandising kit gives \ the works. Disston hach 7 : hlades. Henry Dhissto: x | Sep 
everything you need to step up hack saw sales 254 Tacony, Philadelphia 35, Pa., U.S.A 


; s NEW DISPLAY CARD 


HENRY DISSTON & SONS, INC 


NEW HACK SAW SELECTOR TELLS 254 TACONY, PHILADELPHIA 35, PA., U.S.A 
RETAIL CLERK QUICKLY THE RIGHT inn Bik, lncaodine dianinanedk Gee 
NUMBER OF TEETH TO RECOMMEND 

FOR VARIOUS METALS 


Name - Fir 


NEW POSTERS FOR WINDOW AND WALL 
DISPLAY 


WHAT'S NEW 


@ For more information on these products and services 
use free post card on page 161. 








(Continued from page 13) slotted turner and hot dog fork. 
Extra-long handles are fitted with 
rustic hardwood grips and genuine 


leather hanging thongs. Set of five 








retails for $5.59; set of four, $4.59; 
set of three, $3.59. Barbecue first 12 inches graduated to 32nds. 
Skewers are designed to match the Heavy black diamond every 16 in. 
tools. Come in set of four. retailing ndicates location of studding, Ctc., 
at $4.59. Barbecue pans, called n 16 in. centers. Self-adjusting 
Hand-Outs, are 7‘ in. chrome-clad end hook is longer and wider, ad- 
pans with handles to match tools ists for accurate hook-over or 
and skewers. Set of four is priced 78 nd measurement. With mak- 
at $6.59. Two new service pieces of nesium alloy case, rule comes li! 
giass and chrome are the Hi-Boy 10 and 12 ft. lengths. Lufkin Rule 
lazy Susan at $4.69 and the Serv- Co. 
orderly. Tool numbers and wrench it-all cake plate with cover at $3. For more data circle No. 12 on posteard, p. 16! 
opening sizes are silk screened in Everedy Co. 
gold = the red co Pm Holes For more data circle No. 10 on postcard, p. 161 Power Unit Attachments 
permit secure mounting of a holder ° . Series of new attachments for 
on plain or perforated back-bench Electric Barbecue Kindler the Planet Jr. 1 hp. Tuffy and 1% 
panels. Five units available are New Fire-O-Matic electric, self- hp. Super Tuffy outdoor combina- 
the No. 9931 with five open end igniting attachment is available for tion power units are: A-211 ferti- 
wrenches. No. 9937 with six com- Kook-Out barbecues. This electric lizer spreader and seeder; A-52B 
bination box and open. end coil, buried in the charcoal] bed, is rotary mower; Tuffy power unit 
wrenches. No. 9942 with two ad- set aglow by flipping an attached with new 30-lb. wheel weights 


justable wrenches and two pipe 
wrenches, No. 9950 with a hinge 


which bolt outside of wheel, and 
A-4D seeder. Ali attachments are 
handle and ten '%-in. drive socket 
wrenches, and No. 9953 with a thin 


easily secured to the power units 
by pin hitch in front or rear. S. L. 
fi f fi ra ("o 


For more data circle No. 13 on pestcard, p. 16! 


nose plier, midget plier, compounc 
leverage plier and general utility 
plier. Plombh T ool Company. 


For more data circle No. 9 on posteard, p. 161 


Dry Wall Tape Applicator 


_y i. en om a ‘ : lesee < al] or 
peed \ : Darrel 2 ary-wal ap- 


Cookware; Servers 





plications almost assures straight 

Five new chrome houseware Beams. CAVES WOrker Ss Hands irom 
specialties include service pieces | a a 
and a complete gift line of matched Vispenses ae eee: eee eee 
outdoor cookware. Barbecue Tools switch. Within a minute and one- tape or “spark up to 2'g In. wide 
illustrated) consist of a two-tine half the fire is at broiling heat and up to 250 ft. long. Unit hangs 
fork, basting spoon, basting brush, Combustiles, odors, mess and elabo- from applicator’s belt and comes 


rate preparations are eliminated 
Fire-O-Matic feature is prov ided 
ill Kook-Out barbecues priced from 
$16.98 to $100.00. Kankap, Ine 


Fer more data circle No. 11 on pestcard, p. 16! 


Tape Rule 
New, heavy duty tape rule wit 


e : " 
aa : if} wide iine is ' alled tne 


> 


Super Mezurall. Available wit! 


either White Clad blade or Chrome 





’ : 


Clad blade. the rule is marked in 


both feet and inches and in con- 





secutive inches to 16ths, with the 
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America’s Most Complete, 


Best Selling Line of 
QUALITY BUILDING SPECIALTIES 


> 
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—SVi-WAY 
WEATHER. 
STRIP FOR 
DOORS AND 
WINDOWS 






-_. 
faae 
"* : 


_Niumetal wanna THIN-CUSHION F311 
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WHAT’S NEW 








assembled and loaded with 250 ft. 
Appl!- 


places 


roll of slit-perforated tape. 
cuts off and 
tape over seam in one motion using 
Made of stainless steel, it 
lists for $6.95. Goldblatt Toul Co 
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cator unrolls, 


unit 


Electric Pressure Cooker 
Klectric Mirro- Matic 


cooks and cans, fries, steams, stews. 


pressure 


boils or keeps food warm. For pres- 

ire cooking or canning, heat-con- 
1D to 
10 or 15 |b pres- 


sure setting of the pressure contro! 


trol dial is set at 5, 10 or 
correspond with 5, 
on top of 


. 7. : ° 
pan. peli-adjustli 


thermostat automatically provides 


correct amount of heat to maintain 





For frying and brown- 
ing, dial is set at 300; for boil 


or bralsing or stewing 212: for 


keeping foods warm at 175 


Appli- 
ance has insulated bottom and heat- 
which permit it to be 


’ 
ieys 


proof 


used on any table or cabinet top. 


because thermostat 
heat to go higher 
Klement is 1,500 
Lists for $29.95; 
in West. 


Cant overheat 


will not permit 
than dial setting 
watts, 120 volts 
slightly higher Aluminium 
Goods Mfa. Co. 
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Automatic Bench Stop 

This automatic bench stop is de- 
signed to receive and firmly grasp 
any work piece up to 2% in. Can 
be mounted on either a workbench 
or a portable board. Unit will hold 
fast while the craftsman performs 
everything from light sanding to 
rough planing or sawing 


ODS 


160 





Finger-flip push releases the work. 
Bench stop comes packaged for dis- 
play and lists for about $2.00. Mites 
Mifaq., Inc. 
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Vinyl Floor Tile 


Poly-Krome floor tile, formerly 


made in asphalt tile only, is now 
also available in vinyl. New viny! 


features 13 modern colors. 


Kach 9x9 in. tile consists of man’ 
chips 
roug out the tile. 


multicolored peppered 
Vinyl tile is 
, resilient and easy to main- 


1uravi 


tain. Its 


indentat ions. 


resists 


, ‘ 
LOot- 


rugged surface 
scratches and 
Steps. Hachmeister. Inc. 
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improved Athletic Balls 
Kolite athletic balls 
more positive non-slip grip, 


Improved 
nave 
improved pebbling and wider 
| identification 
molded into the ball cover. Also 
featured are Kant-leek valve, nylon 
Seam- 


r,rrooving with 


winding and Butyl bladders. 
less Ruhhe r (Co. 
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Naat <S 


KOLITE 


cludes six fan trellises, six 





Trellises; Fences 


Introductory assortment, Known 
) — Sar 
as the Pac nh. iii 


uprignt 


Variety 


Concord 


trellises, 24 12x36 in. sections of 


Cape Cod border fencing, and four 
25 ft. lengths of 16 in. roll fence 
All items are made of clear, knot- 
free California Redwood and West- 
ern Red Cedar finished in durable 
iS hite paint. Concord W vodworking 
(0. 
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Cleanser Rack, Dispenser 


Combination cleanser rack and 
scouring pad dispenser, called Redi- 
Pad, keeps all cleansing needs con- 
veniently inside door under sink 01 
hen Rustpro 

aluminum rack holds SO0ap, cleanser, 
dish rag, sponge and scouring pads. 
attaches to rack and 


ee | 
holds 10 pads. It 


Dispenser 


nas a removaodvile 





11g Whicn also serveS as a 


holder 


; 


for the used pad Items can be 


purchased separately or in com- 
$1.49 
and the Redi-Pad dispenser for $1. 
Dor-File Mfg. Co. 
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bination Rack retails for 


New Fioor Tile Colors 


Thirteen new colors in vinyl, rub 
ber and vinyl-asbestos lines of 
; 


siient floor tiles are availab! 


Pinas 
marbleized in deeper pink and clea 


_— , : “7 —— 
_oiors 1n ruppel tlie are: 


vhite; green marbleized in whit 

gray with pink and white marblei- 
zation; ivory marbleized in gray, 
dark brown, gold and pale blue, and 
cream marbieized in black that 
shades from charcoal gray to ebony 
and in red tones from pink to red. 
Vinyl-asbestos tile features 
gray with black and white marblei- 
zation; green with white marblei- 


dove 


(Continued on page 164) 
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CHECK CARD 


| AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 





more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
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® Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the Whats New columns. You get more of these ir | . 
HARDWARE AGE than in any other magazine. | 
@ When you want more free information on any of these products, simply | 
a 7 ) | 
mark a circle around the same number on the post card as ap 
under the individual item description. 
® Drop the post card in the mail box. No postage is needed. You will 
quickly receive free. compiete details on the product tron - 
turer. You may circle as many items as you wish. Separate intormatior 
will be sent you on each item. 
® Be sure to give your full name and address on the post card. Print or ty; 
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Two hanger styles that fit any thick- 
ness of interior sliding doors ! 


Just think how these National-designed hangers simplify the handling of this 
new type of sliding door hardware. Dealers need only stock the single wheel, 
the two wheel adjustable type hanger and one style of rail for serving every 
thickness of sliding door. 


Rail is made of 18-gauge, Hot Galvanized Steel and is so designed that hanger 
wheels cannot jump the track. Rail is furnished in the popular 44, 56, 60 and 
68 inch lengths. 


"They slide with a whisper” 


Large Nylon wheels 1% inches in diameter 
carry the door-load with ease and fewer rev- 
olutions. Hangers require no lubrication and 
are stoutly constructed for lasting service. 


No. 182 Sliding Door Hanger | 
This 
wheel style 


No. 185 Sliding Door Hanger 


ee ee ee 
able type. Weight of doors 


is the populer single 
Slotted mount- 


equally distributed over the 
whole axle. 


1955 


FEBRLARY 3, 


ee 
adjustment 


















THE BELL 


with livestock 
owners... 


ANCHOR BRAND 


Barnyard Hardware 






No. 3921 
Curry Comb 


A complete line of top rated barn- 
yard hardware that’s job- lesifned 
to meet the specific needs of ranch- 
ers, dairy farmers, riding academies, 
racing stables, horse and cattle 
breeders ...a line that’s quality- 
made to assure maximum service 
and customer satisfaction... nation- 
ally advertised in leading livestock 
publications to help you ring up 
year-round sales. That's the kind of 
backing you can expect when you 
stock and sell Anchor Brand Barn- 
yard Hardware. You'll find that the 
Anchor Brand Curry 
here are but a few of many profit- 


Combs shown 


making items in the complete 
Anchor Brand line. Cash in now . 
write direct or contact your 
for further details. 


SN 
NORTHJJUDD 


Manufacturing Company 


New Britcin 


robber 





Connecticut 


Wew York « Besten « Philadciphia « Atlanta 
Gutisate « Detreit « Chicano oe St. Lowis @« Datias 
Los Angetes « San Francisco 
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(Continued from page 160) 
zation, and marbleized in 
white. Vinyl tile features dusk 
gray marbleized in pale gray and 
pink; red marbleized in cream anda 
black; green marbleized in paler 
and darker shades of green; pink 
marbleized in white and reddish- 


brown, and sandalwood gray mar- 


gray 


bleized in white, dark gray and 
black. Kentile, Inc. 
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Barbecue Sets 

Here are a variety of new long- 
handled, fire resistant barbecue 
sets. The Flint Chef consists of a 
two-tine fork, 16 in. overall size, 
and a taper-ground hamburger- 
turner, 18 in. long. Ekcoline is a 
combination of wall-rack, two-tine 
extension fork, hamburger-turner 


and firetongs. Jet black handles 





have handy hang-up rings. Six- 
piece set is the Outdoor-Indoor con- 
sisting of firetongs, steak sizzler, 
ladle, fork, turner and five-place 
rack. Illustrated is the three-piece 
Qutdoor Chef set, No. 3556. Ekco 
Products Co. 
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Dinette Sets 


Line of dinette sets includes 11 
newly styled chairs in chrome and 
wrought iron black and 13 deco- 
rator tables. New table patterns 
are Crisscross, available in black, 
white, pink and yellow; Marble, a 
combination of black and pink 
tones; Spice, in gray, pink and 
yellow; and Platinum Walnut. 
Crisscross and Spice patterns have 
also been adopted for chairs. Table 


tic tops which 


s. 


models feature high-pressure plas- 


resist chipping, 


cracking, stains, grease, and boil- 
ing water. Both single and double 
ley models have plastic feet to pre- 
vent floor marring. Chairs are 
angled for improved sitting ease, 
with wider seats and backs, and 
lower overall height. Illustrated 1s 
table style 547, chairs style 65. 
Arvin Industries, Inc. 
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New Tile Cement 

Adco tile cement is designed for 
do-it-yourself installations. It is 
applied with a serrated trowel to 
wood, plaster, or metal surfaces. 
Tile is then placed in contact with 
cement forming permanent bond. 
No water is used. Cement is flexiblé 
and will not crack. Adhesive Prod- 
ucts Corp. 


For more data circle Neo. 24 on postcard, p. 16! 


Food Container 

Vapocan wax-board home freez- 
ing container is now available in a 
new pint-size in addition to regular 
pint-and-a-half and quart sizes. 
Rigid plastic lid fits all three sizes, 


—— 
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You never lose a sale— 
when you have U.S: Tapes 


It’s a tape line that’s well-known—containing a tape for every 
job of splicing or insulating—made by one of the largest 
manufacturers of cables and tapes. United States Rubber 
Company’s tapes are well-known because: 


1. They are advertised continuously to your customers 
in all the important trade and industrial magazines. 


2. Sales promotion aids point out constantly the per- 
formance and durability of “U.S.” Tapes. 


3. “U.S.” Tapes are so widely known and so widely 


mm ee ee 





SECURITY 
FRICTION TAPE 


o 


jsvted Stetes Rebbe Compery 
——- * * 








2 OL ae NF Oe TET EN mn Sod 


ck ae fy wey OP tae 


——_— ——_— Ee ee | 


U. S. Security Rubber Tape 


For electrical work. Handles easily and fuses 
without heat. An unvulcanized rubber splic- 
ing compound; Security has high tensile 
strength, stretch, tackiness, high dielectric 
strength. 


Also in a specification grade— U.S. Holdtite 
—exceeds A.S.T.M. Specifications. 











UNITED STATES 
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RUBBER 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 290, N. Y. 


used that they are the tapes that are wanted—be- 
cause users have found them superior. 


4. Dealers like the quick supply system of “U.S.”"— 
27 strategically located District Sales Offices. You 
get fast replacement of stock. 


You can't miss out on a sale when you stock the “U.S.” Line. 
Remember, there's a tape for every splicing or insulating job. 
It’s the best way to meet the job requirements of your trade— 
and that means Sales. Stock up now through your jobber. 


——— teeta meee oe me er ae 
aad enn mee nated ntti ners ee 
ee — oe eee — ee ee ee nanan 


U. S. Security® Friction Tape 


A long-time favorite for electrical and general 
purpose jobs. Strong, tacky tape that grips 
and stays on. High tensile strength. Straight- 
tearing, non-ravelling. Also in specification 
grade—U. S. Holdtite®—exceeds A.S.T.M. 
Specifications. 


— —— ee ‘om nee enn 





SECURITY 
RUBBER TAPE 


Ve ted Stetes Rubber Compery 
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U. S. Royalastic Plastic Tape 


Makes a thin splice that leaves wiring neat and un- 
cluttered. Does the work of both rubber and friction 
tape on many jobs. Complete mechanical, elec- 
trical protection. Good tensile strength and high 
resistance to abrasion 
and to water, oils, acids, 
alkalies, corrosive chem- 
icals. Good stretch and 
adhesion. Easy to handle. 
Appr. by Underwriters’ 
Laboratories, Inc. 


COMPANY 


WHAT'S NEW 


insect Screening 


MARKED & MEASURED 


to save you time 











| seals with a press-on motion, and is 

| re-usable many times. Moisture- 

| proof, leak-proof containers can be 

| used for packaging of food for the 

| freezer and for leftovers in the re- 

| frigerator. Container has a full top 
opening and a tapered base. Square | 
shape and rimmed lid permit stack- 
ing one on top of the other. Con- . 
tainer Corp. of America. 
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_ Wallpaper Steamer 

Model 55 KeroLectric wallpaper 
steamer is designed primarily for 
store rental to do-it-yourselfers. 
Machine is capable of removing 







t it 
juable than your time. time with insect 
ing is more VAN" day. Now © six 
Nothing * von a busy Saturcsy” jeasured every 


a , ed an 
me screening thats mark 








cut. 
just count off the footage and 


° order . 
Q) Saves measuring t foot measurements show 


Provides perpetual inventory -- ree _ ‘ 
ve ? ssurance of quality and iden ation 





(3) Branded every six inches - -- fora 





What's more, New York Wire Cloth Company, one of the oldest and largest 
manufacturers of insect screening, provides you with three outstanding brands. 
All are made to exacting tolerances and guaranteed to meet U. S. Dept. of 
Commerce Commercial Standards 138-49... with these extra quality features: 





| more than 12 layers of old wall- 
, | paper. Suitcase size ; ight- 

Multi-Strand Edge .. . holds tighter, tacks flatter. -_ , } ultcase ize and light 
| Weight, it operates from a single 


Even Mesh ... there is no more accurately woven screening. central panel, employing ordinary 
< . , @ < . 


Lays flat when unrolled ... for easier handling in store and on job. kerosene and house current. Fur- 


Available in any widths... up to 48” (aluminum up to 72”) 100 ft. rolls. | nished free with each machine is an 
Securely cartoned, arrives and stores without damage. | accessory carrier and a full set of 
| rental aids. Warner Mfg. Co. 
All this in three great brands, long known as the best. | te 
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OPAL . heavily galvanized hard-drawn steel wire. Wire Rope Clips 


samen Malleable wire rope clips are 


now being packaged in sizes 
GU Ce. . Alclad Aluminum alloy, never rusts <0 gem 
ee through *4 in. Sizes ! 


« through '4 
or streaks, needs no painting. am —— “ 
in. come 25 to a box: sizes 9/16 


| through *, in. come 10 to a box. 
LIBERTY BRONZE . antique or bright finish, never rusts. There is _— ousra cost for pack- 


aging. Upson-Walton Co. 
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Sponge Mop 
Empire DeLuxe Sponge Mop is F 

pre-creased so that it can be easily 
demonstrated in the store. It can be 
squeezed when dry, eliminating a 
pre-soaking period. In addition to 
washing floors, the mop can be used 
for waxing, washing windows, and 
shampooing rugs. Sponge is double 
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size, 38 sq. in. and a full inch 
thick. On one side of sponge is a 
plastic scrub brush for removing 
dirt from stubborn spots. Entire 
sponge and brush unit is held 
against a chrome plate by two 
thumb screws and is easily re- 
placeable. Equipped with a metal 
handle and hanging ring, mop is 
fair traded at $4.98. Empire 
Brushes, Inc. 
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Two-Hand Pruner 

Two-Hand Pruner, Model 135, is 
13 in. long, permitting a greater 
area of operation without scratch- 
ing hands or arms. Narrow head 
with two sharp cutting blades 
makes clean, flush cuts without 
stripping the bark. Green plastic 





cushion grips are non-slip and 
prevent blisters. Shock-absorbing 
buffer makes cutting smoother. 
Priced at $4.95. Hi. K. Porte if Ine. 
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Vacuum Attachment 
Vacuum attachment unit, called 
the Atlas Floor-Vac, and accessory 
dusting and cleaning tools are de- 
signed for use with the heavy duty 
Floormaster machines, which are 
ised for buffing, polishing, steel- 
wooling, sanding, and other floor 
maintenance work. Vacuum attach- 
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how to improve your 





m SCREEN SALES 


as this 
spring 


— 
Re 







4 
\ 








reens 
(1) Stock a . is from the factory in 


can get spec! ne 
a few days. Al 
You sell a PF 
6.000,000 installations 


tension | individually car 


oven product — “ 
Builders and 

re are buyINE 

-onsumers everywhere ars - 
I ise of . . . Superior a 

Extra-Strong, 

Good House- 


The original frameless, ea 
screens that “ye 
>, ana CO é 
poet an Last a lifetime 
aum—no painting, no strea p 
nei tone x 54” size list $5.19 
— ~~ quality throughout er 
stock is simple—your Durall distr 


: and 
utor has standard sizes handy 4 


because 
















so easily 
me down easily 


Duralls becat 
ented Design -- 
Mult! Strand Edge . -* 
keeping 4 juarantee Seal 


(2) Display DURALL Screens (3) Advertise DURALL Screens 




















Stop passers-by with the display shown Durall advertising in big- 
above. Put it up front where you can circulation media helps you 
demonstrate the special Durall features. make sales. Set up as Durall 
Show how...and make the sale. headquarters. Free mats —for 
Free window streamer—tics your store your newspaper ads Free 
into the Durall consumer advertising. radio commercials—50-second 
) Pa ae film for your TV station. Free 
| Souctn, Tag,/ a envelope stuffers to mail or 
nero cer DURALL/ >| put on your counters. 
| A spo, -3 


¢ all, GE bac emis etn eet 8 


@ SELL DURALL TENSION SCREENS 


Ask your distributor — or write direct on how you can step up your 
screen business this Spring. 









| — INSECT 
en YOU SEtt 
MCREENING... SELL THE BEST 
WEW YORK WIRE OPAL heavily galvanized steel 
CLOTH COMPANY, INC. ALDURA | Alclad aluminum alloy . 
York, Pa. “antique of bright finish 


LIBERTY BRONZE . 
all with thee 


exclusive Multi 


xtra-strong, 
Strand edge. 
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DUNHAM® 
Water Weight 
ROLLERS 


Sturdy construction throughout 
Rounded edges prevent turf harm 
Easy to operate 

Easy to fill and empty 

Oilite or Roller Bearings 
Adjustable scraper 

Attractively painted 


sch. ch i bets eet ih ts i inet ean Sn Gem n ep es amv 


a ne ; 


\ S SPIKE DISC AERATORS 


The New No. 8 Push or Pull Model 


Spike Disc Aerators are money 
makers for garden supply dealers 
...S0il aeration is probably one of 
the most widely discussed lawn care 
topics today. Also available special 
models for attachment to power 
mowers. 





eee ee ee 
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= ATI HOME and GARDEN WHEELBARROW 


Big 3 cubic foot capacity 

Heavy 18 gauge pressed 
steel tray 

Sturdy double edged seams 


Extra strong tubular 
steel handles 





Ball bearing wheel 
Rubber handle grips 





Manufactured by 


OHIO MACHINE PRODUCTS, Inc. * Columbus 11, Ohio 


For more information write to our Exclusive Sales Agent 


JOHN H. GRAHAM & CO., Inc. + 105 Duane St., New York &, N. Y. 


@ ---------------------------------/ 


| 
| 
| 
! 
| 
! 
| 
| 
| 
| 
| 
| 
Wide puncture proof tire 7 
i 
| 
! 
j 
| 
| 
| 
! 
| 
| 
| 
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® For more information 
on these products and 
services use free post 
card on page 161. 





ment can also be used with acces- 
sory equipment which includes an 
extension hose and wand, with 
special nozzles for upholstery, radi- 
ators, venetian blinds, floors and 
general applications. Atlas Floor 
Surfacing Machine ry Corp. 


For more data circle No. 30 on postcard, p. 16! 


— 
Electric Alarm Clock 
New decorative electric alarm 
clock, Bonaire, has ivory numerals 


and finely grained walnut case 


. ~ 
ke, : 


Oe ORE 





Sweep second is brass. Clock is 4 


in. high, 5%. in. wide and 2'4 in. 
deep. Lists for $8.95. Seth Thomas 
Clocks. 


For more data circle No. 31 on postcard, p. 161 


Step Stool Line 


New line of step stools are up- 
holstered in Duran’s latest em- 
bossed Wicker pattern. Featured 
are model 623U (illustrated) with 
chromium plated legs and back 
braces, and model 625U  (illus- 
trated) with wrought iron finish. 
Wicker design comes in dove gray, 
natural sand, geranium red, golden 
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HANDLE 
15 IN. LONG 





RUGGED 
forged tool 
a 
cach )«=6: Ra piDigge: is 
GUARANTEED ' 


LIGHT weighs only 22 
even a child can use it without 


made like an axe 
steel that exceeds VU S 
specifications. 
LIFETI M! 


ing: erfectly balanced for max: 
mum ieverage with minimum effort 
SAFE The i15-inch pick-t 


Hickory handle CAN’T COME OFF 
IN USE: the more you use it th: 
tighter it hoids' 

SMARTLY PACKAGED ! ! ! The attra — st 
tive 3-tone package is die-cut for counte: Retail 


or window display. 





NATIONALLY ADVERTISED — in 
'0)548) Di) ae Oh" 


From Your 


House 





Jobber or Wholesaler 


Our 112th year of producing America’s very finest edas 


NEW, EASY-DOES-IT 


KapiLigger 


DOES THE WORK OF 

é MANY GARDEN TOOLS... 
ae AND BUILDS 
PROFITS FOR YOU! 


Garden, New York Times. Flower Grower, etc. 

















WIRE COLLECT for descriptive catalog sheet! 


MANN EDGE TOOL COMPANY; 
Lewistown 21,.Pennsylvania 


’ 
f6ois. 





More Sales...More Satisfaction... More Profit 
with this complete line of 


BRADSON 
GARDEN SPRAYERS 
















WATER PRESSURE DOES THE WORK! 










INSECT-O-GUN 
Deluxe n riet 7 
Ix ~— C Valve 
" f pressure - G : MSECT-O-GUN FOR 
° Mods af INSECTICIDES 
I . s€ - ss 
~S FUNGICIDES 
WEED 
3 gal. capacity L KILLERS vr 
GARD-N-GUN “ 
Modestlyv priced. vet | So 
pO , wi ~ mm, Lasoes FS 
jitomatic valve water a} FOLIAGE = 
H rie : Om oe = 
me replac FEEDING = 
ise. List $3.9 *=3" — 
Oc 
zr 
So 
copacil 
j ‘> —_ 
BUG GUN wed og S 
I WwW DTI d as 1 
irts. Model 4, 61 Cl? ee 
case. List $2.65 ~ . = 
© 
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Stock the sprayers with BIG holes in their heads! The ones 
that spray any type or brand, liquid or powder, without 
clogging. The only sprayers with Bradson’s patented open- 


air mixing. This exclusive feature gives accurate, even dis- 


tribution in the spray pattern of any material that is mixed 
with water to apply. It also makes backfow impossible, 
without relying on valves or other mechanical devices that 
might fail. Here is the one complete line of hose-end spray- 
e, easier to sell 


ers On the market; easier to us A line you 


can sell with confidence! 


FOR 


20 gai. capacity 








FERTILIZERS GRO-GUN 
}? yethy lene pray uriac¢ 
LAWN Quart jar, io moving parts 
; na il. Model 20 
TREATMENTS 6 per dealer case. List $2.9 
TREE 
SPRAYS Ujr logy fad Copa ry 


LAWN GUN 


Spray ircm any conmtainer®r 
such as bucket. Mixes 


_ 


: iratcty, non-cilogging 
or iti water pressures 
Model 5, individually 
} € per ce alert 
+ irton. List $I 9* 


Order from your jobber today 


THE BRADSON COMPANY. INC 
NORTH HOLLYWOOD, CALIFORNIA 
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“Little Giant” 


PROFIT-MAKING 
COMBINATION 


Profitable because these 
3 tools have a record of 
tast turnover. 


LAWN EDGER .- fest sell- 


img becouse it cuts with 
ease and efficiency, hos 
self sharpening blade and 
con be sold for as low as 
$2.95 with full dealer 
profit 


LAWN RAZOR - a ra- 
zor blede grass cutter 
ond trimmer thot is 
light, easy to use and 
cuts close to ground. 
Use ony new or old 
double edge blades. In- 
dividually packaged to 
do o complete selling 


£2598 01010) Geese 
tically received by farmers 
and rangers tor ettectively 
controlling weeds in all 
types of row crops, drilled 
crops, berry patches, tence 

rows, etc Cutlery 

steel blade, metal 

shaft painted yellow 
so user con see where blade is in 
green tolioge, wooden hondle, over- 
all length 46 


al 


~~” 


Order your Little Gient Tools trom 
your jobber. Ask about the 65 other 
Lown ond Farm Tools or write us 





A FREE HATHAWAY SHIRT te Mr. S$. Negelberg, 
Brewerytown Hdwe. Stere, Philedeiphic, Pa. Send 
ws your shirt size. Also, free shirt te your jobber 
soleemen whe sells North Wayne Teels. Please 
send his seme, compeny end eddress 


NORTH WAYNE TOOL CO. 
Ocklend 1, Maine 





WHAT'S NEW 








® For more information on these products and services 
use free post card on page 161. 





yellow and clover pink. Upholstery 
cleans easily; is resistant to fad- 
ing and staining from household 
chemicals. Rubber 
steps lock in position, swinging in 
or out as needed to reach high 
places. Stools list for $12.95 each. 
Vetaloid Co. 


Fer more data circle No. 32 on postcard, p. 161 


tread safety 


Plant Food Applicator 
RX-15 Miracle-Mixer is a com- 
panion product for the application 
of RX-15 water-soluble fertilizer. 
It is used between two hose sections 
or connected to the faucet with a 
Mixer has a 
glass cylinder container into which 
water is proportioned from the 


snort section of hose. 


hose to form a solid water piston 
that forces a concentrated solution 
of fertilizer out into the hose 
stream in an exact ratio of 1 part 
concentrate to 100 parts of water. 
Accurate proportioning is main- 
tained within a 3 pct variation. 
Price is $3.98 including 4 in. steel 





S-hook for 


proper support without attention. 


standard and 6 steel 


Garden Research Laboratories. 
For more data circle Neo. 33 on pestcard, p. 161 
Picnic Kit 

$oth hot and cold foods and 
beverages can be carried together 
in this insulated Pik-Nicker sport 
kit, model 513. Kit contains two 
quart-sized vacuum bottles, a 
plastic sandwich box and a plastic 
salad box. Heavy insulation and 
padding provided by a % Ib. fiber- 


gias double inner lining keeps food 





and beverages hot or cold all day. 
Kit comes in alligator vinyl carry- 
ing case with reinforced handles 
Electronic welding throughout pre- 
vents leakage. Price is $14.95 
Waltco Products 


For more data circle No. 34 on postcard, p. 16! 


Barbecue Kindlers 


Non-melting, solid fuel Flame 
Boy barbecue kindlers are odorless, 
non-explosive, and burn in solid 
form without liquefying or spread- 
ing. They are safe to store for an 
indefinite 


period of time. Two 


kindlers will ignite an average 
Eliminates 
use of kindling wood or 


Satfetu Fuel 


charcoal or Camp fire 
paper 
& Chemical Corp. 


For more data circle No. 35 on postcard, p. 161 


Outdoor Folding Chairs 
New 1955 line of Sun ’n Surf 
aluminum outdoor folding chairs 
includes the Terrace King at $9.95, 
covered in Saran plaid, yellow or 
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$3.60 profit from 
5 inches of space! 


7 ° Can have a 
FOR MORE AND | QUICKER That's your profit on each green 
) dozen pair of Green Thumbs — 


a full 50% markup. 
WITH AMERICA'S MOST COMPLETE LINE O Women’s sizes, 89c retail: 
Men’s, 98c retail MFT 


YOuR BEST MOVE eee yOu, ton 

















PLYMOUTH 


GARDEN HOSE 
AND LAWN SPRINKLERS 








NO FINER QUALITY 


on] er 
e'* ’ ¥88 5, 
Ss 7 
* Guerenteed by ~*~ 


100°. VINYLITE Good Housekeeping GUARANTEED 





(,uaranteed 
for 


12 years 


a) ao. 


ae 


PLYMOUTH LAWN SPRINKLER Green Thumbs 


© Brilliant transparent green Edmont trademark 
@ Exclusive “Lay Flat” design sell fast from self-serve display boxes 


© Flush-out cap for easy cleanin 
P y Pre-sold by years of strong national advertising. Easy 


for customers to buy from this eye-catching display 


Made of vinyl! treated fabric to repel dirt. Very comfort- 
(rug } d f Sy o7 : 
a ” —_ able to wear .. . 100% washable ... and guaranteed to 


CANTON outwear every other garden glove of similar price 


Order from your wholesaler. 


New girl tity Jay 


te makes rubber gloves old-fashioned 


PLYMOUTH TRANSPARENT CANTON $1.19 MFT (full 50°, mark-up) 


@ Brilliant red or green @ Opaque green Fresh, br — b mary — A 
. ‘ : pha st ; ; é ‘ ~ 5 ha +. “al 
@ Re-attachable brass couplings @ NMon-rust Perma-grip couplings | Se Oe ee eee ow 


tears, won't slip on wet dishes 
; ’ _ . 
@ America’s greatest valve Outstanding valve affected by soap or grease, a! 


outwears rubber A knit 











that insulates hands in hot ofr 
water. makes the gioves easy 


Also Plymouth Featherweight, Worthmore Opoqve | off vet flexible and with fine 
and Worthmore Transporent Gerden Hose. , touch. Packed dozen. mediun 


AVAILABLE IN EITHER 25-FT. OR 50-FT. LENGTHS | arge sizes, solid or assorted 


sorted colors Include wit 


Green Thumb order 


PLYMOUTH RUBBER COMPANY, Inc 
on-) Ba) an. eee Ed t Manufacturing Company 
IrTLtOor®r. 1214 Wainut St., Coshocton, Ohio 
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20 In. Window Fan 


a New ?0 in. window fan, model 
C-20, has two speeds and delivers 
CFM. 


— . ,* 
SHO Ko ir-petal, polished 





aluminum blades are electronically 





Nails, Tacks, Brads 

New assortment of nails, tacks 
and brads consists of three plastic 
tubes, each with a supply of nails, 
tacks and brads in the most popu- 
lar household sizes. Caps are color 
coded for quick reference; red cap 
on tack tube, yellow on brads and 
green on nalls. Tubes are packaged 
in display container which lists 
for 29¢. Shelton Tack Co. 


= For more data circle No. 37 on postcard, p. 161 





balanced. Rubber hub reduces 
green check with plastic lacing (il- 
lustrated);: the Contour King in 


motor noise to minimum. Finished 
in light gray enamel, fan fits win- 
dows 26 to 37 in. wide. Atlas Tool 
and Mf a. Co. 


For more data circle No. 38 on postcard, p. 161 


Tu-Tone webbing or check Saran 
fabric, at $22.95; the Lawn King 
at $12.95; Sun King beach chair in 
laid S; ‘an. adi its < . f five 
plaid Saran, adjusts to any ot five . . 
Electric Hedge Trimmer 

Electric hedge trimmer, Model 

HT-100, features 38,400 edges cut- 


sor . . . . 
SE NY. SPO CONT, Oe ting per minute; full 12 in. cutlery 


positions, retails at $27.95, and the 
Yacht King deck chair in yellow or 
green check at $11.95. All-Lumi- 


’ 
EILRAL Products. 





eteaea . ++, bie . } . , st ‘ 
Fer more data circle Ne. 36 on postcard, p. 161 teel cu tip blade , hardened and 


ee 





AVS TUNL 44 





IN HOME ICE CREAM FREEZERS 





Get your share of the profitable home 
ice cream freezer market! 

Quick turnover products with proven sales 

appeal and backed by nearly a century of 

manufacturing “know how’. Not just a seasonal 







item. Porter home freezers will move 






off your shelves the year around 










HUSKY, 






A guaranteed, hand 


K . Ti operated freezer. 
qoute ype Finish 


DOLLY MADISON 


Electric freezer with ex- 


in blue en- 


ELECTRIC ICE CREAM FREEZER amel, solidly con- 


structed, the Husky 


clusive “Twist Lok” fea- 
A new and sensational electric freezer. No ice ture. Simple, efficient 

no salt... Works in freezing compartment is made in 2, 4 and 
of almost any electric refrigerator. Makes 2'/2 6 quart copacities. 


qvarts of good old fashioned 


operation. 2, 4 and 6 
quort capacities. 








ice cream. 


THE WORLDS LARGEST MANUFACTURERS 4 
OF HOME ICE CREAM FREEZERS -3 , “< OTTAWA « ILLINOIS 
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aciown 0 








ts 
4 
¢ / 


es + x 3 
¢ i: / 
sm / 
ry & a j 
j 
/ 


j 
j 


j 


jf 


ye SELF-DISPLAY % SIMPLIFIED STOCKING 


/ 


% INDIVIDUALLY BOXED  ¥ FAST; TURNOVER 





Now is the time to prepare for greater 
j 
/ 


KEEP YOUR EYES ON 


, | ale 


glassware sales in 1955. Use the 


coupon for complete information on 






these and other fast-selling impulse 
items in modern, sight-selling pack- 
ages. Build better sales in your glass- 


ware department by stocking Indiana 
glass _profit-makers. DUNKIRK, INDIANA 


HARDWARE AGE, FEBRUARY 3, 1955 
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0 Re AW BREE mb oke eee Bere 





INDIANA GLASS CO., DUNKIRK, IND 


lI am interested in ful information about 


INDIANA glassware. 

FIRM NAME 

ADDRESS 

CITY STATE 
Our jobber is: 


CITY STATE 















- Are yours with the complete line of Eagle popular priced lamps 
r . » « Bed, Desk, Nite, Piano, Picture. Sewing Machine, Infra Red 
a and the famous Magic Booklite. Beautifully designed and finished 

=; in the latest decorator colors, these fast selling lamps will add 


; to your sales volume and increase your profits. Write for com- 
3 «= splete lamp catalog today. 




















/ 
The Greatest Merchandising 
Event In Bed Lamp History 
For The First Time 
For 
LOW PRICED 
BED LAMPS 
Cat. No. D566 
ADJUSTABLE BAKELITE 
BEDLITE DISPLAY | 
An attractive. sturdy display seen. Ode 
. sang aA m oon decerater colors. 
Are sone tte 3 high, is" wide, 7 deep. 
Lamps ore U.L. approved. 
gie Jobber for details—or write wus 





aaa 


See your Ee 





_ 


EAGLE means an organization of trained engineers, 
production experts and experienced factory em- 
ployees, quality-conscious. All| EAGLE products are 
sturdily built—attractively boxed. Prices are kept 
low by 3 modern plants that basically produce all 
materials whether plastic, screw shells or screws. 


SOLD THROUGH 


- WHOLESALERS 
ONLY 


—_ 


: Bios: vr 
EAGLE ELECTRIC MANUFACTURING CO., INC. 


N t wv 


——s : / , 
mernection td pAccideat 
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ground; minimum of vibration; 


halance: automatic cut- 
that 


point 


precision 
off switch 


stantly; 


stops motor in- 


tension bar, 
minimum of 
friction. Trimmer weighs 4% Ib. 
Has 115 volt, 60 cycle, AC-DC mo- 
Lor. Retails for $39.95; 
West, $40.20. 


one 


spring loaded for a 


Denver 
and Duwel Mfg. 
Corp. 


For more data circle No. 39 on postcard, p. 161 


Nylon Washing Net 


Designed for use in all automatic 


home washing machines, Wash-in- 
knitted 
protects clothes as they are washed 


Net is 


Net is 100 pet nylon. It 


in the machine. 15x20 in. 





Comes individually packed in red, 
white and black sleeve, 1 doz to a 
counter display carton. John H. 
Graham & Co., Ine. 


For mere data circle No. 40 on postcard, p. 161 


Outboard Motors 

Five new Chief outboard models 
feature quiet exhaust; lightweight 
construction ; auto- 
twist grip 


auto-rewind, 
recoil or recoil starters; 
throttle control for easy speed con- 
trol. Vibration is cut to a mini- 
mum with new vibration dampen- 


ing torsion block suspension. Car- 
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Reichert 


PpuoweEs 


There’s a World of Difference 
in Floats and Tank Balls 


Nine 





The New 
Spin Seat * 


(Pot. Pend 


- 


Spinning action guarantees sure closing 
—a positive seat clways-——becovuse it 
revolves on flushing and seats in a dif- 
ferent position every time. IT'S EXCLU- 
SIVE WITH REICHERT. Fits all standard 
tanks. Made of live rubber for long, satis- 
factory service. 


The New Rite Seat*® 


A positive closing live rubber ball that 
fits all standerd tanks. 


Both are attractively packaged in indi- 
vidual boxes, and in dozen-lot counter 
display cartons 





Reichert 
Solderless, Heavy Copper 
Floats 


The exclusive seam and spud construction provides 
strength where needed, makes them the world s strongest 
and most serviceable Every Reichert Float is thoroughly 
inspected and tested 


GUARANTEED LEAK-PROOF 


instell "Em and Forget ‘Em 


The “Federal —Slightly lighter than the “Toledo”, but 
possesses the rigidity and strength for completely sats 
factory service on any installation. Packed 100 or 12 to 
the Dox 





The Telede  —An extra heavy full 4° or The § Round—A general purpose float 


val for narrowest tanks. Made to with the weight to open and the bu yan y 
with tand severest service. Packed 100 to close any valve. Packed /5 of 12 to 
or 12 to the box the box 
+ 12-ounce 5°’ round, non rugated floats: and round floats, with 

dered seams. in all sizes. 24°’ x 3 Humidifrer Float. ?°' « 4°° Humid- 


fer Float. Pressure, open tank, sump pump and humidifier floats to 
*Trademark Registered 


THE REICHERT FLOAT & MFC. CO. 


“The Ouality Name in the Plumbing Industry’ 


2243 SMEAD AVENUE . TOLEDO 6, OHIO 
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New! Q Merling. 
sliding ¢ door locks... 




















th Lock Strike 





Key \ beck Ring O™ 


for by-passing doors 


The first sliding door lock for by- 
passing doors. Now closets can be 
locked and contents kept secure 
from pilferage. Designed on a revo- 
lutionary new principle. One half 
turn of key raises tongue to locked | 
position or returns it to unlocked |! 
position. Cylinder is geared to 
tongue and action is positive. Simple 
to install—bore one hole. Fits 44” 
to 15% doors. 











Sterling 


HAR OWARE 














for pocket doors 


A new type of lock for bathroom or 
bedroom doors. Privacy is assured 
by turning locking button on inside. 
Emergency button on outside per 
mits unlocking with screw driver or 





coin. Neat, simple installation. Fits 
I%, or 1354" doors. 





STERLING HARDWARE MFG. CO. 
Chicago 18, Illinois 


SEE OUR CATALOG IN SWEET'S 
Architectural File © Light Construction File 


VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C. 


Chicagoland Home Building Center, 130 W. Randolph St. 
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WHAT’S NEW 





buretion with patented automatic 
fuel shut-off valve and unloader 
eliminates gas tank pet cocks. Five 
to six hp. Models 59R and 61R in- 
clude torsion rubber clutch propel- 
ler drive, friction free power head 
ball and needle bearing construc- 
tion. Run-A-Day separate gas 
tanks also available on Model 61R 
for full day operation. Clinton Ma- 
chine Co. 





For more data circle No. 41 on postcard, p. 161 


Mixing, Measuring Bowl 


oth a mixing bowl! and a mea- 
suring cup, this two-cup capacity 
4 


polvethylene bow! retails at 30¢. It 


has handle and pouring spout, and 





MODEL R1-20 
No. 1 Seller Ro- 
tary Mower direct 
drive; 2 HP, ver-~ 
ss a , ss 
En oth Bh Sell our com- tical shaft. 4-cycl i fully vraduated in ounces Hangs 
te re! engine. ; 

KEEPS REPAIR * = valaggg or nests for storage. Colors are 
MEN SOLDON * Hand | red, yellow and natural. Plas-Tex 
* Reel Type See your Jobber today or write for 
TROUBLE-FREE ae Electric catalog, prices, complete . - — i“ . i 

i ; t : . 42 « ste: = " 
DIXIE. information or more aia circte 0 m postcar p 


Expansion Shield 





Corp. 


DIXIE POWER MOWERS 
SOUTHLAND MOWER COMPANY Stazin expansion shield has 
SELMA, ALABAMA 


I 
‘ , 
| | newly designed threads which bear 
| a a a " completely on the root diameter of 
I NAME es oS the lag screw, reducing friction for 
| FIRM NAME I easier installation and producing 
| ADDRESS | greater holding power. Precision 
j CITY - State | cast of 100 pct rustproof alloy, 
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help 
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ACR 


Look at this Star lineup: 


DAVE GARROWAY, telling the FiperGias Screening story to millions 
of avid fans on “Today”, his NBC-TV show. 


LIFE, the magazine that more people live by, buy by. It’s bye bye to their 
sales resistance when full color, full page advs. explain why FIBERGLAS 
Screening can’t shrink or stretch, rust or bleed—won't burn even on 
contact with a lighted cigarette and never needs a penny’s worth 

of maintenance. The same message gets home to home owners in these 
dominant shelter magazines, too. 


DISPLAY RACK. Sturdy, compact, it Stores, Displays, Dispenses the 
6 most wanted widths of AIR-LITE FIBERGLAS Screening. We'll rush it, 
shipment prepaid, for only $9.95—less than half our cost— 
with your initial 6 roll order. 


It’s an AIR-LITE FIBERGLAS year. Now is the time to call your wholesaler 
or write the manufacturer. We'll fill you in on all the Plus promotions 
that mean extra profits to you. 


We are proud to announce the appointment 
of John H. Graham & Co., Inc. as 
our sales representatives 


Plastic lloven Products Ine. 4 





51 CAMDEN STREET @ PATERSON 3. N. J. 
O.C.F. Cory weavers of AIR-LITE FIBERGLAS* 
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WHAT'S NWEW Garden Torch rest. Lure is finished in 12 color 
Garden Torch Model GT-200 is combinations. Has hollow body 


finished in black porcelain and cop- molded of plastic. Gold finish treble 
per. Standing on a high pole which hook in size 4 only. Lure is indi- 
© For more information sticks into the ground and section- idUally packed in a box with 
on these products and piastic sleeve; 6 boxes in display 
services use free st tray. Weber Lifelike Fly Co. 
d 161 For more data circle No. 45 on postcard, p. 161 
card on page ; 


> 7 > 
Liquid Resin Glue 

Evertite white liquid resin glue 
is offered in a Hardware Week spe- 
cial, which includes two sizes of 





plastic applicator squeeze bottles. 
One dozen of each size, 4-0z. and 





2-0z. are packed in a Self-selling 
counter display box. Two of the 


ally constructed for portability, the 
torch burns kerosene in a large 
wick. Holds a fuel supply good 
for 8 to 12 hours. Retails at $8.95. 
Weber Bros. Metal Works. 


For more data circle No. 44 on postcard, p. 161 





shield can be used with any stand- Spinni L 
ard lag screw from 4 to *4 In. In pinning Lure 





liameter. Lubrication of lag screw New SN2 spinning lure is rigged 

unnecessary. Star Expansion for backward action. Suitable for 
Bolt Co.. Ine. fresh and salt water fishing, it 
Fer more data circle Neo. 43 on postcard, p. 161 floats high on the surface when at 





et en ——- a ee ee 


r) Fi I7 America s Favorite 
ma } y, o) 
i) Ad | ) ren Se aun C7 . gourd n C_dyers 












Wy i) 


Rowe'l-Ezy “Deluxe” Rowe'l-Ezy “Super.” N 
with offset driving wheel 
is the finest edger of its 
type. Its versatility and 
ease of operation has 
standards of quality made this edger the 
and workmanship that choice of home owners 
and professional gar- 
deners everywhere — 
cuts, trims, borders and 
edges anywhere grass 
grows; cuts either 


Rowe'l-Ezy “Rocket.” AY | 


\ 
We 
/. 





Close coupled sidewalk The ultimate of all 









; 


edger. Designed and 
built to the same high 


edgers. Does all edging 













and trimming jobs so 















re 
effortlessly, almost j 
go into all Rowe’l-Ezy operates itself. The dual F 
products. Features a wheels give maximum 


new Rowe’l-Ezy shear- traction and stability. 


ing action; cuts either Cuts either forward or 





forward or in reverse. forward or in reverse. in reverse. 
Model 50 ju (/ Model 100 Model 200 i 
w@/i- “A 
95 i $495 $595 4 
LIST a | LIST LIST 


Packed 6/Carten 
Shipping wt. 26 lbs. 


Packed 6/Certon 
Shipping wt. 22 Ibs. 


Pecked 6/Certen 
Shipping wt. 156 ibs. 





All edgers hove full 48 


handies ond ore gvoro* 
teed ogoins! cerect ve 
maternal and work monshp 
Petter 


CASH IN ON ROWE'L-EZY POPULARITY (SALES DOUBLED IN 1954) Shiene a en 
r, 


ORDER WOW FROM YOUR JSOBBER Gardening eTale, et ga 


Rowe Tool Company, Box 3185, Glendale 1, California 
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EYE CLEANER ON 
INSIOE-NO woBeLe 
TIGHT FIT 


SAWED EVE 
STRAIGHT ACROSS 








reasons why 
b U y ers ¢€ h o0ose Warren-Teed picks give the buyer what 


he wants most in a pick... 13% longer life and 

increased ‘‘dig-ability."" The secret’s in 
WARREN superior forging and accurate machining from 

tough, high carbon, open hearth steel. 

Buyers spot the outstanding workmanship in 
TOOL Warren-Teed picks instantly. That's why 

you can stock them with confidence and sell them 
p c KS with ease. 


WARPENW- TEED 


trade 





Write bey New ( atalog 








mark 


WARREN TOOL CORPORATION 


‘ 
Wanufacturers of Warren-Teed and Devil railway tract tools , 


rder in Easy-t 
t sty to-D splay 


Colored Cartons 


General Offices Warren, Ohie 






Export Division 70 Church St New Yort 7, N. } 
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_ NATIONAL... The Favorite ‘Line’ 





Hedge Clipper Attachment 

All-purpose automatic hedge 
clipper and grass trimmer attach- 
ment fits any standard 4 in. drill. 





WHAT'S NEW 


2-0z. size and one of the 4-oz. size 
are included free; retail value is 
30¢ and 60¢ each, respectively. 
Franklin Glue Co. 


For more data circle Ne. 46 on postcard, p. 161 





a 
Thermometer Trivet 
Thermometer trivet consists of a 
decorative and practical thermome- 
ter set into a sturdy cast iron 





trivet. It can be hung indoors 
or outdoors. Enterprise Mfg. Co. 
of Pa. 
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Cuts all shrubbery, hedges, grass 
and vines, easily and safely. Re- 
tails at $14.95. Wil-Du Products. 


For more data circle No. 48 on postcard, p. 161 


New Lubricant Bottle 

New dispenser of Brite-Bore gun 
butyrate 
squeeze bottle with flow control tip 
that permits application of a small 
drop or a stream of oil. Lubricant 
is non-gumming and anti-acid, and 
is recommended for guns, reels and 


and reel oil is clear 





the finest mechanisms of al! kinds. 
Bottle’ lists for 35¢. Mill Run 
Products Co. 
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Portable Picnic Grill 

This new model 212 outdoor pic- 
nic grill, called the Complete Pic- 
nic Chef, includes portable grill 
and three-piece utensil set, all 
packaged in heavy board carrying 
case with plastic handle. Grill is 
made of heavy gage steel and has 
19 in. fire bed in copper tone finish, 
draft check for quick fire starting 
and grill with long handles that 
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WONDER-PASTE & 


America’s most popular remover 



















2 
ot 


You have a pre-sold market when you feature Wonder-Paste, because 
it is advertised year in and year out in America’s leading large- 
circulation magazines. 

Also, at “do-it-yourself” shows we are showing people by actual 
demonstration how Wonder-Paste takes the hard work out of 
removing. 

This powerful sales promotion is bringing new customers to our 
dealers regularly—people who do things, buy paint, tools, just about 
everything you sell. 


So be sure to feature Wonder-Paste prominently. 
Order from your jobber. Write us for sales helps. 


Wilson-Imperial Company, 122 Chestnut St., Newark 5, N. J. 









Typical W onder Past exhibit at a Do-lt- ourself shou 
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WHAT'S NEW 


2-0z. size and one of the 4-oz. size 
are included free; retail value is 
30¢ and 60¢ each, respectively. 
Franklin (;lue Co. 
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Thermometer Trivet 
Thermometer trivet consists of a 
decorative and practical thermome- 
sturdy cast iron 
trivet. It can be hung indoors 
Enterprise Mfg. Co. 


ter set into a 


or outdoors. 


of Pa. 
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NATIONAL... The Favorite “Line” 


/ 
7 Vy! 

ai 
ONE OF | 





the finest mechanisms of all! kinds. 
Bottle’ lists for 35¢. Mill Run 
Products Co. 
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Portable Picnic Grill 

This new mode] 212 outdoor pic- 
nic grill, called the Complete Pic- 
nic Chef, includes portable grill 
and three-piece utensil set, all 
packaged in heavy board carrying 
case with plastic handle. Grill is 
made of heavy gage steel and has 
19 in. fire bed in copper tone finish, 
draft check for quick fire starting 
and grill with long handles that 


Hedge Clipper Attachment 

All-purpose automatic hedge 
clipper and grass trimmer attach- 
ment fits any standard %% in. drill. 





Cuts all shrubbery, hedges, grass 
and vines, easily and safely. Re- 
tails at $14.95. Wil-Du Products. 
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New Lubricant Bottle 

New dispenser of Brite-Bore gun 
and reel oil is clear’ butyrate 
squeeze bottle with flow control tip 
that permits application of a small 
drop or a stream of oil. Lubricant 
is non-gumming and anti-acid, and 
is recommended for guns, reels and 
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WONDER-PASTE 


America’s most popular remover 





~~ 


re ) 


You have a pre-sold market when you feature Wonder-Paste, because 
it is advertised year in and year out in America’s leading large- 
circulation magazines. 

Also, at “do-it-yourself” shows we are showing people by actual 
demonstration how Wonder-Paste takes the hard work out of 
removing. 

This powerful sales promotion is bringing new customers to our 
dealers regularly—people who do things, buy paint, tools, just about 
everything you sell. 


So be sure to feature Wonder-Paste prominently. 
Order from your jobber. Write us for sales helps. 


Wilson-imperial Company, 122 Chestnut St., Newark 5, N. J. 






Our 1955 
ADVERTISING 


in these magazines reaches 


Over 30Million 
Readew 


month after month 





Typical Wonder-Paste exhibit at a Do-It-Yourself shou 
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WHAT'S NEW 





fold into a steak turner. Unit is 
easily assembled and disassembled. 
Utensils are fork, spatula and 
carving knife. Titan 
Buffalo. 


For more data circle No. 50 on postcard, p. 16! 


Corp. of 


Accordion Door Hardware 

Hardware for louvered, jalousie, 
solid, plywood, and hollow core door 
installations are described with 
cross-sectional and ordering data 
in new brochure. Grant Pulley & 
Hardware Corp. 


For more data circle No. 51 on postcard, p. 161 


Vacuum Cleaner 

New vacuum cleaner, called the 
G-E Roll-Around Cleaner, features 
allows 


a four-wheel base which 


complete mobility from room to 


room. Can be removed from base 
when desired, Cleaner is designed 


to store easily with hose and wands 
connected. In moving, the wands 









Handy to Use... 


Handy to Store ‘andy ° Corry **" 


This all-metal, folding horse is a practical ne- 
cessity for every workshop. Useful in countless 
ways every day. Nothing to take apart or put 
together. Folds quickly and easily to less than 
six inches square by 42 inches in length. Rated 
capacity 500 pounds. Weighs approximately 12 


pounds cartoned. 


Retail price $5.95 (slightly higher in coastal areas) 


Business for 
“Do-It-Yourself” 


quam, 4=UNIQUE * PROFIT PACKED 





act as a steering handle. Colors are 
shell pink, coral and cocoa brown. 


Fair traded at $69.95, including at 
tachment S. (rene ral Rls etrove Co. 
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Braided Spinning Line 

Ghost Braided DuPont Monofila- 
ment spinning line is water repel- 
lent, long wearing, and has smooth 
even finish. It is stretch controlled 








to prevent excess elasticity. Avail- 
able in tests of 4, 6, 8 and 10 Ib., 
line comes in blue or camouflage 
For use with open or closed 
face spinning reels. Packaged on 
two 100-yd. flat spools, connected, 
in a transparent plastic box with 
colorful merchandising sleeve. 
Newton Line Co., Ine. 


For more data circle Neo. 53 on postcard, p. 161 


ct lors. 


Heating Tape 

Little Giant No-Freeze heating 
water flowing for 
livestock 


damage due to 


tape keeps 
fountains. 
water 
freezing in gutters and backing up 


poultry and 
Prevents 


under shingles of buildings. Tape 


is easy to install by tacking in 








Departments 
FOLDING HORSE 





As advertised in Popular Mechanics, Popular Science, 










surfaces 







! 

! 

! 

! 

} Horse to: 
HANDY HORSE ' 
(Foided View) ’ Nome 

. Address 

| City 

i 


Mechanix Illustrated and Family Handyman. 


e Completely assembled —ready to use 
e Withstands heavy loads and hard use 
© Lightweight —easy to carry 

e Flexible design adjusts to uneven 






Cash in today! Send for details on this profitable, 
fast selling item or contact your wholesaler. 


FEDERAL AIRCRAFT WORKS 
3456 No. Washington, Dept. HA-235, Minneapolis 12, Minn. 
Please send complete information about the Federal Folding Handy 


Do onan enan ban ee eno wal 
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"Ul HARDWARE FOR 
PROFITABLE SELF 
SERVICE SALES 


CHAMPION \/ 





PACE saving 








WRITE YOUR ORDE 





Do tyounelh. 
& = is » pA\, 
~@ ae 1 aS . 


3 cc «—~, we | Each item and display card are completely covered and 
- es 3 A. = _ : 





















~ 
a -ystal cl h, moisture-proof 
x ides protected by a crystal clear, tough, moisture-prool 


ay - @ 


Doi toga 


WITH CHAMPION'S 




























plastic. The items are viewed beneath this 





film exactly as they should be installed. 









view por, | Modern ‘‘Do it Yourself’’ figure sketches illustrate 






the item in use. No other hardware package 
offers you all of these important features of 


impulse buying. 


Each view pac unit has greater dis- 












play flexibility. The “hang up” slots 
Large and conveniently located le 
price spots make retail pricin are designed to fit single or flat rack 

. u g 
easier, quicker. hooks and the strength and compact- 


ness of the view pac makes them 


ee 


Opening instructions are , : 
ie ) : ideal for bin and counter dis plays. 


printed clearly on each 
v1 Ww pac unit, 


Vaslee Sabet... 


I-very item is clearly displayed as used. Buyers can see quickly at a glance 


the hardware in action. This impulse means faster more profitable selling for this 


SS <i attractive ‘‘Do it Yourself’ hardware. 


The extra handling and abuse given self service merchandise does not 


affect the view pac. The complete unit including display card and hardware 





stays fresh and clean, ready for sale. 


THE CHAMPION HARDWARE CO., GENEVA, OHIO 









WHAT'S NEW 








place, wrapping around pipes, or with a hand roller. Cement is avail- 
immersing in water. As it is a able in pt., qt., gal. and 5-gal. units. 
self-contained electrical unit, tape Borden Co., Chemical Div. 


For more data circle No. 55 on postcard, p 


20-In. Window Fan 
New 


window fan eliminates need of tak- 


requires no wire or grounding. 16! 


Shockproof, fireproof and water- 


, No-F reeze can also be used 
for freer flow of thick fluids, 


ing seed germination, and melting 


proof 


speed- 20-in. elect rical reversible 


snow. tetall prices begin at $3.95 ing fan out of rack or turning it 
for 6 ft. size. Miller Mfg. Co. around. To switch from exhaust 





For more data circle No. 54 on postcard, p. !16! Lo intake, the user pushes a but- 
. 
New Bonding Cement 
Water-resistant contact cement 
for no isehold and industrial use “ae 
; | é 
may be used for bonding plastic fd 


is 
laminates, such as formica, texto- “Ea, 
' Hitt: 
lite, micarta, etc., to table LOps, ae 
; . . , HT Pigeereney 
linoleum, shelving, furniture and "4 \ 
plywood. Can also be used to bond a. 


Lnin-yvayge 
Elmer’s C 
(lj 


metal to plywood. Called 
forms 
irable bond with use of heat or 


May be 


Cement. it 


oe ee 
ontact SL Ann" 





pressure. 


applied 


BURPEE SEEDS 


wie) Burpee Gybrid F” , Supees BIG BOVE TETRA SMAPS | ay 
. { CUCBMBER ot Hytnd lomete 
vor 7 


Zinwia 


¥ 
. 


| he 


ea 
dad 


be hs S Per 


a 


UNIA 10° 


sit 


d @ _Pansuey_0 qG Mesemcionisg & SaQuasn 
Dit - q 


ow 


= “ 
pet, 


eo SA! 


' AN 
| Oe & SE - 


Burpee Seeds 


184 


.eD Uma Bean 


ya fe 


Grow «1. 





better fic 
Created by Bu 


W. ATLEE 


PHILADE:p 
H 
SANFORD, Fig, ,y CLIN 


=— 


PEAS. 15@, BEAN. 


ton. 


There is a choice of two 


The Model RE-20 is 


ered with a heavy-duty 


speeds. pow- 
motor and 
equipped with a Vairified Torring- 
Blade, 10-ft. cord, 
ished champagne-ivory 
enamel. Rugged cabinet 
perforated metal 


fin- 
baked 
made of 
safeguards 
against Fan 
24x24 with adjustable panels ex- 
tending to 38 in. Its capacity is 
3000-22,000 C.F.M., 185 
Ine. 


For more data circle No. 56 on postcard, p. 
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Lawn Mower Oil Additive 

New Mo-Power oll 
additive for air-cooled lawn mower 
the 
Dissolves pet roleum 
formation, ¢!im) 


crankcase 


engines is used in crankcase 


and gasoline. 
gum and 


sludge mi- 


nates sticking valves and provides 


easier starting and improved per- 
formance. Also protects lawn 
mower engine during winter and 
prepares it for start of next mow- 
ing season without any further 
attention. Available in 8 oz can 


which lists for $1.00. Tre glown (Co. 
For more data circle No. 57 on postcard, p. 161 


(Continued on page 186) 


Helps You Self 


Th rs ‘ 
anne: logan ‘Burpee Se 
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ove! America 
fardeners Want 
Seeds that £Trow,.”’ 
They demand the n 
wers and 
rpee. 


“ds 
Old adage 
20, 000, 000 
‘the best 


CW and 
\ €getablec 


Free Seeds to Give ow 
Plays, free folders -% 
dealer, TODA 


free dis. 
hordware 


ask 
fo seed and 
Y. 
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“SHINYHEADS” 


America’s Best Looking Cap Screw 
7 of high carbon steel — AISI 

038 —to standards for Full Fin- 
iched hexagon head cap screws— 
bright finish. Heads machined top 
and bottom Hexagon faces clean 
cut, smooth and true, mirror finish 
Tensile strength $0,000 p.s.i. 


arrieqa in sioc 


“LO-CARBS” 


Made of AISI C-1018 steel — bright 
finish. For use where heat treat- 
ment is not required and where 
ordinary hexagon heads are satis- 
factory. Hexagon heads die made 
o size — not mac hined. Points 
machine turned. Tensile strength 
in accordance with SAE Grade 2. 
k. 


cc : 
carried in stoc 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled sicts—less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


“SHINYLAND” STUDS 


All studs made steam -tight on tap 
end unless otherwise specified, 
with flat and chamfered machined 
oint. Nut end, oval point. Land 
etween threads shiny, bright, 
mirror finish. Carried in stock 


* 
CONNECTING ROD BOLTS 


Made of alloy stee! — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
rod bolts by the cold upset process 





For ornamental purposes Steel in- 
sert — steel covered. Finish: plain, 
zinc pated, cadmium plated. Size 
9/16", 3/4 ,15/16' across the flats. 











Zi ILS 


“THE FERRY CAP & SET SCREW CO. 


e CLEVELAND 13, OHIO 


rT 
HI-CARBS” 
Heat Treated Black Satin Finish 
Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treat- 
ment. Hexagon heads die made 
not machined. Points machine 
turned; flat and chamfered. Ten- 
sile strength in accordance with 


SAE Grade 5. Carried in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producing 
Cup Point Set Screws by the cold 
upset process. Cup poinis machine 
turned. Carried in stock. 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


” 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specifications—hexagon head hard 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamfered 


x 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves of different kinds, and flats 
accurately milled. 


FERRY PATENTED ACORN NUTS 


Tapped 1/4" to 3/4" inclusive 
Cross section of Ferry patented 
acorn nut, showing how steeil hexa- 
gon nut fits snugly into shell 


Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
















TANDARDS 
carried by 
LEADING 

ISTRIBUTORS 





SPECIALS 
furnished to 
BLUE PRINT 

PECIFICATIONS 














WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 
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mortise locks. Cylinders are avail- 


> able in 14%, 114, and 1%4 in. sizes 
and will fill all standard mortise 
locks. They are made of brass and 


steel and are available in all popu- 
lar finishes. Kwikset Locks Inc. 


For more data circle No. 59 on postcard, p. 16! 








® For more information on these products and services 
use free post card on page 161. Fish Stringer 


: : New fish stringer called the Red- 
Kitchen Ensemble able in three finishes: chrome ame : sn 
; i ll ; Lok features eight snap locks which 
aw Mesterware line of matched enamel illustrated), all-chrome, 
New Masterware line of matcnec . Pe slide up or down the chain. Each 
embles includes th — and all-ename! in white, red or yel- | 
Spactiores imciudes tne Dreadette ne ides: Ml otie Deetaahe Bus fish lock is mounted on a separate 
breadbox, Canette canister set OW. S8GKIET MEU roducts, ine. 
< Ay SLC SCL, 


For more data circle No. 58 on postcard, p. 16! 





. . >. 
Mortise Cylinder Line 
New line of mortise cylinders are 
designed as replacement units for 




















swivel. No need to lift complete 
stringer to put ona fish. Retails for 


, ; $1.49 Aladdin Laboratories, Ine 
panette step-« f and Wast BA.4e. : 
9 . oigce Messy Som , pees For more data circle No. 66 on postcard, p. 161 


waste basket. Ensembles are avail- (Resume reading on page 13) 


Everyone with a 
Lawn or Garden Will 
Want Them ! 





s TURDY 
CORRUGATED STEELS TRIPS. 














~ Sta ae, 
| anes BB 60:10 ter a a Keeps lawn edges neat all year long. ere NS 
AP A8S Camry 4 es & . 
Xx = wat ee <a Eliminates most hand-edging and trimming. Biact 
= 
Self- Selling = 28 = 7 Used along paths and driveways — around trees, 
| ~~. bushes and flower beds. 

Package. seas Free Sales Aids! INSIST ON THE PAINTED STRIP! 
Colorful illustrations on package tell the whole story... contains PAINTED, BONDERIZED, GALVANIZED —for longer life. Painted green on 


30’ of strip, enough for average lawn and garden. Free Dealer grass side, earth color on the soil side. 


- lable. TT 
Folders, Newspaper Mats, Display Cards, etc., available NO TOOLS OR EXTRA PARTS WEEDED—4” x 25” strips join into long 
ASK YOUR WHOLESALER OR WRITE MFR. lengths by bending self-locking tabs. Strips buried —no supports needed. 


Distribut iries Invited 
ws aati CAREY-McFALL CO., Dept. B, 2156 E. Dauphin St., Phila. 25, Pa. 
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THE FIRST REASONABLY PRICED, ALL-PURPOSE UNIT FOR THE LAWN 


Here's a 24 horsepower riding tractor to mechanize, fully, owners of small- 
size lawns or fair-size estates. And what's more—the price is one they can't 
resist—especially when they re urged by the “small fry" of the family. 

The “Chipmunk” is truly all purpose .. . you ride while you mow the grass, 
sweep the leaves, haul loads. . . do all kinds of outdoor jobs. Best of all, the 
“Chipmunk” is designed for safe, carefree operation. 

“Chipmunk” will be backed by powerful advertising and promotion right in 
your own local area, to bring customers into your store. ‘Chipmunk’”’ is profit- 
able because it sells fast! Write today for full details. Distributors! A few 
franchises still open. Write today. 


STRUNK EQUIPMENT COMPANY, COATESVILLE, PA. 


Ask about the full line of sprayers, misters, dusters for farm, lawn 
and garden. They're oll profitable, fast moving items with dealers. 
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Extra profit in this 


line of Strunk attachments 


Lawnmower 
ant — 


Leafs weeper \S S 


\ 


= 





all 


ay 





I 
) 





STRUNK—Power for Modern Living 


| Coatesville, Pa. 


Please rush details on the new Chipmunk” 


Tractor 


See 


Title 








Company 
Address. 








sae 


— Utility cart 














TO HELP YOU SELL 





(Continued from page 13) 
tailers who buy one each of the two 
new toasters plus any other three 
Toastmaster products is the three- 
slice, 1C4 Powermatic for $17.67, 
regularly $24.87, or a 40 pct profit 
on the entire six-piece assortment. 
Toastmaster Products Div.. Me- 
Graw Electric Co. 


For more data circle No. 61 on postcard, p. 16! 


Cellophane Tape Dispenser 
Free self-service merchandiser 
dispenses 59¢ rolls of Scotch brand 
cellophane Called a Type 
“C” Can Attachment, it is designed 
to be attached to the side of stand- 
ard wire cash register baskets, or 
to be mounted on walls or posts. 
Kach can attachment holds 12 rolls 
which can be removed one at a 
time from top or bottom of unit. 
Minnesota Mining & Mfg. Co. 


For more data circle Ne. 62 on postcard, p. 161 


tape. 





CARBIDE ano CARBON CHEMICALS COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street ffs New York 1/7, N.Y 


The term “Crag” is a registered trade-mark of UCC. 


188 


Utility Pan Promotion 

This utility pan is being offered 
as a spring promotion item at the 
special retail price of $1.19 during 
the promotion period, through the 
middle of April. Pan can be used as 
a dishpan, roaster, refrigerator- 
vegetable pan, cooker-canner or 
laundry aid. It is made with ti- 
tanium for extra strength, white- 
ness and durability. In addition, six 
other matching Vogue items are 





PREVENT it with 


sure spray er. 


e It's safe 


and drivewavs. 








also being featured, including a 
water pail, basin, sauce pan set, 
combinet, dish pan and flavor saver 
pot. Federal Enameling & Stamp- 
ing Co. 


For more data circle No. 63 on postcard, p. !6! 


TV Tray Merchandiser 
Eight TV tray patterns are dis- 

played in this new merchandiser 

which takes up 17% x 30 in. of 


floor space. Unit, which also lists 





the various uses of TV tray tables, 
clamps together in about two min- 
utes. It is free with purchase of 
ene tray table set in each of the 


eight patterns: four are $9.95 sets 


> 


tol Crabgrass! 
CRAG HERBICIDE-1 


Trade-Mark 
Your customers can prevent crabgrass in their lawns with sate, easy 
to-use CRAG Herbicide-|. Here's why 
e CRAG Herbdicide-| kills crabgrass seeds as they start to sprout 
. Crabgrass does not get a chance to become a problem 
e It’s easy to use. Simply mix CraG Herbicide-| with water and 
put it on with a garden hose sprayer, sprinkling can, or pres- 


e It will not discolor established lawn grasses. 

will not harm plants if it gets on the leaves. 

CraG Herbicide-! can also be used around the home to prevent weeds 
in vegetable gardens, in flowers, shrubs, evergreens, hedges, walks, 


Get vour supply now. You'll make $10.78 on each case of six one 
pound cans and $7.20 on each dozen 4 ounce cans. That's 40° profit! 


New 1-Ib. size retails for $4.49 
Treats 6.000 sq. ft. of lawn or 
12.000 sq. ft of garden. 


4 oz. size retails for $1.50. Treats 
1.500 sq. ft. of lawn or 3,000 
sq. ft. of garden. 
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COOPERATE WITH THE U.S. COAST GUARD 
sell only U.S. Coast Guard approved life saving equipment 


Helping save the life of one of your customers is obviously to your 
advantage. Cooperating with the Coast Guard is just as important. 
You can do your part by selling only U.S. Coast Guard approved life 
saving equipment. 

To be among the first to sell the new Coast Guard approved Kapok 
filled life preserver vest, specify RED HEAD. To give you a short but 
ul el ee a le le tt ed el ee ll 
leatherette and unbacked plastic. Ali of the RED HEAD Marine Line 
items are U.S.C.G. approved. 


Write for full color catalog of RED HEAD vests and cushions 


4300 BELMONT AVENUE, CHICAGO 41, ILLINOIS 








TO HELP YOU SELL 








and four $11.95 sets. Newspaper 
mats, window streamers and full- 
color folders are provided with 
merchandiser. Also available are 
new spectator seats for camping, 
highway picnics, parades, etc. 
Made of heavy-duty canvas and 
steel tubing. Seats are 11 x 12 x 
15 in. Sell for $1.95; set of four 
with carrying case lists for $7.75. 
Cal-Dak Co. 

For more data circle No. 64 on postcard, p. 161 


New tool fills big demand! 








No. 250 


retails 9 g Oo 
only 


Powered by any popular 
Y%," electric drill 


Here is a tool that gardeners and dealers 
alike rave over! Electro-Hoe takes the 
work out of gardening and leaves just the 
tun. Thriftily priced, yet amply capable 
to dig, cultivate and weed average garden 


and flower bed 


Sturdy, lightweight with spring steel blades. 


e Cultivates and weeds average 
gorden and flower bed. 


¢ Digs furrows for bulbs and seeds. 


© Works in fertilizers and soil 
conditioners. 


Introduced this spring by 
Notional Advertising in 
leading magazines 
Display Electro-Hoe! 
Distributed by gardening 
and hordwore wholesciers. 


Electro-Hoe 


eftortiessly and eftectively' 


Ask your wholesaler or write for literature. 


W. R. BROWN CORPORATION 


2665 N. NORMANDY AVE., CHICAGO 35, ILL. 
For Over 34 Years Makers of Speedy Paint Sprayers and Air Tools 


Fishing Tackle Catalog 


pages announcing the 1955 line of 
rods, reels, fishing lines and tackle 
accessories include several special 
merchandising deals. Printed in 
three the 40-page, two- 
section catalog illustrates the Ocean 


colors, 


City reel stand, Montague’s uni- 
versal fly rod tips, and the Ocean 
City reel parts kit. Montague pages 
feature baitcasting rods, combina- 


tion spinning and baitcasting rods, 


Holloglass fly rods, fresh and salt 






















Ocean City-Montague jobber 














water spinning rods, boat and 
trolling rods, surf rods, live bait 
rods and big game rods. Ocean 
City pages include all types of fish- 
ing line. Lists three new spinning 
reels—the 310, the R-300 and the 
R-310. Ocean City Mfg. Co. 


For more data circle No. 65 on postcard, p. 161 


7 _ 
Cabinet Hardware Display 
New merchandising aid displays 
a variety of hardwood _ knobs, 
drawer pulls, glue pins, and dowel 
rods. Blue and yellow unit con- 
) 


tains a balanced assortment of 25 


items. Four extra boxes of hard- 





wood knobs are furnished free with 
assortment to cover cost of fixture 
Merchandiser measures 184% x 19%4 


in. Ticket molding below each bin 
is for identification and pricing. 
Pee) (ss W ood Products (0. 


For more data circle No. 66 on postcard, p. lol 


Power Tool Catalog 

Duro Master power tool work- 
shop is explained in detail in this 
new two-color, 16-page catalog. One 
motor operates the entire shop of 
five to seven power tools. Complete 
workshop includes an 8 in. tilting 
arbor saw, 4% in. jointer, 15 in. 
jig saw, 14 in. drill press and a 27 
in. gap lathe. Entire shop retails 
for $239.95 less motor and stands. 
Duro Metal Products Co. 


For more data circle No. 67 on posteard, p. 161 


Garden Tool Catalog 

New 20-page catalog fully illus- 
trates and describes complete gar- 
den tool line. Includes information 
on new shovels and spades, new 
line of Junior tools, Lady Gardex 
assortment, Midget tools and Mid- 
get merchandiser, and the Garden- 
diser display and assortment. Gar- 
dex, Inc. 
For more data circle No. 68 on postcard, p. 161 


(Continued on page 192 ) 
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The only complete quality line 
of white steel tapes 


6, 8, 10 and 12-Ft. LB) | with ALL these sales features 
POCKET TAPES : —— 
we ee ee a ‘ re | | 


Top quality workman- on @ Plastic Utility Cases 
ship. The pace - setters , 


of the pocket tape field A @ Double Markings a 







= 
; 





Work in feet and inches? ’ 


ead here 

2i2 23 24 
Work in inches? 
Read here 


lt ed ) ag NO rer en ee 
e- : as } 
10-Ft. and 12-Ft. . 


Something NEW. 44 


wide blade permits . 
higher upright measure- | , @ Chrome-Plated Cases & Guaranteed 


ments EXTRA: The | . ie Unconditionally 
Evans KING-SIZE is 


’ >> 
mcg eee romev- o . @ Replaceable Blades ® Snow-White Blades 
: ‘ In All Sizes Jet Black Markings 




















LONG TAPES NEW! 


25, 50, 75, 100-Ft. = ‘ y | FT. "KING-SIZE’ 
- = | e 


Viny! leatherette cov- 


ered, special hook-ring ’ Pocket White-Tape 


attachment, chrome- 
Siti Gilles nocrt- = with Exclusive Belt Clip Free 
piece. Stainless steel 


edge bond 











Y , 
awo au tHEese EX7KAC 


DISPLAYS — ali Evans packaging unfolds 
into multicolored displays which hold 
and sell Evans White-Tapes. 
THE LARGEST NATIONAL 
CONSUMER ADVERTISING 
CAMPAIGN IN STEEL 

TAPE HISTORY 

over 100,000,000 ads 

on Evans Tapes 

EVERY YEAR! 





STANDS UP STRAIGHT 
FOR EXTREMELY HIGH \ 
UPRIGHT MEASUREMENT = 


A tape with a 44” wide blade (instead of the 
usual \% in.). EXCLUSIVE: Belt clip on 
beck for handy carrying 





& 1280 


in varying quantities of all seven 
sizes. Display measures 12% in. 


wide, 10 in. deep, and 1054 in. high. 
It is stocked easily from the rear. 





TO HELP YOU SELL 











Wire Products Catalog 


New 30-page, fully illustrated 
eatalog describes the Red Tag line 
of hardware products. Items in- 


clude insect wire screening, hard- 
ware cloth, lawn fence, gates, bas- 
kets and flexible steel mats. Cyclone 
ke nce, A Wie rican Steel & Wire Div.. 
United States Steel Corp. 


For more data circle No. 69 on postcard, p. 161! 


Gardening Tool Packaging 


New minimum 
RapiDigger gardening tool has 


been set. Minimum is package of 4. 


Available in same 
Vann Edge Tool Co. 


For more data circle No. 76 on postcard, p. 16! 


Butter Dish Offer 


Special promotion being offered 
o Brookpark 


display box. 


>. 


dealers is a $2.75 
butter dish to sell for 98¢. Designed 
as a traffic-builder and limited time 


yet-acquainted offer, the deal in- 






shipment for 


cludes newspaper mats featuring 
Chippy the Chipmunk. Brookpark 
modern design starter sets are also 
available. International Molded 
Plastics, Ince. 


For more data circle No. 71 on postcard, p. 161 


Fishing Float Deal 

Plastic display is in- 
cluded free as part of the special 
Assortment Deal No. 2988, which 
consists of 15% doz. fishing floats 


counter 




























Other NOTT products include MOLE-NOTS + KILMICE + SLA-RAT * ROACH-NOT 
ANT-X * ANT-NOT + CRAB-NOT + DOG-CHECK + SOILIFE 
NOTT MANUFACTURING CO. + MT. VERNON. N. Y. 


Dayton Bait Co. 


For more data circle No. 72 on postcard, p. 16! 


Fasteners Booklet 
Illustrated, eight-page 
describes Alcoa aluminum fasten- 
ers and screw machine products. 
Included are bolts, screws, binding 


booklet 


posts, rivets, washers, knobs, nails, 
and license plate fasteners. Spe- 
clal products that can be made up 
to customer specifications on Alcoa’s 
screw machines, headers and sec- 
ondary equipment are also 
trated. 


illus- 
Aluminum Co. of A yrie ricd. 


For more data circle No. 73 on postcard, p. 161 


Electric Tool Catalog 

New 25-page catalog No. 101 de- 
scribes 52 portable electric tools 
and kits, with more than 400 ac- 
cessories for use of homecrafts- 
men, hobbyists, and farmers. Free 
book includes 150 pictures of tools 
and their uses with specifications 
and prices. Porter-Cable Machin« 
Co. 
For more data circle No. 74 on postcard, p. 16! 


(Continued on page 194) 
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A NEW LINE..P 


or Cabinet. hardware 
RETAILING #02 


No. 550 DRAWER PULL 

































THIS NEW, FAST SELLING 
BIG PROFIT LINE 


15¢ RETAIL... BIG PROFITS 
DIE CAST! BEAUTIFUL STYLING 
BRILLIANT CROME-BRITE FINISH 


Here is die cast cabinet hardware that combines 
beautiful design and quality craftsmanship with an 
amazing low price! Brilliantly finished in tough, 
durable, Crome Brite plating. Add to this, a new and 
fresh approach in hardware merchandising, and you 
have a sure-fire seller! Cartons that become, in a 
matter of seconds, colorful and attractive counter 
displays that spark consumer action! Here is hard- 
ware merchandising at its best! .. . Stock up now for 


Ps bigger profits than ever before! 


dee a? , as e7. 
.) i states ats ¢ Dee a r , _ 
-. ye . mn oe ner - s Ngai fo ee Pe ‘ 
PR He Ce © : 2 fe SES * wo “2s iti ak Je “ 
SYS ss ae ae c wx eos ae > nei Se ARS bat 
“ey ' ? & ilies J is : ¢ Wa ve aa 
: x 
4 , 5 > ¥ 
» I , - . 
7 7 
Pig oe - “ » a 
ay . re _ 
Be - 
. ae ~- = " 9 ie Pi ry in or . ‘ 
% pe el ae oe 4 he a Pa . » eo 
a 


| iy * pe Rag se . : ; 


LITTLE GIANT 
Lawn Sprinkler 







MODEL NO. 10 


Interior baffles centralize water whirlpool ... assure 
uniform circular spray. All metal. Rustproot. Avail- 
able in 3 colors: Green, brass, copper. Minimum 


pack: 3 dozen. 


Order the Little Giant now and watch your ‘'Spring- 


time Profits’ soar! 


Ltr VERS aed celelti ang : 

1823 East | 7th Street 

' O DER MANUFACTURING COMPANY (unc Adc, 
ry o)4 ed 1) ede) ae) eee, OR WRITE mm 
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TO HELP YOU SELL 








Masonry Drills Circular 
Four-page illustrated 
describes and lists 


circular 
tegular Spiral 
and Fastlead masonry drills and 
sets. Also gives information on 
how the drills should be used to 
the best advantage, as well as 
sharpening instructions. 
is free on Whitman & 
Barnes. 


request. 


For more data circle No. 75 on postcard, p. 161 





NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 


Cardholder Attachments 
Here are two new cardholder at- 
tachments for self service opera- 
tion Arrow attachment directs 
customers to cash and wrap sta- 
tions. It is 9 in. long with 7 in. 


stem which has clamp-and-screw 


Circular 








fitting for mounting to any card- 
I sell at- 
mounts to cardholders 
Customer rings 
bell for attention from salesperson. 
Attachment is finished in chrome. 
Reflector-Hardware Corp. 


10lder 7x11 in. or longer. 
tachment 
with °*« in. stem. 


For more data circle No. 76 on postcard, p. 161 


Bow-Tying Machine 

S-10 Magic Bow Tyer is an all- 
metal unit for forming basic pre- 
fabricated bows for gift wrapping. 
Measuring 13x12x1l0% in., ma- 


chine has calibrated guides and 
scales on winding arm and notch- 


ing guard to insure accurate con- 





FULLY GUARANTEED 


FIT, AND FINISH! 


STAR 


SERVICE 
SHARES 


AS TO Quanity, 


MSVULE, HLL. 
U.S.A 


Patterns are available for practically all 
plows, listers, middlebreakers in No. 1 
soft center or No. 2 crucible 
steel of the highest quality obtainable. 
Send today for catalog. 


STAR MANUFACTURING COMPANY 
BOLT CO 


DIVISION OF ILLINOIS IRON 
CARPENTERSVILLE ILLINOTS 





194 


U.S.A 


EST 1873 








yardage and _. precision 


uniform 


trolled 
notching for 
clicking 
counts winding arm revolutions; a 
spindle to permit 


bows: an 


audible device which 


second ribbon 
making of multi-color bows or to 
hold a second roll of ribbon, and a 
block with self- 
sealing rubber for ease in cutting 


cutting covered 


bow variations into the pre-fab 
hanks. 


Tyer can be adjusted for 
any size bow from 2 to 8 in. in 


diameter, and can accommodate 
ribbons from 7/16 to 1% in. wide. 
Price is $34.95. Minnesota Mining 
& Mfg. Co. 


For more data circle No. 77 on postcard, p. 161 








HEXAGONAL 
NETTING 


Standard for the wire fabricat- 
ing industry .. . evenly woven 
perfectly straight selvage 


... heavily galvanized 


The widespread popularity 
of Wright Hexagonal Netting 
is apparent when you see the 
famous colored rooster label 
in each bale on display in 
countless hardware stores 
everywhere. 
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Your complete 
1955 line ¢ 
RUGG mowers 


| 
.+. priced to sell 
at a profit!” | 
















New! CELLAR DRAINER 















MODEL W-6330 


Efficient! Pumps up | / 0 

to 3500 gallons per hour. Rov 

Keeps basements dry. | 
ps c : | aRt iS woott 182 


"4g" 






-RUGG 
T 



























Automatic protection! we NEW 1955 
New-type, enclosed switch re newest OF ower 
for. dependable starts guest 


and stops! 























Built to last! Rugged, 
lightweight aluminum base, 

impeller, housing, and Sleek 
strainer screen! action-angle 






design, 
Easy to clean! Strainer deluxe styling ... 
screen slides up on column i “Kleen-Klip” side trim... 
for convenient cleaning new side discharge. 


with a brush or broom. 







I ROTC RUGG e. ; sine Reto . i 
' 
















Ar Oc! 1a - 12 } 4 P ve 
Heavy-duty '3 H.P. motor —— SS von one Deane. 2 Tae 
. Ro Rue y Mo y - “ 109.7 
with thermal overload _— - 2% HP, 2 cycle $ $ 
| Roto Rusa 8° Model 18 HP. 2 cycle $ 72.25 
protector. - 
A Complete Profit Line —_ <> 
of Rotary Mowers Best buy in 
95 reel type power f 
mowers! Easy starting 4 
> | ght we ght throttles j 
only retail vp or down 'o ony 


walking speed 


The Suburbanite j 
18” and 21” 


A complete line to open the eves and 


(f. o. b. factery) 













if pocketbooks of your customers 
“18" 1 HP, 4 cycle =$ 98.80) 
Same big performance | 1.5 MP, 4 cycle $115.50) 





features plus all-brass 0 
construction for longest : 
possible life. New “Penn” 
floatless type switch. 


RUGG-ED 
HAND MOWERS 


Big features at sensible prices, to sel! in volume of @ goed prefit. 









; 
. - ‘ , tee E-Z-WHEEL, Bia 17" cot ghtweight ground-hug 
; one W ce: ; 
Exceptional low pri alan qannediom wheek suggested retoil $23.75* 
AIR-WHEEL, Semi.pnewmetic tires . . lightweight 
magnesium wheels tug@ested reto $21.25* 





FLEET-WHEEL, The economy leader suggested fetail $17.50* 


Sa 


only $ 5 9? tail Q 


if. o. b. factory) 


os nett anh 


Jet, Submersible and Reciprocating Woter Pumps & Systems 


« a) wa 7 


Manvufacturers since 1883 


rae Es T. RUGG company 


51 Miller St., Newark, Ohio 


Pie), lcm he), cme} 4), ice 
WEAR-RESISTING 
NYLON STARTER ROPE 






xX,” diameter _ 42” length 
Hordwood hondie. For sure-grip stort ing 
of mowers ond other power eavipment 
Fast-selling counter display carton of 
12, eoch in a transparent bog \* 


“*Hot-'n-Cold"’ Woter Systems ® Cellar Drainers © Water Softeners 


THE DAYTON PUMP & MANUFACTURING CO. 
Dayton 1, Ohio 


Order from your Jobber 
or write to address obove. 





RS EE 
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Read it in HARDWARE 


NEWS OF 


KKKKKKSK 








HARDWARE AGE FOR i : 





: Pittsburgh Screw Elects Screw and Mfg. Co., Cleve- & 
Chicago Housewares Show Puts Emphasis S nd Mfg. Co., Cle 
P Greenshields President land, for . out 20 — : = 
Is resigning at executive vice 


On Color; 9200 Buyers Attend Exhibits 


The importance of color in 
merchandising housewares in 
the future was dramatized at 
the National 
Show held in Chicago, Jan. 
13-20. The high note of this 
annual gathering of house- 
wares buyers was easily the 
standard 

items that are 
offered in a vari- 


Housewa res 


iAarTeRe numoer of 
nousewares 
now rye iniyv 
#l_y of coiors. 
The inventory problems 
posed by the addition of color 


election eemed at times to 


hardware, appliance, farm 
equipment and industria! 
supply manufacturers. 

Stowe Hardware also held 
a dinner, entertainment and 
dance January 15, at the 
Hote! President, Kansas City, 
for 220 employees and their 
families. 

Those in attendance in- 
cluded not only headquarters 
employees, but Stowe sales- 
men and their families from 
Kansas, Missouri, Oklahoma, 


The Pittsburgh Screw and 
Bolt Corp., Pittsburgh, has 
elected J. M. Yahres, presi- 
dent, to the position of chair- 
man of the board, and D. D. 





president and director of that 
corporation, which positions 
he has held for the past tnree 
years. Mr. | 
currently vice president of 
the Industrial Fasteners In- 
stitute, 


Creensnields 1s 


Keystone Wholesale 
Buys Hardware Firm 

E. R. Bates, president, has 
announced the sale of the en- 
tire assets of Southeastern 


Hardware Corp. to the Key- 


: Colorado, Nebraska, Texas. stone Wholesale Hardware 
pe attracting more interest C Atlanta, Ga. The tran 
——— TJee 4 Lie ah. Ta. < = 
than dist iting proviems ier of property Wa effective 
ich as the discount houses Delta Power Tool scala coe epee A 
J aft) P: " - eed). 
a * ie . * . 
ind Fair Trad Names District Manager i ee iii Mia. 
This year’s show attracte . D. D. GREENSHIELDS - ) ) . 
Th yea \ ittrac ed George Mi Roberts. a ma . ware { orporation Was Ul- 


ome YZ00 Duvers., 


including 


| . chinery ales executive iy Greenshields, as president, ganized in 1948, in Augusta, 
A iarvge numper o7 liaraware : . ~- ' ‘ +] ‘ 
| id . the Atlanta, Ga., area for effective May 1, 1955. and later moved to Atlanta. 
wholesalers and dealers. ' ; ' ‘ , ~ , 
be ) eres ant aan , the past 16 vears. has been Mr. Greenshields has been It was partially owned by 
> ‘ whoilesaie! brought 


from 6 to ® members of their 
buying staff in order to cover 
the show adequately. 

This year’s show occupied 
by Drill Hall as well 
as the Navy Pier. In addi- 
tion, some 300 manufacturers 
exhibited merchandise at the 
Independent Housewares 
Show held at the Bismarck 
Hotel, with very good at- 
tendance reported. 

Interest in new items 
and in actually placing or- 
ders for later delivery was 
very strong at this year’s 
While most buyers 


(Continued on page 20)) 


show 


— 


Stowe Hardware 
Holds Sales Clinic 


Stowe Hardware & Supply 
Co., wholesaler of Kansas 
City, held its semi-annual! 
sales clinic, with W. J. Ed- 
sall, Stowe’s vice-president 
and general sales manager in 
charge, Jan. 12-15. 

The entire Stowe sales 
force participated in this 
clinic, as did numerous rep- 
resentatives from 


196 


major 


named Charlotte, N. C.. di 





GEORGE M. ROBERTS 


trict saies manage! of Rock- 
well Mfe. Co.’s Delta Power 
Tool Div., Pittsburgh. 

He was former vice-presi- 
dent and general manager of 
American Machinery and 
Supply Co., Atlanta. 


New Wholesaler Office 


Allied Western Distribu- 
tors, Inc., wholesalers of San 
Francisco, has opened a new 
show room and office at the 
Brack Shops, 527 West Sev- 
enth, Los Angeles. 


associated with Nationa! 


DEALER BRIEFS: 





Waranch Hardware to 


nardware mercnant 


Open New Store in 


Norfolk, Va.; McGown’s Has New Co-Owner 


Norfolk, Va. Waranch 
Hardware & Paint Co., tem- 
porarily at 1201 Armistead 
Bridge Rd.. will open a new 
store about June 1. The ope! 
ing will coincide wit the 
firm’s 51st anniversary 

Sam A. Waranch, son of 
the founder of the company, 
will manage the 
The new store will carry 
power tools in addition to 


paint, hardware, housewares 


pusiness. 


and garden supplies. 


Coope ratown. N. Y. A. 
William Mahlum has been 
announced as new co-owner 
of McGown’s Hardware 
Main St. He suc- 
ceeds F. Hamilton McGown, 
who with his son Frederick 
H. McGown, managed the 


Store, 


hardware and plumbing firm 

The McGown family has 
been associated with the 
company for 91 years Mr 
Mahium, son-in-law of F. 
Hamilton MeGown, was 
formerly employed as an en- 
Benrus 
New York 


rineer With tne 


W atch f 


Monte Tuna. Ind. Mr. and 
Mrs. Dale Fowle: sf 


Ha ite nave 


Terre 
purchased the 
Miller Hardware store from 
Howard Miller. Mr. Fowler 
has been a tire and truck 


equipment salesman. 


St. Louis, Mo.—The Gen- 
eral Hardware Co., 4932 
Union Blivd. established in 
1929, is going out of busi- 
ness. The complete 

(Continued on page 208) 


firm’s 
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Bigelow & Dowse Sets 
Dealer Show Date 
Bigelow & Dowse Co., Bos- 
ton hardware wholesaler. wil! 
vrand 
dealer show at its 


and 
ware- 
Heights, 
and 23. 
new warehouse 
HARDWARE AGE 


hold a opening 
new 
house in Needham 
Mass., on Feb. 21, 22 
This is the 


described 


Jan. 6, page 
and Jan. 20, page 220. 


issues of 


‘his will be the company’s 
usual show presented 
combined with 
warehouse. 


dealer 
winter, 
the new 


each 


tours ol 


The warehouse is at the 
corner of 2nd and A Sts.. in 
Needham Heights, Mass.. on 


route 128. 


New, Expanded Promotion Plans Described 
At Janney, Semple, Hill Retailers Conference 


Announce 
panded promotion 


ment oft an ex- 
service for 
store iden- 


rogram and 


dealer use. a new 
tification 
dictions that 1055 


pre- 


Vo ild pe 


a good Vea lO} naradware 
dealers highlighted the se 
ond Retailers Conference and 
Spring Market sponsored by 


lanney, Semple, Hill & Co., 
Minneapoli 


Whnoliesait.?r. 


The meeting. held at the 
( alnoun Beach Hotel. Jan. 
LO-l2th, va attended by 
ome LOOU lealers tnell 
families and cle! The 
dealers came from 25 states 
and thre: ' anad af;ni proyv- 
nces. 


The conte opened 
DY B  £ {f nase. 


ident. who tne im- 


, . ~~ 
the 


The sessions at 


pres- 


—" 
—a?, ME 
, / 


the independent 


hetween 


portance of 
aeaiel 
“No one 
under 


relationship 
and wholesaler. 


here,” he said, “‘is 


voluntary obligation to any 
one tise ' 
H. W. Hi Janney vice 


dent and treasurer. re 


nad a 
and 
tnat deaiers nad 


Was Nappy 


a chance to participate in 
these profits throug! the 
Janney cost savings certifi 


cates. 

Mr. Hill also at 
that Janney was discontinu 
ing its consumer cred) pro 


vyram which it had ope 


for dealer use, in view of the 


(Continued on page 22) 
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Twenty-three hardware 
stores have been named final- 
1954 Brand Name 
Retaller-of-the- Yea 


LItIoON. 


sts in the 
COTTI Pe 
The winners will be 
elected in March and awards 


7% 


will be 


made at the Brand 
Names Dinner, April 13, in 
the Waldorf-Ast 
York City. 
Included 


are three 


Tia 
ew 
among the rroup 


previous i inne) up 


Certificate of Distinction 
winners and one top award 
winner. The latter is Davis 
Klunder, Colorado Springs, 
_o1o0., DPiaque recipient Lne 
porting goods catego if 
the 1950 Cor pevivtiol The 
otner previ j Winners, aii T 
1D vere (Cleveland Hard 
vare Co., Austin Minn 
Rickbel Hardware Worth 
ngton, Mir - and Charl 
Libret ly New Ro elie 
N. x 

| 3? ‘ mY a « 
Re i Ha Vare Hermo a 
ae Calif.: Bleurv Hard 

ur ‘ Ltd Viontrea! 


~“ Name 23 Hardware Stores As 
Brand Name Award Finalists 


Co. New London, Conn.: 
Stafford Hardware In 
Stafford Springs, Conn.; 


Veenehan’s Hardware 
Washington, D. ( 
o., In 

Ind.; M. J. Holloway 
Washington. 


5 
Sinton 
Supply ( South 


Bend, 
& Sons. 


Kal Neill & 


Spanjer, H i N ' * 
Daily Hardware Co., Brook 
n, N. \ : < ne Has yare 
a, Unio. 
\ Ernest A Roemer 


\) Lyi wit stores 
Irv ™~ ? | ‘ ble C , {) : 
RB e! Hardware « I im 


ny ‘ } Baden 


Hardware & Ss ne (;oods 
_6.. snaron., ba - Pickett 
Hardware Co., Warren, Pa 
fr nson Seif “serve Hiard 
S10 | » wD 
~ I i Hi: Vare i 
\ ance lemple ¥ 
1 re na t ive ee! 
ta) mmit a detaiied and 


Continued on page 204 





Janney dealer meeting were all well attended, as this view of a meeting indicates 
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r | 
| he entire Edlund line is now 


smartly and sales-mindedly 


‘ie a 
—* 
oom 
* 
. 


carded and packaged with this 
checkered design motif —created 


by the famous Lucian Bernhard 


ee . = 
a * As 
. : 
~ a 
a <d oe 
. ime 
nee - 
_ . 4 . = 
~ ~~ ne 
he! oie 
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Studio of New York. The red and 


“as 


ead 
. 
; 


white pattern and the black logo- 





type will attract your customer's 


eye —and Edlund’s reputation for 


° * 
. . 
eae . 
ee ——-: Re FP . ) 
' a, Thy 
: mw <_* 
— . 
. y >» 
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7 . _ 


quality will do the rest. A few 
Edlund Kitchen Tools are fea- 
tured across the way—ask your 


Distributor to show you the com- 


plete line —“Carry the whole line, 


reap the whole profit.” 
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News of the Trade 


Starrett Co. Honors 25-Year Employees 


: 
A iA ER 
J 





W. J. Greene, vice president and director of sales of The 
L. S. Starrett Co., Athol, Mass., presents C. O. Newton, 
general sales manager, a watc h in recognition of 25 years 


of service with the company. Forty-six employees were 


“seta. 


similarly honored with watches for 25 year service rec 
ords at the annual banquet of the Starrett 25 Year Club 
held in Athol, December |7th and attended by 200 25- 


year employees. 


os 
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4 ety, 
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4 soe Stanley Tools He joined Stanley during the 
i Adds Two Salesmen spring of 1954, 


™~ 
w 


Perry M. Burr is appointed 
to the Kentucky, Southern 
Ohio and Southern Indiana 
territory working out of Cin 
cinnati. He has been a mem- 
ber of the Stanley sales de- 


partment for the past year. 


William F. Lawton has 
been appointed sales repre- 
sentative to the Minnesota, 
North Dakota, South Dakota 
and Manitoba, Canada, ter- 
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H. H. Hawkins, who has 
heen covering North Dakota, 
South Dakota and Minne- 
sota as part of his territory, 
will now concentrate his 
ales efforts in Wisconsin, 
eastern Iowa and the south 
ern part of Illinois. 
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ae 
ee 
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Columbia Metal Box 
Elects New President 


Charles M. Rappolt has 
been appointed president and 
general manager of Columbia 
ritory for Stanley Electric Metal Box Co., New York 
Tools, New Britain, Conn City. 

Mr. Rappolt was formerly 
with the Aluminum Co. of 
America. 





WILLIAM F. LAWTON 


a > 


J. Cunningham Named 
District Sales Manager 


James F. Cunningham has 
been named New England 
district sales manager of the 
Federal Enameling and 
Stamping Co., McKees Rocks, 
Pa. 

Mr. Cunningham was for- 
merly associated with the 
PERRY M. BURR Ekco Products Co. in Boston. 
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News of the Trade 


Kansas City Club 
Elects New Officers 


At a recent meeting of the 
Kansas City Housewares 
Club Roy F Busdiecker, 
buyer, Katz 
Drug Co., was elected presi- 
dent for the coming year. 

David J. Isaac, housewares 


housewares 


buyer, Western Auto Supply 
Co., was chosen lst vice 
president. Claude Stone, 


Hard- 


2nd 


tichards & Conover 


ware Co... was named 
vice-president. 

William A. Hoskins, Woos 
Rubber Co.. 
and Edward Scri 
Richards & 
Hardware Co.., 


ter was elected 
secretary. 
ner, _onovel 


treasurer. 


AMF Trademark For 
BMC Wheel Goods 

The “AMF” trademark of 
American Ma nine W 
dry Co., New 


nianted the 


Foun- 
York, has sup- 
“BMC” identi- 


fying signature of its sub- 
idiar’ RBVC Vifo (orp on 
the latter’ t heel woods 
line 

The move anotne} step 

\MF’s program to have 
i wheel rood duced by 
t su idiart (Cleveland 
WW din yr Le Cleveland 












the 


recent 


ele ted by 


Officers 


Asso: iation at its 


North 


annual 


Junior Toy Corp., Hammond, 
Ind., and BM Mfg. Corp. 
have a common “AMF” iden- 
tity. 


Galvanized Ware Post 
To H. J. Kennedy 
=. os 


appointed 


Kennedy has been 


manager of gal- 


Jones 


vanized ware sales for 
Stee! 


& Laughlin Corp.'s 





H. J. KENNEDY 

Container Div Pittsburg 

M:i. Ken: eady came t J&l 
in 1950, as a salesman wit 
the Container Div n Chi 
ago. Later that year he 
Vas made district sales man 
ager. In January, 1951, the 
Chicago was tran 


office 


Dakota Retail 


convention 


Ha rdwa re 


are left to 


right, first row, William Connolly, Connolly Hdwe., Devils 


pre sident 
1 | 


vOUSsS 


Lake, 
( olum 
Hdwe. Co.., 
McGrann, executive 
are 
Herbert Hertz 
tor: Arrel E 

Roox h. Roo: ia 


Bye, 
Hidwe 
and Paul 


advisory board 


Hdwe. Co.., 
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(,eorge H 


secretary 
Robert Paris, Paris Hardware Co., 
Hertz Brothers, 
Bye Hdwe 
& Furn 
board: Wallace Haugom, Haugom Hdwe 
Gardner 


Miller, Miller Hdwe wr S 
D. Gyldenvand, LaMoure 


laMoure, 2nd vice-president, and Evelyn | 


left to right, 
Mandan, dire< tor 
Inc., New Leipzig, dire« 
Co., Gilby, director: E. A 
Co., 


Standing, 


Carrington, advisory 
Co., 


Gardner 


Portland. 


& Zeren 


New England, advisory board 


1955 
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EDLUND +77 
CAN OPENER 
The 
ception in wall openers 
Flat-to-wall 
operaton 


new moder! Con 
Ole handk 
built-in mag 
net 


EDLUND 
EGG BEATERS 


' 
Stainless steel 





Iwo sizes 









blade SSpe ialls cle Site d 
ror easy rinse cl aning! 
a 
EDLUND JUNIOR 
CAN OPENER 
Millions now in us: ind 
every woman who owns one J 


is a customer tor one rf th r 
| y ‘ 
other fine Edlund products ; 


* 7 
“a 

. 
: 








-vVear guarantee 


EDLUND 
TOP-OFF JAR OPENER 


lhe { us Edlund 






rT Das ; | ; ke ‘ ? 
1’? ous , , 
is ‘| o —_ “a, 


ee 


Opens bottles punches 
Made of nickel-plated 
with handsome Oak 
Buckskin thong for 

Also available in 


plain all-metal version 


Cans 
ste el. 


, 
handle 







hanging 
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_ News of the Trade—— 


' 
Central States Club HARDWARE AGE: co-chairman, 
' 
| 





SCALECIDE 


It's easy to sell Scalecide — the 
superior dormant spray—because 
it's the safest and most effective 


Elects New Officers Advisory Committee, E. J. 


way to kill scale, aphis, ete. Central States Hardware 

gal. makes 50 gals. of spray. Club held its 17th annual! 

Retoil Pocked Deoler dinner party Jan. 17, in the 

1 pt. con $75 12% $595 | Grand Ballroom, LaSalle 

1 qt. con 1.18 32/es 8.98 Hotel, Chicago, with 256 

1 gel. con 2.75 6/cs 72 | members and guests attend- 
ing. 


p-X INSECT SPRAY Lowell S. Pickup, president 

of the Club, presided. The 
The spray that all gardeners like 
~powertul yet mon-poisonous to 
people and pets! Contains pyre- 
thrum, retenone and piperony!i 
cyclonene—gives thorough con- 
trol of insects. Dilutes 1 to 600. 





Retail Packed Dealer 
1 oz. bottle $ 35 24/es $5.04 
4 of. con 100 24/c 14.40 
/, pt. con 175 W2/es 12.60 


BEN LEVE 


Flood, American Chain and 
Cable Co. 
New directors installed to 


PRATT'S FRUIT 
TREE SPRAY 


Every customer who has fruit 


serve three years were: 
Geo. G. Berg, McKay Co.; 
R. R. Osborn, Turnbuckles, 
. Inc.; Carl H. Sauer, Cyclone 

trees needs Pratt's Fruit Tree : r 
Spray or Dust the all-purpose ‘ . Fence, American Steel and 
insecticide and fungicide. WHelps JAMES H. PERRY Wire Div... United States 


grow better apples, pears, peaches 
plums, etc 





following officers were in epee | — 7 

Retoil Packed Dealer stalled to serve for 1955: (committee in charge of 
: — . ~ - 7 a ~ President, James H Perry, ove ewan Soe a 
P & C Hand Forged Too! ana entertainment were 1) 


> 
: | . erry, chairman; Mr. Leve, 
Co.; vice president, Clarence Perry, chairman; Mr. Lev 


PRATT'S VEGETABLE og eae. kori ges and C. W 
DUST OR SPRAY ire iV., nited States 


Steel Corp.; secretary, Ben eaiail 

(Gardeners keep buying this spray . 

because it's all they need to pro- Color Emphasized At 
Chicago Show 


tect their vegetables from bugs 
and blight! Contains rotenone 
and copper. (Continued from page 196 
Retail! Packed Deoler 


Vy Wb. dust gun $ 79 I2/cs $6.16 were obviously on the hunt 
| Ib. canister B85 12 /es 6.63 for good prices on items suit 


3 Ib. bag 149 12/es (11.70 able for special promotio: 
buying of standard lines got 


a good play. 





PRATT'S ROSE DUST 


Controls all common insects and 


THERE'S A 
PRATT SPRAY 
FOR EVERY NEED 


Para-Scalecide 
D-X Aero Sproy 


A few lines appeared moi 
than casually interested in 
working out deals on good 
sized orders, but prices OT 
most national brand items 
were steady, with a rising 


fungous diseases on roses, flowers 
and vedetabies Packaged in a 
handy dust gun that's a cinch to 
use—and sell! 





Retail Packed Decier 


Pratt's 5% Y, ib. dust qun $ 79 12/cs $6.16 CLARENCE T. GILCHRIST trend. Several price 
, aa 
oe pga peg | “ = 4 oa Leve Carborundun Co. Creases were announced at 
' ‘ 4 & se z 2, . | ai Pes 5 . 
Prott's 5% 1 ib. refills 5 2/« - | the show and it is expected 
Lindane Spray 2 Ib. refills 1.65 W2/es 12.8) treasurer, James A. Billings; | 
that several more Wiii be re 


chairman of Advisory Com- primate 

mittee, Will J. Feddery, ?°'**' meses dh 
PRATT'S ROSE AND PaD OTE 
FLORAL SPRAY 


A fast-selling aerosol spray bomb 
that's extremely eflective and 
handy for small rose and flower 
gardens. \ wondertul repeat 


seller’ 


Pratt's %% Rotenone 
Dust or Sproy 


Pratt's Weed Killer 
Prot?'s 5% 
Chiordane Dust 
Prott’s 25% DOT 
Pratt's Wettable 
Sulfur Dust 
or Sproy 


Magic Chef Appoints 

Dupree Sales Manager . 
Magic Chef, Inc., St. L 

has named Kenneth QO. Du- 

Retait Packed Dealer pree as venera! Ssaies ma! 

10 oz. sprey ager, succeeding Via re \V 

bombs $1.49 12/es $11.70 


PRATTS Prices slightly higher West of Mississippi River 


50 YEARS OF QUALITY SPRAYS 





Pender. 
Mr. Dupree joined Magi: 


Chef in 1937 as a sales rep 





resentative in the Carolina 
territory and has been sales 
manager of the company’s 
AND DUSTS 8. G. Pratt Company Southeastern Division sine 
200 Twenty-First Avenue, Paterson, N. J. JAMES A. BILLINGS 1945. 
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SLUMPS WITH 


GHAIN 


DISPLAY CM Chain in colorful... ey 
handy dealer drums. Watch your chain A - 


sales grow and grow and grow! 











There’s always a demand for chain...especially for CM 

Chain. Customers recognize this long-established prod- 

uct with the distinctive “Inswell” weld...are constantly 

reminded of its quality through intensive advertising... 
. : are ever ready to buy it wherever it is sold. There's a 
type and size of CM Chain, including attachments and 
specialties, to satisfy every customer requirement. Be- 
come a “chain specialist” with CM. Build up this profit- 
able part of your business. 


COLUMBUS McKINNON 


TONAWANDA NEW YORK 


DISTRICT OFFICES: NEW YORK, CHICAGO, CLEVELAND 


in Canada: McKINNON COLUMBUS CHAIN LIMITED, ST. CATHARINES, ONT. 
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NO SEASONAL (eee 


The 


>) SS 
5 | sprayer proved best 


eno 


by 34- year test! 


ADVERTISED 


CHAIN CORPORATION W. R. BROWN CORP. 
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News of the Trade- 


Janney, Semple, Hill cludes a store kit that ties in 
Tells Promotion Plans with the mat items. | 

Janney is also sponsoring 

(Continued from page 197) a series of ads in newspapers 


and farm journals to provide 
additional support for dealer 
broadsides at the local and 
regional levels 

The wholesaler has also 
developed a store sign that 
can be used by Janney deal- 
ers. This sign features the 
S & Q symbol for Service and 
Quality, as well as the Bell 
Ringe. symbol. 


development of the NRHA 
budget Selling plan. He urg- 
ed all dealers to make use of 
this plan. 

An additional member was 
added to the Ketailers’ advi- 
sory Committee. The new 
member is Frank Brown of 
srown’'s Hardware, Bozeman. 
Mont. Other members of this 
committee are: Steve Pepeln- | | 
jack, Central Supply & Ap- One of the highlights of 
pliance Co., Virginia, Minn: the conference was an ad- 
Bliss Cleveland, Cleveland dress by John W. Mock, the 
Hardware, Austin  Minn.: well known merchandising 
Vere Goff, Goff Hardware, ©ComSultant, who predicted 
Pentiac, Ill.: Ralph Moeller, that 1955 would be a good 
Moeller Hardware. Robins- Year for those dealers who 


~~" 





YAZOO 
MASTER 
MOWER 











dale, Minn.; M. W. Kealiher, Y°rke« at doing a better job. 
" Patterson Hardware, Denver. Mr. Mock pointed out that 
; Colo. hardware dealers have com- 
; | Also Bud Totten. Perrv & petition because hardware is 
Totten, Forest City, lowa: a good business and every- 
Don Lee. H. H. Senger Hard- body wants to get into it. He 
ware, Portage, Wis., and outlined five key elements 
Gordon Thune, Thune Hard- that a dealer must use to im- 
ware Mitchell. S. D prove his competitive posl- 
An expanded promotion 0! These keys are (1) 
program was described by buying right; (2) merchan- 
R. M. Fleming, directo; of dising right; (3) advertising 
sales. Among the features right; (4) using stock con- 
of this program is the Janney trol, and (5) making better 
Sales Maker newspaper mat use of the experience of the 
service. This service provides salesmen who call on them 
BOTARY MOSEL AV-20 the dealer with a series of Touching on voluntary 
2.5 hp 4-cycle; 20” biade weekly mats of various sizes merchandising programs, 
ARE TOU IN A RUE... trying to cell power mowers | 88S OME. *Bls service in such as the one sponsored 


that look alike and act alike’ 


Then—here’'s the power mower that gives your sales 
a boost in the right direction! Here's the mower that 
outiooks .. outdemonstrates .. . outperforms any 
other 


It's the WHEELS that do it! BIG BICYCLE-TYPE 
WHEELS glide easier ... won't bog down in turf! Have 
better weight distribution for greater safety ... complete 
operator control! 

Yes—Yazoo will outsell any mower you've ever sold 


—hands down! SEE YOUR YAZOO JOBBER RIGHT 
AWAY! 


WE HELP YOU SELL with complete poe Amy 
and merchandising program: 







Hard-hitting ads in consumer and trade 
magazines! 


2 Complete advertising ‘‘Kit"’ for youl 
3 “Sales Shots"’ bulletin to your salesmen! 


SEND COUPON BELOW FOR 











CATALOG AND COMPLETE 
DETAILS’ a 








(Eman eee NE ERIS NEE ee ta ‘es zt 
J YAZOO MANUFACTURING COMPANY I \ a oo 
3607 Livingston Road «Dept. HA) ] ss 
Jackson, Mississippi ’ “ 
Please send ng 
| cctstts on how 1 can BOOST EY ons, coronene | . 
, Yaroo Big Whee!s! 


Fimne 
| How to make the most effective use of the Janney dealer 


service aids is told by Lou Opperman. Above the speaker 


g ofr . , STATE is a sample of the new store sign developed for use by 





tw 





I 
A 
| STREET - 
i 
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ama eee Janney dealers 
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HARDWARE 



































make low-cost self-service 
shelving like this 


wi» HIRSH UPRIGHTS 


AND YOUR OWN LUMBER (new or used) 


. 2. 





Act Now! 
Mail Coupon 
For 
Literature! 





\A BETTER Garden lant 


Hirsh Steel Shelving Uprights incorporate the latest 
advances in self-service engineering. Add your own 
lumber and you hove attractive, fully adjustable 
shelving with huge merchandise capacity. 


e it's ECONOMICAL! 
*IT’S PROFITABLE! 
e NO SPECIAL TOOLS OR SKILLED LABOR 


Hirsh sheiving also availabie in complete units 





AGE, FEBRUARY 3, 19: 











by JACKSON 


Greater profits for you because the Jackson Garden 
Cart has all the features that SELL' 


@ Strongest, most durable cart on the market. 

@ Flat bottom for carrying potted plants, hauling tools, etc. 
@ Eosy reach handie— convenient height for easy hauling. 

@ Tilts forward to receive leaves, sweepings — easy to unload, too 
@ lorge capacity— well balanced for heavy loads. 


Remember—Jackson quality is presold! Get your 
share of the profits by handling this better-built, 
more useful Jackson Garden Cart. 


2-in-1 SPREADER CART 


Twin sister to the Garden Cart but 
with this important difference—2- 
in-l is convertible—either garden 
cart or spreader. Flat bottom of 


2-in-1 lifts up to expose spreader- 
assembly for spreading seed, fer- 
tilizer and lime. Offer your cus- 


’ 


tomers both ' 





S. A. HIRSH MFG. co. HA-2 
8051 Central Park Ave., Skokie, Hlinois 

Gentlemen: Please send me complete information 
obout HIRSH STANDARD STEEL SHELVING 
UPRIGHTS 

Nome 

Store e 
Address . ae 
City + = — State 
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THE GRE A [new 


MASTERS PLANTER 
HOME GARDEN HELPS 





STOCK 


AND SELL 

















NEW FINISH 
FRESH COLORS 
BETTER THAN EVER 


‘The new decorator colors 
of Flamingo Red and 
Ivory plus our new spe 
cial spray and baked-on 
finish, make this the most 
saleable line you ve ever 
seen. New design — new 


ey e-appeal. 


2 Neu Handi- Carte 


with Built-In Features 
That Sell Themselves 


The original Handi 
Carts. with new de 
Sign, new colors, new 
eye-appeal, new con 
struction, heavier 


; 


stec|, larger semi- 
pneumatic tres and 
loads of other sales 


making features 
Truly the Carts that 
sell themselves 


NEW ’55 
SPREADER 


NEW DESIGNS 
ADDED STRENGTH 
LONGER SERVICE 


This redesigned line of 
Handi-Carts ts the finest 
and most complete in 
Masters 50 years of 
manufacture. Completely 
new models. Beautiful! 
Better! The only carts 
with a one-year uncondi- 
tional guarantee. 


NEW ’55 


HANDI - CART 


4 new Models, all with ex- 
clusive improved ‘‘Fertilizer 


Mizer’’ control and new 


colors. 
Americas most come 
plete tine of Spread- 
ers. 16”, 18 20” and 
24”. with heavier steel 
body new heavier 
wheel bearings. new 
removable shut-off 
plate and scatter- 
board. corrosion-re- 


sistant baked enamel 
finish. Completely re- 
designed tor easier 
operation 


Write for descriptive literature 





we 









MASTERS 


PLANTER 
COMPANY 





MASTERS BUILDING 
BENTON HARBOR, MICHIGAN 
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News of the Trade- 


Janney, Mr. Mock said that 
such programs have great 
potential for the independent 
dealer. But the final value of 
such a program is in direct 
proportion 
enthusiasm 
the deale) 
part of it. 

An promotional 
effort for Janney Best Paints 
was also unveiled at the 
meeting. This program for 
paint includes spots on 11 TV 
stations with deale: 
There will also be 
ads in 
Also scheduled 
of ads in large Sunday news- 
papers and some direct mail 
pieces. | used 


Coupons will be 
in these build traffic. 


to the amount of 
and effort that 
puts behind his 


enlarged 


tlie-Ins., 
SeVel al 
(ood 


Houseke eping. 


are a series 


ads to 


Cost savings certificates 
were presented to a large 
number of dealers by Lou 


J. Opperman, dealer service 
manager. 

One of the most 
phases of the meeting was 
the conference room that was 
devoted exclusively to broad- 
sides and other dealer 
motion aids made available 
by the company. 

This interest and the 
volume of orders placed for 
these promotional materials 
was felt to indicate that 
dealers are becoming more 
promotion minded and are 
making wider use of broad- 
sides, consumer catalogs and 
ads. 


active 


pro- 


local 


Wiley To Head Sales 
At Pioneer Gen-E-Motor 
Robert M. Wiley has been 


appointed director of sales 
for Pioneer Gen-E-Motor 
Corp., Chicago. 

Mr. Wiley, with Pioneer 


for the past year, has been 





ROBERT M. WILEY 


omi- 
Div 


manager of the « 
Lawn-Mower! 


sales 
pany 's 
he assumes direction of 
merchandising, and advertis- 
ing for all Pioneer Divs. 


sales, 
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Coleman Names Linburg 
Regional Supervisor 

Fred N. Linburg has been 
regiona! man- 
ager of the Outing Products 


named sales 


Div.. The Coleman  Co., 
Wichita, Kan. 
He will direct sales and 


promotional activities of 





FRED N. LINBURG 


(oleman 


stoves, 


lanterns, camp 
portable coolers and 
other outdoor products in the 
Inter-mountain states. His 
headquarters will be Denver, 
Colo. 


23 Hardware Stores 
In Brand Name Finals 
(Continued from page 197) 
illustrated 
their 1954 


Ssaies 


presentation of 
advertising and 
ounel promotional ac- 
tivities. 

Five awards will be made 
in the hardware cate- 
gory and in each of 24 other 


retail classifications. 


store 


The Judging Committee, 
under the chairmanship of 
L. B. Smith, Sr., president, 


Thorofare Markets, Pitts- 
burgh, Pa., is composed of 
25 executives whose stores 


won top honors in last year’s 
competition. H. Jackson 
Hardware, 
will repre- 
sent the hardware store cate- 
gory on the Committee. The 
will meet March 
New York to 


eir choices. 


Clark. Jackson 


7 


Durango, Colo., 


Committee 
5 and 4, in 
name tt 
The 


preceded DY 


dinner will be 
a three-day pro- 
the winning 
Entertainment 
in ide a visit to New 
k’s City Hall for a recep- 
officials: 
of advertising 
newspapers; 
and 
by Life Magazine, 
turers 
tions; 


award 


| 
gram honoring 


merchants 


, : +o 
tion bY civic tours 
and 


party 


agencies 
a cocktall 
buffet supper sponsored 
manufac- 
and trade publica- 
and guest appearances 
on network radio and tele- 


show's. 


Vision 


1955 














Y vey 
Every 


Rifzato 
Pipe Cutter 


TESTED | 


for pertecttracking | 
before shipment 


A A SD 














“a ' ee, *4. % la , 4 he. be see i ‘ > E; 
53 Parker E See 
1 


COPING SAWS 


Avo to your sales volume 


and your profits in 1955 with 
these four outstanding Parker 
Line Coping Saws. Each is a 
leader in its price range. Stur- 
dy frames with eye-catching 
finishes. Nos. 25, 55 and 85, 
with generous, comfortable 
handles, incorporate the fa- 
mous Parker “Klik-Klik” pat- 
ented ends which lock the 
keen, tempered blades in any 
position. 


Why you make 


more sales more easily with 











#210 ALL-WIRE COPING SAW ; Cc 

Sturdy round wire frame, 5” Heavy-Duty cod pe utters 
deep. Blade faceable in four 

directions. 





Extra easy to use—beautifully balanced, 

cut pipe with least effort ... high alloy 

thin blade or heavy-duty cutting wheels 

roll right thru any pipe, almost burrless . 
cuts ... perfect tracking. 


See a _ 


+25 COPING SAW FRAME 

Excellent value — nickel plated. 
Fully adjustable. Complete with 
6'2" blade. 












=55 COPING SAW FRAME ; . 
semana mee Extra long service— special malleable 
ished icke! finish. Full diust- ° 
die Gaedieedt samen Toten housing guaranteed not to warp or break 
handie. 6'/2"° pin end . _— 
ede. ...every cutter individually tested 


before shipment, all 6 sizes— \%”’ to 6”’: 
4-wheel cutters to 4” 











285 COPING SAW FRAME 
Heavy duty. Polished and buffed 
nickel finish. Hardwood mahogany 


EXTRA 


finish handle. Fully adjustable. DEEP For easier sales, faster turn- 
6'2" pin end blade. Individually 
packaged, THROAT 


over, stock RiGzxli>s—the 


pipe tools most asked for. 





THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S.A. 








PARKER MANUFACTURING CO. eo lo 1-1 al od | soa (ole) 


WORCESTER 1, MASS. U.8.,.  —————— 
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Rents HOLT Sander, 
Selle 


$4022 in 


related items 


































"a: 


“Rental machines definitely step up sales,” says Richard 
Robak (standing), Robak Paint & Wallpaper Store, Oak- 
land, Calif. On rental made at time of this photo he sold three 
gallons shellac, two gallons varnish, gallon alcohol and some 
brushes — $45.00 total, including the rental. High? Yes, but, 
even the average rental with proper display and intelligent 
follow-thru, should bring you $23.50. 

Like Robak, you will find it pays to standardize on HOLT 
sanders, edgers and polishers. They're built to take rental 
abuse — Robak’s HOLT machines, bought three years ago 
and in almost continual use since, have required no major 
repairs. Customers like HOLT balance, ease of handling, 
and the professional-like job it does. 


Cash in on the growing do-it-yourself market... build 
store traffic and volume with HOLT sanders, edgers and 
polishers. Fill in coupon NOW, 


MANUFACTURING 


COMPANY 





Better floor machines for more than 25 years 
669 ~- 20th St., Oakland 12, Calif., or 


272 Badger Ave., Newark 8, N. J. 17 


HOLT MFG. CO 


669 - 20th S?t., Ooklond Colif.. er 272 Badger Ave., 


Please send me folders describing HOLT rental machines. 


NAME POSITION 





FIRM . 














ADDRESS 
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News of the Trade 


Red Devil Tools 
Realigns Sales Force 

Several territorial changes 
have been made to assure 
more adequate sales coverage 
to their many wholesale cus- 
tomers. 

William O. Austin, Jr.. will 
move to Los A ngeles to cover 
California, Washington and 
Oregon. Previously, Mr. Aus- 





WILLIAM O. AUSTIN, JR. 


tin worked out of Philadel- 
phia covering the mid-Atlan- 


tic territory for this com- 





CORBETT McC ARTHY 


pany. Arrangements have 
been made with the Lawrence 
Shriver to 


Co. continue Lo 





WILLIAM L. 


FLORENCE 


represent Red Devil Tools in 


the Mountain States. 
Corbett McCarthy who has 
been selling Red Devil in 
New England for the last 
four vears will move into the 


HARDWARE AGE, FEBRUARY 3, 


Philadelphia area succeeding 


Mr. Austin. 
William L. Florence will 
make the shift to the New 


ALAN BROSMER 


England area from the New 
York state territory which 
he has been covering for the 
past couple of years. 


Alan Brosmer recently re- 


turned from the Navy will 
move into the New York 
state territory. 


Pressure Can ‘Appoints 
Gasstrom-White Agent 


The Pressure Can 
Edgerton, Wis., has  ap- 
pointed Gasstrom-White & 
Co., New York, as sales rep- 
for the 
New 


Je sey, 


Corp., 


resentatives hard- 


York, 


and 


trade in 
Northern New 
Fairfield County, Conn.., 
their Insta-Lite line of pres- 
sure fue! 


Ware 
on 


lanterns, stoves and 


torches. 


H. L. Latkin Opens 
Manufacturers Agency 


Henry L Latk ha 
opened manufacturers 
agency, specializing in hard 
ware and housewares at 1400 
W. Sherwin, Chicago 26. 

Mr. Latkin plans to ope 
ate n I] Indiana and 
Wis oO! | 

He handling 


Zenith Meta! Products. 


Lyle Associates Named 
Moore Push-Pin Agent 


The Moore Push-Pin Co. 
nas named Jack $F Lvle & 
Associates as their new rep- 


resentatives to the hardware 
in Virginia. North Car- 
Ten- 


_eorgia, 


trade 
ina, South Carolina, 
nessee, Alabama, 
and Florida 
The Lyle 
maintains 


1045 


organizatior 
headquarters at 
Oakdale Road, N. E.., 


Atlanta 6. Ga 
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Here It Is! 
THE NEW 


GEYER 


GARDEN CULTIVATOR- 
MULCHER-WEEDER 


at 
\ 


S 


bs 























Does a top notch job 
ot shallow or deep 
cultivating and regular 
weeding 


A three-in-one garden tool sturdily con- 
structed and attractively finished for a most 
pleasing appearance on display. It does culti- 
vating, weeding, mulching, pulverizing. The 
eight mulching blades have staggered and 
offset teeth for best performance in breaking up 
soil crust. The heavy scuffer blade is sharp on 
both edges and is easily adjustable for depth. 
Four big duckfoot cultivators work under the 
soil. A popular and profitable garden tool to 
merchandise. 


Width of scuffer blade 1014”. 

Selected oak handle. 

‘ Packed—One in carton, handle sep- 
arate 

Shipping weight 18 Ibs. 


Write for Catalog 


GEYER MANUFACTURING CO. 


Rock Falls, Illinois 
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SELL Lowe Leahy 


BEST FOR YOUR CUSTOMERS’ LAWNS! 
MOST PROFITABLE FOR YOU! 


1 RR. 


AGITATOR ™ 













™~ / 
_ St 


ti FOR 










FORCE FEEDS—that’s where it's dif- HOME LAWNS 

ferent from ordinary spreaders 

Hot dipped galvanized. MODELS 
18 and 24 





4 Exclusive Patented Features 


e Control Handle e Cam Action Agitator 
e Rate Control Dial © Automatic Removable Shutter 


Most mpiete preacer eve morketec. superior 1@4'gG freng?n. ease 
? pera? ‘ mainte . e Theat why ; 

EASY TO SEl 

Spreads A Mots sic her } fertilizer: ga fertilizers seeds slant 
roods, ef at the exact ate equired Se the Best 55—Se LAWN 
BEAUTY 

Available in {8 24 ond widths 8’ hopper holds 50 Ibs of fertilizer 
4° hopper has ao capacity of 70 Ibs. Standard 3%" holds 100 Ibs. of fertilize 
Als ivailabie 36 professiona! with hooper opacity ‘ 50 ibs % 


jels nove ppe r ++ ry } ’ shutte . 


APPLICATION GUIDE WITH EACH SPREADER 


55 brand nome tertilizers 
iO non-brand materials 
and fertilizers plus seed 
mixtures have been tac 
tory calibrated with 
LAWN BEAUTY and can 
be spread exactiy as 
recommended by the 





manufacturer 


MANUFACTURERS ARE INVITED TO SEND IN SAMPLES OF FERTILIZERS FOR CALIBRATION 


nena es aSerieSer eri eee  - — “eon eS SS = = 
: 


SCHNEIDER METAL MANUFACTURING CO. 
1805-HA South 55th Ave., Dept. 25, Chicago 50, Illinois 


Please send more information about LAWN BEAUTY Spreader 

: 

’ mre 

’ 

' 

' Address 

: 

’ ’ 7 re 'o°e 
- : 4 ? ) 

' 

: 

' Dur Jobbe 

j 





ee ee ee News of the Trade— —_—— . 
— 








i Hardware Dealers special : DEALER BRIEFS 
i came (Continued from page 196) columns. The new canopy 


extends the full front of the 


Famous Nationally-Advertised Stock, including toys, tools, store and tops an angle en 


paints and hardware wil! be 


so ie : trance with dual aluminum 
sold. The building will also iil 

be sol * 1] : 
t R 4 PA R K re In addition, silhouette iet- 
Pratt, Kan.—Monev Hard- tering will be placed aiong 
oe ® . . ware store at 301 South 
Non-Chipping Melmac~ Plastic Dinnerware Sokal Sean deem Ak dt teeal 
ness. A huge closeout sale Duncan. Okla. — Pau 
was held. Hutchinson, Henryetta mer- 
| louse Beautiful The store was operated 4S chant, and Bill Roundtree, 
1S ay a partnership by Max and 

Pry 
‘On 


had 9 y eHhjn: 


outside rim of the aluminum 
canopy. 








wholesale hardware sales- 
Jaw SUT °} _ ( { . ; 
tex Money since 1949. man of Ada, have opened a 


hardware store at 916 Main. 
Fp ACK ov on : wr ro: — _ L. Mr. Roundtree is manager 
Er ence as purchased © of the store which wil 
. Newberg Hardware Co. store pajied Hutchinson-Roundt 
from G. L. Melver. Mr. we -dware 
Pence was formerly partne) 


r 
0; 


~ > 


in the Ben Faber Electrix Rome, Iii. Rome Hard 
Co., Hillsboro, Ore. He wil] ware owned by Glenn Ander- 
be assisted’in the store by son has been purchased by 
Mrs. Pence. E. A. Lawson and Son. The 

Lawsons own a grocery 

- Tonopah, Ne D, kext nsive adjoining the nal d War e 
remodelling of Desert Hard- establishment and wil! op 
ware’s facade has been com- erate both businesses. 
pleted. The new front fea Mr. Anderson has gone to 
tures recessed slanting glass Indianapolis, Ind., where he 


show windows trimmed it 


will manage the Irvington 
chrome and flanked by red Hardware store 





Pennsylvania & Atlantic Seaboard Officers 











Only 5 square feet of space for display and 
inventory. No loss in stock to cut into your profits. 
Brookpark won't break! Your customers can handle 
it and serve themselves. 





The Pennsylvania & Atlantic Seaboard Hardware Assn 
Complete! 7 : 


at its recent annual convention elected the following ’ 
. , : officers: seated, left to right, Leslie W Jenness, secretary 
“a dane regular discount eed for the merchandise, treasurer; Harry D. Kaiser, assistant treasurer; Cecil G 
you get the display rock, too! Fast turnover. Wilson, Wagner Hdwe., Braddock, Pa., president; George 
W. Eddy, Eddy Hdwe., F rene htown, N # Ist vice presi 7 4 
Ask your jobber for details on dent, and C. G. Avery, Avery Hdwe., Springville, Pa.., 


2Znd vice-president. Standing, left to right, are John N 
Meclntire, McIntire Hdwe., Bethesda, Md., executive com 
mittee: Harold M. Musser, Musser Hdwe., Mifflinburg. Pa.. 
advisory board; IT. Lawrence Edwards, I|r.. Edwards 
Hdwe., Ebensburg, Pa., advisory board; Clyde H. Kauff 





BROOKPARK 





° ° man, Kauffman Hdwe., New Holland. Pa.. executive com 
international mittee; Alfonso Humes, Humes Hdwe., Milford, Dela.. 
molded plastics inc. Cleveland 9 Ohio executive committee. and M Haswell Pierc eC, Pier e 


hHdwe., Milford, Dela.. retiring advisory board member 
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New Cwusex Double Boiler 















with comfort-grip handles 


® New Belmont deluxe styling in white, ebony trim 

@ Durable porcelain on heavy steel 

® Plastic knobs, new comfort-grip handles 

@® Smooth rolled-under beads can’t snag fingers or 
towels 


® Cooks faster with low heat—extra easy to clean 
' No. 8515—1% ats., 
inset 12 qts 


No. 8520 — 2 qcts., 


>} 


inset <°4 qts, 


@ Instant appeal on display, rapid profitable turnover 


THE BELMONT COMPANY 
100 Belmont Street, New Philadelphia, Ohio 


Division of The Ridge Tool Company 


{iso mn BR, sca Bea viv it 
~black Misesde, ta pite i? 






-+-it pays you to sell beautiful ee 


New Deluxe PORCELAINWARE 











: . " +. : Ce 
: . . : 
c . ) : ® 


F Voor Sales Increase - 
q YT 


when you display the original... 


P aster-Stik, the easier fill for hair- 
line cracks. Customers prefer it — 
makes bigger profits for thousands of 
dealers. This ‘ rfect filler does it right 





the orst time, works equally well with 
any ype pall 

Display tl full-profit item in your 
paint Aeanaben nt d you'll sell Plas- 
ter-Stik with every paint sale. Full 


40° profit t 








(arr ¢vaeo 5) 
~<a # a | 
nil dda 
CRAK-SEA! 
ak dein dine Salen ele ite 90 PASTE- BAK PAINTER’ s rat TRIM-GUARD 
t. of viny piasti ' pit , Pius ang, flexib p slips under loose Flexibl. his hes hard-to- Protects adjoining 
ext sive pre-formed ners, ends _ e without tearing paper Paste | heck : (One doz $i. painting. Saves tire Two doz 
nd cement, only $1.69. Your cost, sets firm, won't spot. 1 doz. dis Re : si.50 per doz. Ket 
$1.01 — full 40% profit. play box, $2.8]. Reta le. eeeeeocooese SOSSSSSSSSSSSESSOSSESOSESESESEEESEES 
: - FR oo if you oren't clready using any one of these items, check 
Sold through qualified wholesalers . it and send now for FREE sample Crak-Seal Piaster- 


THE LEONARD COMPANY... 


Dept. B, 506 Third Street, Des Moines, lowa @ AnDRESS 
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\ Display Rack for 
Brookville’s Entire ‘55 Line 


¢ SOFT TOUCH «¢ HOE ‘N HOME 
* MISTER SOFT TOUCH 
* GOATSKIN 


Garden and household gloves by Brookville sell on 
sight when displayed properly by the new merchan- 
dise rack. The rack is free to you with your choice of 
three different glove assortments totaling 3 dozen pair. 
All gloves are pre-priced — just set up the rack and 
start selling. Cash in on these impulse items all year 
‘round. 

The Soft Touch line for men as well as women has 
become a national favorite. One size fits everyone. Soft 
Touch is available in mint green, maize yellow, and 
azure blue. Mister Soft Touch comes in dark green 
with cream trim. 


Sample Gloves on Request 


Mail this advertisement attached to your letterhead 
tor a tree sample pair of Soft Touch or Mister Soft 
Touch gloves. Complete information will accompany 
sample. Check which style you wish to see 


Soft Touch Mister Soft Touch 


Name of jobber nearest you will be furnished 


BROOKVILLE GLOVE COMPANY, INC. 


Brookville, Pa. 
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News of the Trade 














OBITUARIES 











R. M. Holder 


R. M. Holder, vice 
president and assistant gen- 
eral manager in charge of 
sales, Master Rule Mfg. Co.., 


65. 


Middletown, N. Y._ died 
Jan. 7. 

Mr. Holder was with 
Master Rule for 18 years. 





RK. M. HOLDER 
He served the company as 
a salesman, officer and direct- 
or and was responsible fo. 
training many of the firm’s 
top salesmen. 
T. William Conron 
T. William Conron, 65, 
president of Conron, Inc., 
wholesaler of Danville, Iil., 
died Jan. 15. He was also 


president of Danville Indus- 
trial Supply Co. of the same 
city. 

Mr. Conron joine 
father in the retail hardware 


aq nis 


business in 1910. With the 
exception of a few years, 
when he organized an ap- 


pliance distribution business, 
he devoted all of his time to 


expanding the business 
started by his father. 

In 1941 Mr. Conron or- 
ganized Conron, Inc., and in 


1946. Danville Industria! 
Supply Co. 


Bernard E. Factor 
Bernard E. 
vice-president in 
the Tableware Division and 
a director of Anchor Hock- 
ing Glass Corp., Lancaster, 

O., died Jan. 13. 

He became associated with 
Anchor Hocking in 1914, and 
later was made sales 
ager of the company. 


Factor, 63, 
charge of 


man- 


Mr. 


Factor was elected a director 
in 1936, and in 1937, when 
Hocking Glass Co. merged 
with Anchor Cap Corp., he 
was made vice president of 


the new firm. 


James E. Wall 

Wall, 82, chair- 
man of the board of directors 
of Knight & Wall! Co., whole- 
Fla., died 


served as 


James E. 


saler of Tampa, 
Dec, 1X. He also 


president of the company at 


one time. 

In 1914, Mr. Wall organ- 
ized the Machin & Wall Co. 
of Havana, Cuban branch of 
the Tampa concern. 


Dan W. Shadburn 

Dan W. Shadburn._ 72, 
manufacturers 
tive of 
Chri 


representa- 
Ga., died 
1954. He 


whi le - 


Decatur, 
Day, 


hardware 


stmas 


called on 





DAN W. SHADBURN 
salers in the southeastern 


states for 54 years. 

Mr. 
are: 
Stee! 
Lo... 


the 


Among the companies 
Shadburn represented 
Edlund Co., American 
Wool Co., Hoag Duster 
Blanton Plow and 
Hagerstown Leather Co. 


Co.. 


Emil S. Strauch 


Emil S. Strauch. 
hardware merchant in 
ton, O, for 35 years, 
Dec. 21. 

Mr. 


- 


one of 
founders of the Crystal 
Park Hardware Co. in 1912, 
was a partner in the 
until 1947. 


71, a 

Can- 
died 
Strauch was 


the 


and 


firm 
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Featuring 





Well vay YOU MO00 CASH 


| For a Top-Prize Winning Window Display 


OTT; 


“OUTING 
PALS” 








Big Nation-wide Contest with more than 
$3,000 in Cash and Merchandise Prizes which 


68 retailers will win... 


Yes, $1,000 in cash is the top prize in Coleman’s nation-wide 
window display contest. There are 17 other cash prizes plus 50 
Coleman merchandise prizes. April 15 to May 21 is Contest-time. 


This retail sales campaign is backed 
by the biggest Coleman nation-wide 
advertising program ever—full page 
ads in POST and LIFE with big ads 
in 10 other national magazines. All 
hit hard at the time when your cus- 
tomers are planning their summer 
vacations and outings. This insures 


increased sales and profits. 


To help make your contest display a 
sales winner, we furnish sparkling 
new display material and new tie-in 
items free. 


promotional Surveys 


prove more than 70% of Coleman 
retail sales are made because of Cole- 


man national advertising and dealer's 


retail promotions working together. 
For 1955 you have a better - selling 
and bigger Outing Pal line with the 
new Coleman coolers and the new, 


deluxe “Professional” lantern. 


Plan now to take part in this contest. 
Some Coleman retailer will win that 
$1,000 first prize. It could be you! 
Mail the coupon for complete con- 
test details NOW! 


These Are the “Outing Pals” Your Customers Want 


cw! COLEMAN 
NE" COOLER! 
Watch how itll 
sell—and help sell 
its Pals. Features 
no other cooler has, 
plus its famous Coleman 
Three popular sizes! 





name. 


COLEMAN CARRYING CASE - 
CAMP TABLE 












New 2-in-1 Out- 
ing Pal, compact, 
roomy, conveni- 


mr ent. Carry stools, 


COLEMAN FOLDING 
CAMP STOVE 


First in favor with 
outdoorsmen for 35 
years. Three models, 
instant lighting, de- 
pendable, economical. Folding High 
Stand is extra for extra sales, extra profits! 


COLEMAN FLOODLIGHT 


=. LANTERN 


durable! 6 


Brilliant, safe, 



















































SHELDON COLEMAN 


President, The Coleman Company, SAYS: 


“The zooming sales of vacation and 
leisure-time products will break rec- 
ords again in 1955. We at Coleman 
are making more and better outing 
products to help our retailers take ad- 
vantage of this amazing trend to out- 
door fun. We are backing Coleman 
Outing Pals with the biggest adver- 
tising and retail sales promotion cam- 
paign in our history. We offer still 
greater retail sales and profit rewards 
in our great nation-wide Window 
Display Contest. We invite you to 
take part. Every entry is bound to be 
a sales winner!” 


SEND THIS COUPON NOW 


for the Coleman Window Contest 
Entry Blank and details of display 
material available to you. 


GET WINDOW CONTEST RULES 


The Coleman Company 
Wichita, Kansas 


i i 
' ' 
\.j legs, utensils, models, in- & You bet, | wont a crack at that $1,000 Win- ' 
supplies inside: cluding 2ker- § dow Display cash prize. Send me full details i 
set up for handy, osene mantle 4g ight ewer . 

rigid 28” square lanterns. See ' ' 
table. Sturdy ._- the new “Pro- i 
construction. Get plus — fessional”, in- 1 Nome 4 
sales with folding camp stant-lighting,corrosion- § } ‘ 
stools! resistant. Icll sell fast! . Firm Name , 
. g Address ‘ nai r 

DISPLAY ‘EM, DEMONSTRATE ‘EM-  o- 

es ee _. State i 
’ » 





MILLIONS WILL BE LOOKING TO BUY ‘EM! 
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Igoe Brothers, Inc., Begins 60th Year In 


Wholesale Business 


Igoe Brothers, Inc., Brook- 
lyn, N. Y., began a celebra- 
tion of its 60th in the 
hardware wholesale business 
with its first general 
meeting. 

The entire staff spent three 
days in a New York City 
hotel meeting room listening 
to presentations by suppliers 
of highlights of the lines for 
1955. 

This 


events 


yeal 


sales 


rst o! seCy- 


the 
planned 


Was 
era! to cele- 


brate the anniversary. 


Robert E. Doti, assistant 
to the vice-president and gen- 
eral sales manager of Igoe 


Bros.. 


and 


conducted the meeting 


introduced the speakers. 
lvoe Bros. established 
in 1895 in Brookliyn by Peter 


Was 


J. Igoe who was the first 
president and who is still ac- 
tive in the company The 
company originally was in 
the wire and nail business 


ly. In 1900 it 


or added build 


More recentiy 


and 


’ 
ng materiais. 


general hardware, tools 
awn and garden supply lines 
were added. 

Heada iartel were mal 
tained in Brooklyn. By 1936 
our warenouse were added 
in Newark and Asbury Pari 
N. J and New York ‘ ty 
and Jamaica, N. Y Since 
then warehouses have been 


established in Stamford, 
Hi Ksviile, N. Y : and 
Hawthorne. Neptune ana 
Was} ington, N. J. The latest 


(onn 


warehouse was established at 
Plainville. Conn... in 1950 
lgoe Bros. now has more 


- @ 


TPeereree 


Att 
cODREEEREGEE 


With General Meeting 


than half million square 
feet of warehouse space and 
employs 450 persons. 


a 


— 


Ekco Products Co. 
Promotes F. C. Elsner 
Fred C. Elsner, Cleveland- 
 “ttsburgh district manager 
of Ekco Products (o.. Chi- 
Cayvo neen) ad- 


assistant to tne 


LL? 


has promoted 
ministrative 


% 





FRED C. ELSNER 


vice-pres dent iT) Crh 


nousewares saie 

terri 
Lo iis fo! 
een pr ymoted 
leve- 


ave! ] rt o's { 


Pitt irgn district, suc- 


Cory Chicago Salesman 
Wins Firm's Contest 


Jay Van Dam, a Cory 
Corp., Chicago, field sal 
man, has won Ist prize in 
that firm’s recent “Mardi 





News of the Trade See 


Gras Gift Pack” com- 
petition. As winner, Mr. Van 
Dam and his wife will attend 
New Orleans’ Mardi Gras 
celebration in February 
the guests of the company. 
Cory’s two-week long con- 
test designed 
widespread 


Saies 


as 


optain 
dealer distribu- 
for the new Mardi Gras 
Pack peverage 
Since Van 


was to 
tion 
Gift 
set. 
greatest 
his 


servel 
Dam sold the 
number of dealers 
minimum 
was awarded the al! 


paid trip. 


over quota, ne 


expense 


Ray Cotton Retires 
From G. B. Stringer 


Ray Cotton, employme: 
manager and former buye! 
for G. B. Stringer, whole 
saler of Syracuse, N. \ re 


tired from 


He evan :™ ears 
In the hardware fieia wit 
Towensend Hardware Co 
Oneonta, N. Y. Mr. Cotto 
ate! jon ed Roberts Hard 
ware, Utica and ! 191s 
commenced a 54-year asso 
lation with Aiexande! 

Grants Sons, Syracuse 


had been with G 


194Y. 


since 


McKinney Mfg. Appoints 
Sales Promotion Head 
Fritz ha 


Richa} d ( 


peen 
named sales promotion a1! 
advertising manage) f M 
Kinney Manufacturing | 
Pittsburgh 
. men 


Mr. Fritz has been 
; Vii 


a 


yey ct the , i] ney “sf @ 


‘vanization ce 14 


—~ 





~ - ~ 

ee ee hie err ee 
ee etn ca 
we 


- 


‘'’ 


“ 


. 


Igoe staff, seated, left to right, 


‘<4 


AA 


George T. Kohlmeier, held 


sales manager: Rudy O. Bernard, building materials division: 


Joseph A. Igoe, 
E 


vice-president and general manager; James 
Igoe, vice-president and branch manager at Hollis, N. Y.., 
and Robert E. Doti, general sales manager 


Standing, left 


to right, Robert Mikola, sales promotion manager; Frederick 
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R. G. Plumb Named 
Sales Representative 


? 


tollin G. Plumb, P. O. Box 
104, West Hartford, Conn.., 
has recently been appointed 
Safe Padlock & Hard- 





asS a 





ROLLIN G. PLUMB 
> 
Val ‘ inca Pa 
als epresentative tne 
New I I i, ana s Ut 
I > . 
Vi ir’ ‘a } an | . 
. f lent I narye of 
sal f the Eagle Lock Co. 
Hi i Eagle Lo n 1920 


New Salesman Added To 
Lawn-Boy Sales Force 
rex A Alexander 
joined the RPM Mfg. Ci 
Mo., Lawn-Boy 


recently 


Lamar. 


Saies 


for f He narried and has 
two children. He was pre 
viou mployed by the Co 
lumbia Packing Atlanta, 
(7a 

Mr. Alexander wi ravel 
tne rt? ‘entrai territory 
for Lawn-Boy mowers 


. ' : 
& 

bs 

“3 | 


* 
v7 - 
“> 





C. Nichols, branch manager, Washington: Edwin Goldsmith, 
buyer; Edward M. Callahan, branch manager, Newark; Rob- 
ert F. Murphy, branch manager, Plainville; George F. Boyle, 
branch manager, Hawthorne; Joseph F. X. Mandy, branch 
manager, Stamford; Al L. Dunn, branch manager, Neptune 
The meeting was held in New York City 
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this week for PINCOR’S 40%-PLUS direct 


to dealer discount which 


Nets You 67.7% Profit 


on Power Lawn Mowers 


PINCOR PRODUCTS manufactured by 
PIONEER GEN-E-MOTOR CORPORATION «* 5841 West Dickens Ave. * Chicago 39, Ill. 


Power Lawn Mowers ® Electric Portable Power Tools © Generators 
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NEW 


SpeedWrench... | 


greatest ‘2 Square Drive Electric 


IMPACT WRENCH 


ever built—regardless of price! 


exclusive 
FINGER-TIP 
REVERSE 


| ) complete 


Now, set and remove 
nuts, drive and remove screws, 
drill in steel, wood, stone... tap 
drive and extract studs ... no 
limit to its uses. This impact wrench | 
does EVERYTHING! | 
One hand operation, one 
switch efficiency. MORE POWER... | 
MORE RIGID CONSTRUCTION! 
Easily triples capacity and | 
dollar profits. Here's 
the low-priced power-packed 
impact wrench you ve been 


waiting to buy 


» 100 SpeedDr:!! * 128 SpeedGrinder * 1500 Speedionder 


. , 

- ‘ ’ ‘ an b< " : ’ 

- > > 4 s* 7 ’ ’ 
; . ; ’ ‘ ‘ 


$25.00 


J oT 1 -Teo BW Keoleo)} f— 
> 


SpeedWay Manutacturing Co 


a Givisron of Thor Power Toot Company 


Cf nen 2 ascmes se fiitemoris 








A. R. “CHINK” BROWN, 
who, with his son, Rich- 
ard, owns and operates 
srown Hardware, Maren- 
xO, la., is celebrating his 
50th anniversary as a 
hardware dealer. He and 
his father, H. A. Brown, 
had purchased an interest 


vd ee in the business in 1904. 





PAUL C. GALLAGHER, 
president of the Omaha 
wholesale hardware firm 
of Paxton & Gallagher 
Co., recently completed 50 
years with the business 
that was founded Dy his 
father. The company 
which was started 90 years 
ago operates throughout 
the midwest and the Pa- 


cific Coast area. After 





leaving Creighton Univer- 

sity, Mr. Gallagher en- 

tered the company and immediately organized its 
automotive department. This was before the days 
of the Model T. At that time Paxton & Gallagher 
became distributors of the Stutz Bearcat. He was 
active in the hardware division until he entered 
the manufacturing division, which is an entirely 
separate part of the company. Mr. Gallagher is 
of a mechanical turn of mind and has helped 
design and create some of the machinery used in 
his company’s manufacturing division 
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Stock — 1” x 


Packed — 12 
Wt. 25 ibs. 











*~ 
Pocked—12 per 
Wr. 55 Ibs. 





































ERV! 


\CE* 
SE rece 


No. 216 FAN TRELLIS 


Size — 6° high. 





No. 111 TRELLIS 
Size—18” wide, 8’ high. 


Stock——Uprights 1” 
oe : filler pcs. 


points ~ Constructed of 
yanoi® clear, knot-free 
4, moss California Redwood 


z. 





per bundle, 


ad 
Pe ge 


bundle, 





7’ high. 


ao gf 





Coucord .« TRELLISES 










e ARBORS «. FENCES 


Here are a few of the most popular 


low-priced items 


and Western Red Cedar 















from the manufacturers of the most complete line of 
garden woodwork ever offered! 


FAST SELLERS — GRACEFUL DESIGNS — CARTON PACKED. 








No. 502 CAPE 
COD BORDER FENCE 


Size — 12” high x 36” 
long. 
Stock — %” x 1%”, 





Pocked — 48-50 Ibs. 





No. 110 TRELLIS 
Size—15” wide, 6’ high. 





Stock—Uprights 1” x 1”. 
Cross & filler pcs. 

ye eT". 
Packed—12 per bundle, 
Wt. 40 Ibs. 


No. 508 FENCE 













Size — 12° "high «x 6" 


long. 











Stock — %"” x 2° 





















Packed — |2-40 Ibs 


Noe. 509 FENCE 


Size — 18” high, 6 long 





Stock—Rails, stckhes and 
pickets 4% x 2 

Packed — 12 per bundle, 

WwW. 50 Ibs. 





No. 115 TRELLIS 


Size—24” wide, 8’ high. 





Stock — Uprights 1” x 
1%” Cross & filler pes. 
y%” x 1%”. 

Pocked—12 per bundle, 
Wt. 75 ibs. 








SPECIAL! 
“HOT ITEM” 

















No. 7-16-25 ROLL FENCE 

Size — 16” high, 25’ long. 

* Protects flower beds and shrubs 
from intruders. 









TRIAL ORDER 


introductory assortment of proven best 








No. 305 PERGOLA 
Size — 2 deep, 4° wide, 


{Inside width 3%’) 
Stock—Uprights 2” x 3”. 
Cross & filler pcs. 


Packed — Individvolly, 
Wt. 50 ibs. 


treet, West Concord, Mass. 
Concord 412-R 


* Prevents “ 

_ newly seeded lowns. 

* Curves with contours of lawn and 
gorden. 

Packed — individually, Wt. 20 Ibs. 








An 


package. Con 


sellers for garden supply reta.lers excellent 


first order 







cut corner” troffic on 


sists of 







6 each No. 110 Trellis 
6 each Neo. 2 
24 each No 


\We recommend ordering 4 units of 
16 Fan Treilis 


502 Border 





No. 7-16-25 Roll Fence with the Voriety 


Fence 





Pack to obtain better freight rote.) Skipp ng We ght 60 ibs 








Ne. 7-36-50 ROLL FENCE 













Size — 36” high, 50° tong. 

















* Ovtdoor playpen or enclosure for pets. 






* Screening fence to conceal disfigured landscope 







All Roll Fence Pickets made of 
Ye” x 1%” stock, spaced 2” 
@port, and linked together by 
double strand cables of heavy 
12% gavge Golvonized Wire. 


ODWORKING COMPANY 


21 West Taylor Street, Chicago, Illinois 


‘ee 









* Gorden and home boundry fence 










Packed — indiviavally, Wt. 60 Ibs. 













— WRITE FOR COMPLETE CATALOG — 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 
dence, which is in sharp contras 
to the caution that prevailed a year 
ago. 

“I believe a high level of employ- 
ment will be maintained in 1955,” 


he says. “The work week should 





42-City Survey of Retailers Indicates 
Most Reduce Prices to Meet Competition 


Discount selling is gaining in 
practice all around the nation, the 
National Retail Dry Goods Assn. 
finds in a survey of 42 cities. 
When retailers were asked what 
the effective means of 
combating discounting, most stores 
answered: “Meeting the price on 


were most 


the nose.” 

The second most popular method 
was “to get manufacturers t: 
force established prices.” 


en- 


be somewhat longer than in 1954. 

“Personal incomes will and 
consumer disposable incomes will 
With confidence 
prevailing, consumer spending will 
be substantially higher than last 
vear.” 


rise 


be at record levels. 





Price Cutting Spreads 





Mentioned most often as the tar- 
get of price cutting were small ap- 
plhiances. Toys ran a close second. 
In third spot were major appli- 
while television and furni- 
ture were tied for fourth place. 

Most retailers taking part in the 
preliminary survey of the Associa- 
tion they “very 
of abolishing ‘fair trade’ 
they are enforced by 
manufacturer.” 


ances, 


say are definitely 
in favor 
laws unless 


the 


Westinghouse Requires California Distributors 
To Sign Fair Trade Pacts on Small Appliances 


Electric 


years 


Westinghouse 
which for been 
fair trading its smal! appliances 
at the retail level, 
fair trade them at 
level, 


Corp., 
some has 
has begun to 
wholesale 
announced R. M. Oliver 
manager of portable appliances at 
the Chicago Housewares Show. 
Mr. Oliver disclosed that West- 
inghouse now is signing fair trade 
agreements with distributors in 
California whereby the 
tors agree to observe 
wholesale prices 
tail dealers. 


the 


distribu- 
fair trade 
in selling to re- 


Under the new policy, which is 
expected to be extended to Michi- 
gan, Florida and Georgia in the 
near future, Westinghouse will 
confine its sales of small appli- 
ances to those distributors who 
agree to resell only to retailers 


216 


who have also signed Fair Trade 
contracts. 


Mr. 


has 


Oliver said, “Westinghouse 


been carrying on a vigorous 
program to bring about voluntary 
compliance with the fair trade 
laws of the various states and has 
been bringing legal action against 
violators of the law 
sary. Fair trade 

only is an aid to the 
the wholesaler 
also is 


interest.” 


where neces- 
legislation not 
manufacturer 
retailer, but 


the public 


and 
definitely in 


Retail Stores Show 
Fewer Failures 

The number of business failures 
declined to 208 in the week ended 
Dec. 16 from 223 the preceding 
week, reports Dun & Bradstreet. 


Department Stores 
Show Sales Pick-Up 


Department 
United States 
ended Jan. 8 ran 135 
the same week last year, 


store sales in the 
during the week 
pet ahead of 
reports the 
Federal Reserve Board. 

Every one of the 12 Federal Re- 
districts gain in 
the latest week. The biggest gain 
—19 pcet.—came in Dallas. 

A detailed breakdown follows on 
store sales: 


serve showed a 








Four 
weeks 
One week ended ended Year 
District Jan.8 Jan.1 Jan. 8 1954 
Boston +11 == @ 4+ § 2 
New York + 5 —— & + 5 + | 
Philadelphia + § — 4 + 8 — | 
Cleveland +17 — 4 + 8 — 8 
Richmond +12 — § + 7 6 
Atlanta +12 +21 +11 4+ 3 
Chicago +11 —12 + 5§ — | 
St. Leuis +11 — 3 + 6 0 
Minneapolis + 5 + | + 6 4 1 
Kansas City +17 7) +10 4+ § 
Dallas +19 + 4 + 9 0 
San Francisco +14 + § + 9 —_ | 
U. S. Total +13 — | + 8 — | 
- 
Views ‘55 as Better, 


More Competitive Year 
National City Bank of New York 
predicts that business in 1955 will 
but that it 
also will be “more competitive.” 
“Reliable authorities expect con- 
struction to be greater in 1955 than 


see stepped-up activity, 


in 1954,” the bank said in its an- 
nual report, “and business plant 
and equipment expenditures are 


expected to be maintained close to 
the high fourth quarter 1954 rate.” 


It termed 1954 a year of “mild 
recession.” 

In contrast to the close of 1953, 
the bank noted, business sentiment 
at the start of the current year is 
“optimistic.” 

National City now 
largest commercial 
United States. 


is the second 
bank in the 


Consumers Curtailing 
Purchases on Credit 


American consumers hiked their 
on-the-cuff buying by another $62 
million during November, 
the Federal Reserve Board. 

However, the increase was far 
less than the $141 million gain re- 
corded in the same month a year 
earlier. 

The Federal Reserve estimates 
that at the end of November con- 


reports 
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® 
Gell woustHoLD HARDWARE 
since 1872 











Steady Sales to Satisfied Gutomers 


» «+ YEAR IN AND YEAR Our / 





CLOSET. 
RODS 


AVAILABLE IN 4 SIZES 
TO FIT ANY SIZE CLOSET 


No. 10-18”— Extends 18” to 30” 
No. 10-30°— Extends 30” to 48” 
No. 10-48”—Extends 48” to 78” 7 wave OF HEAVY 
No. 10-72"—Extends 72” to 108" 7 coip ROLES 


RUST-PROoOF 
THROUGHOUT 
td 


-putY 
STEEL 


INDIVIDUALL 


Y PA 


D CONTAINERS 


7uBE 
\DE 
it amete® 


Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. 


; ther . 
" Soig one wall te the © 
thing wil! come between wus 4 


\ 
vs t R " 
© Rockwood Close od! 


.~ 
ACTURING Qo. 
D, PENNA 


PHONE 2891 
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heawier 


Specialists in Magnetic Devices 


*Pat. Pending 


daoors 


MOST POWERFUL YET LOWEST 
PRICED 


Unconditionally Gu 
Powertu 10 Ib elelienale 
320 time the maane 
weignt alae eo 
closet ana otne 
lirmiy closed 
sagging. A 

ed for ever 
metal 

alelaiis 

eLF tal ae] ae oler 
Patented” 
tion—tast, f 

Ex 

Last 

femel-aamelen: 
Packaged ri 

ng bp i on en anal 

OF Tate) 


WRITE FOR FURTHER 
INFORMATION TODAY 


HEPPNER 


SALES COMPANY - ROUND LAKE, ILLINOIS 












































That Magnifies 
Your Paint _{ 
Brush Profits 


Robinson magnifies your paint brush profits by pursuing 
the policy of providing you, the dealer, with the finest, 
most saleable brushes along with effective merchandising 
ideas. 









































The four big sales aids pictured here are just a few examples 
of inieachoandion merchandising tools designed by 
Robinson to maintain an economical, profit-packed, self- 
selling program for you. 


NEW SELF-SELLING 
WALL BRUSH 
ASSORTMENT WITH 
BRUSH-PAC*: 
Individually packaged brushes for “Do-it- 
Yourself” painters— Packages give helpful 





Painting tips . . . suggestions for acces- 
sories you sell . . . keep brushes factory 
perfect ... have important re-use value. 
SALES BOOSTING 
MERCHANDISING a ee a 
BOARD 










FAST MOVING SPRING 
ASSORTMENT 

12 Popular-sized 100% 

tipped nylon brushes in a 

sparkling, compact, sales- 

building carton— Your 


Attaches to paint shelf — More 
“show’’! More “tell’’! More 
“sell’’! — Eliminates under- 
counter inventory — Gives 
maximum turnover with 


minimum inventory — Self- ¢ re : 
selling — Visual Inventory proft...87°, on cost: 
control. 


EYE-CATCHING SUPERB ASSORTMENT. 
Same big seller as Spring Assortment —Fea- 
tures 100% pure bristle brushes— You make 
65° profit in fast sales! Jobber and dealer 
inquiries receive prompt attention. 


RD 2. JBI 


Ta Connor ares 




















*Pat. Pending. 


av 

















An SONS 


§ PARK Al ws. 8 MOTLEY 0. Aew JERSEY 
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—— 
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sumers owed slightly more than 
$22 billion in instalment credit— 
or about $100 million more than at 
the same time a year earlier. 
Economists watch instalment 
eredit activity to see how con- 
sumers are buying refrigerators, 
autos and other major appliances. 
Total instalment and non-instal- 
ment consumer credit came to $29.2 
billion at Nov. 30. This represents 
an increase of nearly $450 million 
over the comparable 1953 total. 





Sears Had Greatest 
Month in December 


Sears, Roebuck & Co. chalked 
up more business in December 
than in any previous month in 
the firm’s business. 

For the record month, sales 
totaled $391 million—or 5 pet 
head of the year-earlier figure. 

The company’s sales first be- 
gan running ahead of year-ago 
volume in September with a gain 
of 1.5 pet. October and Novem- 
ber showed gains of 1.8 pct and 
5.6 pet, respectively. 











Screw Makers Lose 
Plea for Higher Tariff 


Prices of imported iron and steel 
wood screws will not be forced up 
by higher tariffs or an import 
quota. President Eisenhower has 
turned down a bid by domestic 
manufacturers for an _ absolute 
quota on shipments from foreign 
countries. 

The President ruled that the re- 
cent dip in domestic production of 
wood screws was caused primarily 
by an increased use of materials 
other than wood in new construc- 
tion. He discounted a claim that 
competition from imports were the 
cause of the dip, noting that the 
ratio of imports to domestic pro- 
duction had declined in recent 
years 

The U. S. Tariff Commission split 
evenly on the question. Three mem- 
bers ruled that imports were hurt- 
ing the domestic industry and 
recommended an absolute quota of 
2.8 million gross imports a year, 
while the other three found that 
imports were not a factor because 
segments of the U.S. industry were 
enjoying good business. 
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MAKE THIS YOUR BEST YEAR! 


STOCK FAST-SELLING... 
= 


Economical! 


Proven in Use! | 


The Preferred 


LICH AU! 


—— ate ‘hn > 
ont PAINT TRINA! 


Gallons 
Quarts, Pints 
Half-Pints 


Painters and home-owners prefer safe, 
sure Tandrotine for thinning paint, 
enamel, or varnish. Long leveling. 
High flash point. Promotes even flow. 


Slow drying. Has a pleasant odor. 


Tandrotine is also superior for many 
other uses such as cleaning brushes 
and removing grease 
ond wox. 








Stock up now and enjoy 


TURPENTINE & ROSIN FACTORS, INC. 


SAVANNAH, GA. @ EL PASO, TEX. 


more sales, extra profits. 


Order from your jobber. 





BEFORE YOU MODERNIZE) 


GET ALL THE FACTS ABOUT 








, 


Potent applied for 


Available through your Retail 
Hordwoare Associctions. Write 


today for complete information 
STREATER INDUSTRIES, INC. 
(ALEX ~ ORAMA SPRING PARK, MINNESOTA 
® STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK 
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QUALITY UNSURPASSED 
BEAUTY THAT LASTS! 


PROFITABLE 


QUICK TURNOVER ° LOW INVENTORY 


FINISHES 


— 


e** 


METALLIC 
FINISHES 


Pale gold, 
roman gold, copper and 
silver ‘“‘stabilized”’ 


rich gold, 


me 

tallic finishes in 2 oz. bottles ar 
offered in a sales promoting 
counter display These high qua! 
ity metalli , 
sell 


finishes are easy to 
easy to use, easy to kee] 


7. ' 
and tney stay brighter lonvet 


MULTI-PURPOSE FINISHES 
IN SPRAY CANS 


( Onvenient rca ly ro-use 
mixing, no brushes 
Available in el 

OTs Ideally suited 
mercial, ind 


rial 


f : 


REDWOOD FINISHES 


WRITE FOR FREI 
DESCRIPTIVE LITERATURE 


ALUMATONE CORPORATION 


1523A Grande Viste Ave., Los Angeles 23, Collf. 
9270A Olive Street Rd., S¢. Lowls 5. Missouri 





- Ss b €, November Payrolls 
sl ei eS Showed Biggest Gain 








a The biggest month gain of the 
year in payroll checks highlighted 


a a $1.3 billion upswing in personal 

Talk about Handsaws income during November, reports 
the Commerce Dept. Other types of 

income remained fairly stable dur- 


(o sel/Handsaws 
a Earnings of individuals ran at a < ? 


$287.6 billion annual rate during 


s 
Talk about natit November, compared with October’s 
$286.3 billion rate. , 


The month’s total for payroll 
® checks was $197.4 billion for No- 
(0 sell Quality vember, up $1.3 billion from the 
eee 9 . 
previous month, to account for the 
net gain in personal income. 

For the first 11 months of last 
year, personal income came to an 
annual rate of $285.9 billion. This 
was $100 million less than the rate 
for the like 1953 period. 


$2.7 Billion Added 
To Public's Savings 





. The American public added $2.7 
; we. -g billion in liquid savings during the 
sa) 4 ‘* ' > y ad > 

2" third quarter of 1954 to bring the 


. total to around $525 billion, reports 
0 Sell Quality Handsaws 


The SEC noted a “significant de- 


° } velopment in the pattern of saving” 
a a Ol al VI al Saws e in the rise in individuals’ bank de- 


posits, especially in checking ac- 


SELLING THIS FINEST QUALITY sunt, Ths, ofet, however 


y persons cashing in Government 


| securities and other factors. 
SWEDISH STEEL YOU (SE Liquid savings are the total of 


currency and bank deposits, equity 


... New and repeat ... Customer satisfaction «3° 2°"%* 27% loan, sssoriations, 
business .. . Extra dollar profits 


( urit les, 


97% of Hardware Stores 
Sell Aerosol Products 


Ninety-seven per cent of all 


ITS THE DEFINITE PROVEN WAY TO OUTDISTANCE COMPETITION 


hardware stores included in a re- 
tail store survey now sell one or 
more aeroso| products, and com- 
pared with 838 pct when the last 
dealer survey was made by 
du Pont in 1952. 

Where pressurized products 
compete with non-pressurized 
packages of the same goods, aero- 





sols account for a sizable percent- 
age of sales. 

In the insecticide field, for ex- 
ample, 92 pct of 334 hardware 
stores surveyed, handling both 


rm 





SANDVIK SAWS SERVE THE WORLD 
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ARROW evromoric NAILING MACHINES | "hese Merchandise Leaders 


we Furniture Co., Barnard’s Blass, W. Rieck, Blumberg’s, 
( t d Ce., h Denhol D Ids be : 
PREFERRED BY BUILDING INDUSTRY Famous _ a: Field’ _ Pinins a ¥ “Dons te be & "Wallace. 

k & Sed Th id Rul Id B l 1 
AND DO-IT-YOURSELF HOMEOWNERS. Hecht’ s, Hinde & hy lame ‘Hubbacd’ s, Senlen tee jeske'e’ 


Kann'’s, Lazarus. Lee of Ithaca, Lenox Jewelers. Leon Levi, Levenson 
& Klein, Lit Bros. Macy's, Marshall Field. Michael Bros.. Miller & 
GUN TACKERS Model No. T-50 Rhodes, Northern Berkshire Electric Co., Outlet Co., Peaple’s. Pfeifer’s. 
Uses 1/4", 3/8", 1/2" 9/16" 
T-50 


Quackenbush, Sachs. Sanger’s, Sherer’s, Shillite’s., Spear, Stadleman «. 
wedge-pointed staple sizes 


Stripling’s, Sutton, Sweet & Sens, Titche Goettinger. Wanamaker's. 
(illus. ) 050 wire. .. and others 
) 


R. H. White. Whitney’ s. 





pat — Are Running Ads Like This One 


Uses 3/16", 1/4", 5/16" 
tack-pointed staple sizes 
032 wire. 


price: 9.50 





vacuum cleaners, 


2) Cy S basement 


San Francisco? 






Model No. HT-50 
Uses 1/4", 3/8", 1/2” 
wedge-pointed staple sizes .050 wire. 


price: 16.50 


~ write for catalog 














le "On at seated ile 
& 4 ioveneent ) 

~~ << 
~~! 


“ 
—_- 


. Rigs \ 
Shetland all-purpose 
electric age 


9.95 asneanaile 
? y handle 

> .wooorur KEYS = , rs polishes furnitare, 
. = hes cars si 
Snes HVS = a aco drills sonegramenared 
*MACHINE RACK 2 special Electrowea* aeratny @ 
“TAPER PINS . 


\ polisher. a serubee s ghetland all-purpo 
“COTTER PINS 











whole family. floor pol- 


= 
: he her with power nit i — 
* SPECIAL PARTS ishing brush, 9 im handle. lamb's woo 





ble , ces 
lie ri it ck rubber —_ x; of me 
bonnet, GF can of Electrow4 ia 
and other Stanho products of sandpaper, # can oF EN” — a 
Bulk or Packaged ga OTT & ie > 
S| Prerwr \ ““aR \ | 5/ 
WRITE for CATALOG | bo A AD BL RS 2 
Zz mF Ax S->G 
and PRICES = tink Pare | | & “os 
48 = Aah! " | , > — es 
oo eed 





SHETLAND POLISHERS! 


YOU CAN, TOO!—ASK YOUR JOBBER—OR WRITE 


ORSE NA/L CORP 


NEW BRIGHTON, PA 





THE SHETLAND COMPANY, INC., LYNN, MASS 
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/ pressurized and non-pressurized 
| bug killers for use against flying 
insects, reported 55 pct of their 
sales going to aerosols. 
Comparable figures for other 





products were as follows: 
Insecticides for use against 

crawling insects: stocked by 90 

pet, aerosol sales 53 pct; room de- 

odorants: stocked by 64 pct, aero- 

sol sales 64 pct; artificial snow: n 

ON THESE POPULAR PRICED - HIGH QUALITY stocked by 68 pct, aerosol sales 

77 pet; mothproofers: stocked by 


rE 64 pet, aerosol sales 46 pct; plas- ‘ 
tic sprays: stocked by 51 pct, 


aerosol sales 55 pct; paints and 
fs Kos C over- tha- comntin sale | lacquers: stocked by 66 _ pet, 


aerosol sales, 21 pect. 





Gi Home Purchases 
EAGLE No. 4659 Will Continue High 


Former GI’s bought 25 pct more 


t /16”" . 
Compact, special purpose 1 1/16 homes through Government-backed 


disc tumbler padlocks. Provides high loans last year than in 1953 and 

security for golf bags, zippers, tool their purchases should remain high 

boxes, cabinets and other uses. in 1955, says the Veteran’s Ad- 
ministration. 


In a review of its loan opera- 
tions, the V. A. states that in 1954 
it guaranteed or insured 400,000 
GI home loans totaling more than 
$4 billion. In 1953, the Govern- 
ment backed 320,000 loans amount- 
ing to over $3 billion. 





EAGLE No. 4650 


A 5 disc tumbler padlock with 


popular streamlined 1 1/2” rustless ’ ; 
GI home loans are made by pri- 


vate lenders with 60 pct of the 
loan—up to a maximum of $7,500 

-guaranteed or insured by the 
V.A. 

The V. A. says the increase in 
GI loan activity last year was due 
chiefly to a “substantial increase”’ 
in the supply of funds for mort- 
gage investment. 


alloy case. Patented rap-proof 
feature gives this general purpose 
padiock extra security. Ideal for 


storage bins, garages, sheds, etc. 





“The current high level of GI 
EAGLE No. 4654 loan activity,” it adds, “‘is expected 
to continue through 1955.” 
Large | 5/8” general purpose 


smartly designed padlock with warded Labor and Capital 

mechanism. Built with heavy steel Agree About 1955 

shackle and rustless alloy case. For The CIO and the National Assn. 
sheds, garages, green houses of Manufacturers differ over ways : 
and similar purposes. to insure economic prosperity in 


1955, but they agree that greater 
consumer spending and higher em- 
ployment are essential. 


é d —— ~ The CIO’s formula, as outlined 
the EAGLE LOCK COM PAWN Y in its “Economic Outlook.” is based 


on higher wages and expanded gov- 

Subsidiory of Bowser, Inc ernment aid. 
TERRYVILLE, CONNECTICUT In a year-end statement, the 
NAM said the answer is less gov- 
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FOR THE 
AUTHENTIC 
COLONIAL LOOK 


RIST-O-KRAT 





FORGED REPRODUCTIONS 
OF EARLY AMERICAN 
LATCHES - HINGES 
KNOBS 


A complete line, from cabinet latches to 18” strap 
hinges, with characteristic squore corners, forged 
edges and handmade look. Special black lacquer 
finish doesn’t wear off or chip. Rist-O-Krat is the 
quality commercial line, looks it, and sells it. Write 
today for catalog. 

Attention, Manufacturers’ Representatives: Desirable 
territories open. Write for details. 


ACORN MANUFACTURING COMPANY 
MANSFIELD, MASSACHUSETTS 




















No. 3500—For radios, record play- 
ers, lamps and small appliances. 


18/2 SP1- Brown with CORNISH 
moided-on male piug 


No. 3519—For electric tools, small 
motors and general use. 18/2 a 
16/30 S) Black with CORNISH 


moided-on maie piug 


Ne. 5521—For electric irons and 

ther heating devices. 16/2 
lazed cotton HPD replacement 
rd-with CORNISH moided-on 
male plug 


om Oo 
co) 


No. 3552—Extension cord set for 
outdoor and heavy duty use. 
18/2 16/30 Sj Black with COR- 
NISH moided-on male plug and 
female connector. Coiled and 
Boxed 











No. 3580—Extens:on cord set for 
office and household use. 18/2 
SP-1 Brown with CORNISH 
moided-on male plug and female 
connector. 





Write for Complete illustrated Catalog of Radie-TV Products. 


























CORNISH WIRE co., INC. — 50 Church Street, New York 7 
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RED AND 
4 WHITE BOX 
*. WITH 
* CLEAR 
ACETATE 
SLIDING COVER 
















DESIGNED FORGREATER PROFITS 
FOR THE HARDWARE RETAILER 

“)) @ QUICK SERVICE— READY 
. PACKED 

© ALL ITEMS IN FULL VIEW 
€) SAVES SALES TIME 

GC} NO PRICE WORRY 

© NO LOSS IN INVENTORY 









COUNTER DISPLAY BOX AND DIS- 
PENSER WITH BEAUTIFUL 3 COLOR 
' SALES CARD CONTAINING AN AS- 
SORTMENT OF THE 24 BEST SELLERS. 
ASK YOUR JOBBER FOR DETAILS OR 
SEND US HIS NAME. 




































HINDLEY 
MANUFACTURING CO. 
VALLEY FALLS, R. |. 





hen they EF they Bur 


Hall-Wessel 










YOU MAKE MONEY with new, Hall-Wessel hard- 
HALL-WESSEL ware conveniences! Precision made, beautifully fin- 

COMPANY ished, super-strong. Wide variety of fast-turnover 
"Philedelehia 23, Pe. utilities—in brass, chrome, bright zinc, cadmium or 


> Gaaade ebony. Customers choose H-W specialties for ex- 
“28 Grenvilie St. ceptional impact and tensile strength. Attractively, 


create, ¢ sturdily packaged for easy storage, easy handling, 
HALL&REIS,Inc, ¢aSy identification. TODAY—write for catalog and 


165 Broadwa 
New Yokt.u-y, "ame of nearest jobber 


Worth asking for ... by NAMEGEZ\ wersaars speciases 


as) 






GUARANTEED TO SELL 
OR YOUR MONEY BACK 


FLOOR WAXER by MASTER 


RETAILS 
@ « y ow th 9 ’ ’ 
aa $995 
| sf yw 7 8 er’ 
@ Powertul merch : complete 


@ Backed by heovy dvert 


Repiocemen! 
nth stter mont? 


applicator 
Ladies Home Journal $1.50 
Woman's Day : 
Good Housekeeping “F, ~ '@ 


Better Homes and Gardens 







MASTER MFG. CO., LORAIN, OHIO 







eis! O8 2 ftfuny 
« 





a“. . ~* 
> Guaranteed by 
Good Housekeeping 


PLEASE SHIP US 


, - 
Woaxomot Woxers pockead d pocked 





> a 
Or . ’ 
45 soveatsstd ™ 
v,Y heod« . cue ; * pace ; 
RE NAME on - - = 
REF ta ee a 
WN Sa , ZONE STATE - — 
‘ ® Teia : * _ ——_ a 
€ 
* 
2 POR, eee 
& es ga MN Aaa AES . ee ne a 
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ernment spending and “interfer- 
ence” with business and lower 
taxes. 

President Henry G. Riter III of 
the NAM says “the industrial out- 
look for 1955 is excellent and busi- 
ness probably will top 1954 rec- 
ords.”’ 

The CIO publication maintains 
that business improvement “can be 
sustained and expanded in 1955 
only if consumer spending rises 
substantially.” 


10% Gain in Building 
Awards in N. Y. Area 

Building contract awards for 
metropolitan New York and north- 
ern New Jersey established a new 
record of $2.3 billion in 1954, post- 
ing a 10 pet gain over the previous 
vear, says F. W. Dodge Corp. 

Residential contracts climbed 24 
pet to $1.1 billion. 

The region’s December awards 
were the highest in history for that 
month, totaling $237 ~~ million. 
Residential awards of $93 million 
in December ran 5 pct below No- 
vember but 21 pct above year- 
earlier figures. 


Factory Paychecks 
Now Buy More Goods 


. 


The buying power of factory 
workers is on the upswing, reports 
the Labor Dept., in releasing a 
survey which shows that average 
take-home pay climbed in Novem- 
ber. 

For a single worker, the buving 
power of the factory paycheck rose 
1 pet over year-earlier levels. For 
a worker with 3 dependents, the in- 
crease came to Z pct. 

The department attributed the 
dollar climb to higher pay rates 
and longer work weeks. It said the 
boost in buying power was caused 


by price drops during the year 


Two Cosco Stools 
Reduced in Price 

The retail price on two Cosco 
stools has been reduced $1 each, 
effective Feb. 1. by the maker, 
Hamilton Mfg. Co., Columbus, Ind. 
Model 40-A step stool will now be 
fair traded at $16.95, east of Colo- 
rado and the Model 9-G kitchen 
stool will be fair traded at $12.95. 
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More profit on 


HOUSEWARES 


with these | 


high-quality | 
fast-selling 


BRUSHES 


Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, too 
—not just 3314%, but 
a full 374%%—for you. 





colorful merchandise ... 
appeaiingly displayed 


. famous brand 


KELLOGG BRUSH MFG. CO. 
Westfield, Mass. 


famous name. . 





THE WORLD’S FINEST CHARCOAL BROILER | 


WILL “SMOKE OUT” PROFITS FOR YOU! 


COOK ‘N’ WAG'N| 
Retails For 


$99.50 


LITE-A-FIRE 
Retails for $1.00 per quart 


COOK "NW KETTLE, Junior 


Retails for $19 . 


Cash in on the growing outdoor- 
cooking fad with America’s most 
popular charcoal broiler line. 
COOK ‘N’ KETTLES sell them- 
selves: one satisfied owner tells 
another, and soon you have a 
profitable volume in broilers and 
supplies. Backed by national 
advertising. Display cards, ad 
mats and other promotion ma- 
terials furnished free. Write for 
complete information. 


n 
Stand ’ ‘ $3.95 


Retails 


_-. 


. 2 A A a a 


.--to sell it faster 


DISPLAY IT BETTER 


ma Bil! ¢ 


os 


toe “-; “ll” 
_— Ps ¢. 
ae ar it . ¥ , | ie 


Pa 
eee re : , 


@ Photo above shows the sport 
ing goods section of a modern hardware 
Owner soys the M&D wall fixtures 
are adaptable tothe display of all types of 


sfore 


merchandise and have doubled the sale 
of his sporting goods 


DISPLAY FIXTURES 
and ACCESSORIES 


Sales rise and your profits with them when you display your 
merchandise the M&D way! Maximum flexibility in this equip- 
ment is tailor-made for the store with complete or partial self 
service. M&D pre-built sectional equipment can be assembled 
quickly by store employees, thereby reducing installation costs 
M&D Fixtures require less maintenance and permit easier 
stocking of merchandise. And, because of their compactness, 
they permit greater traffic through your store. 


GOOD REASONS 


TO STANDARDIZE ON M&D STORE FIXTURES 


low-cost installation — greater 
flexibility 

Easy -to-keep-clean — baked 
enamel finish 

Perforated metal shelving for 
fast, flexible binning 
Perforated becking te 
accommodate clip-on hangers 
Departmentalization with econ- 
omy of space 

Standardization of fixture width, 
length ond height 
Fast, economical store 
zation 


metal 


oderni- 
ee Above photo shows a typical hardware 


store toy section. Note the variety of mer 
chandise effectively displayed with M&D 
gondolas and wall fixtures 

M & D Displays core nationally repre 

Write for 


illustrated catalog No 


sented by the largest wholesale hard 
ware houses 





M:D DISPLAY COMPANY 


502 SOUTH GREEN STREET, CAMBRIDGE CITY, 
715 SOUTH PALM AVENUE, ALHAMBRA, CAL 





= —————————— a 


COOK'N’ TOOLS, | 
= P eo) a ae \ 
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MODERN STORE EQUIPMENT 
STOPS THE CUSTOMER—STARTS THE SALE 
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UNIVERSAL’S WHEEL-BARROW SPRAYER 
with BUILT-IN PRESSURE TANK 


= ia te 
‘deal sprayer for applying weed-killing solution 
wager « flowers, shrubs, field crops, fruit — 
lying whitewash, cold water sore $ 
. Capacity: 
wari ther uses. Efficient and far easier to use 4 ~ | 
ad i. seller that nets attractive profits. Ask y 


20 Gal. A rapid 
jobber about 't. 


UNIVERSAL, by long odds the 


i is thoroughly 
er line to handle, is 
ia ly contains models from 5 0%. 


Here is the 
lawns, spray'ng garden 
greenhouses, @PP 










m<-ZzC, 


rpus 


complete ».@¢ 4 
to 20 gal. capacity. 


eS UNIVERSAL METAL P 
| SARANAC 


RoDUCTS CO. & 
MICHIGAN & 


DIVISION OF ATR CONTROL PRODUCTS, INC. 












MORE ae MORE profits ... 
MORE turnover ... when you sell 





. & ; 
' 
i : 


- Will net bind, 
stick or werp 






2. beevtiful, netural 
finish 


3. weter ond rust-proof, 
requires no paint 





' 
FAWSCO Manufacturing Division HA-2-55 
4. complete with working | Cuyahoga Falls, Ohio : 
signal flog | Packed single, weight 3'/2 |bs.; or 6 to carton ' 
5. corrugated bottom ... 20 Ibs. 
lock catch seeme : 
, Address | 
City 
MAIL THIS COUPON TODAY . Please print name ond oddress plainly. : 





Electrical Industry 
Had Second Best Year 

Appliance sales will rise 5 pct 
in 1955, predicts the Nationai Elec- 
trical Manufacturing Assn., in re- 
porting the electrical manufactur- 
ing industry chalked up its second 
best year in 1954. 

Officials say they expect 1955 
shipments of all kinds of electrical 
equipment to equal or perhaps ex- 
ceed those of record 1953 when vol- 
ume totaled $16.4 billion. The te- 
tal last year was $15.6 billion. 

Appliances, industrial apparatus 
and insulating materials each fell 
off about 10 pct during last year, 
reports NEMA. Electrical build- 
ing equipment and supplies de- 
clined 8 pct and insulated wire and 
cable decreased 5 pct. 

Predictions for 1955 call for a 3 
pet. rise in building equipment and 
supplies, a 10 pet gain in insulat- 
ing materials, a 6 pct. boost in in- 
dustrial apparatus and a 9 pct. rise 
in insulated wire and cable. 


Planning Group Calls 
For Boost in Industry 

he National Planning Assn. 
predicts an upswing in unemploy- 
ment during 1955 and thereafter, 
unless both government and in- 
dustry act to boost consumer buy- 
ing power and industrial output. 

The non - profit organization 
recommends: 

l. Further tax cuts. 

2. A speed-up of “badly needed 
public undertakings,” such as road, 
school and hospital construction. 

3. Measures to facilitate the 
buying and improving of homes, 
modernization of farms and better 
diets for low income families. 

The NPA wants to increase na- 
tional output by $25 billion to $30 
billion this year to what it calls a 
“reasonably full employment level.” 


Boating Enthusiasts 
Spent 10°% More in ‘54 


The nation’s boating enthusiasts 
spent 10 pet more for outboard 
boats, motors and fuels in 1954 
than during the previous year, ac- 
cording to a survey by the Out- 
board Boating Club of America. 

These outlays last year amounted 
tc an estimated $235 million. 
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A COMPLETE LINE=~ METCO IS ALL YOU NEED! 
BACTI-VATED 


MICHIGAN PEAT 


NATURE'S ORGANIC SOIL BUILDER 
DOES A BETTER JOB! 













Adjustable for area 12 
x 16’ to 40’ x 50’. Rug- 
ged, Rust-proof Bond- 
erized Stee! Frame. 


* a 
> ‘ 


rs : 






















100 Ib. bURLAP 50 Ib. 25 ib. Peck—<leer '/, peck clear 
bogs with plastic liners. WHITE bogs = WHITE bogs plastic begs —_ plastic bags 








BETTER PEAT | . 
BETTER BAGS + BETTER PROFITS 7% Model M 


BETTER ADVERTISING ... SELL If — USE IT | Adjustable for area 12 

Also a full line of Potting Soils—Free Samples : x 16’ to 40’ x 50". Heavy 
| Gauge Aluminum Tube 

Nationally advertised in Better Homes & Gardens. House A Frame. 

& Garden, House Beautiful. Flower Grower alailane 

ture, Sunset alo la alo lale Gardener Organic Gardening 







MICHIGAN PEAT, Inc., 67 West 44th St.. Mew York, W. Y. 
Peat Bogs, Capac, Michigan 


NEW 


Model R 


Adjustable for area 10 
x 14’ to 42° x 55’. All 
Welded Structural! Stee! 
Frame. 














PUT THESE HANDY NEW GARDEN TOOLS ON 
DISPLAY—AND WATCH YOUR PROFITS GROW! 


CART 
















Model 2S 


Adjustable for area 10 


BASKET x 14’ to 45’ x 60’. Heavy 


IT’S NEW Gauge Aircraft Alumi- 
FITS ALL CARTS num Tube Frame 


18x27, 21x28 . etc. 









































tT “Plus Power Moter 
Nine bushel capacity. Snaps in 95 2 Built-in Filter Operetes ot os 
, : - tremely low woter 
place on cart with spring clamps. ° 74 > Giont Filter with re woe. 5 . . 
, 9 Dy movable dirt collection . 
Folds flat for storage to 29 x 38 x 1". Galvanized — cap Leak-Proof ut 
steel rod and wire construction. A natural seller! LIST e% “Secled-Pewer’’ Tube Connection — (@tny//7 
\’ UK) 
Ss Metor Cone-Secat’’ packing Me at 
+7) a ‘ aranteed leak-proof 
PERFECT FOR PROMOTIONAL TIE-IN SALES! HH] Completely shut off | gvaronteed leak-pros 
BARROW BASKET — | eee ee 
Od FE wv ov? 
7) Mate et Absolutely corrosion 
tet 7, = ‘“‘Damage-Preof”’ proof 
17 BU. CAPACITY a | a> Gears 
: “ad ; t Spray Aree 
HELPS SELL BARROWS! / i yy Adjustment 
a : lost Simple one siot thumb 
€ sible wire basket of heav adjustment 
Collapsib 7 * y Patented ‘Protecto- 
galvanized steel fits standard — Jet" Spray Tube Controlled Quality 
} ht" r ‘ Only METCO ine ify ¢ troi! 
wheelbarrows. Quickly attached An 7. Smoother streams, wright 4 canadian bach sate ms 
—lightweight, only 12 lbs. Grate (a. mw Aine Cae is water-tested before it leaves the 
; ¢ ny d« neee ore > ‘ factory. No comploints—no retur 
available for burning leaves, trash. Folds -- “or when you sell METCO 


flat to 45 x 36x 2" for easy storage. 
ances ie . ) 8 LIST See Catclog for details 


Sell Price — Sell Quolity— Sell METCO 
See Your Jobber 
POPE MANUFACTURING ok METALLIZING ENGINEERING COMPANY, INC 


PRAIRIE VIEW 1, ILL. Westbury, Long island, New York 
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for thousands 
of items 
your customers 
want and need... 
and 


BOOST PROFITS 5% 




















SEE 





Yes, by ordering from 
one supplier, your near- 
est ATLAS wholesaler, 





: 
CONCENTRATE 
i’ 








you have one order, one 
invoice, less paper work, 
easier stock inventory. 
And you have depend- 
able ATLAS quality, 
known the world over! 
Ask your wholesaler to 
show you the complete 
ATLAS line — and ex- | 











plain how dealing with 
one source for tacks, 
nails, staples and allied 
items can increase your 
profits on these fast 
moving items by 5% or 
more. 


SINCE 1810 


ATLAS 


TACK CORPORATION 
FAIRHAVEN, MASS. 
HENDERSON, KY. 
Meokers of the lergest vorie 
of teocks ond acils in the world. 























Sag in Machine Tool 
Orders, Deliveries 


Machine tool orders in November 
dropped to their lowest level in 4% 
years, according to the National 
Machine Tool] Builders Assn. 

Incoming volume for tool builders 
came to only $35 million for the 
month. This was the smallest total 
since May, 1950—the month before 
the Korean War started. 

The figure compares with about 
$44 million in new tools ordered in 
both October and November, 1953. 

Industry spokesmen regarded the 
latest drop as more than seasonal. 
Meanwhile, shipments for Novem- 
ber also declined to the lowest point 
since September, 1951. Shipments 
amounted to about $53 million, but 
still outpaced new orders. 


GE President Expects 
5 to 8°% Sales Gain 


General Electric Co., the coun- 
try’s biggest electrical] manufac- 
turer, expects its 1955 sales to 
gain between 5 and 8 pct over 1954 
volume, excluding defense busi- 
ness. 

President Ralph J. Cordiner 
estimates that 1954 sales will drop 
5 pct below the record $3.128 bil- 
lion chalked up in 1953. 

Defense business for the com- 
pany, he noted, was off around 20 
pet during the year just completed. 

Cordiner bases his optimism for 
1955 on the recent spurt of busi- 
ness in heavy electrical apparatus 
and consumer items such as appli- 


ances and television sets. 








Most Industries 
May Show Gain 

The Commerce Dept. predicts 
most major industries in 1955 
will top 1954 production marks. 

Among the forecasts for the 
new year are a possible peace- 
time record in iron and steel out- 
put, another record year for 
aluminum, peak construction ac- 
tivity and record paper produc- 
tion. 

But the survey of more than 
400 industries also indicates de- 
creased business for the machine 
and tool industry and fails to see 
any sizable recovery in _ ship- 
building. 

















with 


Stainless __ 
DOOR EASE’ 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 
display box. 





American Crease Stick Co. Ag 
Muskegon, Michigan Ss 
PRODUCTS 











as? LOCK-EASE Graphited Lock Fluid 


in 4-oz. ‘Drop or Stream” can, 39c; 
AMERICAN Dripless Oil in 4-o0z. oiler, 29c 


NEW STYLE 600 


quality seat S Q5 
... economy price RETAIL 


PURITA 


molded 
. baked- 


chrome-brass 





Solid Puralite 
under 400,000 Ibs. . . 
on enome! 
fittings . . . 6 beautiful colors. 


Nationally advertised. 


CENTURY PLASTIC PRODUCTS, INC. 


CLEVELAND 2, OHIO 
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New “Do-It-Yourself” Lub-a-Kit 


Triples Home Lubricant Sales ! MOW- CYCLE 


lawn care without 


alkin 
Three famous Lub-a-Graph 5 ) . 
lubricants in handy For lown mowers 


lucite Lub-a-Kit eee (ff gorden tools 
4 peedometer cabies 
makes three /, . 


ovidoor hinges 


sales in one! : bicycles 


Panef Oil 


For motors, home 

applionces, tools 

sports equipment 

sewing machines 
toys 


Lub-a-Spray Wy, 


For locks. door 4 
Paylin i Popular for 
cameras. clocks ° BOR A home, garage, 
( 3 : shop, sportsmen, 
office. Bargain 


priced to retail for $1. 


the only complete line 


Order from your jobber today riding lawn tractors a) 
PANEF MANUFACTURING CO., INC. with rotary mowers j 


MOW.-CYCLE 24 
Milwovkee |. Wisconsin 

This year, ride to profits 
with MOW-CYCLE, built- 
for-riding lawn tractors 
that have outsold all oth- 





‘rs. Thousands of the 
Here $ 4 space-saver | standard MOW-CYCLE 


20 and 18 were purchased 
NAILS AT THE COUNTER BE 
added MOW-CYCLE 24. Tractor 
MOW-CYCLE plus Mower Total 
20 Attachment $269.50 


Streamlined—with mod- 
ern shieiding and insu- 
lation this new model 
cuts swath full 24” wide: 
heads a line of riding 
type machines that lead 
in eye appeal utility and 
value Compare MOW.- 
- ; CYCLE for design per- 
Complete . = formance an: 
Put nails, bolts, and other bulk items right under the counter $248.50 You will lik 





in ¢ Revolvo Counter Unit, where you on one side and your cus- 


for every lawn care operation 
tomers on the other can reoch them easily. Customer service is 


— 


, ' All models of MOW-CYCLE are 
speeded, your time is saved. o give owners complete , 
' , , wut walking. Attachmer 
Each Revolvo has three sections of four compartments each, ' Poy ae 
, Spreade 
, ‘Ss ang tne Tra 
is 36° high, 32° deep, covered with heavy-duty green linoleum 


; ; 
<i 


a total of twelve full-keg compartments in each bin. Counter top 


ORDER TODAY! Mode! NBC 240 (two bins, 


| request 


illustrated 
$221.73. Model NBC 120 single bin) $128.63. f.0.b. The Frick ; ¢ oa MUSGRAVE MANUFACTURING CO. 
e y 2901 Columbus Avenue 

allagher Mfg. Co., 102 S. Michigan Ave., Wellston, Ohio a . 
* Springfield, Ohio 


Self-powered 
froiler unit 
makes estate 
STORAGE PLANNED FOR PROFIT ! mower out of | Adds 35” 
MOW CYCLE to total swath cut 
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"| Nation Needs Million THE LAST WORD IN 
McGill CANT MISS New Homes Annually 


mouse & rat traps 








add PRODUCTS 


STOVE PIPE WIRE 
COIL AND SPOOL 
ASSORTMENT 


A continued strong demand for 
housing throughout the rest of the 
decade —- amounting to 1 million 


% 6 hie’ 
p IN PRO A new residential starts per year—is | 
™ ie predicted by the investment firm of 
| Calvin Bullock after a study of the | 
TH IS Z ios, construction industry. | 
/ q Py may ji . , | 
mind 














STRANDED 
AND SOLID 
In addition to easy financing, the CLOTHES LINE WIRE 
firm points to such supporting fac- 
tors as the dynamic shifting of 
population across the nation. 





BRASS, COPPER, 
DARK, TINNED, 


- é erty GALVANIZED 
be, Pe Many economists see this rela- COILS AND SPOOLS 
beds cation going on for years ahead as | 1 OZ. TO 20 LB. 
| one of the primary economic PACKAGES 





forces,” says Calvin Bullock. 
“The redistribution of incomes | 
has raised a much larger propor- 


tion of families to the $4,000 to 


BRAIDED 
PICTURE WIRE 
































STRANDED 
$7,000 bracket and has made home AERIAL WIRE 
ownership possible for millions RADIO 
who previously could not have had ACCESSORIES 
such aspirations.” | SOLDER AND PASTE 

| SOLD THRU JOBBERS ONLY 
oe Lower Outlays For SEE YOURS FOR PARTICULARS 
pecinione Plants, Equipment BUY WITH CONFIDENCE 
information Outlays for new plant and equip- 4: Fe r oO R 
Menels mevas eeeeects.ce.) | HO iors he Se ee WIRE CORPORATION 
MARENGO-ILLINOIS ° 1955 will run at an annual rate of , eee beta av t 
lo eam ius $26 billion—or slightly below the S LONG 1StAND, KEW TOR 
rate for the 1954 final quarter— Put your finger on targer protits 


with 
estimates the government. 


A joint survey by the Commerce 
Dept. and the SEC is based upon 
figures supplied by businessmen. 

The report shows that electric 
and gas utilities have scheduled 
some reduction early next year 
from their 1954 building programs. 

Spending by trade, communica- 
tions and non-rail transportation 
companies is expected to remain 
comparatively steady at high rates 
through the opening quarter of 
1955. 





MARVEL 


LIGHT BULBS 














7 Million More Tons 
Of Steel This Year 


The year 1955 will be a good 


GUARANTEED TO BURN 


BOGS 0 HOURS 


Tests conduct- 
. , Test - checked 
one for the steel industry and in eur eum teb- ed periodically 


oratories daily ee 





You'll sell ao lot more Green Jute 





Garden Twine if it's displayed in by independent 


for the nation’s business i . ; , tab 
the handy KING COTTON SNAP for the nation’s business in gen he ries substantiate 
eral, forecasts Benjamin F.]| | ‘he Bishest’ te J our unmatched 
SACK. Perfect for display, easy to ee cafe standard of = record of 2000 
Fairless, chairman of United performance. 


: hours 
“test twice as long'’ This powerful scales mes- 
soge mokes Marvel Light Bulbs a new “impulse 


get ot, easy to stock, easy to sell. 


~~ 4 1 «, ~~ 
In ¥% Ib. balls. Ask your jobber for States Steel Corp. 















sti “1 [Tap = item for you more than doubles your light 

KING COTTON _ the SNAP SACK. He estimates that steel out bulb so es volume a 

put for the new year will run at brings in new sales with 25% more profit 
- on every sole. Marvel Light Bulbs attract new 
least 95 million tons—about 7 cusfomers creote mew sfore froffic .. . give 
wr i“ your customers more for the money ... you moke 

Col on CORDAGE million tons above 1954—to ot money on eoch sole 
. end cow ay P List d ! 
(Ys rank as the fourth highest an- ductory ae or oe eee aie 
JOuN Hu. GRAHAM & €O., ine | nual tonnage in history. MARVEL LAMP CO. 
a 


307 Newerk S$?.. Hobokes, N. J. 
America's Oldes? Independent Lomp Compecny 
New York Representetive: JACK SEGAL WHitehel! 3-8773 
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Get MORE 


LIVE SELLING SPACE 
Out of the SAME 
FLOOR AREA wiITH 


/}/ //, fi 


Yy 
Wiis 
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Year-Around SS 
PROFIT “ 


MANDRELS! — 


HERE'S THE LINE 


bot knows no secson. 
Dey in, doy out deolers 
everywhere find steady, 
profitable sales with 
Chicogo Sew and 
grinding Mondre!s. 
Every Farm, Factory 
and Home workshop . . 
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is @ prospective n 
custemer. There . a 8 Te 
ere mandre/s for b 
light, medium or 
heevy duty .. . each \\' . 
one pecked in on = \ 
offrective 3 color \" rN 
ae SS 


display corton. 
ASK YOUR JOBBER 


ebout Chicago's 
on-the-spot merchandiser. 


MFG'D BY 


Chicaga DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOIS 








TREE WOUND DRESSING 
For the protection of wounds after pruning 
use Bartlett Tree Paint. Easily applied with 
ordinery paint brush 

RETAIL PRICE—LESS THAN CASE LOTS THIS Space ‘ gardening set-up is 

48 $0.60 
48 ps ir? .90 
350 ing equipment can meet your specific seasonal 


only one example of how this versatile merchandis- 


requirements because you can rearrange it at will 
For any use Spacemaster gives you more live sell- 


BARTLETT TREE PAINT ing space in the same floor area . . . extra space, 
eae 


Whit tell 
oo ne eee a extra sales 


JOBBERS DEDUCT 50% FOR 
CASE LOTS F.0.8. DETROIT 


BARTLETT MFG. CO. DET , 

eee IT'S FREE 

Spacemaster 55-S Catalog, 
the 128 page, completely 
illustrated guide to im- 
proved merchandise rre- 
sentation. Write for yours 
now. 


Write Dept. HA - 2 














sued Visit our NEW 
Sh aerate New York Showroom 


This attractive steel display rack fully stocked o Gt the head and is 36 
costs you ently $7.25 F.0.68. Detroit. Retail valve in. long 
$14.50. Refills at jobbers prices M-414 Meylan Saw. con 
Here's & fast-moving specialty which sells to state blade... $11.60 
sty and county Darks, tree experts. | 4.414 Marian Saw. coi REFLECTOR- HARDWARE CORPORATION 
AND * 


highway depts , - 
growers Every tree owner 








emeteries ; ‘ . Th inet 

is & prospect 2 Ss come = 35 for a full —— we $12.00 SENERAI rrICE ay 

ee a Jobbers WESTERN AVENUE AT 22ND PLACE CHICAGO 8, ILLINO! 

Reck Displeys—6 '/2-pts., 5 pts. and 4 ats. Deduct 50% FOB Detroit wiW YORK OFFICE At HOW - : 
Box 34, 3003 East Grand Bivd. rain A 

BARTLETT MFG. CO. , DETROIT 2. Mic. 225 W. 347TH STREET 12TH FLOOR NEW YORK 1, NEW YORK 
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$16 Billion to Be Spent on Modernization 





And Repairs; $56 Billion for New Homes 


tepairs and maintenance to ex- 
isting buildings amounted to $15 
billion in 1954 and should reach 
$16 billion in the new year, accord- 
ing to the Associated General Con- 
tractors of America. 


Some slight decline in farm con- 
struction is predicted, but indus- 
trial building is expected to main- 
tain its high 1954 level. 

The group estimates that in order 
to catch up with demands accumu- 


Spending for construction in lated during the depression and 
1955 should reach $56 billion—$4 war years, some $15 billion a year 
billion above 1954—with some 1.3 in new community construction 


million new residential units valued 
at more $15 billion being 
started, according to the Associated 
General Contractors of America. 


than 


will have to be added for the next 
10 years. 
Reinforcing the _ construction 


market. the association believes, are 


#82 KING-SIZE The association estimates that the large population growth, and 
PAINT SCRAPER some 1.2 million new homes were the tremendous “new horizons” for 











capes mow started in 1954 with a value of $14 industry which require new plants 
WIN MORE billion. and create new jobs. 
SALES 
18” LONG . 
5 BLADE Manufacturers Orders at Satisfactory Level; 
RETAIL 2.59 ; : 
40% DEALER Decline in November Less Than Expected 


PROFIT 





PAINT 












SCRAPERS 


SOUTHBRIDGE, MASS. 





THE TRADE CALLS 


for 
DYKEM 
STEEL BLUE 


SF, 
SA 


mf ) 
— er - 
sr 


for manufacturers 
in November slipped only $700 mil- 


New orders 
lion below the October rate to reach 
$24.1 billion—a smaller 
than expected—says the Commerce 
Dept. 
G,overnment 


decline 


economists tagged 
the November tally of new orders 
“the most significant” trend in the 
month’s manufacturing activity. 


Improved Market For 
Conditioners, Dryers 
Parker H. 


Ericksen,. executive 


During 1953, incoming business 
during November declined $2.2 bil- 
lion to $21 billion. 

Economists note that a high level 
of new orders indicates greater 
shipments in coming months. 

Stocks of manufacturers 
up $100 million during November 
to reach $43.5 billion, according to 


edged 


the Commerce Dept. report. 


suburban areas grow more crowd- 
ed, he points out, stores in these lo- 


cations will face problems similar 


~ 
Cte 3 to those of the downtown retail 
1.6440 L # ©6rvice president of Crosley and Ben- outlets. 
making YKEM = dix Home Appliance divisions of The Bamberger executive out- 


Dies and (S 
Templates 


Een BLUE 


Popular package 8-oz. can fitted with 
Bakelite cap —— soft-hair brush 
for applying right at bench; metal sur- 


prevents metal glare. Increases effi- 


Established 1920 
23058 North llth St. + St. Lowls 6, Me. 


TTTTr 

















Avco, predicts a 21 pct jump in air 
conditioner sales during 1955. He 
pet 

sales of automatic dryers. 


forecasts a 30 boost in 


also 


Says Downtown Stores 
Should Seek Relief 


lined his views at the annual meet- 
the 


Goods Assn. 


ing of National Retail Dry 


Automatic Dryers 
Reach New Peak 


Sales of automatic tumbler dry- 


There’s plenty of hope for the ers reached a new high for the 
downtown retailer in this era of third month in succession, totaling 
the rush to the suburbs, accord- 138.254 units in November. 


ing to a prominent merchant. 


David L. Yunich, president of 


He also predicts the movement 
of retailers to the suburbs will slow 
in the relatively near future. As 


standard-size 
machines in 


Factory sales of 


household 


washing 


face ready for layout in a few minutes a Bamberger & Co., says that November totaled 008,568 units, 
The dark blue background makes the ; : . : 
scribed lines show up in sharp relief, downtown stores can share in a down 9.1 pet. from October's 339.,- 


ciency and accuracy. prosperous future if they fight ag- 169 units, reports the American 
Write bor full information gressively for local tax adjustments Home Laundry neta? 
THE DYKEM COMPANY and better transportation. Assn. 


However, sales ran 29.5 pet 


ahead of the year-earlier total of 
238,153 washers. 
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the ORIGINAL 





EXTRA DRIVE FOR “55° | OxwaLl | 


a3 SPECIAL VALUES for 
HARDWARE WEEK 


GIVE CONSUMERS BETTER VALUE! 
GIVE DEALERS BIGGER PROFIT 

















































































3905 3662 
10 PC. FLEX-HEAD 6 PC. INTERCHANGEABLE 10 PC. INTERCHANGEABLE 


SOCKET SET BLADE RATCHET SCREW BLADE NUT DRIVER AND 
WITH EXTENSION BAR DRIVER SET SCREW DRIVER SET 
REGULAR REGULAR REGULAR 
Retails at $1.98 ec. Retails at $1.69 ec. Retails at $2.59 ec. 
SPECIAL | SPECIAL | SPECIAL 
Retails at $1.49 ea. Retails at $1.19 ea. Retails at $1.98 ea. 


Dealers Cost $11.52 doz.! Dealers Cost $9.36 doz. | Dealers Cost $15.00 doz. 


SPECIAL DISPLAY BOX al 
essen se. a 
melon ae SS st eS, 
ie caocnaies 2 a 

N iG 
$ CURVED, STRA 
" on IRREGULAR LINES 


x 7 saws INE 
NATIONALLY 








MODEL No. 1 












"GEWALL TOOL CO. LTD. 


928 BROADWAY NEW YORK 10. N.Y 


ac Bea mont Awe Montres Q 





MECHANICS’ TOOLS and ADVERTISED 





HARDWARE SPECIALTIES 


ORDER YOUR The Whiz-Saw 3+ 1 is an ideal power tool for all sorts 


of home repairs, plumbing, electrical work, hobby 
GARDEN TOOLS NOW projects, etc. it's really seven saws in one: rip — 

crosscut —— scroll —- coping — keyhole — band and 
jig saw. Cuts up to 1” thicknesses, and guides easily 
when cutting circles, curves, straight or irregular pat- 























| terns. Whiz-Saw +2, more powerful companion of 
model +1, cuts up to 2” thicknesses, retails for $130. 
. bh, Contact Capitalize on Whiz-Saw sales developed by Forsberg's 
Quality _— hard-hitting advertising campaign in consumer publica- 
Tools ‘ z tions by alerting your sales staff's consumer interest in 
vonu ; Jobber Forsberg products: Hack saws and Frames, Coping 
That T : { TC \' Saws, Hand Drills, Screwdrivers, etc. 
_ snus or 
Satisfy ? | MAIL THIS COUPON TODAY 
’ .* Write 
Your | ; ee, 
Cut of B Forsberg Mfg. Co., Dept, 2 i 
usromers ? ~ vi v 
Prices - sas Seaview Avenue i 
Bridgeport 1, Conn., U.S.A. 4 
i i 
Gentlemen: 
J : I'd like to see the Whiz-Saw. Have a jobber contact me. s 
, : send me free literature on Forsberg products. - 
§ Name > 
GUARANTEED @ SINCE 1830 ; Addness ; - 
WILLIAM JOHNSON INC. SMI itihieomintein __—Tone____State ee 
BRENNER AND KENT STREETS — NEWARK 3, N. J ee ee 
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Consumer Mailers 
New Wholesalers’ Aids for Dealers’ Use 
100 Special Values In 


Shapleigh Circular 


More than 100 items are offered 




















at reduced prices in the Spring i ; 

Sale circular prepared for the use 

of hardware stores by Shapleigh 

Hardware Co., St. Louis. F } 
Items included in the 4-page 





newspaper type circular include 
ime 4aa_)| housewares items, sporting goods, 
wh Ji awe” €§€§=>s-_ tools, outdoor equipment and elec- 


| trical appliances. 
DISPLAY 


For promotional use with the 

DIETZ LANTERNS circular, Shapleigh has also pre- 

pared a 120-piece kit which con- 

IN YOUR | tains window valances, side 

“SPRING” WINDOW and | streamers, double pennants and 
GARDEN COUNTER | 
You'll be pleased with the “Self Selection” — 





















price cards. 




















Sales you'll get. P. 5. - Display | Promotions 
the little ““Comet”’ lantern, too. | 
; s e 
GROG ry || — Manufacturers’ New Merchandising Plans 
OUTPUT DISTRIBUTED THROUGH THE /OBBING TRADE EXCLUSIVELY 
, Spring Promotion On is scheduled for Saturday Evening 


GIBSON GRIPPER CLIPS Skotch Picnic Line Post, Time, Town Journal, House- 


hold and Sports Afield. 
Keep things in place! A strong consumer magazine ad- Dealers will also get one dollar 
vertising campaign, scheduled for 
¢ Ae 
Seis 


of cooperative advertising for every 
spring months by Hamilton Metal 
"08 trergih™ 


1955 Lawn-Boy they buy. 





Products Co., Hamilton, Ohio, will 
include 4-color full page spreads. 
Advertisements will feature the Frigidaire Announces 
_ Hamilton Skotch line, including the Two New Appliances 
| 4-gal., 2-gal. and Il-gal. Skotch 
Kooler picnic basket, the Skotch 
Grill outdoor barbecue, the newly 
introduced Skotch Ice dry refrig- 
erant and other Skotch products to 
be placed on the market this spring. 





The Frigidaire Division of Gen- 
eral Motors Corp. announces the 
addition of an automatic dish- 
washer and a food waste disposer 
to its 1955 line of home appliances. 

The new dishwasher will be 


i= available in cabinet, portable, 

> : , > ‘ > ah) ; ye 

New Display Carton holds 3 dozen clips Stepped-Up Campaign under-counter and sink-combina 

with screws. Packed all large, ai! smal! oO tion models. Designed as a front- 

. lo ton tg ee n Lawn-Boy Mowers , oe ? . 

or oo (2 dozen large and | dozen | y xe opening unit, it will hold up to 72 
smon}. An increased advertising cam- 


iahes ; rilasses Ss leces 
e Bright nickel finish dishe and Rid t . plus 48 pieces 


paign, representing about a 40 pct 








nites of silverware. 
: yi increase over the 1954 expenditure, cies roremes 
© Double spring for greater holding power has been scheduled on Lawn-Boy Outlook Better For 
© Lerge size grips %" to 1'/4" diameter power mowers by the RPM Mfg. 
© Small size grips /" to 14" diameter Co., Lamar, Mo. Dryers, Vacuums 
® Retoils for 10¢ in East The backbone of the schedule is Retail sales of automatic gas and 
See your jobber or write full-page ads in Better Homes & electric clothes dryers in 1955 are 
Gardens the year-round. Several! expected to reach a record 1.1 mil- 
GIBSON G00D TOOLS, INC. will be in full color and in May lion, rising from the 1954 total of 
80 PEARL STREET there will be a full-color 2-page 850,000 units, one industry expert 
SIDNEY, NEW YORK spread. Supplemental advertising says. He is Judson S. Sayre, presi- 
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SELLS FAST BEFORE 
AND AFTER XMAS! 


Two money makers—One great name 


PLANTABBS 


1 PLANTABBS PLANTABBS 


Plant Food Tablets Aquarium Plant Food 















Shartona MODEL RAILROAD 


R.R. SPIKE SETTER 








WITH SPIKES for AMERICAN FLYER TRACK World’: $ ieOeiine Makes Plants Thrive 
Plant Food Tablet and Fish Healthy 
Used by millions for house Le ading aquarist writes, 
plants, flowers, vegetables. “Plantabbs Aquarium Plant 
11-15-20 formula provides Food little short of terrific. 
NEW! UNIQUE! ONLY A BUCK! all vital food elements. In Keeps fish in fine shape, 
THERE'S NOTHING LIKE IT IN THE FIELD! 25c, 50c, $1.00 and $3.50 poems reproduce, even 
sizes. Packed in colorful sell- yloom.”” Packed 24 to sell- 
Sets spikes—pulls up tacks—allows layout ing cartons. Samples on re- ing carton. (Retail, 35c¢ a 
changes—e ates track distortion. quest. box.) Samples on request 
SPIKE REFILLS IN DISPLAY BOX. Nationally advertised Recommended by 
—a_ ASK YOUR JOBBER OR 12 Months a Year! Leading Aquarists 





Ask your jobber or order direct — Dept. HA 2 


PLANTABBS CORP. Baltimore 1, Md. 





Shavon Gout arr Sorta! Co. Horwood, las». 























“SPIN-JOY” 








THE FULLY GUARANTEED SPINNING REEL 


LIST PRICE $6.50 


Embodying all the refinements of high-priced models 
* Full bole pickup * Finger-tip anti-reverse switch 
* Sensitive brake button * Aluminum spool—Nylon 
gear * Weight ONLY 5'/2 ounces * Handsomely 
finished in jet black and emerald green. 


LAU FIXTURES 











an e increase sales ecut overhead 
Sitka proven herdwer mn hondisin 
designs ore town sami mgm va ERE CATALOG 
ASK YOUR JOBBER FOR A DEMONSTRATION—TODAY 9 preeuces SS seve yeu 
or write us for the name of your nearest distributor. time ond money. Complete store installa. Send coupon below for 
tions con be mode in o tew doys os you free catalog 
Manufactured for and distributed continve business Pees ee2ee2S882S288 2822889288892 
exclusively by oe oe eS ae Sea 
= Monee send Free catelog ond price sheet 
THE AMERICAN IMPORT COMPANY : 
Fst. 1894 STORE FIXTURE g Nome 
es 1 
1167 Mission Street Sen Francisco, Calif. MANUFACTURING CO. B Address 
A proud record of 60 years of service fo the Fishing Tackle Jobber 50 Konsas Avenue ' 
Kansos City, Kenses ’ 
Phone Maoyfoir 1700 a City State 
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NY 
You’l D IT 
PROFITABLE 


fo send us your Fence and 
Metal Specialties orders 









Se 


To cash in on this casy moncy send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be in a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment——you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement. Are you getting your 
share? Write for catalogs today. 





tron Picket Fence 


Stewart Iron Railing 


OTHER PRODUCTS: 
Steel Flagpoles 
Wire Mesh Partitions 
Settees 
Window Gverds 


THE STEWART IRON WORKS CO., INC. 
37 Stewart Block, Cincinnoti 1, Obic 
Experts in Metal Fabrications since 1886 





Steweort Chain Link 
Wire Fence 





WATERFEED 

Water soluble cartridge type fertilizer. 2 for- 
mulos, 15-5-5 and 15-40-10. No lawn burn. 
Box of 20 cartridges $1.00. 

Ws 
“we WATERSPIKE 
Amatring mode! 553—2 
woy wotering device 
Woters overheod or 
flip velwe for sub 
surfoce irrigation da: 
rectiy to reots 












$4.90 ec 
WATERFEEDER 
Model 954. Applicator for cartridge 


type fertilizers. Attaches easily to fou 
cet or hose. Use any wotering device 
Fertilize while you woter. $1.99 


SQUARESPRAY 


Fomous mode! 433 
it gets the corners 
Hookup in tendem or 
wee to fertilize while 
you woter. $2.95 











PROEN 
PRODUCTS CO. 


Vth & GRAYSON + BERKELEY 10+ CALIFORNIA 


adda 
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dent of Borg-Warner Corp.’s Norge 
division. 

Meanwhile, Alex Lewyt, presi- 
dent of Lewyt Corp., notes that the 
sales outlook for vacuum cleaners 
is better than it was one year ago. 


Sees Market For 
160,000 Color TV Sets 


Radio Corp. of America, the na- 
tion’s largest electronics company, 
expects its production of 21-inch 
color television tubes to be in lim- 
ited quantity throughout 1955. 

Mr. Seidel predicts the TV in- 
dustry will turn out about 200,000 
color sets this year, while sales will 
not exceed 160,000. 

Retail sales of black and white 
RCA topped manufacturers’ 
sales in December, he reports, and 
the 


sets 


company’s inventories were 
“substantially lower’ than a year 
ago. 
The RCA executive forecasts 


that industry-wide TV sales in 1955 
will approach—but may not equal 
the 7 million sets sold last year. 


Cory Corp. Introduces 
Air Conditioner Line 


A complete new line of 
Fresh’nd-Aire air conditioners for 
1955 has been announced by Cory 
Corp. Three lines of 
flush-mounted, push-button, Elec- 
tromagnetic air conditioners will 
be marketed. 

tetail prices on the Deluxe se- 
range from $299.95 the 
model to $499.95 the 
l‘e-ton model. 


separate 


for 
for 


ries 


lo-ton 


A new pricing program includes 
prepayment of freight to destina- 
tion and seasonal buying protec- 
tion distributors and dealers 
placing buying commitments prior 


to March 1. 


for 


Good Year Expected 
For Toy Industry 

The year 1955 looks like a big 
vear for the toy trade, according 
to Frederick W. Doepke, president 
of the Toy Manufacturers of the 
U.S. A., Ine. 

“The American economy at large 
is an optimistic buying economy,” 
he says, “and for our industry it 
will be reflected in 
volume.” 


greater sales 


( Resume reading on page 15) 





















MALE 


Roofing 
Siding 
Lead 
Head 


Screw 


NAILS 


Flooring 


Underlay- 
ment 


Pallet 


“ill prt P Re RRR E RE h eee el 


Drywall Ring Shank 


Write 
for Samples 


W. H. MAZE COMPANY 


PERU, ILLINOIS 
EST. 1848 





“Producers of better nails 
for the better application 
of siding and roofing” 








CHAIR-LOC 


Amazing New Liquid 
S-W-E-L-L-S Wood 
Penetrates wood fibres— 
makes them ¢-x-p-a-n-d 
permanently 
Quickest and easiest way 
to fix leose chair rungs, 
legs, handles, dowels 
dove-tails, ete 
A Fast-Selling Impulse item 
Write for Free Samples and 
Literature 


CHAIR-LOC CO. 
Lokehurst 3, N. J. 





CHROME 
BRASS PIPES 


/g"" to 4" sizes 


BRASS TUBING 


Ye", 1Y%4", 139", 12" O.D. 
PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Gorden Ave Pittsburgh 12, Po 

Th 

















His Hardware Age 
Ad, Brought Results 


“As o@ Manutfocturers’ Representative, 
getting the HARDWARE AGE is o 
necessity, especially in view of the foct 
thet | hove secured severo!l desirable 
lines through the Advertisement | 
ploced in the AGE in Jenuery. With 
best wishes for your continued success.” 
Sincerely yours 


A Satisfied Advertiser 


SO ———— 
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LAWN & GARDEN BETTER STORE 
aMUAGTLE] SPREADER FIXTURES 





Reasonably Priced—A Real Money 
Maker for Dealers 


‘ It's New—Well Constructed— F fe) R L t s ee 
DIAL 
FLOW 


CONTROL> 


ctrannr 





ONE OF THE EASIEST SPREADERS TO USE! 





. “herr ric A ; 1 for e 
preading dry sand, salt or colcium chloride on iey side INTERCHANGEABLE — ADJUSTABLE 
walks ond driveways. Made of 20 gauge steel, elect PEG BOARD BACKS 
welded ond finished ir ittroct ve eran pe ranae Write for catalog No. FH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 


Write for Circular. Prices, Discounts 


ARMSTRONG PRODUCTS CORP., Dept. H, eemenmaiee 12, W.Va. 


EXTRA FAST & 
BIG PROFITS 





























DECTO-STICK 


a | FURNITURE 



















REPAIR KIT 
ron 
WITH WIL-DU paid es Colors 
HEDGE CLIPPER & Ta 7k DENTS NICKS, GOUGES oteretey Fs 
GRASS TRIMMER AT $14 95 Stereo PRODUCTS CO. SALEM, PABBe oto tasi'y Bernded 
° An ingeniously compounded stick ee 
ATTACHMENT that fills and colors Nicks, Dents vy (2477 
New... test-proved. all-purpose WIL-DU HEDGE CLIPPER and GRASS TRIMMER ATTACH and Gouges in natural-finished or Vn 
. ; , stained woodwork, furniture, . on! 
MENT has all the feo! your customers wont. Converts any standard '/, electric drill leather or plastics. Easily applied. 
_ - ven hedge clipper and grass trimmer. Cuts shrubbery, gress, hedges and Will not bleed or shrink. Takes 
. , vm 7 | * any finish. 
vines with speed ond ease—one hand operation. WIL-DU ay Se wee Cellophane bag contains 4 sticks 
t to give lasting, trouble-free service for years (dark mahogany, light mahogany, walnut and 
maple), scraper and instructions. 12 kits on 
WRITE FOR ADDITIONAL INFORMATION AND QUANTITY DISCOUNTS display card 
THT itt) ke | {BO rT YOURSELF” REPEAT ITEM 
- Ww SOLD THROUCH JOBBERS 
537 NORTH BRADDOCK AVENUE, PITTSBURGH 21, PA. DECTO PRODUCTS COMPANY, SALEM 54. MASS. 








Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading “What's New,’ which appears in every issue on page !2. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 
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MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 
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Representatives Wanted Representatives Wanted 


Representatives Wanted 











EXCELLENT OPPORTUNITY 


America’s largest and best known com- 
pany in its field, in business since | 865, 
has openings in several protected terri- 
tories available immediately, to a manu- 
facturer's representative who calls on 
hardwore, variety, drug store, and all 
types of independent retail trade. We 
ore looking for sales organizations with 
two of three men who have a following in 
their trade. This is a big ticket item of a 
high commission rate and the product has 
been proven in thousands of retail stores 
from coast to coast and from Canada 
to S. America. Ours is a line of Key 
Dupliceting Units for which there is great 
demand. |t is primarily a hardware item. 
High initial order and re-order commis- 
sions. We ship ond bill the account. 
Even if you are calling upon jobbers, you 
will find this line attractive enough to 
devote time to the independent retail 
field. There is no jobber set-up on our 
line. |f interested, reply by letter at once 
stating the territory you cover and lines 
presently handled. We will arrange for 
an interview in your city soon. If orrange- 
ments ore mutually agreeable, our Sales 
Manoger will work with you in your terri- 
tory. Please include your phone number. 
Address your reply to 
P. ©. Box 1322, Cleveland 3, Ohio 








— 



































Representatives Wanted 


PLASTIC HOSE AND SPRINKLERS 
Complete Volume Line Available At Once 


Most territories open. Highly rated multi- 
plant manufacturer will appoint top-notch 
representatives only. Must be experienced 
in wholesale hardware, housewores, super- 
market, drug, varieties and allied trades. 
Replies must contain complete information 
as to sales organization, territory, lines 
corried and references. All replies will be 
held in strict confidence. 
Write: Dept. SP 1, 
P. ©. Box £28, Chelsea, Mass. 











ee a 


SALESME N WANTED, covering lumber and 
building supply dealers. Exclusive territories on 
CHEVRONS wood fasteners, beautifully packaged 
with point-of-sale display. Also bulk sales. Lib. 
eral commission. E. B. Packard Co., Inc., manu 


facturers, 139 Cedar Street, New York 6, N. Y. 











MANUFACTURER'S REPRESENTATIVE WANTED 


Have exclusive territories open for commission sales 
representatives having established clientele prineipally 
among Retail Hardware Steres. also jobbers. in states 
of Alabama. Mississippi. Wisconsin, also western 
half of Pennsylvania. Present accounts will be turned 
over to each representative. Send details regarding 
yourself and activities 


Address Bex 2'7. eare of HARDWARE AGE 
100 East 42nd St.. New Yerk {7, WN. Y. 








REPRESENTATIVE WANTED IN EACH 
STATE who wants exclusive additione!] line of 
proven merchandise to be sold direct to dealer 
at jobber discounts. Repeats after year. In 


year 


past sold only through jobbers. Established fifty 
years. Send details of yourself to Address: Box 
146, care of Harnpwarge AGE, 100 East 42nd Street, 
New Yor r. j N Y 





REPRESENTATIVES WANTED 
To Sell Geiger Counters 


Long established top rated manufacturer of radiation 
instruments now assembling sales organization to sell 
fine quality, medivum-priced Geiger Counter direct to 
hordwore, sports and dept. stores. Here is tremendous 
opportunity for wide-cwake representatives to cash in 
on uranium bonanza. Many dealers are now carrying 
our Geiger Counter and developing big sales volume. 
Libera! commission. Fully protected territories. Write 
giving full details and references. Replies confidential. 


Address Box Neo. 143, care of HARDWARE AGE 
100 East 42nd St.. New York (7, N. Y. 











WANTS ACTIVE 


with the garden tool trade 


MANUFACTURER 
AGENTS FAMILIAR 


te call on jobbers and department stores and other 
outlets, on a commission basis. In reply, please 
State territory covered. Address Box 208, care of 
Harpware Ace, 100 42nd Street, New York 


N 


17, 





REPRESENTATIVES WANTED now calling 


on hardware, variety, seed and garden stores to | 
sell our one pound packages of water soluble fer 
tilizer. Highest analysis on the market. Package | 





























MANUFACTURERS REPRESENTATIVE 
SOUTHEASTERN STATES 
Selling the Wholesale Hardware, Industrial Supply 
and Contractors Equipment Dealers. (20 years.) Now 
representing 2 Top Line Manufacturers. desires con 











MANUFACTURERS REPRESENTATIVE | designed for tremendous eye appeal. High commis- | | Sertion, with 1 additiont! rose seasirements, pleses 
AND DISTRIBUTORS ATTENTION—Day and | *ioms and dealer di scoun' Address Box 205, care do not waste your time or my time answering this ad 
night visibility decorative decals and safety warn- | °* Harmpware Ace, 100 E. 42nd Street, New Yerk I personally call om the trade every 60 a9 90 days 
ngs. Newly discovered, improved, harmless lumin- | +4: N. ¥Y. iatideaiaaiitia a Please address reply to 
osity that lasts fer years—Provide long time REPRESENTATIVES WANTED — Biggest | | Evsone 8. Caldwell, Box 3151, Greensbere, N. C. 
wanted night time safety for needs everywhere little paint specialty manufacturer wants sales | 
Luminous Decals, Aven, Ohio representatives for our line of economy priced | ~ ; . 

SEV PRAI “HOICE “TERRITORIES OPEN colors in ol, both tubes and cans, plus our Rapid | BI L! DERS HARDWARE LINE Have open 

: eoveen a Dry Enamels. Our line is attractively priced, | several exciusive protected territories tor exper- 
for our complete line ef medicine cabinets, shewer | ,sckaged, merchandised and premoted for steady | ienced builders hardware manufacturers representa- 
Gceors and bath enclosures. Write fully for een repeat sales. If you're on the ball, have good | tives now calling on lumber dealers, building mate 
sideratior Replies confidential Address Box 204, wholesale centacts and are on the lookout for an rial and hardware dealers and jsobbers We man 
care of Harpware Ace, 100 E. 42nd Street, New extra line and income. this is it. National Color | facture a complete precision built line of residential 
York 17, Works, 1013 38th Street, Brooklyn 19, N. Y. | lock sets: Key in Knob, Entrance Handle, Feamien, 
_ | Bath, Bedroom; Screen Door and Closers. State 

-- —— - lines now handled, territory covered and experience 

STERLING HARDWARE in builders hardware. Confidential. Address: Box 

REPRESENTATIVES WANTED Manufacturers Representatives Wanted 108, care of HARDWARE 100 East 42nd Street, 
New York 17, N 

Leading monvufacturer of residential sliding Complete tine of Exhaust Fans and Ventilation 

door hardware has some territories open end Equipment: Plastic Pipe and Fittings, Anti- MANUFACTURER'S REPRESENTATIVE 

may make chenges in others. Write and tel! Freeze Heating Wire Units and many plastic WAN TED—Opportunity for a steady mmission 

whot lines you represent and territory you cover. specialty items. Protected territories open to with an established leader: the field. Add hack 
STERLING HARDWARE MFG. CO. salesman covering distributors in the Hard- saws and hole saws to resent line. Ever 
2339 Nelson Street, Chicago 18, Illinois were, Electrical end Plumbing Meld wholesaler stocks these ts. Vou can om 
; Address Geox No. 163. care of ores ee as easily to your present contacts. Write today to 
~~ ——— — — 10 East 42nd St.. New York Rox care of Harpware AGE ”) E. 4 ? 

MANUFACTURER'S REPRESENTATIVE Street New York 17. N. Y 
WANTED—Salesman now calling on hardware | Be 
and variety stores with two or three non-conflicting REPRI SF NTATIVE WANTED ¢ ALLING | SALES at I MBING SPECIALTIES to sell 
lines. We offer a good staple line of. 19¢, 39¢ ON HARDWARE JOBBERS—FExcelient item for | plumbing leatine Specialties and Supplies for 
and 79¢ paints, low priced gall nm pants and a e hardware. lumber vard and cabinet trade Also eatahblis!i ed a me y i : exclusive ¢f ritor’ 
nationally advertised line of popular priced paints | & dime Many territories available cast of Commission, Replies nhiidentia Akron Supply 
on a comrm£ss ASIS This merchandise has mass | Mississipys North and Southwest. Give lines and Co.. Inc... 216 Grand Street. Brook \ 
market appeal Every store selling paints is territory covered Address Box 20¢ care of 
good prospect. Write advising age. territory cev Harnpware Ace, 100 FE. 42nd Street, New York Ww AN TE D—Salecmen who cover hardware iof 
ered, how ften vou cover it and lines now car i7e ee. 3 rs. wmber and millwork vards and manufac 
ried Address Box 203, care of Hargpware Acer a turers who make al! s of tables with folding 
100 } 42nd Street. New York 17 rr ¥ legs: to sell 4 f our iteme« which ring good 

SALES REPRESENTATIVE og, he tee on ge emerge ag edemge Meggan ge Roe 

REAL OPPORTUNITY FOR JUNIOR SALESMAN | | | ®s:ioos! manotacurers of metric tools for home or | | territory. you cover, Address, Bow 210. care, @ 

ir justrial use are expanding line and distribution Harpwarre A hI 42nd Street. New York 

Manufacturer, leader tn field. with national sales South. Southwest, Southeast territories OPEN NOW aA “ . AGE, : ; : 

force requires aggressive junior salesman to cover Others evailable. Require man experienced in hard N 

hardware and electrical field in Southern New York hitting selling who can handle volume line ir re — 

(not New York City), Nerthern New Jerser. Fastern flexibie operation to fit all channels of distribution SALFSMAN Ww ANTED RY OTD ESTAR 
Pennétyivania. Attractive starting salary plus future Address Bex 22!. care of HARDWARE AGE LISHED M™ ANU FACTURER OF ALUMINUM 
ent dependent on results. Send complete rN , : 
secera of experience 100 East 42nd St.. New York (7, N. Y COOKING T UTENSILS Territories per West 

Address Box 220, care of HARDWARE AGE | ern Kentucky and Tennessee. Maryland Delaware 
100 East 42nd St.. New York (7, a: s District of Colum! Mississippi. Arkansas 
Rep resent ( “HEK Pocket Soil Tester Kit Seven | I siana. Line sold direct to hardware, house 
col ider with CHEK soil test paper booklet and | furnishings, varict department stores Rep 

WANTED—E ar at tt; ~ | natented CHEK took ga soil in half minute so meet has exclusive sale . line ve 

. i?-——Experienced traveling salesman to | Attractive counter display nexpensive, goes like assigned hera! commissior tate f territory 
cover states of Michigan and Wisconsin. Many | hotcakes. Carry with your other garden lines. | now covering and what lines you now sell. Address 
well-established accounts. Must have car. Write | Liberal commission and discounts. Chek Associates, | Rox 223. care of HARDW ant Ace, 100 E. 42nd 
giving full background to Queen Cutlery Company, | Box 325, Danbury. Conn Street. New York 17 
10 Commerce Court, Newark 2, N. ] 
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Representatives Wanted - 


Accounts Wanted 


Business Opportunities 





BRAND NEW WATER FILTER—a must for 
every home. All te: ries open. Want manufac 
turers representatives now selling chain, mail order 
houses, department and hardware store jobbers 
Write for Flo, Filter Mtg. Co., 314 
Mass 


an a 


jetails: Silent 


rverett 4% 


WANTED — Calling on lumber 
irds, large retailers, department stores, for short 
har sed e of D y self tools and vis 
" acKaged screw $ ar ll types « tas 
e 5 (,000 ‘pea s mm ss state 
. at te red. Ad ss Box 
are HARDWARE ‘ I 4. Street 
Ni York VN. ¥ 
REPRESENTATIVES WANTED New UU! 
and U.S.A. approved electric towel. Wide accept 
ance. Priced right. Many potential users. Liberal! 
commiissiot Advise territory covered, lines han 
died, « \ c De es, In 105 E. 16th St 
Ne, \ y 
WAN D—R ta f lea ing power 
to line tate Virgin 'N rth Carolina, 
S Care ss gia Will discuss at 
ia-Geors ware Show Address x 
Hiarpware Ace, 100 E id Street, 
\ vy | / N I 
PATI} BRUSHES SALESMEN with follow- 
ng in retail hardware, paint and lumber vards for 
establis itiona ifacturer. Drawing against 
missior Prote i territory. Only experienced 
brus! alesmer with following need apply 
fur staf ow ad \ddress Box 215, care 
of Harpware AGE. E. 42nd Street, New Yor 


7, Bee B 


SAT LESMAN WANTED _PROMINENT 


P AIN’ BRUSH anufacture 1s pen terri 

, sales producers Prefer men 

alling paint, hardware, lumber dealers 

Established territories. Will con 

« er sid » mat r manufacturer’s agent. Ad 

dress: B re of Harpware Ace. 100 E 
~~ Mow *% rk 17. NY , 


MOST STATES ARE OPEN 


New mass ap 


Liquid (Dupont’s) Neoprene Rubber coating 
™ t hard re mber ndustrial supply, paint, 
marine seed bhhere nda chains T ic t lines car 

. ere ears in business Kota y ubha 
Compat tf (‘entral Park Ave., Yonkers, y 
Teles e VO) ere 2 £6? 

wroce RATHROOMWM ACCES 
SORT : AGGRESSIVE SALESMEN in 
i rate les lders. towel bars 
et cor ' rT f ‘eseneiad vec mist 
e est é r ms with contractor job 

- ay} a? na “ampeting lines 
. ee ‘ e territory S™ commiscsion 
r < ec , ‘ ‘ ec T) nald R 9714 





Accounts Wanted 








REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 











York, Philadelphia. Detroit. Cleveland and Lowisville 
We carry the account or you can bill direct 
inquiries invited Write ANCO Corporation, 7 
Wood Street. Pittsburch 22. Pa 
Lif 4 \ NDIANA OHTO KEN 
] ggre e ipable ules representa 
| e ¢ ret at e Diished 
ver ent ear ‘ y, hara 
ware e e ' obers epa lent 
store : res ing pre im g00ds users 
Re acturers o \ dds ess: Box 167 
apware Ace, ! Fast 42nd Street 
N ‘ . 7. NN 
ot] } ALITY LINI WANTED 
BY aggressive manufact ; representatives with 
established accounts in the Pacific Northwest 
Hardware, electric and plumbing lines desired 
Address: Box 202, care of Hanpware Ace, 100 E 
New y Ty N y 


t2nd Street, 
REPRESENTATIVE IN NEW |] NGI AND 
w handling miscellaneous builders hardware line 


wishes an allied additional lime suitable for sale 
Address: Box 225. care of Hamnpware 
y 


Fast 42nd New York 17, N 


aa" hhers« 


Acre 100 


‘reer 


—— cit We MANUFACTURERS REPRE 


Ss) L\ E AV AILI ABLE — Headquar ters in 
Chicago and vering all of Illinois and Lake 
(ounty in * liana 90% t contacts made on 
wholesale builders har dware out lets, 25% on lum 
ber yards and 25% on large volume home buiiders 

sire additional builders hardware r relate 
tem to sell on commission basis. Address: Box 

, e of Harpware Acer, 100 FE. 4 i St 
Né “ \ TA :. 





CREATIVE SELLING 
IN NEW YORK STATE 


Contact the men with the CONTACTS 
RAYMOND L. REBEN & SONS 


181 Hooker Avenue, Poughkeepsie, New York 
Telephones Poughkeepsie 8737, 9349 











SALESMEN CA ON HARDW ARE 
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TOBBERS wt vant rdditior line, can get 
a profitable \ e selling ir well known line 
. L d ea nm stakes All territories 
‘ ¢ New Y Cit nd New England 
VW ’ tails a t nt Bamboo & 
Rattan VW KS _ letterson Stree Heboken 
N. |] 
YO CAN DOU BLI OUR PROFI Lat 
S indise t e to } ‘ Woolworth 
sears (;am es, ns V¥ATon ob 
} S TBA On ets et rxperie - s every 
g St ; ese | ers \ na sales Or 
e! stablished } Address Box 45 
are of Harpware AGE I treet 
New \ yrk 17 N 
ATTENTION MANUFACTURERS NEW 
YORK CITY sales representatives wit wing 
r t? ea r chain store syt tes hardware 
& housel old ‘obbe rs since 1924 would like to hear 
oa | 1 + , ‘ : . , ecme 
Address: Box 109, care of Harpware Ace, 100 
Fast 42nd Street, New York 17, N. Y 
Positi 
ositions Wanted 
MANAGER-BUYER, = experienced ardware 
table and stationary power tools, paint, chem 
’ mar , , sewa News 
ane er reecer , lé 
ea | - r } ? ‘era ‘ and 
sition with unlit entia Addre Box 213 
are of Tiart AR AGI } | reet. New 
York —. 7 
EXPERIENCED BUYER AND SALES 
MANAGER intereste . r A esale 
, «er ears ‘re r lear 
1. o ' nes sewares mur 
scale , ee - } ‘ 
areata ‘ Reus A 
- \ ’ 2 4 . Fi a® AR AGE 
DE. 4 Street, New x N. \ 
HARDWARE MAN THOROUGHLY EAPE 
RIENCTI =D ors et ;, ears backer nd. whole 
: . eta esirea nositior representing re 
annmethie « ‘facturer or distributor in Albany 
N. Y. or vicinity Address: Box 218, care o 
snoware Acer I ' Sf New "of 17 
wy 


TAIL HARDWARI SALFSMAN OR 
MANA ER, years experience ne of the 
irgest hardware stores New England, spe 

zins | lers’ hardware and related items 
Also experienced in figuring large contract hard 
e tations from blueprints and government 
enpecificatior Have thorough knowledge of tools 
nts and sundries, seeds, fertilizers and Horti 
‘ o« eek position withir mile 
A e , Stam fard Connecticut Addr Pox 
care of Harmoware Ace, 100 E. 42: Street 
New York 17, N. Y 


POSITION WANTED Experienced building 


iterial sale ar thor: ly familiar with al! 
rdware and building materia] dealers and whole 
salers in S Bm. California area Desires to 
make change. Well schooled in sales management 
ond sales promotion by large successful Nationa 
Building Material Mani ufacturer. Age 34, Mar 
ried 4 e« Rox are of Hazmpwarse Aor 
” Fast 42nd Street. New York 17. N. Y 








FOR SALE 


Retail Hardware Store, North- 
western Pennsylvania. In business 
50 years; annual gross exceeds 
$175,000. Real estate may be pur. 
chased or leased. Merchandise to 
be sold at market or cost, which- 
ever is lower, or buyer may select 
portion of stock he desires. Ex- 
traordinary opportunity to obtain 
an established business without 
buying good will. Contact P. C. 
Cunningham, 1303 Peach St., Erie, 
Pa. Telephone Erie 23-159. 








HARDWARE—Thinking of going into business 


to yourseii lc liere is ne worth investigauag 
Hardware, sporting goods, ¢icctrical appuances, 
general supplies (modern store Will sell steck, 
hxtures and building $35,000.00 or stock and hx 
tures $15,0% with five-year lease, located Phila 
eiphia area Address Box . , care ot HAaRDWaRke 
Acs, } I $2nd ect. New York rN 
COMBINATION FOLDING PICK 


e) 


HOVE Brand new ' ve 


rnment surpiu 


per doze! Wolf Appleton, In 66-T Hy 
Ne y Y rx N \ 
FOR SALE: Hardware, housewares, paints, 8p 
: t large store, ampie storage space 
e nal lease. low rental, modern 6 room ap* 
C itest clean staple stock Devoe and Benj 
M e Paints. Established 30 years, growing com 
rt xated Ne Shore Long Island lilness 
’ es sale \ddress Rox 6. care of HARDWARE 
AGE Fast 421 Street. New York 17, N. ¥ 
FOR SALE Hardware store in West ¢ entra! 
nois iaraqware sewares paint an tovs 
cated est ming mmunity in Illmeote 
‘ ! eat town t 6000 pop severa mail im 
¢ n Rest rner locatic iding 
‘ e ght Inventory $20,006 Fixtures and 
met ; Exceptiona in stock 
M ‘ Address Box Zl. f Harp 
ARF AGE } 49nd Street lew V aot 17. 
 Y 








A DEPRESSION-PROOF BUSINESS 
OF YOUR OWN 
NO TRAVELING, NO SOLICITING! 


This is it! A 
business thot wi! 


19 year old franchise service 
stand your most critica 
nvestigation. Over 380 are now well estab 
ished throughout the United States and 
becouse their service is a necessity, i? is 
depression proot 


and has been odvertised na 
consumer magazines for the past 
consistent bosis ond enjoys 
throughout the country 


This serv 
tionally in 
12 yeors on @ 
a pre-sold morte? 


We hove o few choice territories available 
for men who possess administrative ability 
and from $600 to $5,000 to start, with our 
assistance. a profitable lifetime business 


lf you ore looking for something substantia! 
and con qualify brochure which 
outlines our franchise plan. This is not a 
vending machine operation 


Address Gex 774. care of HAROWARE AGE 
106 €. 42nd St... New York (7. NH. Y 


wr te for 


















Auger Bite —_ Index to Advertisers 


wom A) oe . 


Famous GREENLEE 22 Solid-Center 
Auger Bits...ideol for general woodworking 
quirements. “Plastic Sealed” to stay factory sharp. 





Acorn Mfg. Co 
Aermotor Co 
Pier a Alumatone Corp 
GRE LEE American Grease Stick Co 
> American import Co 
Write for free GREENLEE : et American Screen Prods. Co 
Hond Tool Folder 4-303 American Screw Co 
Anchor Wire Coro 
GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. Animal Trap Co. of Americ 
Archer-Daniels-Midiand Co 
Aristo-Mat Co 
Armstrong Bros. Too! Co 
The New . Amant $ein!Eue 
Arrow Fastener Co. Inc 


“~ 


“Ee fb ¢ % && $ ia taktee rt 
uTDOYy y i= 


HAS NEW EXCLUSIVE 
FEATURES 


Bartiett Mfg. Co 
Belmont Co., The, Div. Ridge Toc 
Co 
New double hook #i Bevins Bros ae Go 
. -_ 1 Block & Decker Mfg 
Graduations and figures on both sides of blade Black Leaf Prods. Div 
one Bradson Co In 
Military type lock Seaivilie Glave Ca. tne 
Right to left, left to right reading om ae Ww. R 
- : ge ruce Co L 
You give two rule efficiency, one rule economy when you recommend Buch Mfg Co 
this new Tufboy. Bull Dog Corp 


Burpee Co... W. Atlee 
co EBB yy vii 


(8) MASTER GUE MEG. CO. HNC 


trigt ELEY W900 Bio STR TAPERUUES Tati ti ta 


Co 


The 


Cc n 
, Hall-Wesse! © 
California Spray-Chemica! Corp Heckethorn Mfa. & Supply Co 
= 


~~ — BO 
ww Bm rh 


Ww sw SUT 


DOES ANY CAULKING JOB Seckide ti Gerken Cheoheal Ga,“ | (eeeattore | 


Div. Union Carbide & Carbor Hemp & Co.. Inc 
eliiia ¢7 Soa 7 bit Ba - i288 2 Corp , Heppner Sales Co 
Carey-McFal!i Co Hindley Mfg. Co 


HEAVY DUTY Century Plastic Prods., Inc Hirsh Mfg. Co., S.A 


- Chair-Loc Co 2 Holt Mfg. Co 
Fs ‘a AV b K Champion DeArment Too! Co 5 Muenefeld Co. The 
Uses cartridge or bulk ecg gy — : > Hyde Mfg Co 
CAULKING GUN compound — even | Sceee Dre Gosling bits. Co 
light oi! cago Roller Skate Co 
Cincinnati Ventilating Co Inc 
The 
Ciark Co., The J. R 
Precision made for longer life. Extra Cleveland Mills Co 
Coburn Prod. Div indiana Glass Cc 
Coleman Co., The international Molded Plastics, In 
drive. Threaded nozzies — no bayonet Colorado Fuel & Iron Corp 
joints to come loose Colorite Plastics Of N. J. In 
Sizes 61" list $6.50 Columbian Enemeling & Simpg 
list 7.50 Columbus-McKinnon Chain Corre 
8.50 Concord Woodworking Co 
Cook ‘N" Tools, Inc Jackson Mfg - 
Cornish Wire Co., Inc Johnson, inc., Williom 


TUSSI Te at at icman = Counc’! Too! Co., The Judsen Rubber Works, Inc 


Crescent Too! Co 
3718 &. 93rd St Cleveland 5, Obie 


mB rh PS PD 
w oO hw — 
~ 


heavy gauge cylinder. Positive ratchet 


Vrite for discount 





Deolers Everywhere Are Turning To 
D Keelor Stee inc 
Dayton Pump & Mfg Co Kelloga Brush Mfg Ce 
Dearborn Stove Co 2? Keuffel & Esser Co 
Decto Prod. Co y Kina Cotton Cordage 
FOR GREATER PROFITS! Dico Mfg. Co 
i Dietz Co. R. E 
TOPPER is the non-penetrating one-coat Disston & Sons, Inc., Henry 
flat oil int. Ideal for most interior mane Domes of Silence 
ow wae — on eee NO ce Donaldson Co., Inc L 
porous woll and ceiling surfaces, it has ees du Pont de Nemours & Co Leaders. Frery & Clerk 
exceptional hiding qualities. E. |. Grasselli Chemical-Ret Lazy Boy Lown Mower Co 
The 


D, 
ods 3S Leonard Co 





Dykem Co., The ockwood Hdwe Lae. 


How Topper Can Moke Money For You: | Co TON 

@ Big volume! @ Eliminates cus- @ Ready consumer ee Div., Fiske Bros. Refi 

@ Rapid turnover! tomer complaints occeptance of 7+ 

@ Smol! investment! , . returns! Bull Dog : 

@ Full 40%-plus @ Consumer litera- One of Americo's E 

gross profit! ture available! oldest paint 
@ Prompt shipments! monufocturers. Eagle Electric Mfg. Co., Inc 174 7 

Eagle Lock Co.. The 222 
Quolity since 1824 Ediund Co _ 199 M & D Displey Co 225 


BULL DOG CORPORATION Eico, Prod. Co. at] Mell Toot Cornea cas 
Empire Brushes, inc 41 Menn Edge Too! Co 149 
HOWELL ST.. JERSEY CITY 6. NJ Evons & Co 191 Marshalltown Trowel Co 237 








HARDWARE AGE, FEBRUARY 3, 1955 








Index to Advertisers 





Marve! Lamp Co 
Master Lock Co 
Master Mfg. Co 
Master Rule Mfg. Co 
Masters Planter Co 
Maze Co. W. H 
McCa Magazine 


Ro Jet Corre 
Red Head Brand Cc 
Reflector-Hdwe Corp 
Reichert Float & Mfg. Ce 
Republic Stee Kitchens 
Mfg. Div 
Resinite Soles Corp 
Pioneer Gen-E-Motor Cor 
Ridge Too! Co., The 
Robinson, inc., Edward 
Rockwood Mfg. Co 


Rowe Too! Co 
Ruby Chemica! Co 
Rugg Co., E. T 


s 


Sandvik Saw & Too 
Sergent & Co 
Sevage Arms Corp 
Lown Mower Div 
Schacht Rubber Mfg. Co 
Schneider Metal Mfg. Co 
Scovill Mfg. Co 
Sharon Bolt & Screw Co 
Sheffield Bronze Paint Corp 
Shetiand Co., | Th 
Siegler Heater Co P.. 
Ename! Range Cc 
Simoniz C 
Sitka Store Fixture 
Ski! Corp 
Slaymoker Lo 
Smith & Co 
smith & Son 
Southern Scr 
Southiand Mower 
Speedway Mfg 
Power Too! Co 
Standard Horse 
Stor Mfg. Cc 
Sterling Hdwe. Mfg. Co 
Stewart Iron Works Co 
Streater industries, inc 
Strunk Equipment Co 
Supplex Coro 


Factors 


U 
Union Fork & Hoe Co. The 


Union Malleable Mfg. Co 152 


United States Plywood Corp 

United States Rubber Co 
Mechanical Goods Div 

Universal Metal Prods. Ce 


w 


Warren Tool Corp 

Western Reserve Mfg. Co 
Western Tool & Stmpg. Co 
Ww xwire Bros Inc 

Ww Du Prods Co 
Wilson-Imperial Co 

Wooster Rubber Co., The 
Wright Stee! & Wire Co.. G. F 


Y 
Yardiey Plastics Co 
Yatoo Mfg. Co 
Yoder Mfg. Co 
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Slaymaker’s Safety Six 
are selling like Sixty! 


(If you're stocked up, you’il cash in) 


SLAYMAKER LOCK COMPANY, 


6—The only line of solid cast brass weathe: 
proof padiocks still in the medium price 
range ona they nove chrome piloted 
shackies. ee 


6—Padilocks « a seit-dispens 
ing ounter uri h room in back tor 18 
Doxes 

6—A liberal supply of key 


you orcer an SM17 assortment 


“ks tree whe 


6@—Profit repeats iftseit Over ver ooain 


6—The Six ore backed by steady national! 
advertising that stimulates customer interest 


Order open stock today! 


LANCASTER, PA. 


ALDERING 
fpr Ore” PROPITS 
A eee 


splay o ; Ry sbyflu ; 
poste %$ 


“2 


oc? 
makes 


RUBY CHEMICAL CO. 


58 S$. McDowell $¢., Columbus 8, Ohio 


RAIN JET 0" TOURser 


= 
q* 


COVERS 50-ft. x 24-ft. LAWN Polyethylene plastic pipe. All 


metal connections. No gluing. Easily assembled in a few 


hours. A kit you can sell w 


ith confidence. Write for litera 


ture. or see us at the Hardware Show 


RAIN JET CORPORATION + 2087 No. California St. * Burbank, Calif. 


a 


Se a A ek ee 


March 7” 


-16° 


The 


1955 
American 


ie MEW YORE CITY 


Exhibits of HOTEL McALPIN 
HOTEL NEW YORKER 
200 FIFTH AVENUE 
1107 BROADWAY 


ond other 
PERMANENT SHOWROOMS 


TOY MANUFACTURERS UF U.S. A., inc 


£00 Fifth Avenue 


New 








DINNERWARE 
lal gelatleadl RACK 


saat WiIRE ee), TRUC No 


VINYL KUSHION KOATED 


SAVES — SPACE — TIME 
& PROTECTS DISHES 


excellent for kitchen cabinets, cottages and smal! apartments. 


O08 











SIZE: 1734" Long — 9" Deep — 10" High 


Rack is made to hold—8 Dinner Plates, 8 Cups, 8 
Saucers, 8 Bread & Butters and 8 Fruit Dishes. 


The storage rack is priced to retail at $3.49 
in the East. Slightly higher in the West. 


Contect owr local representotive or write for catalog. 








ARTUWIRL COLANONS INC 





Sumreie:r 
Salesmakers 


by sinineidineiiones 





coo! satety cabinet 
gas space heater 











ur biggest 
i, Dearborn’s 


biggest 


the new 1955 Uencharn » ee 
Room Air Conditioner ie de sR 
beste gives » 
eetures 
— the mew 1955 


¥ n fon-Type 
-.. tveporetive Cooler 








» "Ts i: ,.® names 
the new 1955 Uencharn 
, Blower-lType Eveperctive Cooler 
- Srand s¢u two De 
- 
we type models for higt 
Te ta 68 ea ea 
with saleable fea 


Dollar Wire ty Dearbown por sales and. prople the yar round 





1700 WEST COMMERCE, DALLAS, TEXAS 








SELL 


ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor 





WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
More Sales! 

Greater Volume! Bigger Profits! 


ARISTO-MAT CO. 


, 1718 E. 75th Street, Chicago 49 





Talfpuncif, Toot 


, HOES BOW RAKES WEED CUTTERS 
DISTRIBUTION THROUGH JOBBERS 






~ 
* 


/nc orfrorated 


PTO N ay oe A Se 1§ 86 








NATIONALLY ADVERTISED 





RUBBER CUSHIONED 


REGULAR 
One set on a card. One set in a box. 
12 cards in a box. 12 boxes in a 
Sizes—1%", 1%”, carton. Sizes — 
1-1/16", 17, 3%” 1%", 1%", %”, 
5%" 4” *, ”* 











Ask your jebber. 


Seam cf GMEEE Gatos of BOGERT ©. SULABR & CO. 100C.. 35 Peart St.. New York 4.00. Y, 





DOMES or SILENCE (‘utniture cuives 










Adjustable Com- 
bination Leveler 
end Glider fer 
Uneven and Un- 
steady Furniture 


S1ZES—1” base, 
4 on card: 1%”, 
2on card: 1%”, 

2 on card. 
Drive into wni- 
versal socket or 
5/16” hole 


| FURNITURE LEVELER 








lf be is not supplied, write 








242 
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Z ioe 
8S Bits 


CAP SCREWS 


STANDARDIZE ON “NATIONAL’’ 
...for highest fastener quality 


National maintains rigid quality control throughout the production 


of its most cCcompiete line ot tasteners In this was vou are 

assured or sé lling fasteners (Nhat are unitorm in performance and 

in gualits And, National tasteners come in bright pac Kages 

with easy-to-read labels tor quick and easy identification. For 
. ; | 

over 60 vears, National has maintained a reputation tor the dest 


in headed and threaded tasteners. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
423 South Garfield Ave. + Los Angeles 22, Cal. 





4 


COTTER PINS 


—<= 


Fasteners MA Hodell Chains Chester Hoists ® 
a ‘, PA ' 


¥ 
a 











_—sS ri ht range is 
am the 


rs f > 


yy 
Ox 


FAMOUS 


BLU-HOT | : , = | y 
BURNER | fers RANGES 
FAST - CLEAN | od STOVES 
ECONOMICAL % 
HEATERS 
OVENS 


Is your target more sales... large) profits: It so, 

your right range 1s BOSS. It's no hit or miss proposiuon 
when you olfer yvour customers modern ¢ SS kerosene 
ranges, Stoves, ind heaters. Every BOSS is built right to 
sell... backed-up with hard-hitting advertising and 


promouon _— pric ed right tor profits, 


Beauty ... economy .. . convenience—all are combined in 
BOSS—the feature-packed, buy-appeal line that more home: 
makers use than any other kerosene cooking and heating 
appliances. Yes, BOSS is the one truly complete line 


of kerosene appliances. 


Stock the BOSS line... . sell the BOSS line— 
your customers want it. Stocked and sold by 
> errr wiope 
Be sure of sales... leading jobbers everywhere. 


positive of profits with BOSS. 





THE HUENEFELD CO. 
CINCINNATI 25, OHIO 


BOSS Kerosene Cooking and Heating Appliances 





